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\AA>men  are  delighted... 

with  the  Chicago  Tribune  Magazine! 


Women  like  what  they  see  in  Chicago’s 
best-read  magazine.  95' ,  of  the  ladies  in 
nearly  1.200.000  families  read  it  delight¬ 
edly  every  week. 

In  Chicago  and  suburbs,  this  attractive 
medium  delivers  a  bigger  audience  than 
the  top  11  national  weekly  magazines 


combined.  And  it  .sells  more.  Only  four 
national  magazines  —  Life.  BusinessWeek, 
the  Post  and  New  Yorker— carry  more 
advertising. 

The  Chicago  Tribune  .Magazine  can 
stir  up  sales  excitement  for  your  brand 
in  Chicago. 


7^  be  ^/n  Chicago,  be  ^in  the  Ih’buhet 


press  arrangement  by  UlOOD 

FOR  GREENVILLE,  S.  C.,  N  E  W  S  -  P  I  E  D  M  O  N  T 


Schematic  drawing  showing  arrangement  of  six  WOOD  Metropolitan  Color-Adaptable  Press 
Units  equipped  with  Eye  Level  Push-Button  Ink  Controls.  A  complete  Reelroom  includes  six 
Three-Arm  Reels,  Pneumatically-controlled  Stationary  Strap  Tensions,  and  Electrotab  Auto¬ 
pasters  with  Devices  for  making  splices  automatically. 

WOOD  engineered  Pressroom  and  Reelroom  installations,  such 
as  the  one  recently  designed  for  the  Greenville,  S.  C.  News- 
Piedmont,  to  print  up  to  60,000  48-page  papers  or  30,000 
96-page  papers  “collect”  run,  are  proving  to  practical  minded 
newspaper  publishers  in  ever  increasing  numbers  that  the 
advantages  of  WOOD  machinery  and  equipment  can  be  meas¬ 
ured  in  terms  of  increased  profits. 

Not  only  do  WOOD  Pres.sroom  and  Reelroom  installations 
make  it  possible  to  print  more  and  “better-looking”  newspapers 
per  hour  in  black  and  in  color,  they  do  it  economically  through 
smooth  operation,  with  less  down-time  for  maintenance  and 
at  higher  production  speeds.  Faster,  continuous  paper  feeding 
is  made  possible  with  WOOD  Reels,  Pneumatically-controlled 
Tensions  and  fully  automatic  Autopasters  .  .  .  coordinated 
equipment  that  is  world-renowned  for  trouble-free  service. 


If  your  plant  needs  modernizing  to  meet  growing  demands 
for  color  or  to  keep  pace  with  an  increasing  circulation,  let 
WOOD  engineers  show  you  a  Pressroom-Reelroom  arrange¬ 
ment  which  will  solve  your  problem. 


Wood  Eye  Level  Push-Button  Ink  Control  panel 
mounted  on  each  Press  Unit.  Red  and  Green 
(+)  plus  and  minus  (— )  push-buttons  automatic¬ 
ally  control  ink  flow  to  exact  amount  required 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 


mbt  (Sr^rnmllp  Mruis 


GREENVILLE  PIEDMONT 


Over  the  span  of  only  three  decades,  these  fast  growing  morning-evening  newspapers 
have  expanded  from  local  dailies  with  a  circulation  in  1927  of  39,000  to  section-wide 
papers  reaching  over  104,000  readers  today. 

They  serve  nine  South  Carolina  counties  representing  60%  of  the  population  in  one  of 
the  South’s  most  prosperous  market  areas. 

Installation  of  the  new  WOOD  Pressroom-Reelroom  equipment . . .  which  includes  provision 
for  future  expansion  . . .  will  provide  the  NEWS-PIEDMONT  with  completely  modern  facili¬ 
ties  for  high  speed  newspaper  production  with  flexible  use  of  spot  and  ROP  color. 


8  MM.  Manniicher 
Military  Rifle 


Zero  in  on  one  of  America’s  top  markets!  Big  ?  2,000,000  people 
who  buy  more  because  they  have  more.  Rich  ?  Average  annual 
income  per  family  is  a  whopping  $6,882—20%  ahead  of  the  na¬ 
tional  figure,  9th  among  cities  of  more  than  600,000.t  Retail 
sales?  $4,615  average  and  6th  among  cities  of  over  600,000.1 
And  how  to  get  a  bull’s  eye  is  easy  . . .  The  Star  and  The  News 
have  58.4%  coverage!  Write  us  today  for  complete  market  data. 

t  Sales  Management  Survey  of  Buying  Power,  1958 


•THE  45-COUNTY  TRADING  AREA 
THAT’S  BIGGER  THAN  YOU  THINK! 


Population:  2,117,100 

Income:  $3,740,248,000 

Retail  Sales:  $2,472,792,000 
Coverage:  56.4%  By 

The  Star  and  The  News 


I  lS!  T/K  jR 

TH^y^ionapolts  J.J.  Morning  A 

Tfi^  In  N^E  TVS  .-.i. 

I  KELLY.SMITH  COMPANY  . 


KELLY-SMITH  COMPANY  •  NATIONAL  REPRESENTATIVES 
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1958  TOP  TEN  BRANDS  Consumer  Inventory 
now  available  upon  request 


EDITOR  &  PUBLISHER  CALENDAR 


THERE  IS  ONLY  ONE  WAY  TO  REACH  THE 

AKRON  BEACON  JOURNAL 

AREA  OF  INFLUENCE 

/I  One  Billion  350  Million  Dollar  Market 


Akron,  the  biggest  ONE  Newspaper  Market  in  the 
nation,  is  also  Ohio’s  most  concentrated  area 
of  great  industrial  names.  For  only  40c  per  line, 
daily  or  Sunday,  you  can  do  a  complete  job  of 
selling  the  area.  There  is  no  substitute. 

ROP  Spot  or  full  color  available 
in  all  issues. 


Population  . . 

.719,435 

NEWSPAPER  COVERAGE 

Families  . . . . 

.213,048 

DAILY 

Circ. 

%  Cov.  ! 

Total  Buying 

Akron  Beacon 

Power  .... 

....$1,349,384,000, 

Journal  . 

,1.59,532 

74.9% 

Total  Retail 

Cleveland 

Sales  . 

....$ 

958,138,000, 

Plain  Dealer.. 

,  21.596 

10.0% 

Food  Sales 

$238,114,000. 

Cleveland  Press.. 

.  7,525 

3.5%  ' 

Gen.  Mdse. 

(.ileveland  .News. . 

,  2,081 

0.9% 

Sales  . 

....$ 

132,837,000. 

SUNDAY 

i 

Fr-H-R  Sales 

....$ 

44,996,000. 

Akron  Beacon 

Automotive 

Journal  . 

.160,139 

75.0%  1 

Sales  . 

....$ 

205,680,000. 

Cleveland 

1 

Drug  Sales  . 

....$ 

29,035,000. 

Plain  Dealer. 

.  21,179 

9.0% 

Seores  19SS 

SrIm  Management 

Sooree  March  91,  19S8 

Sarvey  cl 

Bnring  Power 

A.  B.  C.  Andit  Stalementt 

AKRON 

BEACON  JOURNAL 

"Ohio's  Most  Complete  Newspaper"  | 

John  S.  Knight,  Poblisher.  Represented  hy  Story,  Brooks  &  Finley  I 


Jen.  18-20 — Great  Lakes  Newspaper  Mechanical  Conference,  annual  map 
ing,  Statler  Hilton  Hotel,  Detroit,  Mich. 

Jan.  18-21 — Newspaper  Advertising  Executives  Assodation,  annual  map 
ing,  Edgewater  Beach  Hotel,  Chicago. 

Jan.  20 — New  England  Daily  Newspaper  Association,  Winter  meeting 
Sheraton-Plaza  Hotel,  Boston. 

Jan.  20-22 — New  England  Association  of  Circulation  Managers  Winti 
convention.  Hotel  Kenmore,  Boston. 

Jan.  21-22— AN  PA  Mechanical  Department  Photocomposition  Semina 
Statler-Hilton  Hotel,  Detroit. 

Jan.  22 — North  Carolina  Associated  Press  Club,  annual  meeting,  Carollp 
Inn,  Chapel  Hill,  N.  C. 

Jan.  22 — United  Press  International  Newspapers  Association  of  Connsdi, 
cut,  annual  meeting,  Waverly  Inn,  Cheshire,  Conn. 

Jan.  23-24— New  Mexico  Press  Association,  annual  convention  Alamogorda 
New  Mexico. 

Jan.  23-24 — ^Wyoming  Press  Association,  60th  annual  meeting.  Plains  Hotil. 
Cheyenne,  Wyo. 

Jan.  23-24 — ^Virginia  Press  Association,  annual  mid-winter  convention,  Mon- 
ticello  Hotel,  Charlottesville,  Virginia. 

Jen.  25-28 — Southern  Classified  Advertising  Managers  Association,  UHi 
annual  Business  Conference,  Frands  Marion  Hotel,  Charleston,  SouHi 
Carolina. 

Jan.  29-31 — Kentucky  Press  Association,  Mid-Winter  meeting.  Brown  Hotil, 
Louisville,  Ky. 

Jan.  30-31 — Newspaper  Purchasing  Agents  Group,  second  annual  coo- 
ference,  Sheraton  Hotel,  Chicago. 

Feb.  1-3 — New  York  State  Newspaper  Publishers  Association  and  N.  Y. 
State  Society  of  Newspaper  Editors,  Joint  Winter  meeting.  Plaza  Hotel, 
New  York  City. 

Feb.  2 — New  York  State  Associated  Dailies  meeting.  Plaza  Hotel,  New 
York  City. 

Feb.  2-13 — American  Press  Institute  seminar.  Advertising  Directors  of  news¬ 
papers  under  75,000  circulation,  Columbia  University,  New  York  City. 

Feb.  5-7 — Ohio  Newspaper  Association,  annual  convention,  Deshler  Hiltof 
Hotel,  Columbus,  Ohio. 

Feb.  5-8 — California  Newspaper  Publishers  Association,  annual  convention 
Sheraton-Palace  Hotel.  San  Francisco. 

Feb.  12-14— Maryland  Press  Association,  fiftieth  anniversary  annual  con¬ 
vention  jointly  with  Chesapeake  AP  meeting.  Lord  Baltimore  HotsI 
Baltimore.  Md. 

Fob.  13-14 — Northwest  Daily  Press  Association,  annual  meeting.  Pici- 
Nlcollet  Hotel.  Minneapolis,  Minn. 

Fab.  14-15 — Mississippi  Valley  Classified  Advertising  Managers  Association, 
annual  meeting.  Hotel  LaSalle,  Chicago,  III. 

Feb.  15-16 — Midwest  Newspaper  Advertising  Executives  Association  malt¬ 
ing,  Hotel  President,  Kansas  City,  Missouri. 

Feb.  15-17 — Inland  Dally  Press  Assodation,  Winter  meeting,  Drake  Motil. 
Chicago. 

Feb.  18-21— Georgia  Press  Institute,  31st  annual  session,  Henry  W.  Grady 
School  of  Journalism,  University  of  Georgia,  joint  sponsorship  of 
Georgia  Press  Association  and  Grady  School. 

Feb.  19 — South  Carolina  Associated  Press  Association,  Columbia  Hot*', 
Columbia. 

Fe^.  19-21 — Pennsylvania  Newspaper  Publishers  Assodetion— Interstati 
Advertising  Managers  Assodation,  display  advertising  conference,  Pann 
Harris  Hotel,  Harrisburg,  Pa. 

Feb.  26-27-28—111  inois  Daily  Newspaper  Markets  meetings:  Local  Adver-I 
rising  Managers  Workshop  Clinic;  Illinois  Daily  Newspaper  Markets' 
National  Advertising  Managers  Workshop  Clinic,  Leland  Hotel,  Sprlnq- 
field.  III. 

Feb.  27 — New  Jersey  Press  Association,  circulation  clinic,  Rutgers  Univer¬ 
sity,  New  Brunswick,  N.  J. 

Feb.  27-28 — Newspaper  Advertising  Executives  Association  of  the  Carollnei 
annual  meeting,  O.  Henry  Hotel,  Greensboro.  North  Carolina. 

March  1-3 — Texas  Daily  Newspaper  Association,  38th  annual  meeting 
Echo  Hotel,  Edinburg,  Texas. 

March  2-3 — New  England  Newspaper  Advertising  Executives  Association 
Winter  meeting,  Parker  House,  Boston,  Mass. 

March  2-4 — Press  Congress  of  the  World.  University  of  Missouri,  Columbii. 
Mo. 
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PONTIAC,  MICHIGAN 

Scolaro,  Meeker  tc  Scott,  New  York,  Philadelphia,  Chicago  and  Detroit, 
Doyle  and  Hawley,  San  Francisco  and  Los  Angeles 


editor  8C  publisher  for  January  17,  1959 


CMC  Shifts  into 

OPERATION  ‘HIGH  OEAR' 


Big  things  are  happening  at  CMC  Truck  &  Coach  .  .  . 
where  a  sweeping  engineering,  design  and  quality-control 
program  is  bringing  the  greatest  money-making,  money¬ 
saving  advances  in  trucks  today! 

This  huge  plant,  one  of  three  General  Motors  divisions  in 
Pontiac,  is  the  world's  largest  exclusive  manufacturers  of 
trucks  and  coaches.  It  is  an  important  factor  in  stabilizing 
employment  in  this  market  and  along  with  Pontiac  and 
Fisher  Body  it  is  a  heavy  contributor  to  the  city's  $160,- 
000.000  annual  industrial  payrolls  and  remarkable  popu¬ 
lation  increases. 


From  ^  ton  to  45-ton 
General  Motors  leads  the  way! 


Over  74%  of  Pontiac  Press  homes  take  no  other  {laily  newspaper. 


The  Pontiac  Press  is  fully  abreast  of  the 
growth  with  net  paid  in  excess  of  58.000 
daily,  one  of  the  top  circulations  in  Michi¬ 
gan.  .  .  .  97.4%  home  delivered! 


Q 


THE  PRESS  FREEDOM  SHRINE 

at  the 

John  Peter  Zenger  Memorial 

Old  Suh‘Treagury  Building 

15  Pine  Street,  New  York  5,  N.  Y. 

is  open  daily — Monday  through  Friday,  10  a.m. 
to  4  p.m. — closed  Sundays  and  holidays.  ADMIS¬ 
SION  free. 

William  Lynn  McCracken,  Custodian,  reports 
that  attendance  in  1958  was  21,144 — an  increase 
of  682  over  the  year  1957. 


1957 

January  .  1,0.59 

February  ....  181 

(room  elofted  for  painting) 

March .  1,945 

April .  2,290 

May  .  2,981 

June  .  1,575 

July  .  1,998 

August  .  1,900 

September  .  .  .  1,400 

October  .  2,029 

November  ....  1,653 

December  .  .  .  1,451 

Total  .  20,462 


1958 


January  .  .  . 

.  .  1,329 

February  .  . 

.  .  1,319 

March  .... 

.  .  1,397 

April  . 

.  .  2,235 

May  . 

.  .  2,247 

June  . 

.  .  2,297 

July  . 

.  .  2,047 

August  .... 

..  1,951 

September 

..  1,439 

October  .  .  . 

. .  1,585 

Novemlier 

.  .  1,443 

December 

..  1,855 

Total  .  .  . 

.  .  21,144 

This  is  quite  remarkable  when  one  considers 
that  at  present  it  is  necessary  to  climh  a  couple 
of  flights  of  stairs  to  the  Memorial. 

Within  the  year  a  campaign  will  be  launched 
under  the  leadership  of  Alexander  Hamilton  to 
raise  a  couple  of  million  dollars  to  create  in  the 
rotunda  a  Shrine  to  George  Washington  who 
took  the  oath  of  office  as  President  on  this  site  in 
the  year  1789. 

Here  it  was  also  that  Zenger  served  9  months 
in  jail — was  tried —  and  acquitted  on  the  charge 
of  libel. 

Elevators  will  be  installed  and  the  building 
completely  renovated. 

“The  Story  of  John  Peter  Zenger — Defender 
of  Freedom  of  the  Press” — is  available  at  the 
Memorial. 

Mr.  Gardner  Osborn,  Managing  Director  of 
the  Federal  Hall  Memorial  Associates  at  15  Pine 
Street,  New  York  City,  is  in  complete  charge  of 
the  enterprise. 


’  .  ,  *  *  * 

rwin  6  X^olumn 

'  ★  ★  ★  ★  ★  ★ 

Some  Sentences 

UNDER  THE  ABOVE  engaging  title,  the  editors  write  an  en¬ 
gaging  column  in  the  New  London  (Conn.)  Day.  Incidental¬ 
ly,  half  the  Sentences  recently  were  devoted  to  memorable  leads 
culled  from  contributions  to  this  column.  Neivstveek  is  carrying 
an  article  about  them,  too.  .  .  .  Thomas  A.  Haggerty,  85,  who 
retired  last  year  after  serving  as  editor  of  the  Winsted  (Conn.) 
Evening  Citizen  31  years  and  who  before  that  was  with  the 
North  Adams  (Mass.)  Evening  Herald  33  years,  23  of  them  as 
editor  and  publisher,  is  author  “I  Was  An  Editor  More  Than  60 
Years,”  soon  to  be  published  by  Thanha  Publishing  Co.,  Winsted. 
He  met  President  William  McKinley  and  succeeding  Presidents 
and  he  told  President  Wilson,  visiting  his  daughter  in  Wil- 
liamstown.  Mass.,  that  he  had  been  re-elected  in  1916.  .  .  . 
Jerome  Drewer,  with  King  Features  20  years,  has  been  made 
,  associate  editor  of  the  Daily  News,  Charlotte  Amalie,  St.  Thomas, 

I  Virgin  Islands,  and  writes  he  has  a  welcome  mat  out  for  news¬ 
paper  folk. 

I  — The  third  issue  of  Horizon,  that  splendid  new  “Magazine  of 

I  the  Arts,”  carries  an  imaginary  memorandum  from  Horace  Greeley, 
founder  of  the  New  York  Tribune,  to  his  successor  in  command 
;  of  the  Neiv  York  Herald  Tribune,  John  Hay  Whitney.  It  wai 
written  by  Horizon’s  managing  editor,  William  Harlan  Hale,  author 
of  a  Greeley  biography.  The  memorandum  on  “How  to  Compete 
with  the  New  York  Times'”  advises:  “Jock,  my  son,  begin  by  hiring 
poets — even  like  your  grandfather.  Newspapering  was  always  too 
threatened  by  prose.  Hire  dreamers,  bire  mavericks,  hire  what 
you  today  call  odd-balls.  .  .  .  Trust  in  yourself  above  all;  dare 
'  to  be  different.” 

j  — New  weekly  column  in  the  Lorain  (Ohio)  Journal  is 

“Civil  War  Album,”  about  local  area  men  in  that  war,  by 
Andy  Cota,  courthouse  reporter.  Incidentally,  the  speaker  at 
our  New  York  Civil  War  Round  Table  for  January  at  The 
Lambs  was  Jonathan  Daniels,  editor  of  the  Raleigh  (N.  C.) 
j  News  and  Observer,  whose  latest  book  is  “Prince  of  Carpet¬ 
baggers”  (Lippincott) .  .  .  .  Show  Business  on  Jan.  1  began  a  | 
j  new  column,  “The  Dance,”  by  Dorothy  N.  S.  Russell,  a  ballet 
dancer  who  formerly  was  with  the  United  Press  in  Paris,  the 
Stars  and  Stripes  in  Germany  and  newspapers  in  the  West 
“I  am  back  on  the  news  beat — this  time  to  combine  point  work 
with  type  point,”  said  Miss  Russell.  .  .  .  New  weekly  column 
(since  May)  in  the  Pittsfield  (Mass.)  Berkshire  Eagle  is  by  Hal 
Borland,  my  favorite  author  of  books  about  nature  and  about 
writing — and  writer  of  those  Sunday  nature  editorials  in  the 
j  New  York  Times.  “The  Eagle  has  the  verve  of  the  old  New 
j  York  World,  though  strictly  regional  in  its  news,”  wrote  Mr. 

I  Borland  on  his  Christmas  card.  “Page-op  is  a  dilly,  and  ed 
I  page  has  a  punch.”  ...  A  weekly  column  in  the  Hernando 
(Miss.)  Times-P remoter  is  called  “Love  Notes” — news  from 
the  nearby  community  of  Love. 

— In  table  talk  about  press  association  messages,  John  Sehon 
of  UPI  recalled  this  one  concerning  Bill  Stringer  in  the  Colum¬ 
bus  bureau:  Client  query — ^WHO’S  STAFFING  such  and  such 
story;  reoly— STRINGER;  client— SUGGEST  STAFFER  NOT 
STRINGER;  reply— STRINGER  STAFFER.  ...  The  South 
Bay  Press  Club,  Los  Angeles,  crowned  its  queen  as  “MissPrint.” 

.  .  .  The  late  William  Randolph  Hearst’s  San  Simeon  estate  will 
be  used  as  a  movie  setting  for  the  first  time  in  “Spartacus,” 
a  $5,000,000  production.  .  .  .  Chapin  Collins,  mild-mannered 
i  and  modest  editor  of  the  Montesano  (Wash.)  Vidette,  founded 
in  1883  and  the  state’s  oldest  newspap)er,  for  32  years  and  before 
that  with  the  Seattle  Post-Intelligencer  and  Seattle  Times,  was 
j  given  surprise  honors  by  the  Chamber  of  Commerce  for  his 
!  long  record  of  reforestation  promotion. 
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The  St  Louis 

Circulation  Picture  has  changed 
in  just  3  years 


1955 

MARCH 


TOTAL  DAILY  CIRCULATION 

{MONDAY  THRU  FRIDAY) 


397,531 


.288,085 


380,495 


332,823 

(Publisher's  Statement 
for  6  months  ending 
Sept.  30,  1958.) 


Saturday  Circulation  . . .  GLOBE  308,279  . . .  POST  292,509 


GLOBl^  UP  44,()00-FOST  DOWN  17,000 


A  lot  has  happened  since  the  new  management 
came  to  the  Globe  three  years  ago.  The  Globe’s 
powerful  new  News- Editorial  impact  and  respon¬ 
sibility  for  community  leadership  has  caught  the 
public  eye . . .  and  circulation  gains  show  it!  During 
this  period  Globe  circulation  has  GONE  UP  by 
over  44,000  while  Post-Dispatch  circulation 
DECREASED  over  17,000  (ABC)!  These  big  cir¬ 
culation  gains  have  occurred  throughout  the  entire 
St.  Louis  market — not  just  inside  St.  Louis  itself. 
For  example,  the  Globe  now  is  circulation  leader 
in  63  of  the  82  biggest  urban  communities  just 


outside  the  metropolitan  area — including  the  17 
largest.  The  Globe’s  new  impact  means  more 
people  are  reading  the  Globe  than  ever  before; 
more  advertisers  are  using  it  than  ever  before; 
St.  Louisans  now  look  to  the  Globe -Democrat 
for  leadership . . .  and  get  it! 


Rapretenlad  nationally 
by  Molonoy,  Ragan 
and  Schmitt 


ST.  LOUIS 


DEMOCRAT 
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editorial 

NAEA  —  ^^Operation  Bootstrap  ” 

*  I  ■’he  year  1958  will  go  down  in  newspaper  history  as  marking  the 

creation  of  the  “Total  Selling”  campaign.  This  year,  1959,  will  be 
known  as  the  period  when  newspapers — “the  total  sales  medium” — 
began  to  implement  the  “total  selling”  project. 

It  is  imperative  that  all  segments  of  the  industry  fulfill  their  as¬ 
signments  and  every  link  in  the  total  selling  chain  be  strong  and  ef¬ 
fective.  If  this  is  the  year  of  decision  for  newspaper  advertising,  as 
some  exj>erts  have  indicated,  then  it  is  the  responsibility  of  every 
newspaper  space  salesman  to  make  every  effort  to  see  that  the  decision 
is  made  in  favor  of  newspapers.  Follow-through  and  follow-up  at 
every  level  of  selling  can  make  the  concept  of  total  selling  become  ef¬ 
fective. 

In  giving  credit  for  this  project  a  large  share  goes  to  the  Newspaper 
Advertising  Executives  Association  not  only  for  enlisting  the  support 
of  all  segments  of  the  newspaper  business  in  this  one  endeavor  but 
for  its  consistently  effective  work  in  improving  sales  techniques  and 
j)ersonnel. 

We  have  nicknamed  it  “Operation  Bootstrap.” 

For  many  years  N.\EA  and  its  top  officers  have  been  developing 
sales  tools  and  techniques  to  help  advertising  managers  and  adver¬ 
tising  salesmen  do  a  better  job  in  selling  newspaper  advertising.  Four 
separate  but  interrelated  projects  have  been  creat^  under  a  committee 
headed  by  Lou  Heindel,  advertising  director  of  the  San  Jose  (Calif.) 
Mercury  and  News.  His  committee  includes  Stanley  Ferger,  Cincinnati 
Enquirer;  Walter  C.  Kurz,  Chicago  Tribune;  Charles  B.  Lord,  In¬ 
dianapolis  Star  and  Neivs;  Irwin  A.  Simpson,  St.  Petersburg  (Fla.) 
Times;  and  Robert  C.  Pace,  NAEA  Secretary. 

First  of  these  projects  was  “0|)eration  Step-Up,”  a  sales  training 
program  for  newspaj>er  advertising  salesmen.  More  than  8,400  sales¬ 
men  participated.  The  second  was  “Project  Follow-Thru,”  a  refresher 
course  on  the  first.  The  third  was  “Operation  Screening”  designed 
to  improve  the  selection  of  newspaper  salesmen.  The  fourth — which 
will  be  unveiled  at  the  NAE.\  meeting  in  Chicago  next  week — is 
“0|)eration  Exec,”  to  help  ad  managers  do  a  better  managerial  job  with 
their  sales  staffs.  The  latter  includes  a  three-volume  kit:  dealing 
with  compensation  foi  salesmen,  sales  controls  for  an  ad  director, 
and  training  techniques  for  new  salesmen. 

These  four  NAE.\  projects  might  be  called  the  “tooling  up”  process 
for  “Total  Selling.”  New’spap>er  managements  have  given  $100,000 
worth  of  supjrort  to  N.\EA’s  tooling  up  efforts  so  far.  This  is  an 
indication  of  the  value  placed  on  the  work  of  Mr.  Heindel  and  his 
committee  and  the  size  of  the  industry’s  debt  of  gratitude  to  those  men 
for  their  creative  efforts. 


1959  E&P  Year  Book 

Ji  ST  a  reminder  to  all  our  readers  that  the  1959  Editor  &  Pi’blishkr 
International  Year  Book  is  on  its  way  to  press  and  will  be  dis¬ 
tributed  on  or  about  Feb.  28. 

For  more  than  .^5  years  the  Year  Book  was  sent  to  every  subscriber 
as  a  part  of  the  subscription  price  which  has  been  increased  only 
three  times  in  that  |)eriod.  Rising  publishing  costs,  which  affect  EX:P 
as  much  as  any  other  publication,  has  forced  E&P  to  divorce  the 
Year  Book  from  the  regular  52-week  issues.  It  is  now  being  sold 
separately.  For  the  first  year  at  least  the  price  is  being  held  to  the 
approximate  production  cost  of  the  issue. 

'Fhe  announcement  was  made  many  months  ago  in  the  columns 
of  E&P.  This  is  a  reminder  to  those  who  want  and  use  the  Year  Book 
to  reserve  their  cojiies  before  the  presses  stop  rolling. 
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uM°2t  Following  the  cartoon  the  ship’s  cat 
will  present  a  wrestling  match. — Kings- 
■M  (N.  Y.)  Press. 

• 

A  slight  blonde  in  toreador  ants  caused 
1  flurry  of  excitement. — Raleigh  (N.  C.) 
Veirs  and  Observer. 

• 

'  In  this  (saving  teeth)  the  dentist  be- 
»mes  nature’s  alley. — Buffalo  (N.  Y.) 
Courier-Express. 

• 

Too  fragile  to  weigh  at  birth,  Loma 
we.^hetl  only  1  pound  8  ounces  when  she 
*"*<>*  iras  bom. — Chicago  (Ill.)  Daily  News. 

• 

The  twins  are  en  i-oute  to  Afghanistan 
with  their  faster  parents. — Akron  (Ohio) 
Sear  on  Journal. 
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MAN  IN  ORBIT 
Baldow*ki,  Atlanta  Constitution 
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COMPULSORY  ARBITRATION 

I  have  noticed  in  the  last  few  Editor 
&  Publisher  magazines  that  you  are  sug¬ 
gesting  compulsory  arbitration  as  a  way 
to  end  strikes  such  as  occurred  in  New 
York  City.  I  can  sympathize  with  the  goal 
you  seek,  but  think  the  method  you  are 
suggesting  is  worse  than  the  strikes  them¬ 
selves. 

When  you  suggest  compulsory  arbitra¬ 
tion  you  must  mean  a  law  of  some  kind  to 
compel  arbitration,  and  since  laws  are 
passed  by  government,  you  must  mean 
compulsory  government  arbitration.  For, 
certainly,  if  the  unions  and  the  newspaper 
owners  were  unable  to  agree  upon  an  arbi¬ 
trator,  if  there  is  to  be  compulsion  about 
it  the  government  must  have  the  power  to 
appoint  the  arbitrator.  Therefore,  when 
you  suggest  compulsory  arbitration  you 
are  suggesting  compulsory  government  ar¬ 
bitration,  which  is  a  denial  of  private 
ownership  of  newspaper.  If  the  govern¬ 
ment  can  control  the  newspapers,  it  in 
effect  owns  them. 

And  since  unions  have  many  more  votes 
than  newspaper  owners,  and  are  in  most 
cases  in  actual  alliance  with  government, 
what  you  are  suggesting  is  compulsory 
arbitration  by  a  government-union  alliance. 

1  think  the  only  way  to  prevent  strikes 
such  as  occurred  in  New  York  City  is  for 
more  newspapers  to  do  as  the  94  news¬ 
papers  you  mentioned  have  done,  and  be 
willing  to  take  strikes  when  the  unions  in¬ 
sist  upon  running  their  papers.  I  do  not 
think  compulsory  arbitration  forced  upon 
such  newspapers  as  the  Los  Angeles  Times, 
the  New  Orleans  Times-Picayune,  the 
Miami  Herald  and  all  the  other  open  shop 
newspapers  in  the  United  States  is  going 
to  do  the  job  you  want  done.  I  think  com¬ 
pulsory  arbitration  will  result  in  1)  com¬ 
pulsory  unionization  of  all  newspapers,  and 
2)  wages  set  by  a  government-union  alli¬ 
ance  which  will  result  in  the  government- 
union  alliance  controlling  all  the  news¬ 
papers  in  the  United  States. 

Harry  H.  Hoiles 

Publisher 

Colorado  Springs  (Colo.)  Gazette  Tele¬ 
graph 

THRE.AT  OF  CONTROL 

As  a  high  school  Sophomore,  of  course, 

I  don’t  know  who  is  right  in  the  Judy  Gar¬ 
land  vs.  CBS  lawsuit.  I  don’t  even  know 
whether  Mrs.  Marie  Torre  has  lived  up  to 
the  high  ethics  of  the  Journalistic  profes¬ 
sion.  I  am,  however,  alarmed  by  the  United 
States  Supreme  Court’s  decision  to  uphold 
Judge  Ryan’s  contempt  citation  of  Mrs. 
Torre  for  failure  to  reveal  her  source  of 
information. 

Judge  Ryan’s  threat  to  jail  her  “again 
and  again’’  as  long  as  she  refuses  to  reveal 
her  source  of  information  seems  most  un- 
American  to  me.  If  carried  out,  this  could 
mean  that  a  journalist  could  be  given  life 
imprisonment — in  small  doses — for  pro¬ 
tecting  his  news  sources. 

This  decision  could  be  the  opening 
wedge  for  federal  control  of  our  news¬ 
papers,  which  is  the  first  step  down  the 
road  to  dictatorship.  The  Communists 


would  not  have  to  conquer  us.  We  can 
lose  our  freedoms  by  failure  to  speak  out 
against  any  infringement  on  our  rights. 

My  father  and  mother  are  both  gradu¬ 
ates  of  the  School  of  Journalism,  and  my 
father  has  spent  most  of  his  life  working 
for  the  defense  of  our  country.  When  I 
grow  up,  I  hope  we  still  have  our  freedoms. 

Donna  Mae  Hoxie 
Age  14 

Ft.  Walton  Beach,  Fla. 

THE  TORRE  CASE 

In  view  of  the  extensive  coverage  given 
the  Marie  Torre  case  it  is  distressing  that 
your  editorial  point  of  view  should  have 
been  so  one-sided. 

Whatever  martyrdom  Miss  Torre  may 
have  insured  for  herself,  the  fact  remains 
that  she  chose  to  incorporate  comments, 
at  best  unnecessarily  unflattering  and  at 
worst  libelous,  in  a  syndicated  column. 

The  sanctity  of  freedom  of  the  press  is 
worthy  of  maintenance  only  as  long  as 
its  defenders  accept  the  responsibilities 
that  are  concomitant  with  its  privileges. 

Miss  Torre’s  “jail  sentence”  is  quite 
painless  and  very  near  farcical;  certainly 
far  less  a  punishment  than  the  kind  of 
public  ridicule  to  which  she  has  exposed 
Miss  Garland. 

If  a  reporter  seeks  to  exploit  unusual 
and  necessarily  confidential  news  sources 
in  order  to  expose  public  or  private  cor¬ 
ruption  or  to  cast  light  on  any  matter 
which  logically  falls  within  the  public 
purview  he  may  then,  with  considerably 
more  justification,  argue  that  his  protec¬ 
tion  of  private  news  sources  is  in  the 
interests  of  public  welfare. 

C.  Michael  Curtis 

Ithaca.  N.  Y. 

A  U.S.  DAU.Y? 

The  purchase  of  the  Chicago  Daily 
News  by  the  Chicago  Sun-Times  brings 
the  daily  press  in  America’s  second  larg¬ 
est  city  down  to  a  pair  of  ownerships. 
With  the  Chicago  Tribune  already  owning 
and  operating  the  Chicago  American,  it  is 
now  left  to  Marshall  Field  Jr,  to  further 
diminish  any  difference  of  opinion  by  as¬ 
suming  leadership  of  (he  other  two  news¬ 
papers. 

The  deepening  tragedy  of  total  monopoly 
in  major  cities  has  in  the  pa.st  year  already 
added  Cincinnati  and  New  Orleans  to  the 
melancholy  lists.  Chicago — one  of  the 
pearls  of  American  journalism,  competi¬ 
tive  journalism — is  now  only  a  heartbeat 
away  from  becoming  another  Kansas  Gty. 

Where  does  it  end?  I  grew  up  in  a  coun¬ 
try  where  newspaper  editors  called  each 
other  dirty  names  and  we  were  a  healthier 
nation  and  people  because  they  did.  My 
son  is  growing  up  in  an  America  in  which 
virtually  his  whole  generation  is  compelled 
by  sheer  poverty  of  available  editorial 
opinion  to  read  a  single  newspaper  every 
day. 

How  far  are  we  really  away  from  an 
American  Pravda  or  a  “U.  S.  Eiaily  News¬ 
paper.”?  The  prospect  is  gloomy. 

Ralph  Peterson 

St.  Paul.  Minn. 


“I  read  The  New  York  Times  to  supplement  my 
information  from  all  the  normal  news  sources 
that  flow  into  a  metropolitan  newspaper  office. 

I  depend  upon  The  Times  for  information  and 
insight  into  many  matters  published  in  no 
other  newspaper  in  the  world.  This  enables 
me  to  do  a  better  job  for  my  newspaper.** 
A.  H.  Kirchhofer,  Editor,  Buffalo  Evening  News 
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Garland  Lawyer  Won’t  Press 
Marie  Torre  To  Tell  Source 


Next  Step  Awaits  Trial  of  Case; 
Columnist  Spends  10  Days  In  Jail 


Marie  Torre  can  breathe  free¬ 
ly  for  at  least  another  year. 

This  was  made  evident  at  a 
press  conference,  Jan.  15,  in  the 
offices  of  Judy  Garland’s  coun¬ 
sel,  Lionel  S.  Popkin. 

“Miss  Torre  has  now  served 
the  sentence  imposed  by  the 
court,”  a  statement  given  out  by 
Mr.  Popkin  declared.  “Miss  Gar¬ 
land  does  not  intend  to  ask  the 
court  to  punish  Miss  Torre  again 
in  pre-trial  proceedings.” 

When  asked  if  Miss  Garland 
had  initiated  this  gesture,  the 
lawyer  replied:  “She  acted  un¬ 
der  our  advice.” 

Mr.  Popkin  said  he  does  not 
intend  to  take  any  proceedings 
against  Miss  Torre  if  she’s 
called  as  a  witness  at  the  trial, 
which  may  or  may  not  be  held 
in  about  a  year.  He  said  at  that 
time  it  would  be  a  matter  be¬ 
tween  Miss  Torre  and  the  court. 

Lawyer’s  Position 

Mr.  Popkin’s  statement  fol¬ 
lows: 

“When  Miss  Torre  refused  to 
identify  the  Columbia  Broadcast¬ 
ing  System  executive  after  be¬ 
ing  directed  by  the  court  to  do 
»,  she  was  guilty  of  criminal 
contempt — namely,  contempt  of 
the  United  States  Court. 

“The  proceeding  thereafter 
was  by  the  United  States  against 
Miss  Torre,  over  which  the  court 
»nd  not  Miss  Garland  was  in 
control.  Miss  Garland’s  attorney, 
Lionel  S.  Popkin  of  the  firm  of 
Hess,  Mela,  Segall,  Popkin  and 
Guterman,  was  designated  by 
the  court  to  prosecute  the  con¬ 
tempt  proceeding. 

“Of  course,  that  proceeding 
ngainst  Miss  Torre  would  have 
been  avoided  if  the  CBS  execu¬ 
tive  had  come  forward  and  ad¬ 
mitted  making  the  statements  to 
Mi.ss  Torre.” 

(He  pointed  out  that  in  the 
6rst  week  of  January,  1957,  in¬ 
terrogatories  had  bwn  sent  to 
hundreds  of  CBS  employes  and 
no  one  admitted  having  made  a 
statement  to  Miss  Torre  about 
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Miss  Garland,  and  that  in  pre¬ 
trial  examination,  in  August, 
1957,  three  CBS  executives  un¬ 
der  oath  denied  having  made 
any  statements  about  Miss  Gar¬ 
land  to  Miss  Torre.  The  state¬ 
ment  appeared  in  Miss  Torre’s 
TV  column  in  the  Neiv  York 
Herald  Tribune  two  years  ago.) 

Essential  To  Case 

“Miss  Garland  commenced  her 
libel  action  against  CBS  because 
Miss  Torre  wrote  in  her  column 
and  testified  under  oath  that  a 
CBS  executive  was  the  origi¬ 
nator  of  the  libelous  statements. 

“The  name  of  the  CBS  execu¬ 
tive  who  made  the  statements  is 
an  essential  part  of  Miss  Gar¬ 
land’s  libel  case.  Our  law  re¬ 
quires  a  witness  to  testify  to  the 
facts. 

“Miss  Torre  has  now  served 
the  sentence  imposed  by  the 
court.  Miss  Garland  does  not 
intend  to  ask  the  court  to  punish 
Miss  Torre  again  in  pre-trial 
proceedings. 

“In  refraining  from  such 
further  action.  Miss  Garland 
realizes  that  she  may  be  preju¬ 
dicing  her  libel  action.  Miss 
Garland’s  action  against  CBS 
for  breach  of  contract  is  not  in 
anywise  involved  in  the  fore¬ 
going  situation.” 

Mr.  Popkin  was  asked  if  he 
intended  to  call  Miss  Torre  if 
trial  is  held.  “I  would  rather 
not  answer,”  he  said. 

Year’s  I^ase  on  Ufe 

When  informed  by  E&P  of 
Mr.  Popkin’s  statement.  Miss 
Torre  said : 

“In  a  way  I’m  happy  that  I 
have  at  least  a  year’s  lease  on 
life,  but  the  uncertainty  still 
hangs  over  me  and  will  continue 
to  do  so  until  I  know  the  final 
outcome. 

“Meanwhile,  there’s  the  very 
distinct  hope  of  getting  correc¬ 
tive  legislation  for  others  who 
may  find  themselves  in  the  same 
predicament.” 


While  Miss  Torre  vras  in  jail, 
CBS  issued  a  statement  saying 
that  it  had  been  unable  to  estab¬ 
lish  that  any  of  its  executives 
had  made  the  statements  at¬ 
tributed  to  him.  It  added  that 
it  would  willingly  excuse  Miss 
Torre  from  her  professional 
pledge  to  keep  confidential  the 
name  of  her  informant. 

All  For  a  Principle 

On  leaving  the  Jersey  City 
jail  where  she  had  spent  10 
days.  Miss  Torre  told  newsmen: 
“I  feel  happy.  I’d  feel  happier 
if  I  knew  what  the  future  held. 

“I  did  it  all  for  a  principle. 
Actually  this  was  the  easy  way. 
The  other  way  w'ould  have  been 
to  betray  my  profession,  my 
friends,  my  church,  my  parents 
— everi^hing  I  believe  in.” 

She  was  greeted  by  her 
father,  Salvatore  Torre,  and  her 
husband,  Hal  Friedman,  a  TV 
show  producer  whose  tip  to 
Marie  about  Judy  Garland’s 
walkout  from  a  performance 
started  the  whole  case.  They 
kissed,  took  leave  of  a  crowd  of 
reporters  and  stepped  into  a 
limousine  which  brought  them 
to  their  apartment  home  on 
Central  Park  West.  Miss  Torre 
was  especially  delighted  to  be 
reunited  with  her  young  chil¬ 
dren,  Adam  and  Roma. 

Most  of  her  time  in  jail,  she 
related,  was  taken  up  with  read¬ 
ing  messages.  Out  of  800  or 
900  letters  and  telegrams,  she 
said,  only  three  were  dissenters 
to  her  stand. 

Prominent  Visitors 

She  had  numerous  visitors. 
Among  them  were  Mrs.  S.  I. 
Newhouse,  whose  husband  owns 
a  group  of  newspapers;  Robert 
Montgomery,  the  TV-film  actor; 
and  Joseph  Welch,  Boston  law¬ 
yer  who  became  a  figure  in  the 
televised  McCarthy-Army  hear¬ 
ings  several  years  affo. 

The  possibility  of  Judy  Gar¬ 
land’s  action  for  libel  against 
CBS  collapsing  before  it  ever 
comes  to  trial  has  been  raised  in 
the  legal  arguments  bearing  on 
Miss  Torre’s  defense  of  the 
criminal  contempt  citation. 


The  actress  was  questioned  in 
pre-trial  examination  concern¬ 
ing  the  specific  points  of  alleged 
libel  in  the  statement  which 
Miss  Torre  attributed  to  “a  CBS 
executive.”  Counsel  for  Miss 
Torre  contended  in  their  appeal 
from  the  contempt  citation  that 
Miss  Garland’s  own  testimony 
had  removed  any  substantial 
ground  for  her  libel  complaint. 

Points  Conceded 

In  the  brief  filed  with  the 
Circuit  Court  of  Appeals,  which 
ruled  agrainst  Miss  Torre’s  plea 
of  confidential  privilege,  Ma¬ 
thias  F.  Correa  and  Sheldon 
Oliensis,  representing  the  de¬ 
fendant,  said  that  Miss  Garland 
had  frankly  conceded  that  she 
has  had  a  reputation  of  being 
“temperamental,”  that  “some¬ 
thing  is  bothering  her”  and  that 
she’s  overweight. 

Miss  Garland  also  admitted 
that  there  had  been  “a  good 
many  articles”  written  about 
her  emotional  problems.  She 
characterized  them  as  “the  same 
old  junk.” 

In  respect  to  what  Miss  Torre 
printed,  her  lawyers  argued 
that  if  the  alleged  defamatory 
remarks  merely  accorded  with 
Miss  Garland’s  generally  exist¬ 
ing  reputation,  no  effective 
claim  for  libel  exists.  The  Cir¬ 
cuit  Court  did  not  pass  directly 
on  the  summary  plea  that  Miss 
Garland’s  claim  for  defamation 
“presents  less  than  an  appeal- 
,ing  case  for  the  invocation  of 
this  court’s  most  drastic  rem¬ 
edy”  —  a  prison  sentence  — 
against  Miss  Torre. 

The  Circuit  Court  held,  and 
the  Supreme  Court  declined  to 
review  it,  that  Miss  Torre  had 
as  great  an  obligation  to  the 
administration  of  justice  by  an¬ 
swering  a  relevant  question  in  a 
civil  suit  as  she  had  to  protect 
the  press  from  the  danger  of 
news  sources  drying  up. 

BilU  in  legislature 

Sparked  by  the  publicity  sur¬ 
rounding  the  imprisonment  of 
Miss  Torre,  several  members  of 
the  New  York  State  Legislature 
submitted  bills  to  grant  report¬ 
ers  and  editors  immunity 
against  being  compelled  to  re¬ 
veal  their  news  sources. 

While  the  bills  take  several 
forms,  they  are  all  aimed  at  do¬ 
ing  one  of  two  things:  amend¬ 
ing  the  state’s  Civil  Practice 
(Continued  on  page  15) 
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New  York  Sales  Momentum 

Faded  When  Paners  Closed 


Bureau  of  Advertising  Brochure 
Tells  Beneficial  Effect  of  ‘Test’ 


December  sales  were  below  the 
previous  year.  The  Tiighly  pro¬ 
motional’  basement  store  was 
very  hard  hit,  he  said,  as  well 
as  mail  and  phone  business.  .  .  . 


A  copyrighted  brochure,  en¬ 
titled  “No  Substitute  for  News¬ 
papers,”  issued  this  week  by  the 
Bureau  of  Advertising,  ANPA, 
described  as  “highly  conserva¬ 
tive”  previously  published  re¬ 
ports  on  effeects  of  the  New 
York  City  newspaper  shutdown 
before  Christmas. 

The  Bureau  quoted  informed 
observers  as  declaring  the  city’s 
Department  of  Commerce  esti¬ 
mate  of  $10,000,000  losses  in  re¬ 
tail  sales,  or  about  off  the 
“potential,”  was  too  low.  Some 
anonymous  and  a  few  depart¬ 
ment  store  executives  willing  to 
be  quoted  gave  individual  losses 
at  much  higher  percentages. 


Special  Promotions  Hit 


Coming  at  the  height  of  the 
Christmas  shopping  season,  the 
newspaper  stoppage,  the  Bureau 
said,  resulted  in  substantial 
losses  particularlv  on  special 
promotions  planned  by  retailers, 
on  mail  and  phone  order  busi¬ 
ness,  and  on  stores  of  a  “pro¬ 
motional”  nature. 

Presented  was  a  chart  of  Fed¬ 
eral  Resetwe  Board  figures  which 
the  Bureau  said  indicated  that 
New  York’s  retail  volume  was 
building  up  great  momentum 
before  the  strike  occurred  and 
that  the  momentum  faded  dur¬ 
ing  the  Dec.  10-28  period  when 
newspapers  weren’t  distributed. 

Comparisons  of  performance 
week  by  week  against  the  pre¬ 
vious  year,  in  principal  cities 
in  each  of  the  12  Federal  Re¬ 
serve  districts,  show  New  York 
in  seventh  place  the  week  ending 
Nov.  29;  in  fifth  place  the  week 
ending  Dec.  13;  in  12th  place 
the  week  ending  Dec.  20,  the 
first  full  week  of  the  newspa¬ 
per  strike;  and  in  10th  place  the 
week  ending  Dec.  27. 

An  unnamed  retailer  is  quoted 
as  stating,  in  part:  “.Tust  think 
what  December’s  sales  might 
have  been  without  newspapers 
had  there  not  been  that  addi¬ 
tional  shopping  day  before 
Christmas.  ...  It  would  have 
been  bad  enouugh,  but  just  think 
what  might  have  happened  to 
business  had  we  not  had  such 
wonderful  seasonal  weather  and 
instead  had  to  contend  with 
1957’s  December  weather  —  10 
days  with  snow  or  rain,  most 
of  it  heavy.  .  .  .  Any  retailer 
10 


who  would  like  to  go  through  a 
month  like  December  1957, 
without  newspaper  advertising 
is  ‘whistling  in  the  dark’.” 

Title  for  the  brochure  w’as 
provided  by  Edward  F.  Engle, 
manager  of  the  sales  promotion 
division  of  the  National  Retail 
Merchants  Association  who  said 
the  suspension  proved  “there  is 
no  substitute  for  newspapers 
when  you  want  to  communicate 
with  your  customers.” 

Mr.  Engle  noted  that  the  week 
ending  Dec.  27  showed  a  22% 
gain  over  the  comparable  1957 
week,  but  pointed  out  that  1958 
had  three  Christmas  shopping 
days,  against  two  the  previous 
year.  He  estimated  the  volume 
would  have  increased  33%  if 
newspaper  advertising  had  been 
available. 

Severest  retail  losses  appar¬ 
ently  were  suffered  by  “promo¬ 
tional”  stores,  which  heavily  ad¬ 
vertise  specific  items  to  build 
store  traffic,  the  Bureau  found. 
Cumulative  effect  of  previous 
newspaper  advertising  was 
credited  with  keeping  the 
Christmas  traffic  of  the  big  de¬ 
partment  and  specialty  stores 
at  “fairly  good  levels.” 

“However,  many  special  pro¬ 
motions  scheduled  by  these 
stores  suffered,  and  their  mail 
and  phone  order  business,  being 
immediately  affected  by  tbe 
strike,  was  especially  hard  hit, 
with  losses  as  high  as  50%  re¬ 
ported,”  the  brochure  continued. 

“An  executive  of  a  woman’s 
specialty  store  on  Fifth  Avenue 
told  the  Bureau  its  traffic  had 
‘definitely  lessened’  and  that 


‘Certainly  Missed  Papers’ 


“Spokesmen  for  various  stores 
pointed  out  that  comparisons 
with  1957  Christmas  business 
did  not  reflect  the  full  extent 
of  the  losses  of  potential,  be¬ 
cause  sales  then  were  also  ab¬ 
normally  low  as  a  result  of  a 
subway  strike. 

“A  spokesman  for  a  leading 
department  stores  said  business 
in  general  w'as  off  3  to  5%.  A 
planned  promotion  on  pianos,  he 
said,  was  badly  hurt. 

“The  head  of  a  major  store 
in  an  outlying  borough  said  mail 
and  phone  orders  and  special 
price  promotions  fared  ‘badly’ 
and  ‘we  certainly  did  miss  news¬ 
paper  advertising.” 

“Saul  Haims,  merchandise 
manager  of  Gimbels  basement 
store,  said  sales  were  consider¬ 
ably  under  those  of  December 
1957.  Lines  most  seriously  af¬ 
fected  were  domestics,  rugs, 
curtains,  shoes  and  men’s  cloth¬ 
ing.  He  added  that  the  base¬ 
ment  would  ‘redouble’  its  pro¬ 
motional  efforts  after  the  strike 
to  recoup  lost  volume. 

“Louis  Tannenbaum  of  Gim¬ 
bels  main  store  found  that  spe¬ 
cial  promotions  on  ‘high  check’ 
items  were  hurt  —  among  them 
inigs,  furniture,  furs,  women’s 
better  coats. 

“One  of  the  more  exclusive 
Fifth  Avenue  shops  reported 
that  (W’hile  traffic  and  dollar  vol¬ 
ume  as  a  whole  were  good,  cer¬ 
tain  lines  which  are  specifically 
promoted  at  Christmas  time, 
such  as  handbags,  jewelry  and 
cosmetics,  vrere  off.  .  .  .” 


WEEKLY  DEPARTMENT  STORE  SALES  IN  FEDERAL  RESERVE  CITIES 
(1958) 
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The  Power  of  Print 


A1 


Storekeepers  from  all  over  the 
country  attending  the  New  York  J 
convention  of  the  National  Re. 
tail  Merchants  Association  thii 
week  tell  their  respect  for 
printed  advertising  in  newspa¬ 
pers. 

See  story  on  Page  16 


Among  other  Bureau  findings 
were: 

Sales  “certainly  affected”  in 
better-grade  men’s  wear  stores. 

Men’s  furnishings  depart¬ 
ments  were  hit  hardest,  and 
clothing  departments  least.  On* 
store  in  this  field  reported  sales 
down  6  to  10%;  another  re¬ 
vealed  traffic  off  25%  and  sales 
15%. 

One  executive  of  a  shoe  chain 
said  traffic  decreases  were  due 
not  only  to  its  own  lack  of  ad¬ 
vertising,  but  also  to  absence  of 
ads  by  nearby  stores. 


Chart  from  Bureau  of  Advertising  brochure  which  is  entitled  "No 
Substitute  for  Newspapers". 

EDITOR 


Reports  in  Trade  Press 
The  Bureau  found  its  reports 
confirmed  by  the  retail  trade 
press.  The  brochure  quoted 
Women's  Wear  Daily  as  saying 
that  while  store  executives  in 
the  main  were  non-communica 
tive  those  who  did  talk  said  flat¬ 
ly  that  “business  is  bad.” 

Home  Furnishings  Daily  re¬ 
ported  that  when  the  big  pre- 
Christmas  newspapers  of  Sun¬ 
day  Dec.  14  failed  to  appear, 
business  the  following  Monday 
was  off  15  to  20%.  The  paper 
reported  Abraham  &  Straus  had 
reduced  its  Sunday  phone  staff 
75%. 

Variety  .said  Broadway’s  en 
tertainment  world  was  “blitzed" 
and  the  Bureau  confirmed  this 
conclusion.  Some  theatre  man¬ 
agers  estimated  as  high  as  50% 
losses  in  box  office  receipts. 

Automobile  dealers  found  used 
car  sales  “much  lower,”  “down 
at  least  20%,”  “off  consider¬ 
ably”  and  “definitely  hurt.” 

Jesse  T.  Ellington,  chairman, 
Ellington  &  Co.,  Inc.,  said:  “We 
found  out  at  our  house  that 
there  is  no  substitute  for  a  good 
solid  newspaper.” 

In  issuing  the  report,  Charles 
T.  Lipscomb  Jr.  ^e  Bureau’! 
president,  declared: 

“We  have  seen  again  in  New 
York,  as  we  have  seen  in  the 
past  in  many  other  cities  tem¬ 
porarily  without  newspapers, 
how  deeply  this  lack  affects  the 
whole  community.  The  lesson 
has  been  a  costly  one,  of  course, 
to  all  concerned,  but  it  has 
had  the  beneficial  effect 
demonstrating  unmistakably  the 
indispensability  of  the  daily 
newspaper  to  advertisers  and  to 
the  public,  as  no  other  ‘test* 
could  have  done.” 
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Akers  and  Walters  Appointed 

Editors  of  Field’s  Papers 


Knight  Designates  Lee  Hills 
As  Group’s  Executive  Editor 

By  George  .4.  Brandenburg 


Chicago 

Marshall  Field  Jr.,  president 
if  Field  Enterprises,  Inc.,  this 
week  named  Milbum  P.  Akers 
iditor  of  the  Chicago  Sun-Times 
and  Basil  L.  Walters  editor  of 
[the  Chicago  Daily  A’etes. 

Mr.  Field,  who  last  week  pur- 
hased  through  Field  Enter¬ 
prises  the  controlling  interest  in 
Chicago  Daily  News,  Inc.,  will 
serve  as  president  and  publisher 
f  the  two  Chicago  newspapers. 
Sr.  Field  held  the  title  of  both 
ffiitor  and  publisher  of  the  Sun- 
Times. 

Fanning  Moves  Up 

Mr.  Akers,  fonnerly  Sun- 
Times  executive  editor,  has  been 
sjcceeded  by  Lawrence  S.  Fan- 
|riing,  formerly  assistant  execu¬ 
te  editor.  Emmett  Dedmon 
|«)ntinues  as  managing  editor  of 
he  morning  newspaper. 

At  the  Daily  News,  A.  T. 
reh,  associate  editor,  will  con- 
inue  to  edit  the  editorial  page. 
Everett  Norlander,  managing 
editor,  will  continue  to  direct 
•Jie  news  room. 

Both  of  these  men  are  my 
tiose  friends,”  said  Mr.  Walters, 
and  my  relations  with  them 
vill  be  on  the  same  basis  that 
hey  have  been  during  the  years 
*hat  Mr.  Knight  (John  S. 
Knight,  president  of  Knight 
Newspapers,  Inc.)  was  editor 
ind  publisher.” 

Mr.  Walters  has  been  execu¬ 
tive  editor  of  the  Daily  News 


since  Mr.  Knight  acquired  con¬ 
trol  of  the  paper  in  October, 
1944,  from  the  estate  of  the  late 
Col.  Frank  Knox.  During  the 
same  period  he  was  also  execu¬ 
tive  editor  of  the  Knight  News¬ 
papers. 

On  becoming  editor  of  the 
Daily  News,  “Stuffy”  Walters 
resigned  as  executive  editor  of 
the  Knight  Newspapers.  At  Mr. 
Knight’s  request,  and  with  Mr. 
Field’s  consent,  he  will  continue 
as  a  director  of  Knight  News¬ 
papers,  Inc. 

Mr.  Knight  announced  that 
Lee  Hills,  executive  editor  of 
the  Detroit  (Mich.)  Free  Press 
and  Miami  (Fla.)  Herald,  has 
been  named  executive  editor  of 
Knight  Newspapers.  Mr.  Knight 
said  Mr.  Hills  would  have  super¬ 
vision  of  the  group’s  Washington 
bureau  and  will  continue  as  vice- 
president  of  the  Detroit  Free 
Press  in  charge  of  management 
of  all  departments.  He  also  is  a 
vicepresident  of  Knight  News¬ 
papers. 

Development  Program 

“This  is  the  first  step  in  a 
new  development  program  for 
our  group  of  wholly-owned  news¬ 
papers,”  said  Mr.  Knight  in  a 
formal  announcement  of  his  per¬ 
sonal  plans  to  relinquish  some 
of  his  responsibilities. 

“My  brother,  James  L.  Knight, 
executive  vicepresident  of 
Knight  Newspapers,  general 
manager  of  the  Miami  Herald, 
and  publisher  of  the  Charlotte 


Observer,  will  assume  more  re¬ 
sponsibility  for  the  busines.s 
operations  of  our  papers,  which 
also  include  the  Detroit  Free 
Press  and  the  Akron  Beacon 
Journal.  I  will  continue  active 
as  chief  executive  officer,  either 
initiating  or  approving  major 
policy  decisions. 

“With  the  help  of  this  new 
top  team  we  shall,  as  I  said  la«t 
week,  continue  to  expand  in 
areas  w-here  the  demands  upon 
my  personal  supei-vision  will  not 
be  as  insistent.  Our  four  daily 
newspapers  in  the  future,  as  in 
the  past,  will  have  the  widest 
measure  of  local  autonomy  under 
strong  local  editors  and  man¬ 
agers.” 

Praise  of  Brother 

Mr.  Knight  said  the  Knight 
Newspapers  today,  with  nearly 
1,100,000  daily  circulation  and 
more  than  1,225  000  Sunday  cir¬ 
culation,  have  doubled  the  circu¬ 
lation  his  papers  had  in  1944 
before  he  acquired  control  of 
the  Chicago  Daily  News. 

He  said  James  L.  Knight, 
former  president  of  the  Southern 
Newspaper  Publishers  Associa¬ 
tion,  “has  demonstrated  unu'-ual 
ability  in  the  successful  busi¬ 
ness  management  of  fine  news¬ 
papers.  He  has  played  a  leading 
role  in  the  research  movement 
that  is  responsible  for  develop¬ 
ing  better  newspaper  production 
techniques. 

Mr.  Knight  described  Mr.  Hills 
as  “one  of  the  best  all-around 
newspapermen  in  the  nation.” 


Milburn  P.  Akers 
Editor 

Chicago  Sun-Times 

“Lee  Hills  has  earned  a  repu¬ 
tation  as  an  outstanding  editor 
by  his  performance  on  the  Miami 
Herald  and  the  Detroit  Free 
Pi  •ess,”  Ml'.  Knight  said.  “He 
is  a  talented  reporter  and  writer. 
He  won  the  Pulitzer  prize  for 
news  reporting  in  1955. 

“He  also  is  that  rare  combi¬ 
nation  of  working  editor  and 
good  executive  with  a  record  of 
successful  management  of  all 
departments  of  a  metropolitan 
newspaper.” 

Acquisition!!  Sought 

The  Knight  group  is  consider¬ 
ing  the  further  acquisition  of 
newspapers,  TV  or  radio  sta¬ 
tions  and  other  ventures  in  the 
field  of  communications,  Mr. 
Knight  said.  Two  newspaper 
situations  are  being  investigated. 

“We  have  no  plans,  as  some 
have  suggested,  for  entering  the 
syndicated  Sunday  supplement 
field  because  we  are  well  served 
by  the  present  supplements,”  Mr. 
Knight  added. 

*  {Continued  on  page  55) 


THE  BEST  PAPER  he's  ever  had  is  promised  to  Marshall  Field  Jr.  (at 
left)  by  Basil  L.  Walters,  center,  newly  appointed  editor  o(  the  Chicago 
Daily  News,  and  A.  T.  Burch,  right,  associate  editor. 
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John  S.  Knight,  left,  and  Executive  Editor  Lea  Hills. 


11 


I 


I 


Court  Rules 
Packless  Mat 
Can  Be  Used 


New  York  City  publishers 
won  an  important  court  decision 
this  week  in  the  battle  against 
rising  production  costs.  It  gives 
them  the  right  to  use  the  pack¬ 
less  mat  in  stereotype  processes. 

The  ruling  by  State  Supreme 
Court  Justice  Samuel  H.  Hof- 
stadter  came  in  a  case  in  which 
the  New  York  Times  went  to 
arbitration,  through  the  Pub¬ 
lishers  Association  of  New  York 
City,  with  New  York  Stereo¬ 
typers’  Union  No.  1. 

The  original  question  was 
whether  the  packless  mat  con¬ 
stituted  introduction  of  new 
equipment  under  the  terms  of 
the  contract  requiring  negotia¬ 
tion  between  the  publisher  and 
the  union.  The  Times  and  the 
Publishers  Association  contend¬ 
ed  the  mat,  which  eliminates  the 
hand-pasting  of  gummed  strips 
in  open  spaces  of  a  stereo  mat, 
is  merely  new  material. 


Arbitration  Board 


An  arbitration  board  was  set 
up  with  James  V.  Altieri  of  the 
American  Arbitration  Associa¬ 
tion  as  chairman.  The  two  union 
members  insisted  the  dispute  be 
handled  entirely  within  the 
framework  of  the  new-equip- 
ment  clause.  They  withdrew 
from  the  proceedings. 

The  two  publisher  representa¬ 
tives — C.  C.  Lane  of  the  Times 
and  John  Bogart  of  the  Herald- 
Tribune  —  and  the  chairman 
ruled  that  the  revised  method  of 
work  in  the  stereotype  shops  did 
not  involve  the  installation  of 
machinery  or  equipment. 

The  publishers  applied  to  the 
court  for  enforcement  of  the 
arbitration  award  and  Justice 
Hofstadter  found  that  the  three- 
man  majority  had  fortified  its 
decision  with  a  full  and  careful 
opinion.  The  union’s  withdrawal 
should  not  be  allowed  to  upset 
the  award,  he  said. 


J.  Kingsbury  Smith 
In  Publisher’s  Post 


Joseph  Kingsbury  Smith  has 
been  appointed  publisher  of  the 
New  York  Journal- American  to 
succeed  the  late  Seymour  Berk- 
son,  it  was  announced  by  Harold 
G.  Kern,  general  manager  of 
the  Hearst  Newspapers. 

Mr.  Smith  has  served  with  the 
Hearst  Organization  for  more 
than  30  years. 

At  16,  he  joined  International 
News  Service  as  a  copy  boy.  He 
rose  rapidly  in  both  foreign  and 
national  posts.  For  20  years  he 
served  abroad.  In  1955  he  was 
recalled  from  his  post  as  Euro¬ 
pean  General  Manager  to  be¬ 
come  vicepresident  and  general 
manager  of  INS,  succeeding  Mr. 
Berkson  when  the  latter  became 
publisher  of  the  J-A. 

When  INS  was  consolidated 
with  the  United  Press  last  year 
to  become  United  Press  Inter¬ 
national,  Mr.  Smith  assumed  the 
temporary  duties  of  vicepresi¬ 
dent  and  associate  general  man¬ 
ager  of  the  new  organization. 
Later  he  resumed  his  duties 
with  the  General  Management 
of  the  Hearst  Corporation.  He  is 
a  director  and  vicepresident  of 
the  Hearst  Corporation. 

As  a  diplomatic  correspondent 


Research  Lab 
Changes  Will 
Be  Effected 


“Arbitration  would  be  com¬ 
pletely  undermined  if  awards 
could  be  nullified  by  such  strat¬ 
egy,’’  the  justice  declared. 

The  Times  said  the  ruling 
would  enable  it  to  adopt  im¬ 
proved  methods  to  eliminate  a 
bottleneck  in  production. 

It  was  the  union’s  position, 
according  to  Thomas  J.  Craig 
Jr.,  counsel,  that  it  was  con¬ 
cerned  with  the  effect  on  the 
packless  mat  on  employment.  He 
said  the  contract  clause  relating 
to  manpower  requirements  in 
the  stereo  process  was  involved. 


Joseph  Kingsbury  Smith 


in  Washington  and  Europe,  he 
attended  nearly  all  of  the  im¬ 
portant  international  confer¬ 
ences  of  the  past  two  decades. 
He  has  interviewed  most  of 
the  contemporary  world’s  great 
leaders,  and  has  been  publicly 
cited  by  American  and  foreign 
government  officials. 

He  is  a  Knight  of  Malta.  He 
is  married  to  the  former  Eileen 
King.  With  two  children,  Eileen 
Jr.,  17,  and  Diane,  14,  they  live 
in  Manhattan. 


costs  on  production  procedures. 

The  laboratory  evaluation  sur¬ 
vey  made  by  a  committee  headed 
by  Otto  Silha  of  the  Minneapolis 
Star  and  Tribune  calls  for  re¬ 
search  leading  to  basic  changes. 


Chicago 

Recommendations  of  two  com¬ 
mittees  for  reorganization  of 
the  ANPA  mechanical  research 
operations  were  approved  by  the 
board  of  directors  of  ANPA  Re¬ 
search  Institute,  Inc.  here  this 
week. 

The  program  will  be  carried 
out  after  consultation  by  Cyrus 
L.  Mackinnon,  institute  director, 
with  Cranston  Williams,  general 
manager  of  the  American  News¬ 
paper  Publishers  Association, 
and  staff  personnel. 

The  board  considered  the  re¬ 
ports  of  the  Silha  committee 
on  the  Easton  laboratory  and  of 
the  production  engineering  com¬ 
mittee.  (E&P,  Dec.  20,  page  11). 

Action  to  implement  the 
recommendations  of  both  groups 
in  respect  of  research  program¬ 
ming  will  be  taken,  Mr.  Mackin¬ 
non  said.  The  production  engi¬ 
neering  report,  he  said,  covers 
short-term  benefits  to  publishers 
in  faster  deadlines  and  lower 


Grocer  Urges 
Closer  Liaison 


Editor  Quits  | 
After  Union 
Takes  Contro  l 


Chicago 

Closer  cooperation  between 
newspapers  and  food  advertis¬ 
ers,  particularly  at  the  retail 
level,  could  result  in  added  lin¬ 
age  for  newspapers,  Orville  W. 
Johlor,  of  IGA  Food  Stores, 
told  the  Chicago  Chapter  of 
Newspaper  Representatives  this 
week. 

Speaking  for  an  organization 
that  already  is  spending  86%  of 
its  total  advertising  budget  in 
2,800  newspapers,  Mr.  Johlor 
said  he  would  like  to  see  closer 
cooperation  with  newspaper  food 
editors  so  that  IGA  stores  would 
know  far  enough  in  advance  as 
to  what  menu  and  recipe  ideas 
are  going  to  be  featured  each 
week  “so  that  I  could  tie-in 
right  at  the  appropriate  mer¬ 
chandise  areas  in  the  super  mar¬ 
kets  with  reprints  and  blow¬ 
ups.’’ 


Pasco,  Wasi  SUl 
In  protest  against  union  cot 
trol  of  policies,  Melvin  B.  Voo;  p 
hees  has  resigned  as  editor  o;  ^ 
the  Columbia  Basin  News.  H 
said  this  week  that  his  connec 
tion  with  the  paper  will  end  com 
pletely  next  month.  He  ha 
joined  the  personal  staff  of  Gov  * 
Albert  D.  Rossellini.  i®  New 

Paul  Lee,  general  manager  oi  * 
the  paper,  announced  that  G; 

Lyons,  a  member  of  the  staff  ; 
would  have  charge  of  the  edi  To  then 
torial  department.  ® 

Edward  J.  Byrne,  who  ha 
served  as  publisher  of  severa! 
papers  financed  by  the  Inter 
national  Typographical  Unior. 
through  Unitypo,  Inc.,  tooi! 
charge  of  the  News  several  weeks 
ago.  The  News  and  the  ITU  an 
among  the  defendants  in  an  anti 
trust  conspiracy  case  brought  bj 
Glenn  W.  Lee  of  the  Tri-CiU 
Herald. 

Col.  Voorhees,  a  widely  knowr 
West  Coast  newspaperman,  be 
came  editor  of  the  News  severa 
years  ago.  In  a  statement  this 
week  he  said  Howard  W.  Parish 
had  been  “forced  to  resign”  a‘ 
publisher  on  Jan.  1.  (E&P,  Jar. 

10,  page  60). 

For  several  years  prior  to  that 
date.  Col.  Voorhees  said,  tb 
News  had  been  backed  finar. 
cially  by  the  ITU  but  the  unior 
exercised  no  control  over  edi 
torial  or  management  policies. 

The  new  program,  with  at 
employe  from  union  headquart 
ers  in  charge,  is  “wholly  nn 
acceptable”  to  him.  Col.  Voorhec 
said.  Therefore  he  had  ceased  b 
function  as  editor. 

“A  labor  union  as  a  banker 
only  is  one  thing,”  he  declarei 
“A  labor  union  in  control  cl 
daily  newspaper  policy  is  quib 
another.  In  all  the  history  oi 
this  country  no  daily  so  con 
trolled  and  directed  ever  ha 
been  a  community  asset  or  ha 
succeeded  as  a  public  service  in 
stitution.” 


Gary  Levy  of  Reuters 
Dies  in  Plane  Crash 


Gary  Levy,  38,  Reuters  chief 
representative  in  Latin  Amer¬ 
ica,  was  killed  in  the  crash  of 
a  plane  at  Rio  de  Janeiro  on 
Jan.  11.  He  was  returning  to 
his  post  from  London,  where  he 
had  gone  to  take  part  in  a  T^ 
review  of  world  affairs.  Mr 
Levy  served  Reuters  in  Ger¬ 
many  prior  to  the  Rio  assign¬ 
ment  two  years  ago. 
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Editing  for  the  Millions 
Of  Sunday  Magazine  Readers 

Supplement  Editors  Bare 
Fundamentals  of  Formulas 

By  Philip  N.  Schuyler 


THE  ROLE  OF 
SUNDAY  MAGAZINES 

Sunday  Newspapers  in  U.S.  544 

Their  Circulation .  47,044,349 

Total  Households  in  U.S.. .  50,372,700 
Total  TV  Homes  in  U.S.. . .  43,200,000 


the  Boston  Globe,  present  chair-  ciation,  this  exchange  of  ideas 
man  of  the  Metropolitan  News-  and  cooperation  has  made  pos- 
paper  Editorial  Group,  started  sible  a  continued  improvement 
in  1947,  pointed  out,  however,  and  growth  of  these  magazines.” 
that  the  group  provides  each  r..  .  ■  » 

editor  with  a  “weekly  reservoir  inancia  mprovemen 

of  material  of  national  and  in-  It  is  the  financial  improve- 
temational  interest  to  prevent  ment  during  the  past  five  years 
the  magazines  from  becoming  that  is  the  key  to  the  editorial 
too  provincial.”  advances.  As  was  revealed  in 

“Our  primary  pui-pose  is  to  Editor  &  Publisher  last  week, 

cover  the  region  in  which  we  advertisers  invested  in  1958  a 

ivcs,  circulate,”  Mr.  O’Brien  con-  total  of  $145,401,003  in  all  group 

tinued.  “But  all  of  our  readers  sold  Sunday  magazines,  a  6% 

^  ^  -  -A  .  are  interested  today  in  what  is  gain  over  1957,  and  a  77%  jump 

fwspapers  throughout  the  close  contact  with  editors  of  their  ^ing  on  around  the  world  and  over  1953. 

untry*  distributing  newspapers  is  a  yjg  feel  we  can  best  keep  them  t)„_  peitel  editor  of  the  Metro 

strong  arm  in  helping  them  jn  touch  with  such  events  ^  7?® 

Main  Objeclives  achieve  what  they  can  demon-  through  the  medium  of  well-  rwently  called 

strate  are  hi^hlv  resnonsive  j  %  meaium  oi  well-  attention  to  this  financial  im- 

Held  annually  by  William  I.  fadt^ces  ^  responsive  ^.ted  carefully  selected  text  provement. 

ichols,  editor  and  publisher  of  “We  are  in  a  sense  editing  for  “jn  the  11  vears  since  the  “No  matter  how  good  the  edi¬ 
cts  Week  (12,873,378  circula-  q^j.  member  editors  It  keens  ^  torial  material,  if  a  magazine 

m  in  40  newspa^rs),  and  by  us  on  our  toes,”  is  how  Mr.  Heyn  the  locally  edited^agazhi^Tave  consistently  only  16  or  20 

mest  V.  Heyn,  editor.  Amen-  epitomized  his  editorial  confer-  „rown  in  size  and^  excellence  **  ''®^y  attrac- 

,»  Weekly  (10,105,864  circula-  ence  Jan.  14-15.  mLv  of  them  mSch^nd  ^*^®’”  ^®  “The  general  in- 

m  in  34  newspapers)  the  sep-  „  „  Mi/.VinlQ  nf  hio  Tan  cnma^nnna^c  *  K  Ka-  A  crease  in  business  produced  a 

■ate  sessions  each  had  two  Sa>d  Mr.  Nichols  of  his,  Jan  some  surpass  the  jobs  being  done  chain  reaction  of  which  we  are 

12-13:  “It  IS  our ‘secret  weapon’  by  the  national  magazines.  lu  «  *  lu 

am  objectives:  competition  with  theX  “I  think  we  have  the  added  effect  now  that  the 

1.  Advance  in  reader-interest  tional  magazines.  These  edi-  advantage  of  reaching  a  tre-  average  c  ose 

id  response  to  the  Sunday  torial  conferences  have  com-  mendous  number  of  readers 

agazines  by  improved  editorial  pietely  abolished  ‘ivory  tower’  whose  busy  lives  prevent  them  “Probably  the  most  significant 

diniques.  editing  of  Sunday  supplements,  from  attempting  to  read  the  change  over  the  years  has  been 

2.  Holding  the  good  will  of  Our  distributing  newspaper  national  magazines,  but  who  switch  from  newspaper  to 

j'.ributing  newspapers.  editors  are  our  tap  roots  ex-  week  after  week  set  aside  time  niagazine  format.  There  is  also 

Next  month  Ben  Kai-tman,  tending  down  into  the  different  for  their  locally  edited  book,  ®  better  handling  of  text  and 
litor  of  Family  Weekly,  (4,-  areas  we  cover.  They  give  us  because  it  contains  stories  and  pictures  as  combined  elements. 
)6,148  circulation  in  175  news-  an  understanding,  difficult  to  pictures  close  to  home,  plus  those  appearance  has  also  been 

ipers)  will  preside  over  a  achieve  in  any  other  way,  of  dividends  outside  the  circula-  iJi^PJ^ved  by  better  use  of  cap- 


Editorial  Rivalry 

It  is  of  vital  importance  in  ^ 

the  continuing  editorial  rivalry,  r 
nnce  the  ultimate  goal  of  all  .  ■ 
editorship  must  be  to  build  a  k 
Nsponsive  readership  that  will 
ittract  profitable  advertising. 

All  the  editors  involved  are 
(Evinced  they  are  pursuing  the 
d^t  strategy,  yet  are  wise 

^ough  to  seek  constant  improve-  B 

oeent.  What  definitely  has  re-  ^^I^B  ■  BB  B 
®lted  from  the  keen  competi-  Gorkin 

l»n  through  the  years  has  been  Porod* 

editor  8C  publisher  for  January  17,  1959 


ErnasI  V.  Hayn 
American  Weekly 


Dan  O'Brian 
Sunday  group 


William  I.  Nichols 
This  Week 


Public  Officials  Corral 
N ewsmen  As  Their  Aides 


HALE  CHAMPION,  San  ^ 
Francisco  (Calif.)  Chronicle  re¬ 
porter,  and  reporter  JERRY 
MAHER,  Los  Angeles  (Calif.) 
Mirror-News  —  press  secre¬ 
taries  for  Governor  Edmund  G. 


York. 

DAVE 


ALLRED,  formerly 


Mr.  Reporter  is  going  to  ant  to  New  York  State  Repub-  RICHARD  L.  AMPER,  New 
Washington  and  other  capital  lican  chairman.  He  has  been  York  Times  political  reporter  — 
cities  in  what  looks  like  a  mass  working  for  the  State  Thru-  to  pi*ess  secretary  for  Governor 
migration  from  newspaper  to  way  Authority  for  three  years.  Nelson  A.  Rockefeller  of  New 
public  payrolls.  ROBERT  L.  McMANUS,  a  York. 

The  number  of  newspapermen  former  political  reporter  for  the  DAVE  ALLRED,  formerly 
and  ex-newspapermen  who  have  Binghamton  (N.  Y.)  Press  —  with  the  AP  bureau  in  Mont- 

taken  up  jobs  as  administrative  named  assistant  press  secretary  gomery,  Ala. _ to  Texas  Sena- 

assistants,  publicity  advisers,  by  Republican  Governor  Rocke-  tor  Ralph  Yarbrough’s  staff, 
etc.  with  public  officials  grows  feller  at  about  $15,000  a  year.  JOHN  E  WARRINGTON 
daily  The  following  have  been  He  had  been  working  as  a  •  jj  ^  Telegraph  - 

reported  to  E&P  m  recent  speech-writer  for  Democratic  to  executive  secretary  for  Sena- 
weeks:  Governor  Harriman.  g.  ,  Bridges 

WILLIAM  DWIGHT  JR.,  as-  DANNA  KUSIANOVICH,  '  , 

sistant  to  the  publisher  of  the  federal  court  reporter  for  the  „ 

Holyoke  (Mass.)  Transcript-  Albuquerque  (N.  M.)  Journal  Rosa  (Cahf.)  Press  Democrat 

Telegram  —  on  leave  of  absence  —  to  the  staff  of  Sen.  Clinton  ^  legisl^ive  assist- 

to  be  administrative  assistant  Anderson.  Congressman  Clement  W. 

to  Repr.  Silvio  0.  Conte  in  GREGORY  CHILSON— from  Miller. 

Washington.  Waterhury  (Conn.)  Republican-  DICK  COOK,  former  news 

JACK  FLEISCHER  —  from  American  staff  to  Washington  editor  of  the  weekly  Powell 
Bridgeport  (Conn.)  Post  and  as  public  relations  aide  to  Repr.  (Wyo.)  Tribune  —  to  press  di- 

Telegram  to  press  secretary  to  John  S.  Monagan,  D.  rector  on  the  staff  of  Senator 

State  Senator  Thomas  J.  Dodd.  WALTER  J.  GRAY,  pub-  Gale  McGee. 

R.  HARLOW  SCHILLIOS.  Usher  of  the  weekly  East  Provi-  THOMAS  E.  J.  KEENA.  edi- 


JOHN  E.  WARRINGTON, 
Nashua  (N.  H.)  Telegraph  — 
to  executive  secretary  for  Sena¬ 
tor  Styles  Bridges. 

BILL  DUDDLESON,  Santa 


ant  of  Congressman  Clement  W. 


RECIPIENT  of  "First  Citizen  of 
Sports"  award  at  civic  boosters' 
dinner  is  Royal  Brougham,  sports 
editor  of  the  Seattle  (Wash.) 
Post-Intelligencer.  He  has  worlied 
50  years  for  the  same  paper. 


GREGORY  CHILSON— from  t>Ti  t  tia-tou  i  1  Z\ 

Waterbury  (Conn.)  Republican-  DICK  COOK,  former  news  BILL  HATCH,  foimerly  with 
American  staff  to  Washington  editor  of  the  weekly  Powell  Umted  Press  legislative  as- 


(Wyo.)  Tribune  —  to  press  di¬ 


rector  on  the  staff  of  Senator  Weaver,  Nebra^a 
Gale  McGee.  HARRY  J.  O’DONNELL,  a 

pnTT/’\iijr  A  c*  T  A  J’  f 01*11101*  .A.P  stsff©r  ASSlStdllt 

THOMAS  E.  J.  KEENA,  edi-  _g_..„tarv  for  reoorts  on  Gover- 
rial  writer,  Hartford  (Conn.)  secietary  lor  reports  on  trover 
.  ’  /.  '  .  nor  Rockefeller’s  staff. 

mrant  -  executive  s^retary  jqsepH  T.  SULLIVAN,  for- 
Congressman  Ernilio  Q.  Dad-  newsman  who  has  been 

•no  of  Hartford.  v 

assistant  to  Repr.  Kean — now 

RAY  BARNES,  general  man-  staff  of  Repr.  George  M. 


Congressman 


State  Senator  Thomas  J.  Dodd.  WALTER  J.  GRAY,  pub-  Gale  McGee. 

R.  HARLOW  SCHILLIOS,  Usher  of  the  weekly  East  Provi-  THOMAS  E.  J.  KEENA,  edi- 
former  reporter  -  photographer  dence  (R.  I.)  Post  and  a  for-  torial  writer,  Hartford  (Conn.) 
on  the  Eugene  (Ore.)  Register-  mer  reporter  for  the  Providence  Courant  —  executive  secretary 
Guard,  to  Oregon  State  Depart-  Journal  -  Bulletin  —  appointed  to  Congressman  Emilio  Q.  Dad- 
ment  of  Agriculture  public  in-  press  secretary  to  Gov.  Christo-  dario  of  Hartford, 
formation  staff.  pher  Del  Sesto.  He  plans  to  con-  RAY  BARNES  general  man- 


HARRY  N.  COOK,  former  tinue  publication  of  his  weekly,  ager  of  the  Brawley  (Calif.)  W'llhmser  IN  J  l" 


Birmingham  newsman — to  press  TOM  R.  BRISLIN,  formerly 
secretary  to  Gov.  John  Patter-  with  International  News  Serv- 
son  of  Alabama  at  $10,000  a  ice  —  to  executive  assistant  to 
year.  He  has  been  assistant  to  Congressman  Donald  J.  Irwin, 


TOM  R.  BRISLIN,  formerly  News  —  to  administrative  as- 
:th  International  News  Serv-  sistant  for  Congressman  D.  S. 
3  —  to  executive  assistant  to  Saund. 


Glad  To  Be  Bark 


year.  He  has  been  assistant  to  Congressman  Donald  J.  Irwin,  wtttt&m  it  optht  dafo  Charley  Craig,  formerly  ad- 
Repr.  George  Huddleston.  Connecticut  Democrat.  niin*strative  assistant  to  dfr 

PAUL  G.  TUERFF,  24,  RAYMOND  J.  FITZPAT-  —  Congressman  A.  L 

holder  of  a  master’s  degree  in  RICK,  former  political  writer  „  '  _  oioretarv  nnil  nHmmicfrn.  Miller,  has  been  rehired  by  th^e 
Public  Affairs  from  Princeton  for  the  Waterbury  (Conn.)  Re-  ?•  Hnrri  ^orth  Platte  (Neb.)  Telegraph- 

-  leaving  the  Passaic  (N.  J.)  publican  -  to  ex^utive  assist-  wSnS  fr 

_ .  '  .  /  1^.  _ i..^-...  !-> _  son  A.  Williams  Jr.  «<zr,.or.i,i„  _  pvi.pr.i-  fpr  ths 


Repr.  George  Huddleston. 
PAUL  G.  TUERFF,  24, 


Herald  News  staff  to  be  assist-  ant  to  Connecticut  Congressman 
ant  to  Repr.  Gordon  Canfield  of  Frank  Kowalski. 


Bulletin. 

“Frankly  —  except  for  the 


New  Jersey.  Mr.  Canfield,  a  for-  JOHN  E.  BYRNE,  Maine 
mer  reporter,  succeeded  the  Con-  news  manager  for  United  Press 
gressman  whom  he  had  served  International  —  to  press  secre- 


Frank  Kowalski.  TERRY  CLAY  EAKIN,  re-  dough  —  it’s  a  relief  to  get  out 

JOHN  E.  BYRNE,  Maine  for  the  Denver  (Colo.)  of  the  rat  race  in  the  nation’s 

news  manager  for  United  Press  Rocky  Mountain  News  —  part-  capital  and  back  to  where 


as  administrative  aide. 


tary  to  Gov.-elect  Clinton  A. 


DAVID  WELTY,  a  reporter  Clauson. 
for  the  Pittsburgh  (Pa.)  Stin-  ROBERT  M.  HUSE,  former  ODELL  SMITH,  political  re- 
Telegraph  —  named  assistant  city  editor,  Bath  (Me.)  Times  porter  for  the  Baltimore  (Md.) 
secretary  to  the  Mayor  at  $6638  —  to  executive  assistant  on  staff  —  to  assistant  to  the  Gov- 
a  year.  of  U.  S.  Senator  Edmund  ernor  of  Maryland. 

ARTHUR  D.  McINTIRE,  Co-  Muskie.  WALTER  W.  GEISEY,  for- 

lumbus  correspondent  for  the  JOHN  V.  COLT,  reporter  and  mer  reporter  for  the  Pittsburgh 
former  Cincinnati  (Ohio)  photographer  for  the  Kansas  (Pa.)  Post-Gazette  —  executive 
Times-Star  —  to  head  of  the  City  (Mo.)  Star  —  to  adminis-  secretary  to  the  Governor, 
public  relations  staff  of  the  trative  assistant  to  Congress-  LEROY  HARRELSON  edi- 
Ohio  State  Highway  Depart-  man  Newell  George.  tor  and  publisher  of  the  Myrtle 

ment.  MAURICE  W.  LECKENBY,  Beach  (S.  C.)  News  —  press 

CHARLES  A.  CALDWELL  editor  and  publisher  of  the  week-  secretary  to  the  Governor. 

—  resigned  as  assistant  city  edi-  ly  Steamboat  Springs  (Colo.)  wtt  titti?  w  aAnin’-D 
tor  of  the  Memphis  (Tenn.)  Steamboat  Pilot  —  to  the  staff  _  ...  A.  •  o’ 


WALTER  W.  GEISEY,  for- 


time  administrative  assistant  to  pje  live  a  more  normal  exist- 
Congressman  Byron  Johnson  ence,’’  he  said  in  his  first  col- 
(D.-Colo.).  umn. 

ODELL  SMITH,  political  re-  • 


a  year. 

ARTHUR  D.  McINTIRE,  Co¬ 
lumbus  correspondent  for  the 
former  Cincinnati  ( Ohio) 


Tuition  Aid  Offers 
At  Boston  School 

Boston 

Boston  University’s  School  of 


tor  of  the  Memphis  (Tenn.)  Steamboat  Pilot  —  to  the  staff 
Press-Scimitar  to  be  adminis-  of  U.  S.  Senator  John  A.  Car- 
trative  assistant  to  Sen.  Estes  roll  (D.-Colo.). 

Kefauver.  DAVID  D.  MEIER,  city  hall 

CHARLES  L.  WARD  —  re-  and  police  reporter,  Coffeyville 


(Pa.)  Post-Gazette  —  executive  Public  Relations  and  Communi- 
secretary  to  the  Grovemor.  cations  will  award  several  fel- 

LEROY  HARRELSON,  edi-  lowships,  scholarships  and  as- 
tor  and  publisher  of  the  Myrtle  sistantships  in  the  fields  0 
Beach  (S.  C.)  News  —  press  communication  arts,  joumaliOT 
secretary  to  the  Governor.  public  relations  to  qualify- 

■IT7TT  UTTO  %r  C.  A  T^T  TXT>  i^g  studonts  during  the  aca- 

c’  demic  year  1959-60,  according 


editor  of  the  Christian  Science 
Monitor,  Boston  —  secretary  to 
Congressman  Hastings  Keith. 


to  an  announcement  by  Dean 
Melvin  Brodshaug. 

Five  fellowships  of  $1200  plus 


signed  as  general  manager  of 
the  Durant  (Okla.)  Daily  Dem- 


(Kas.)  Journal  —  to  adminis¬ 
trative  assistant  to  Congress- 


ocrat  to  be  assistant  to  Repr.  man  Denver  Hargis, 


Carl  Albert.  CHARLES  FRANDOLIG,  Grayson. 

JOHN  M.  FAGUE,  formerly  general  assignment  reporter  JOHN  WHALEN,  managing  major  in  one  of  the  fellowship 

a  reporter  for  the  Syracuse  (N.  and  deskman,  Houston  (Tex.)  editor  of  the  Mitchell  (S.  D.)  areas,  including  radio,  tele- 

Y.)  Herald  Journal  and  Utica  Chronicle  —  to  administrative  Daily  Republic  —  publicity  di-  vision,  library,  news  bureau  and 

Press  —  administrative  assist-  assistant  to  Repr.  Casey.  rector  of  State  Highways.  press  photography. 

14  EDITOR  ft  PUBLISHER  for  January  17,  1919 


JACK  PETMENT,  city  hall  re-  tuition  will  be  offered  for  the 
porter  for  the  Portland  Oregon  academic  year  beginning  Sep- 
Joumal  —  administrative  as-  tember,  1959.  Candidates  must 
sistant  to  City  Councilman  Mark  have  a  bachelor’s  degree  and 


have  a  strong  undergraduate 
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Marie  Torre 

{Continued  from  page  9) 


Act  to  provide  that  “the  pro- 
pietor  or  editor  of  a  newspaper 
or  news  publication  shall  not  be 
compelled  to  disclose  the  source 
if  information  communicated 
confidentially  .  .  .  nor  shall  any 
rqwrter,  etc.”  or  else  to  amend 
Jidiciary  law  to  provide  that 
persons  engaged  in  gathering 
nd  editing  news  for  newspa¬ 
pers,  radio  or  television  “shall 
■ot  be  punished  for  criminal 
contempt  for  refusal  to  disclose 
lources  of  information.” 

The  first  proposal  has  been 
made  by  Senators  Frank  Com- 
posto  of  Brooklyn  and  Thomas 
A.  Duffy  of  Long  Island  City, 
both  Democrats. 

The  bill  amending  the  judici- 
iry  law  is  sponsored  by  Assem- 
Hyman  Edwyn  E.  Mason,  up¬ 
state  Republican) .  In  the  Senate 
it  is  backed  by  Mrs.  Janet  Hill 
Gordon  of  Norwich,  a  Republi¬ 
can  and  the  state’s  only  woman 
senator. 

The  prospects  for  passage  of 
any  of  the  proposed  legislation 
is  uncertain.  New  York’s  leg¬ 
islature  is  made  up  mainly  of 
lawyers,  who  are  traditionally 
opposed  to  granting  reporters 
immunity. 

Mr.  Mason  contends  that  his 
bill  is  different  from  proposals 
of  other  years,  which  have 
drawn  the  fire  of  attorneys  and 
prosecutors  who  have  contended 
such  statutes  would  thwart  jus¬ 
tice  and  weaken  the  libel  laws. 
Mr.  Mason  says  his  bill  is  dif¬ 
ferent  from  laws  shielding  the 
relationship  between  attorney 
and  client,  clergyman  and  par¬ 
ishioner,  and  doctor  and  patient. 
He  contends  that  anyone  pub¬ 
lishing  or  broadcasting  libel  is 
just  as  ATulnerable,  under  his 
measure,  as  before. 

Norman  R.  Baker,  president 
of  the  New  York  State  Society 
of  Newspaper  Editors,  said  the 
Mason  measure  will  have  the 
support  of  his  organization. 

Twelve  states  now  have  stat- 
tutes  providing  immunity  for 
newsmen. 

Several  bills  growing  out  of 
the  Torre  case  have  also  been 
introduced  in  Congress  to  pro¬ 
vide  immunity  in  federal  courts. 

• 

Arnett  Resigns 

Savannah,  Ga. 
Frank  Rossiter,  senior  asso¬ 
ciate  editor  of  the  Savannah 
doming  News,  has  taken  charge 
nf  the  editorial  department 
pending  selection  of  a  perma¬ 
nent  replacement  for  Judd  Ar¬ 
nett,  who  resigned  Jan.  9  to 
devote  full  time  to  writing. 


Boston 

The  Union  Leader  Corpora¬ 
tion  of  Manchester,  N.  H.  filed 
an  anti-trust  suit  this  week 
against  the  group  of  New  Eng¬ 
land  publishers  that  is  support¬ 
ing  the  Haverhill  (Mass.)  Ga¬ 
zette.  (E&P,  Dec.  20,  page  30). 

William  H.  Loeb  is  president 
of  the  Manchester  corporation 
which  established  the  Haverhill 
Journal  in  December  1957  after 
the  union  printers  struck  the 
Gazette. 

Named  as  defendants  in  the 
suit  are  Newspapers  of  New 
England,  Inc.,  the  10  participat¬ 
ing  firms  and  their  chief  officers. 
The  company  list  includes:  Hav¬ 
erhill  Gazette,  Lowell  Sun,  Law¬ 
rence  Eagle-Tribune,  Brockton 
Enterprise,  Newburyport  News, 
Fitchburg  Sentinel,  Pittsfield 
Eagle,  Holyoke  Transcript-Tele¬ 
gram,  Springfield  Republican 
and  Worcester  Telegram-Ga¬ 
zette. 

The  individual  defendants 
are:  John  H.  Costello,  Irving 

E.  Rogers,  J.  Warren  McClure, 
Charles  L.  Fuller,  William  F. 
Lucey,  Frank  A.  Lawlor,  Philip 

F.  Weld,  David  W.  Howe,  Syd¬ 
ney  R.  Cook,  William  Dwight, 
Donald  B.  Miller  and  George 
H.  Codbeer. 

According  to  the  complaint, 
this  group  conspired  since  last 
July  to  put  the  Haverhill  Jour¬ 
nal  out  of  business.  The  plan, 
it  is  alleged,  was  to  pool  their 
capital,  personnel,  talent  and 
experience  and  use  “this  collec¬ 
tive  power  to  support  the  Ga¬ 
zette  in  hampering  the  business 
of  its  rival  and  insure  victory 
of  the  Gazette  over  the  Journal.” 


HOOPLA  GIRL— Melodie  Miller 
is  dressed  for  fhe  part  she  plays 
as  Classified  Advertising  ambas¬ 
sador  in  the  Los  Angeles  Exam¬ 
iner's  promotion  program.  (See 
story,  page  42). 

Middle-Age  Consumer 
Target  of  Campaign 

The  middle-age  consumer 
group  is  the  prime  target  of  an 
intensified  ad  campaign  (via 
Mogul,  Lewin,  Williams  & 
Saylor,  Inc.)  now  underway  for 
Dr.  Pierce’s  Golden  Medical  Dis¬ 
covery,  stomach  tonic  product  of 
Pierce’s  Proprietaries,  Inc., 
Buffalo,  N.  Y. 

Double  and  single-column  ads 
are  scheduled  to  appear  in  46 
newspapers.  Radio  spots,  farm 
publications,  general  magazines 
and  almanacs  are  also  scheduled. 


Sostoro 


Stannard 


Hartford 


Farbor 


NEW  ASSIGNMENTS  at  the  Hartford  (Conn.)  Timet  put  these  four 
staff  veterans  in  new  positions:  Left  to  right — Nat  A.  Sestero,  onetime 
circulation  route  manager,  now  city  editor;  E.  Malcolm  Stannard, 
ex-merchant  mariner,  now  associate  editor  in  the  editorial  department; 
Richard  J.  Hartford,  onetime  press  censor  on  General  MacArthur's 
staff,  now  managing  editor  of  the  news  department;  and  Max  I.  Farber, 
who  began  as  a  copy  boy  at  16,  now  associate  editor  in  the  news 
department.  Appointments  are  effective  with  the  retirement  of  Carl  E. 

Lindstrom  as  executive  editor.  (E&P,  Jan.  10), 


Washington 
President  Eisenhower  has  ac¬ 
cepted  a  complimentary  mem¬ 
bership  in  the  National  Press 
Club  with  the  statement  that  he 
hopes  the  card  will  give  him  the 
gentle  treatment  which  he  has 
been  told  newspapermen  extend 
to  one  another. 

NPC  President  John  V. 
Horner  of  the  Washington  Star 
presented  the  membership  cer¬ 
tificate  after  the  President  con¬ 
ducted  a  question-and-answer 
session  at  a  club  luncheon 
Wednesday.  In  the  course  of  the 
program  he  denied  that  he  be¬ 
comes  angry  with  the  press  at 
his  conferences,  but  he  stressed 
these  points  of  belief: 

The  conference  is  the  Presi¬ 
dent’s  and  its  regularity  in  point 
of  schedule  should  be  determined 
by  him; 

He  is  not  a  conformist  to  the 
extent  that  he  considers  confer¬ 
ences  should  take  place  on  a 
fixed  day  each  week — he  doesn’t 
want  to  be  tied  down  to  an 
appointment  book. 

He  enjoys  meeting  with  the 
press  because  it  gives  him  the 
opportunity  to  listen  to  news¬ 
men’s  questions,  and  he  would 
never  favor  relegating  these  ses¬ 
sions. 

Issuance  of  statements  and 
press  releases  is  no  adequate 
substitute  to  face-to-face  meet¬ 
ings. 

And,  he  added,  the  camera 
men  like  to  take  pictures  of  per¬ 
sons  making  public  statements, 
At  the  time  the  statements  are 
being  made. 

His  last  appearance  at  a  club 
luncheon  was  in  1948  before  he 
became  president. 

Accepting  the  membership 
card,  he  said: 

“I’m  very  grateful.  I  under¬ 
stand,  possibly  erroneously,  but 
I  hope  it’s  true,  that  members  of 
the  press  normally  deal  gently 
with  their  other  members.  So  I 
hope  that  possession  of  this  card 
gives  me  a  certain  immunity 
that  up  to  this  moment  has  not 
been  mine.” 

While  Mr.  Eisenhower  was 
addressing  the  club  at  its  50th 
anniversary  luncheon,  the  club 
office  was  taking  reservations 
for  Monday’s  luncheon  which 
will  feature  Soviet  Deputy  Pre¬ 
mier  Anastas  Mikoyan.  The  col¬ 
umn  of  ticket  applicants  (con¬ 
fined  to  members  of  the  club) 
was  the  longest  in  the  history  of 
NPC  functions. 


Loeb  Alleges 
Conspiracy 
In  Haverhill 


Ike  Accepts 
Press  Card 
For  Immunity 


editor  ac  PUBLISHER  for  January  17,  1959 


15 


\ 


Jack  Goldsmith 
Memphis 

(Jim  Ck>llinKS,  E&Pl 


Nanette  Franklin 
Binghamton 


Thomas  C.  Mekeel 
Lancaster 


Fred  H.  Bresee 
Oneonta 


J.  D.  Peterson 
Calgary 


J.  C.  Porter 
Toronto 


Merchants  Reaffirm 
Printed  Word’s  Power 


,  -  Mr.  Harris  said  he  keeps  an 

hourly  check  on  the  pulling 
power  of  his  newspaper  copy.  A 
current  report  showed  advertis- 
•  inp  for  different  poods  as  placed 
in  different  newspapers  with  the 
-Am  number  of  people  in  the  depart- 
'ST'  1  ment  five  minutes,  10  minutes 

and  15  minutes  after  the  store 
^  opened  at  10  A.M.,  as  compared 

with  the  number  in  the  same  de- 
partment  a  year  apo. 

“We  have  experimented  with 
lpt(|||||||^  radio  and  TV,”  he  said.  “Broad¬ 
ly  cast  just  simply  isn’t  a  medium 

for  retailers.  The  radio  repeti¬ 
tion  for  a  chain  store  like  Robert 
h*"'*  Hall  with  numerous  outlets  is  of 
alks  about  the  power  value.  But  for  direct  response 
er  advertising  for  re¬ 
tailers.  (Continued  on  page  56) 
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How  Fordham  U  Uses 
Newspaper  Advertising 


By  Robert  B.  McIntyre 

Newspaper  advertising  is 
going  to  college  these  days 
is  universities  and  colleges 
throughout  the  U.S.  turn  to  the 
medium  to  bolster  enrollments 
their  respective  adult  educa¬ 
tion  programs. 

Take  for  example,  the  current 
low-budget,  winter-spring  cam- 
p»ign  (via  Joseph  F.  Gallo  Inc., 
Advertising)  being  used  in  met¬ 
ropolitan  New  York  and  lower 
Westchester  County  dailies  and 
two  weeklies  by  Fordham  Uni- 
ersity,  Adult  Mucation  Center, 
Bronx,  N.Y.  This  campaign, 
supplemented  with  subway  sta¬ 
tion  posters  and  direct  mail  ad- 
ertising,  is  competing  directly 
with  adult  education  prognims 
of  other  New  York  colleges. 

Campaign  A  'Bridge* 

Foidham  U.,  according  to 
Joseph  F.  Callo,  Jr.,  agency 
vicep resident,  is  using  a  series 
of  small-space  newspaper  ads 
Ls  “a  bridge  between  university 
»nd  community.”  The  thinking 
here,  Mr.  Callo  explained,  is 
that  Fordham  U.  has  the  educa- 
cational  facilities  and  the  com¬ 
munity  has  the  need  for  educa- 
ti>n.  Newspapers  have  formed 
the  backbone  of  this  program 
since  1967  for  a  number  of 
reasons. 

In  preparing  an  advertising 
program  for  Fordham’s  adult 
education  sessions,  Mr.  Callo, 
working  with  Vincent  L.  Powers, 
account  executive,  set  a  number 
of  goals: 

1)  The  securing  of  new  reg¬ 
istration  to  lift  the  over-all 
total,  thus  increasing  the  cur¬ 
rent  average  of  students  per 
course. 

2)  Attracting  the  24-:{0-year 
old  age  group. 

3)  Give  greater  emphasis  to 
the  Westchester  County  market 
which  offers  a  vast  potential  for 
present  and  future  growth  for 
Fordham  U’s  Bronx  campus. 

4)  In  anticipation  of  the  New 
Lincoln  Square  facilities  of 
Fordham,  establish  wider  con¬ 
sciousness  of  Fordham’s  adult 
education  program  in  the  met¬ 
ropolitan  New  York  area. 

Greatest  Potential 

According  to  Mr.  Powers, 
snalysis  of  registration  at  Ford¬ 
ham  showed  that  the  greatest 
potential  for  students  lies  in 
the  Bronx,  Westchester  and 
Vanhattan  areas. 


“The  media  we  selected  were 
evaluated  in  the  light  of  this 
market  analysis,”  the  account 
executive  said. 

“Newspapers  have  a  prime  as¬ 
sociation  with  current  world 
news  in  all  its  many  ramifica¬ 
tions — business,  art,  science,  etc. 
This  fact  alone  enables  Ford¬ 
ham  U  to  run  ads  keyed  to 
specific  areas  such  as  business, 
languages,  and  arts. 

“Then  too,”  Mr.  Powers  went 
on,  “the  flexibility  of  newspapers 
permits  selection  of  different 
newspapers  and  of  various  sec¬ 
tions  in  any  given  newspaper  to 
obtain  the  geographic  coverage 
needed.  You  might  .say  that 
newspapers  permit  coverage  of 
markets  within  markets. 

“Add  to  these  reasons  the  fact 
that  newspaper  flexibility  en¬ 
ables  Fordham  U  to  pick  the 
days  and  dates  that  make  for 
best  registration  build-up  and 
you  realize  why  the  university 
uses  newspaper  space  as  the 
spearhead  for  its  adult  educa¬ 
tion  program,”  Mr.  Pow’ers  said. 

Newspaper  Schedule 

F'ordham’s  new.spaper  schedule 
for  its  1959  winter-spring  cam¬ 
paign  calls  for  a  series  of  in¬ 
sertions  ranging  from  180  lines 


Advertiser  •  Newspaper 
Section 

In  the  following  12  pages  you  will  find  news,  interviews 
and  articles  of  special  interest  to  and  about  .  .  . 
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Promotion 
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Ad  campaigns 
Ad  accounts 
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Classified 


i  Robert  B.  McIntyre,  Advertising  News  Editor 

i 
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to  70  lines  to  run  January  9 
through  25th  in  the  following 
newspapers:  New  York  Times, 
New  York  Journal- American, 
New  York  World-Telegram  & 
Sun,  New  York  Herald  Trihine, 
New  York  Sunday  News, 
Yonkers  (N.  Y.)  Herald  States¬ 
man,  Mount  Vernon  (N.  Y.) 
Daily  Argus,  Catholic  News,  and 
The  Tablet. 

Mr.  Powers  said  that  total 
cost  for  insertions  of  five  differ¬ 
ent  ads  in  these  nine  papers 
during  the  concentrated  17-day 
period  will  run  about  $1900,  in¬ 
cluding  costs  of  preparation  and 
typography. 

Fills  .Spei-ial  Need 

John  J.  O’Connor,  vicepresi¬ 
dent  for  university  relations  at 
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PRIME  ASSOCIATION — Because  nei^spapers  have  prime  association  with 
current  world  news  in  its  many  ramifications,  Fordham  University  keys  ads 
to  specific  areas  such  as  business,  Ian9ua9es  and  arts. 


Fordham,  and  William  Keman, 
director  of  the  university’s  adult 
education  program,  explained 
that  the  program  fills  a  special 
need. 

“Adult  education  is  not  only 
an  important  service  to  the  com¬ 
munity,  but  is  one  of  the  mo.st 
significant  and  vigorous  trend.s 
in  education.  It  provides  valu¬ 
able  education  for  men  and 
women  who  want  to  continue 
their  studies  but  must  do  so  as 
part-time  students  —  generally 
in  the  evening  after  the  day’s 
work  is  done.”  they  told  Eiutor 
&  Pl  BLISHER  this  week. 

“The  adult  courses  are  lurii- 
credit  and  there  are  no  academic 
requirements  for  admission. 
These  special  courses  cover  such 
subjects  as  real  estate,  insur¬ 
ance,  government  contracting. 
-Stock  market  investing,  adver¬ 
tising,  salesmanship,  public  re¬ 
lations,  accounting  and  book¬ 
keeping  as  well  as  religion,  phil¬ 
osophy,  music,  art,  English 
languages  and  history,”  Messi-s. 
O’Connor  and  Keman  said. 

Cx)py  Approach 

“With  this  background  of  the 
courses  themselves,”  Mr.  Powers 
continued,  “it  is  easy  to  see  that 
our  copy  approach  must  stre.ss 
the  ‘open  to  the  general  public’ 
theme. 

“Copy  must  appeal  to  young 
men  and  women  (24-30),  stress 
low  cost,  high  calibre  of  Ford¬ 
ham  instruction,  and  the  value 
of  stimulating  group  participa¬ 
tion  in  classes  of  congenial 
students. 

“Our  ads  in  Westchester,”  Mr. 
Powers  went  on,  “must  empha¬ 
size  accessibility  of  the  Ford¬ 
ham  Bronx  campus  by  automo¬ 
bile  (plus  ample  free  parking) 
and  New  York  Central  Rail- 
load.” 

The  agency  man  noted  that 
(Continued  on  page  28) 
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Fountain  Says  Papers 
Enthusiastic  on  Plan 


Ninety-five  percent  of  more 
than  100  newspapers  replying  to 
the  “Fountain  Plan”  put  for¬ 
ward  last  week  in  Editor  & 
Publisher  by  C.  L.  Fountain, 
advertising  director  of  Lancaster 
(Pa.)  Newspapers,  are  in  ac¬ 
cord  with  the  idea  and  in  “most 
cases”  have  offered  to  do  what¬ 
ever  they  can  to  bring  such  a 
plan  into  operation. 

Mr.  Fountain,  whose  plan  calls 
for  foi-mation  of  a  clearing  house 
for  national  newspaper  adver¬ 
tising,  .said  this  week  that  major 
market  newspapers  in  many 
ca.ses  indicate  support  of  the 
plan  “but  do  not  want  to  go  on 
lecord  until  they  learn  of  the 
stand  of  their  competition.”  He 
added  that  letters  he  received 
from  newspaper  repre.sentatives 
“are  in  most  cases  noncommit¬ 
tal.” 

“It  could  be,”  Mr.  Fountain 
.said,  “that  other  major  market 
newspapers  are  not  too  con¬ 
cerned  with  the  clearing  house 
idea  because  they  come  in  line 
for  most  newspaper  schedules 
that  are  relea.s^.  However,  by 
far,  the  large  majority  of  all 
newspapers  responding  are  over¬ 
whelmingly  in  favor  of  the  plan 
and  have  come  forward  with 
some  excellent  suggestions.” 

Ic  Per  Reader 

Mr.  Fountain  said  that  one 
publisher  suggested  that  each 
newspaper  contribute,  on  the 
basis  of  Ic  per  reader,  to  a  fund 
to  study  the  feasibility  of  such 
a  clearing  house  plan.  He  said 
that  one  major  advertising 
agency  has  indicated  that  such 
a  clearing  house  would  be  of  such 
substantial  savings  to  it  that  it 
would  like  to  contribute. 

“If  the  American  Association 
of  Advertising  Agencies  is  inter- 
e.sted  in  the  central  billing  idea, 
I  can  see  where  we  have  the 
makings  of  an  organization 
similar  to  that  of  the  Audit 
Bureau  of  Circulations  where 
the  advertising  agencies,  news¬ 
papers,  and  their  repre.senta¬ 
tives  would  contribute,”  Mr. 
Fountain  .said. 

He  said  that  it  had  been 
brought  to  his  attention  that 
IBM  or  Univac  can  produce  a 
machine  that,  given  a  list  of 
newspapers  on  a  schedule,  could 
is.sue  orders  for  the  individual 
newspapers  at  their  respective 
rates,  make  out  the  checks  in 
payment,  and  even  perform  a 
function  similar  to  that  of  the 


Advertising  Checking  Bureau 
and  Media  Records. 

Mr.  Fountain  continued:  “I 
am  far  from  being  an  authority 
on  this  subject,  but  if  such  a 
machine  can  be  devised,  the 
savings  to  be  derived  by  the 
advertising  agencies  and  the 
newspapers,  to  say  nothing  of 
the  newspaper  representatives, 
would  be  just  stupendous.  Cer¬ 
tainly,  such  a  system  would  put 
the  newspaper  industry  back 
into  a  very  strong  competitive 
position. 

“I  am  hoping  that  the  revived 
interest  in  this  subject  will  re¬ 
sult  in  a  business  consulting 
firm  or  certified  public  account¬ 
ant  organization  being  employe<l 


Chicago 

“Operation  Exec”  is  the  latest 
project  of  the  New.spaper  Adver¬ 
tising  Executives  Association 
Sales  Training  Committee,  de¬ 
signed  to  aid  newspaper  ad  man¬ 
agers  do  a  better  managerial 
job  with  their  sales  staffs. 

The  new  project,  presented  to 
NAEA  members  by  mail,  will 
be  unveiled  at  the  NAEA  con¬ 
vention  here,  Jan.  18-21.  Louis 
E.  Heindel,  San  Jose  (Calif.) 
Mercury  and  News,  is  chairman 
of  the  Sales  Training  Committee. 

Three-Volume  Kil 

The  conrunittee,  working  in  co¬ 
operation  with  Phillips  Market- 
ways,  Inc.,  Chicago,  is  producing 
a  three-volume  kit.  Volume  1 
deals  with  compensation  for 
newspaper  advertising  salesmen ; 
Volume  2,  for  which  research 
has  been  conducted  among  more 
than  200  newspapers,  will  deal 
with  the  field  of  sales  controls 
for  an  ad  director;  and  Volume 
3  will  deal  with  induction  train¬ 
ing  for  an  ad  sale.sman. 

Volume  1,  which  will  be  ready 
for  distribution  immediately 
after  the  NAEA  meeting,  will 
answer  such  questions: 

1.  What  is  a  good  income  for 
my  salesmen? 


to  study  this  subject  in  depth.” 

Gerald  B.  McDonald,  partner 
in  Ralph  R.  Mulligan,  newspaper 
representatives,  told  Editor  & 
Publisher  that  while  the 
“Fountain  Plan”  is  probably  well 
intentioned,  it  is  “unfortunately 
built  on  fallacy  to  the  un.sup- 
portable  conclusion  that  one  bill, 
one  order  etc.  are  the  primary 
reasons  for  the  media  buyers  of 
today  putting  most  of  their 
clients’  money  in  network  radio- 
TV  and  supplements.” 

He  said  he  didn’t  know  why 
media  buyers  put  “most  of  the 
dough  in  the  electronic  wonder” 
but  noted  that  after  listening  in 
recent  weeks  to  several  respected 
agency  media  executives’ 
speeches  “I  am  reasonably  cer¬ 
tain  they  don’t  either.” 

“But  Cal  Fountain  has  the 
answer  right  in  his  own  shop  on 
why  the  media  buyer  picks  the 
supplement  over  ROP.  His  paper 
does  all  of  Family  Weekly’s  dis¬ 
tribution  worrying  and  hauling 
largely  for  free  in  his  publishing 


2.  How  much  is  my  competi¬ 
tion  paying? 

3.  What  method  of  compensa¬ 
tion  would  be  best  for  my  sales 
force? 

4.  How  can  I  keep  abreast  of 
what  my  salesmen  are  doing? 

5.  What  is  the  best  way  to  set 
realistic  goals  for  the  sales 
force? 

6.  How  can  I  correct  .selling 
weakpesses? 

7.  What  training  must  I  give 
a  new  salesman  before  he  goes 
into  the  field? 

8.  How  should  I  accomplish 
this  training? 

9.  How  can  I  check  the  effec¬ 
tiveness  of  this  training? 

Four-Point  Goal 

Mr.  Heindel  said  “Operation 
Exec”  will  enable  advertising 
executives  to  (1)  increase  sales 
volume;  (2)  lower  sales  costs; 
(3)  make  their  selling  operations 
smoother;  (4)  reduce  the  time 
spent  on  details. 

Cost  of  the  three-volume  kit 
ranges  from  $40  per  set  for 
papers  under  10,000  circulation 
to  $200  for  papers  over  200,000. 
Orders  are  to  be  placed  through 
Robert  C.  Pace,  NAEA  secre¬ 
tary-treasurer,  P.  O.  Box  147, 
Danville,  Ill. 


area,”  Mr.  McDonald  declaipi) 

“So,  the  national  advertiser 
who  wants  an  ROP  four-color 
page  in  the  Lancaster  Sunday 
News  must  pay  at  least  $12.37 
for  every  thousand  circulation. 

“But  in  the  beautifully-printed 
supplement  he’ll  get  a  four-color 
gravure  page  for  less  than  $3.(K) 
a  page  per  thousand — based  on 
the  New.s’  pro  rata  share  of  thr 
Family  Weekly  circulation.” 

Mr.  MacDonald  went  on:  “A 
monotone  supplement  page  can 
be  had  for  less  than  $2.50  per 
page  i>er  thousand.  A  run  of 
paper  full  pages  costs  $9.14  in 
the  same  issue. 

“If  Cal  Fountain  will  narrow 
that  disparity  in  costs  in  his 
own  pai>er  I  believe  he  will  be 
amazed  with  the  buying  results. 
If  his  publishing  and  distribu¬ 
tion  co.sts  won’t  permit  reduc¬ 
tion  of  his  ROP  rates,  maybe  a 
more  realistic  distribution  of 
tho.se  co.sts  between  the  paper 
and  its  supplements  might  al¬ 
most  achieve  the  same  end.” 


Previous  projects  of  Lou  Hein- 
del’s  committee  have  dealt  with 
(1)  training  of  newspaper  ad 
salesmen:  (2)  a  refresher  course 
on  the  training  project;  (3)  a 
.screening  tool  to  be  employed  in 
the  screening  of  prospective  ad¬ 
vertising  salesmen. 

Informative  Appruucli 

“This  fourth  project  (Opera 
tion  Exec)  is  designed  to  impart 
information  of  particular  inter 
est  to  the  advertising  executive 
personally,”  explained  Mr.  Hein¬ 
del.  “It  is  not  a  project  to  .spe¬ 
cifically  tell  the  advertising 
director  what  he  should  do — it  Ls 
a  project  designed  to  bring  him 
information  from  both  the  field 
of  sales  management  in  the 
new.spaper  business  and  sales 
management  in  the  broad  .sen.se 
outside  the  newspaper  business. 
The  ad  executive  will  then  be  in 
a  position  to  determine  his  own 
program  in  the  light  of  the  as- 
•sembled  information.” 

Phillips  Marketways  produced 
Operation  Step-up,  Project  Fol¬ 
low-Thru  and  Operation  Screen¬ 
ing. 

Members  of  Mr.  Heindel's 
committee  include  Stanley 
Ferger,  Cincinnati  (Ohio)  En¬ 
quirer;  Walter  C.  Kui-z,  Chiragn 
Tribune;  Charles  B.  Ixird,  In¬ 
dianapolis  (Ind.)  Star  and 
News;  Irwin  A.  Simpson,  St. 
Petersburg  (Fla.)  Times;  and 
Robert  C.  Pace,  NAEA  secre¬ 
tary. 

Working  with  Chairman  Hein¬ 
del  in  presenting  Operation  Exec 
to  the  convention  will  be  Eric 
Wilson,  Montreal  (Que.)  Star; 
Warren  McClure,  Burlington 
(Vt.)  Free  Press;  and  Irwin 
Simpson,  St.  Petersburg  Times. 


NAEA  REPORT 

Sales  Group  Offers 
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WHATEVER  YOU  SELL  YOU  CAN 

SELL  MORE  OF  IT  IN  THE  Plain  Dealer  Market 

THAN  IN  ANY  ONE  OF  36  ENTIRE  STATES 


THE  ONLY  CLEVELAND 
NEWSPAPER  THAT  SELLS 
THE  CITY  AND 
26  ADJACENT  COUNTIES 


RETAIL  SALES  IN  CLEVELAND  AND  ADJACENT  COUNTIES* 

COMMODITY 

CLEVELAND 
CUYAHOGA  COUNTY 
(000) 

26  ADJACENT 
COUNTIES 
(000) 

TOTAL 

(000) 

Total  Retail  Sales 

$2,336,394 

$2,030,071 

$4,366,465 

Retail  Food  Sales 

589,775 

510,796 

1,100,571 

Retail  Drug  Sales 

88,498 

55,405 

143,903 

Automotive 

435,242 

430,796 

866,038 

Gas  Stations 

146,580 

176,027 

322,607 

1  Furniture,  Household  Appliances  125,120 

104,022 

229,142 

1  (Source.  Sale»  Management  Survey  of  Buying  Power,  May  10,  1958) 

*  Akron,  Canton  and  Youngstown's  Counties  ore  not  included  in  above  Soles. 

The  Cleveland  PLAIN  DEALER 

Represented  by  Cresmer  &  Woodward,  Inc.,  ^ew  York,  Chicago,  Detroit,  Atlanta,  San  Francisco,  Los  Angeles.  Member  of  Metro  Sunday  Comics  and  Magazine  Network. 
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Dailies  Urged  To  Sell 
News  Value  To  Admen 


Newspapers  were  urged  last 
week  to  shake  advertisers  loose 
from  the  concept  that  news 
about  products  gets  its  most  re¬ 
ceptive  audiences  in  television 
when,  in  fact,  it’s  newspapers  to 
which  peoples’  minds  are  alerted 
to  look  for  news. 

Speaking  before  the  monthly 
luncheon  of  the  New  York 
Chapter  of  the  American  Asso¬ 
ciation  of  Newspaper  Repre¬ 
sentatives,  William  D.  Tyler, 
vicepresident  and  creative  direc¬ 
tor  of  Benton  &  Bowles,  Inc., 
discussed  the  increasing  impor¬ 
tance  of  creative  people  in  me¬ 
dia  selection  and  offered  “a  pro¬ 
file  of  the  newspaper  as  it  ought 
to  be  regarded  by  agency  people 
like  myself.” 


“In  other  words,  the  very 
quality  that  smart  creative  peo¬ 
ple  have  known  for  years  is  the 
key  to  success  in  advertising 
for  newspapers,  is  the  very 
quality  that  all  advertising  must 
have  today. 

“Does  that  give  you  an  idea?” 
Mr.  Tyler  asked.  “Doesn’t  it 
seem  to  stand  to  reason  that  if 
the  kind  of  ad  that  delivers  its 
message  fast,  simply  and  power¬ 
fully  ...  is  the  ad  that  is  needed 
today  to  stand  out  in  any  me¬ 
dium  .  .  .  isn’t  any  good  modem 
ad  going  to  do  its  best  job  in 
newspapers,  the  medium  that  is 
tailormade  for  that  kind  of  an 
ad?” 


‘Swaybacked  Workhorse' 


Gateway  to 
the  MOON 


News  Medium 


He  said  that  a  lot  of  agency- 
men  “are  still  clinging  to  an 
out-of-date  concept  of  the  place 
of  newspapers  in  advertising’s 
scheme-of-things  today.  That 
concept,”  Mr.  Tyler  said,  “and 
I’ll  put  it  as  cruelly  as  I  can, 
is  that  newspapers  are  the  drab 
old  swayback^  workhorse  of 
the  media  world.  That’s  prob¬ 
ably  because  they’re  the  oldest, 
the  least  colorful,  the  least 
glamorous,  and  the  most  utili¬ 
tarian.” 

Mr.  Tyler  pointed  out  that  the 
trend  to  shorter  copy  in  the  bet¬ 
ter  advertising  has  played  into 
the  newspaper’s  hand,  “as 
though  it  were  conceived  for 
them.”  He  defined  impact  as  the 
quality  an  ad  must  have  if  it  is 
to  be  right  for  newspapers. 


Mr.  Tyler  continued:  “Now 
what  is  the  medium  where  peo¬ 
ple  would  be  most  responsive  to 
a  news  ad?  Isn’t  it  the  medium 
where  they  most  expect  to  find 
it?  Isn’t  it  the  one  where  their 
minds  are  already  alerted  to  look 
for  news  ?  Isn’t  that  medium  the 
newspaper?  And  isn’t  it  ridicu¬ 
lous  for  me  to  stand  here  and 
tell  you  this? 

“It  is,  and  it  isn’t,”  Mr.  Tyler 
went  on.  “It  is,  because  this  is 
real  primer  stuff.  It  isn’t,  be¬ 
cause  in  spite  of  its  obvious¬ 
ness,  advertising  is  still  going 
into  television  that  should  by 
rights  go  into  newspapers  be¬ 
cause  advertisers  have  developed 
conditioned  reflexes  that  keep 
them  okaying  TV  schedules  in 
the  delusion  that  news  about 
products  gets  its  most  receptive 
audiences  in  that  medium. 


“Somebody’s  got  to  shake  that 
concept  loose.  And  I  suppose 
I’m  looking  at  just  the  guys. 
If  I  were  you,  I’d  embark  on  a 
Holy  Crusade  to  bring  the  word 
up  and  down  the  land  that  .  .  . 
TV  is  no  longer  news,  that  it’s 
simply  the  greatest  entertain¬ 
ment  medium  there  is,  and  that 
the  news  medium  is  the  news¬ 
papers,  believe  it  or  not,  and 
that  if  they  harbor  any  notion 
that  news  advertising  is  fairly 
potent  sales  medicine,  they  (the 
advertisers)  ought  to  start 
thinking  once  again  in  terms  of 
the  medium  that  fits  that  kind 
of  advertising,  and  stop  think¬ 
ing  in  terms  of  ‘moom’  pic¬ 
tures  when  it’s  news  impact  that 
they’re  needin’.” 

Mr.  Tyler,  referring  to  “big 
space  in  newspapers”,  noted 
that  “it’s  the  greatest  thing  the 
newspaper  has  to  offer  today. 
No  one  else  can  offer  such  a 
great  big  piece  of  paper  on 
which  to  tell  a  simple  story  so 
powerfully,  so  dramatically,  or 
in  such  an  interrupting  man¬ 
ner.” 

The  agency  creative  chief 
pointed  out  “just  to  protect  my 
flank”,  that  he  could  deliver 
“just  as  strong  a  story  for  each 
of  the  other  media,  because  I’m 
in  the  business  of  promoting 
them  all.” 

He  admitted,  however,  that 
he’d  be  “a  little  hard  put.” 


U.S.  Steel  Expands 
‘Steelmark’  for  ’59 


Pittsburgh 

Following  a  successful  intro¬ 
ductory  year,  U.  S.  Steel  this 
week  announced  an  expanded 
Steelmark  program  for  19.59. 

Steelmark  —  a  trade-con¬ 
sumer  promotion  (via  BBDO) 
to  identify  all  products  made  of 
steel  with  a  special  label  —  was 
introduced  by  U.  S.  Steel  last 
spring  (E&P,  July  5,  page  18). 
The  advertising  theme  is  the 
promotion  of  steel  as  a  modem 
material  that  “lightens  yonr 
work,  brightens  your  leisure 
and  widens  your  world.” 

Purpose  of  Steelmark’s  intro¬ 
ductory  year  was  to  introduce 
this  concept  to  consumers  and 
to  obtain  cooperation  of  manu¬ 
facturers  of  items  of  steel  in 
identifying  their  products  with 
Steelmark  tags  or  labels. 

Steelmark’s  objectives  for  the 
expanded  1959  campaign  remain 
substantially  the  same.  Efforts 
to  achieve  the  objectives  will  be 
increased  at  both  the  consumer 
and  trade  level.  In  addition  to 
receiving  increasing  attention 
on  “U.  S.  Steel  Hour,”  Steel- 


McCall’s  To  Honor 
Local  Newspaper  Ads 

Local  newspaper  ads  placed 
by  supermarkets  during  1958 
are  again  being  scrutinized  for 
national  recognition  through 
McCall’s  magazine’s  10th  An¬ 
nual  Advertising  Awards  pro¬ 
gram. 

Competition  for  the  1958 
awards  is  open  to  all  newspaper 
ads  run  by  Super  Market  In¬ 
stitute  members.  Deadline  for 
entries  is  midnight,  Feb.  6.  Last 
year,  a  record-breaking  4,200 
SMI  member  food  stores  sub¬ 
mitted  entries. 

The  program  is  designed  to 
encourage  effective  newspaper 
advertising.  Judging  will  be 
done  this  year  by  10  New  York 
advertising  agency  executives. 


mark  will  use  daytime  network 
TV  in  19.59.  The  magazine  cam¬ 
paign  will  include  12  spreads  in 
the  Saturday  Evening  Pont  and 
a  substantial  schedule  in  Life. 

The  Steelmark  label  and 
theme  will  be  bound  closely  to¬ 
gether  with  U.  S.  Steel’s  1959 
Operation  Snowflake.  Snowflakf 
newspaper  advertising  and 
newspaper  service  will  feature 
the  Steelmark  symbol  and  ad¬ 
vertising  theme. 

In  addition,  U.  S.  Steel 
participating  in  the  newspaper 
industry’s  total  selling  campaip' 
with  three  special  newspaper 
services  (including  Operation 
Snowflake)  for  19.59. 


Orlando  Retail  Sales 
to  Nov.  1 : 
$240,371,000 


104  Pet.  Greater 
Than  Fla.  Avg. 

149  Pet.  Greater 
Than  National  Avg. 


Orlando  Sentinel -Star 


ASK  aRANMAM 


From  Sales  Management 


Seabrook  in  Newspapers 

On  Feb.  5  and  6,  Seabrook 
Farms  will  run  an  825-line  ad 
bearing  the  headline  “10  Ways 
To  Save  10  Cents!”  in  news¬ 
papers  in  all  major  Seabrook 
marketing  areas  throughout  the 
U.  S.  and  in  Canada. 

The  ad  (via  Smith  Greenland 
Co.)  will  offer  the  consumer  a 
coupon  good  for  “10  Cents  Off” 
on  the  purchase  of  any  combina¬ 
tion  of  two  or  four  featured  Sea¬ 
brook  Farms  products. 


Porelz  Succeeds 
Harry  Chapperon 

Arthur  W.  Poretz  has  been 
appointed  director  of  public  il¬ 
lations  of  Mogul,  Lewin,  Wil 
liams  &  Saylor,  Inc.,  advertising 
agency. 

Mr.  Poretz,  who  succeeds  the 
late  Harry  Chapperon,  ha? 
served  for  two  years  as  assist¬ 
ant  director  of  public  relation? 
of  Emil  Mogul  Company,  Inc. 
The  agency’s  merger  with 
Lewin,  Williams  &  Saylor,  Inc. 
became  effective  January  1  of 
this  year. 

The  appointment  will  be  fol 
lowed  by  an  announcement  of 
a  "vastly  expanded”  public  re¬ 
lations  operation  at  the  agency, 
according  to  Mr.  Mogul. 

Before  joining  the  agency,  Mr 
Poretz  was  on  the  news  staff 
of  the  New  Haven  (Conn.) 
Register. 
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THEY’VE 
GOT  BOTH  FEET 
IN  THE  FUTURE 
IN  NEW  ENGLAND 


The  signposts  of  tonrjorrow  are  all  around  you 
in  New  England.  The  nation’s  largest  solar  fur¬ 
nace,  for  instance,  which  can  intensify  ordinary 
sunshine  to  5,000°F.  Or,  our  first  nuclear  pow¬ 
ered  frigate,  now  under  construction.  Here,  in 
this  honae  of  the  future,  a  flying  crane — which 
can  carry  prefabricated  houses  or  bridge  sec¬ 
tions — seems  almost  ordinary.  And  such  quiet 
market  miracles  as  tunafish  “hot-dogs”  are  ac¬ 
cepted  without  comment. 

It’s  this  willingness  to  cast  aside  preconceived 
notions  and  embrace  new  ideas  and  techniques 
that  makes  New  England  such  a  profitable  base 
for  industry.  And  industry  has  been  quick  on  the 
uptake,  with  new  plants,  new  industries  moving 
in  almost  every  day.  E^ch  new  arrival  adds  its 
bit  to  a  booming  economy,  ups  the  buying  power 
of  the  man  on  the  street. 

With  more  spendable  dollars  than  ever  before 
burning  holes  in  his  pockets,  the  average  Yankee 
is  a  prime  market  for  just  about  any  conceivable 
kind  of  consumer  product  or  service.  Why  not 
find  out  for  yourself  .  .  .  just  head  on  up  and 
sell  New  England  through  the  New  England 
newspapers. 

Source:  The  New  England  Council. 


This  campaign  sponsored  by  these 
newspaper  leaders: 

MAINE— Banior  Daily  News  (M). 

VERMONT — Barra  TimH  (E),  Bannington  Bannar  (E),  Burlington 
Fraa  Pra»  (M),  Rutland  Harald  (M). 

MASSACHUSETTS— Botten  Globa  (M&E),  Boiton  Globa  (S). 
Brockton  Entarprisa  ii  Tiaiat  (E),  Fall  Rnar  Harald  Nawt  (E), 
Fitchburg  Sentinel  (E),  Gardner  Nawa  (E),  Haverhill  Gaaatta  (E), 
Lawrence  EMta-Tribuna  (MAE),  Lynn  Itani  (E),  North  Adaan 
Tramcript  (E),  Pittillald  Berkshire  Eagle  (E),  Taunton  Gazette 
(E),  VMthaai  News  Tribune  (E). 

NEW  HAMPSHIRE— Concord  Monitor-Patriot  (E),  Manchester  Union 
Leader  and  New  Hampshire  Sunday  News  (M,  EAS). 

RHODE  ISLAND— West  Warwick  Pawtuxet  Valley  Dally  Times  (E). 
Providence  Bulletin  (E),  Providence  Journal  (M),  Providence 
Journal  (S),  Woonsocket  Call  (E). 

CONNECTICUT— Ansonia  Sentinel  (E),  Bridgeport  Post  (S). 
Bridgeport  Post-Telegram  (MAE),  Bristol  Press  (Eh  Hartford 
Courant  (M),  Hartford  Courant  (S).  Hartford  Times  (E),  Meriden 
Record-Journal  (MAE).  New  Britain  Herald  (E),  New  Haven  Reg¬ 
ister  (EAS).  Norwich  Bulletin  and  Record  (MAE),  TorringtM 
Register  (E),  Waterbary  Republican  A  American  (MAE),  Waterbury 
Republican  (MAS). 


Sell  New  England  with  Newspapers 
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New  Type  Hotel  Copy 
Dresses  Travel  News 


A  new  type  of  hotel  adver¬ 
tising  copy  is  dressing  up  news¬ 
paper  travel  sections  these  days. 

Placed  by  Intercontinental 
Hotels,  through  Kudner  Agency 
Inc.,  the  campaign  has  had  the 
immediate  effect  of  producing 
what  Intercontinental’s  Execu¬ 
tive  Vicepresident  R.  E.  S. 
Deichler  describes  as  “a  sizeable 
amount  of  business.” 

May  Boost  Budget 

The  campaign  started  Sept. 
21,  1958  in  a  combination  of  18 
newspapers.  It  has  been  so  sue- 


For  Effective 
Newspaper  . 
L  Advertising  J 


cessful,  it  enters  1959  with  the 
expectation  expressed  by  Mr. 
Deichler  that  the  appropriation 
will  be  increased  25  to  30%. 

“That  means  adding  more 
newspapers  and  the  inclusion  of 
some  general  magazines,”  he 
said. 

What  makes  the  advertising 
different  from  the  usual  run  of 
hotel  ads  is  that  it  (1)  adver¬ 
tises  the  fun  of  travel,  rather 
than  the  hotel  itself;  (2)  uses 
dominant  space,  ranging  from 
600  to  1200  lines;  (3)  is  con¬ 
sistent,  keeping  to  a  regular 


Everything  in  Baltimore 
revolves  around 


THE 


..  .<ir -is 


SUN 


n«u.imu 


national  hotel  group  in  th. 
world.  Fifteen  hotels  are  nm. 

SjSEjV^  operating  in  11  countries.  Th« 
group  is  expected  to  grow  to 
hotels.  No  mention  of  Pan- 
American  is  made  in  the  copy 
“We  are  selling  all  means  n; 
travel,”  Mr.  Diddel  said. 


weekly  schedule  of  insertions. 

Brilliance  characterizes  tiie 
art  and  text.  Wordage  is  long 
but  exciting  to  read  beneath  the 
compelling  pictures. 

Headlines  Arrest 

Who  wouldn’t  want  details 
after  being  arrested  by  such  a 
headline  as  “15  Ways  To  Take 
2  Vacations  at  the  Same  Time”; 
or  “3  Ways  To  Go  Abroad  Yet 
‘Never  Leave  Home’  ”;  or  “Sud¬ 
denly  You’re  Rich — When  the 
World’s  Finest  Hotels  are  Flash¬ 
ing  Rates  Like  These.” 

A  girl’s  gloved  hand  is  rapidly 
becoming  a  trademark  of  Inter¬ 
continental.  One  is  shown  light¬ 
ing  a  cigarette  with  a  ten  dollar 
bill.  Another  jubilantly  expresses 
gayety  over  a  champagne  glass 
or  it  holds  a  mask  against  a 
starlit  sky. 

“You’ll  have  stars  in  your 
eyes,”  headlines  the  copy  in  their 
latter  ad.  The  same  gloved  hand 
holding  a  room  key  (see  cut) 
illustrated  the  offer  “Your  Room 
Is  On  the  House  If  the  Mercury 
Dips  Below  70  Degrees.”  The 
former  advertised  the  San  Juan 
Intercontinental,  the  latter  El 
Embajador  and  El  Jaragua  in 
Cuidad,  Dominican  Republic. 
Kudner  Agency  went  all  out  to 
use  both  of  them  on  facing  pages 
in  a  recent  issue  of  the  New 
York  Times  Sunday  travel  sec¬ 
tion. 

Credits  Oealive  Team 

Mr.  Deichler  gave  credit  to 
the  “brilliance  of  the  Kudner 
creative  team.”  Heading  this 
team  is  Andrew  Diddel,  vice- 
president  and  director.  He  came 
right  back  with  the  assertion 


bhlHe  house.' 

H  maroury 

dip*  bpiow  70* 


INTERCONTINENTAL 

HOTELS 


that  the  different  advertising 
required  “a  client  with  guts  to 
break  the  pattern  of  hotel  ad¬ 
vertising  conformity  and  to  be 
willing  to  invest  the  money 
necessary  to  do  the  kind  of  job 
required.” 

Others  on  the  Kudner  crea¬ 
tive  group  are  Robert  Haig,  copy 
chief ;  Robert  Bode,  executive 
art  director;  and  Charles  Krog¬ 
er,  art  director. 

Mr.  Diddel  said  newspapers 
were  picked  “because  of  our 
strong  conviction  that  all 
markets  are  local. 

“In  hotels,  guest  registrations 
give  us  a  definite  report  on  where 
business  originates,”  he  con¬ 
tinued. 

“We  get  monthly  tabulations 
of  guests,  home  cities,  and  can 
riflershot  our  advertising  into 
markets  sending  the  largest 
numbers  of  travelers  our  way. 
P’rom  such  a  platform  it  is  easy 
to  dive  into  growth  markets. 

“Newspaper  advertising  is  an 
investment  that  not  only  brings 
immediate  returns,  but  also  has 
long-range  values,”  he  said.  “In 
addition  to  giving  Intercontinen¬ 
tal’s  business  immediate  im¬ 
pulse,  the  campaigrn  is  also 
giving  impetus  to  the  general 
idea  of  foreign  travel.” 

Likes  Travel  Sections 

Mr.  Diddel  likes  to  use  travel 
sections,  but  has  also  specified 
other  sections  of  newspapers. 
Travel  pages  offer  a  way  to  get 
the  most  selective  audience,  he 
said. 

Intercontinental  Hotels  was 
formed  in  1946  as  a  Pan- 
,  American  World  Airways  sub¬ 
sidiary.  It  is  the  largest  inter- 


Colo.  State  Ads 
Return  $22  for  $1 

Denver 

Ck)lorado  advertisements 
placed  by  the  State  Advertising 
and  Publicity  Committee  in  the 
nation’s  major  newspapers  and 
magazines  for  1958  are  esti¬ 
mated  to  have  a  return  value  of 
22  to  1.  The  Colorado  treasury 
has,  or  will  receive,  more  than 
$22  in  taxes  for  each  dollar  the 
state  has  invested  in  attracting 
tourists  to  the  state. 

The  committee’s  report  for  the 
fiscal  year  ended  June  30  states 
that  nearly  34.5  million  "out¬ 
side”  dollars  have  been  or  will 
be  spent  as  a  direct  result  of 
the  state’s  advertising  campaign 
for  1958. 

Out  of  an  operating  budget  of 
$212,680,  the  committee  spent 
$164,690  for  advertising  and 
publicity.  Approximately  364  ad¬ 
vertisements  publicizing  the 
state  were  inserted  in  110  na¬ 
tional  and  specific  publications 
whose  circulations  totaled  nearly 
107.5  million  readers. 

Inquiries  from  persons  out¬ 
side  the  state  totaled  151,183, 
25%  more  than  the  last  high  in 
fiscal  1957.  Questions  dealt  not 
only  with  the  year-round  tourist 
season  but  also  with  agricul¬ 
tural  and  livestock  products  and 
industrial  development. 

Colorado  advertisements  werf 
placed  in  the  nation’s  majo' 
newspapers  and  magazines. 

• 

Budd  Gore  Makes 
Shortest  Speech 

Chicago 

Appearing  on  a  panel  at  thf 
National  Retail  Furniture  A- 

‘  sociation’s  semi-annual  Chicae 

*  Market  breakfast  meeting.  Bud; 

>  Gore,  Chicago  Daily  News  rf 

‘  tail  advertising  manager,  gav' 

*  the  shortest  speech  in  his  speal: 

■  ing  career. 

*  Asked  to  speak  to  the  que- 

I  tion :  “What’s  needed  to  Gf’ 

Furniture  Store  Advertising  i' 
Proper  Focus  to  Produce  over 
the  Long  Pull,”  Mr.  Gore  gav' 

1  a  one-word  answer:  “Honesty  1 

I  • 

t  Omstein  Joins  Katz 

'  Peter  Omstein,  formerly  a 
radio  account  executive  with 

5  Broadcast  Time  Sales,  has 

-  joined  the  newspaper  divisior. 

-  sales  staff  of  ’The  Katz  Agency 

-  in  New  York. 
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This  is  a  subject  that  has  had  our  study  and 
strong  selling  for  several  years. 

In  1954,  we  published  the  first  complete  newspaper 
color  file;  we  distributed  copies  to  all  major  advertisers  and  agents. 

In  1958,  we  published  the  first  newspaper  color  cost 
calculator,  which  we  also  distributed  to  all  major  advertisers  and  agents. 

Starting  in  January,  1959,  we  are  sending  the 
art  directors  of  leading  New  York  agencies  tear-pages  each 
month  of  actual  color  advertisements  from  the  newspapers 
we  represent.  At  the  start,  we  will  furnish  each  agency 
a  special  folder  printed  in  four  colors,  so  that  it  will 
be  easy  for  them  to  file  the  tear-pages  for  ready  reference. 


Moloney,  Regan  &  Schmitt 
provides  nation-wide 
service  to  the  newspapers 
it  represents  through  its 
offices  in  these  cities. , . . 

NEW  YORK 


CHICAGO 

DETROIT 


PHILADELPHIA 


Our  color  selling  efforts  have  produced  a  growing 
volume  of  color  advertisements  for  each  of  the  newspapers  we  represent. 
Other  representatives  have  also  done  excellent  work  in  selling  color, 
and  of  course  the  great  growth  of  newspaper  color  advertising  speaks  for  itself. 

However,  we  have  not  lost  sight  of  the  fact  that 
black  and  white  advertising  is  of  ever  greater  importance, 
so  our  efforts  for  color  have  not  been  at  the  expense  of 
our  creative  basic  selling  of  all  types  of  newspaper  advertising. 

Our  sales  work  is  done  by  a  force  of  68  experienced, 
able  salesmen,  under  strong  centralized  direction. 


MOLONEY,  REGAN  & 


WILLIAM  J  SCHMITT 
Executive  Vir«  Prevident 


representing  newspapers  exclusively 


HERBERT  W.  MOLONEY 

PmidMit 


HERBERT  W.  MOLONEY.  Jr. 
Vkc  I'midcfit  tt  Gciwnl  Managw 


BOSTON 
ST.  LOUIS 


SAN  FRANCISCO 


LOS  ANGELES 
DALLAS 
MIAMI  . 


SCHMITT 


INGRAHAM  READ 
Senior  Vico  Prooidefil 
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Newspapers  Get  64% 
Of  Insurance  Ad  Push 


Chicago 

To  market  a  “revolutionary” 
health  insurance  policy  for  per¬ 
sons  66  years  or  more  in  17 
eastern  states,  Continental 
Casualty  Co.  instituted  an  ad¬ 
vertising  campaign  (via  George 
H.  Hartman  Co.)  Jan.  15  using 
77  dailies,  local  TV  and  radio 
spots. 

Maurice  R.  Greenberg,  assist¬ 
ant  vicepresident  in  charge  of 
advertising,  said  that  the  bulk 
of  advertising  will  be  concen¬ 
trated  in  11  major  markets,  with 
reduced  newspaper  schedules 
only  being  placed  in  17  second¬ 
ary  market  areas. 

Mr.  Greenberg  indicated  that 
the  ad  budget  was  divided  64% 
to  newspapers,  22%  to  TV,  and 
14%  to  radio.  He  said  radio-TV 
spots  will  be  coordinated  to  urge 
readership  of  the  couponed 
newspaper  ads.  Advertising  will 
be  concentrated  during  the  two 
and  one-half  week  enrollment 
period  from  Jan.  16  to  Feb.  2. 

Typical  newspaper  ad  sched¬ 
ule  in  major-market  cities  in¬ 


clude  three  full  pages,  three 
540-line  and  three  140-line  ads. 

Called  “65-Plus”,  the  new  type 
hospital-surgical  insurance  will 
be  offered  through  keyed  cou¬ 
pon  ads  to  an  estimated  5,660,- 
000  people  66  years  or  older  re¬ 
siding  in  New  York,  New 
Jersey,  Connecticut,  Pennsyl¬ 
vania,  Delaware,  Maryland, 
Ohio,  and  Washington,  D.  C. 

After  more  than  a  year’s  ex¬ 
perience  in  Iowa,  Continental 
Casualty  recently  introduced  the 
65-Plus  insurance  in  Illinois, 
Indiana,  Wisconsin  and  Cali¬ 
fornia,  using  similar  advertising 
techniques.  The  campaign,  which 
has  been  backed  with  a  $1- 
million  budget,  marks  Continen¬ 
tal’s  first  use  of  consumer  media 
on  a  wide  scale. 


Crawford  in  Agency 

Arch  Crawford,  former  presi¬ 
dent  of  the  Magazine  Publish¬ 
ers’  Association,  has  been  ap¬ 
pointed  media  director  at  Albert 
Sidney  Noble,  Advertising,  N.  Y. 


INSIDE  AD-LINES 


Selling  Force  ROP  color  by  American  Oil  Co. 

Executives  of  a  score  of  news-  (via  Joseph  Katz  Co.)  starting 
paper  representative  firms  are  in  May  .  .  .  Julius  Wile  Sons  & 
considering  strengthening  of  the  Co.  stepping  up  newspaper  lists 
American  Association  of  News-  for  Peter  Dawson  Scotch  and 
paper  Representatives  as  a  sell-  Romanoff  Vodka  (via  Anderson 
ing  force.  Preliminary  discussion  &  Cairns,  Inc.)  .  .  .  Rootes 
concerns  raising  of  funds  and  Motors  for  Hilman-Minx,  and 
focusing  of  AANR’s  selling  KLM,  Royal  Dutch  Airlines, 
force  out  of  Chicago  office;  less  have  elected  newspapers  to  bear 
emphasis  on  AANR  local  chap-  major  media  load  for  ’59  car 
ters.  and  ticket  sales  (via  Erwin- 

•  •  ♦  Wasey,  Ruthrauff  &  Ryan,  Inc.). 

Agency  Merger  Harry  D.  Way  is  vicepresident 

After  thorough  study,  Fletcher  and  media  director  of  agency. 
D.  Richards,  Inc.,  and  Calkins  &  *  •  * 

Holden,  Inc.,  have  agreed  to  Success  Formula 

merge  as  Fletcher  Richards,  Pall  Mall’s  newspai)er  drive 


A  Professional 

Approach . . . 

PUNNED  TO  MEET  GROWTH  REQUIREMENTS 

.  ANALYSIS  OF  PRESENT  OPERATIONS 
.  REPORTS  AND  RECOMMENDATIONS 

•  PLANS  AND  SPECIFICATIONS 

plant  rearrangement 
plant  extension 
new  plant 

•  CONSTRUCTION  MANAGEMENT 


CHAS.  T.  MAIN,  INC. 

Engineering  for  the  Graphic  Arts 


BOSTON.  MASSACHUSETTS  •  CHARLOTTE.  NORTH  CAEK>LINA 


Calkins  &  Holden,  Inc.,  effective  so  successful  in  ’68  (via  Sulli- 
March  1.  Combined  billings  will  van,  Stauffer,  Colwell  &  Bayles, 
hit  $35-million.  Fletcher  Rich-  Inc.)  that  American  Tobacco 

ards  will  remain  as  president  Co.  will  use  same  formula  in  ’59. 

and  chief  exec  officer,  with  Horace  E.  Curtis,  newly-ap- 

Bradley  A.  Walker  becoming  pointed  veep  at  agency,  handles 
board  chairman,  Paul  Smith  account.  He  began  career  as  re¬ 
vice  chairman,  J.  Sherwood  porter  for  Syracuse  (N.  Y.) 

Smith  chairman  of  exec  commit-  Post-Standard;  was  on  news 
tee,  and  Edmund  F.  Johnstone  staff  of  Christian  Science  Moni- 
exec  veep.  tor  three  years. 

*  *  V  *  *  * 

Bark  in  Papers  Store  Agency 

New  York  Life  Insurance  Co.  Howard  Clothes,  Inc.,  chain 


this  month  resuming  $1,500,000  of  73  men’s  clothing  stores 
campaign  (via  Compton  Adver-  throughout  east  and  mid-west, 
tising)  in  60  dailies  and  Sunday  has  appointed  Mogul,  Lewin, 
supplements.  Budget  is  “slight-  Williams  &  Saylor,  Inc.,  as  its 
ly”  higher  than  last  year,  ac-  agency.  First  of  new  cam- 
cording  to  F.  L.  “Gus”  Cooper,  Pa'I?"  will  break  in  February, 
ad  chief.  with  bulk  of  budget  slated  for 

•  *  ♦  newspapers  .  .  .  Frank  B.  Saw- 

Media  Manager  don,  one  of  original  officials  of 


Media  Manager  don,  one  of  original  officials  of 

New  media  manager  at  Fuller  Robert  Hall  Clothes,  has  re- 
&  Smith  &  Ross,  Inc.,  is  Warren  signed  as  veep  and  director  of 
Erhardt,  who  succeeds  Gerald  company  to  expand  his  Frank 
T.  Arthur,  who  continues  as  veep  B.  Sawdon  Advertising  Agency, 
in  charge  of  media.  Erhardt  is  founded  in  1935.  The  man  who 
former  media  buyer  at  agency  supervised  Robert  Hall  adver- 
. . .  Wirt  McClintic  Mitchell,  who  tising,  has  already  acquired  F. 
began  career  as  newspaperman,  B.  Stanley  Advertising  Co.  for 
working  on  his  family’s  paper  absorption  into  the  Sawdon  or- 
in  Fayette,  Mo.,  and  later  for  ganization.  Deal  includes  all 
United  Press  in  New  York,  has  Stanley  personnel,  including 
been  named  chairman  of  creative  Adrian  Rodner,  vicepresident 
plans  board  at  Geyer,  Morey,  and  media  director. 

Madden  &  Ballard,  Inc.,  New  •  *  • 

York.  Substantial  Increase 

*  *  *  Alitalia,  Italian  airlines,  will 

Slow  Revival  resume  newspaper  ad  campaign 

New  York  media  men  slow  to  (via  Dowd,  Redfield  &  John- 
move  in  planned  revival  of  media  stone)  on  Monday,  Jan.  19.  En- 
directors  association.  Newman  couraged  by  results  of  last  year’s 
McEvoy,  senior  veep  in  charge  use  of  dailies,  Fabrizio  Serena 
of  media  at  Cunningham  &  di  Lapigio,  Alitalia’s  general 
Walsh,  Inc.,  one  of  prime  manager  in  the  U.  S.,  is  hoping 
movers,  mourned  this  week  over  to  get  approval  from  Rome  home 
the  slowness.  office  for  proposed  130%  budget 


New  Campaign 

18  is  expected  “ 


Jan.  28  is  expected  “kick-off”  and  PR, 
date  for  new  and  exclusive  news-  stantial.” 
paper  campaign  (via  Kastor, 

Hilton,  Chesley,  Clifford  &  W 

Atherton,  Inc.)  for  Triple-S  Profital 


office  for  proposed  130%  budget 
boost.  In  any  case,  says  Guido 
Vittori,  manager  of  advertising 
kick-off”  and  PR,  increase  will  be  “sub- 


Workshop  Theme 
Profitable  use  of  cooperative 


Blue  Trading  Stamps.  Frank  advertising  will  highlight  As- 
Ferry  handles  account.  sociation  of  National  Adver- 

*  •  •  tisers’  Co-op  Ad  Workshop  set 

More  Color  for  Jan.  29  at  the  Hotel  Pierre,  I 

Watch  for  increased  use  of  New  York.  I 

EDITOR  ac  PUBLISHER  for  January  17.  1959  Moi 


trademarks, 

too! 


As  his  peaked,  feathered  cap  identifies  Robin 
Hood,  our  trademarks  identify  the  imique 
qualities  and  characteristics  of  two  of  our 
modem-living  fibers.  “Orion”*  distinguishes 
our  acrylic  fiber;  “Dacron”*,  our  polyester 
fiber.  As  we  use  and  protect  these  trademarks, 
they  become  more  meaningful  and  valuable 
both  to  consumers  and  to  the  trade. 


For  handy  folders  on  proper  use  of  the  trade¬ 
marks  ^‘Orlon”  and  “Dacron**,  write  Product 
Information,  Textile  Fibers  Dept.,  Section 
DP,  E.  I.  du  Pont  de  Nemours  &  Co.  {Inc.), 
Wilmington  98,  Delaware. 


TEXTILE  FIBERS  DEPARTMENT 


U.S.PAT.O,r. 

BETTER  THINGS  FOR  BETTER  LIVING  .  .  .  THROUGH  CHEiilSTRY 


•IVhen  usCiitr  these  trademarks,  alwai/s  remember  to:  DlstiH0ulsh"Orton’’  amt  "Paerou" — rapitalize,  use  quotes  or  italics,  or  otherwise  distinguish  by  color,  let* 
terinsT,  art  work,  etc.  Describe  them — Use  the  phrase  "Orion"  acrylic  fiber  (or  "Pucron"  polyester  fiber)  at  least  once  In  any  text.  Designate  them — In  a  footnote 
or  otherwise  designate  "Orion”  as  Du  I’ont's  registered  trademark  for  its  acrylic  liber  and  "Dacron"  as  Du  I’ont's  registered  trademark  for  Its  polyester  fiber. 
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ADVERTISER  •  NEWSPAPER 


Advertiser 
Drops  TV  for 
Newspapers 


man  Review  &  Chronicle,  Yaki¬ 
ma  Herald-Republic  and  the  Lillian  R.  Pierson  has  re-  f^RllCCl  tSlllClClBl 
Eugene  Register-Guard.  signed  as  vicepresident  of  Allied 

In  addition,  most  of  the  news-  Public  Relations,  Inc.,  to  form  Washington 

papers  will  carry  the  Martha  her  own  public  relations  agency.  Newspapers’  adherence  to  one 
Morgan  column,  Martha  Memos,  it  was  announced  this  week  by  form  of  research  statistics — the 

J-  Raymond  Bell,  Allied  presi-  Audit  Bureau  of  Circulations— 
First  Since  dent.  is  suicidal,  the  Advertising  Cluh 


Pierson  Leaves  Allied 
To  Form  Own  PR  Firm 


Sole  Standard 
Called  Suicidal 


In  addition,  most  of  the  news-  Public  Relations,  Inc.,  to  form 
papers  will  carry  the  Martha  her  own  public  relations  agency. 


First  Since  ’37 


Audit  Bureau  of  Circulations— 
is  suicidal,  the  Advertising  Club 


This  is  the  first  major  news-  A  specialist  in  moving  and  of  Washington  was  told  Jan.  6 
Morning  Milk,  made  by  Car-  paper  advertising  campaign  for  trucking  public  relations.  Miss  by  Dr.  Sydney  Roslow,  director 
nation  Company,  Los  Angeles,  Morning  Milk  since  1957,  when  Pierson  has  been  retained  by  of  The  Pulse,  Inc. 
has  dropped  television  advertis-  its  agency,  Harris  and  Mon-  Chelsea  Warehouses,  Inc.  (New  Dr.  Roslow  spoke  in  defense 
ing  for  1959  and  has  instituted  tague.  Salt  Lake  City,  sched-  York  and  New  Jersey)  and  the  of  the  variety  of  research  now 
its  largest  newspaper  advertis-  uled  advertising  in  newspapers  Fultonville  Truck  Center  and  available  to  advertising  buyers 


ing  campaign  to  date.  throughou 

Twenty-four  newspapers  have  west  area 
been  scheduled  for  advertising 
to  start  in  February, 


throughout  the  Pacific  North-  Motel  (Fultonville,  N.  Y.). 


in  the  fields  of  radio  and  tele- 


1000-Line  Ads  Report  Retailers  Plan 

Thousand-line  ads  will  ap-  To  Cut  Newspaper  Ads 

pear  on  Feb.  12  in  the  Spokane  Newsnaner  advertisi 
(Wash.)  Spokesman-Review  &  ♦  ^ 

•  f  r  V  n  ■  rates  have  gone  up  for  abc 

Chronicle  Eugene  (Ore.)  Regw-  2,000  stores  j, 

ter-Guard,  Yakima  (Wash.)  surveyed  bv  the  National  I 

Herald-Repubhc  and  the  Jour-  Merchants  Associati, 

nal  and  Oregonian  m  Portland.  g^res  report  pla 

On  Feb.  12,  560-line  ads  will  to  reduce  linage  in  1959.  ’ 

appear  in  the  Vancouver  advertising  is  not  as  wi( 

(Wash.)  Columbian,  Pendleton  spread  as  in  previous  yea 

(Ore.)  East  Oregonian,  Bend  but  radio  is  holding  its  o\ 

(Ore.)  Bulletin,  Astoria  (Ore.)  “All  in  all,  despite  rate 
Astorian-Budget  and  Havre  creases,”  J.  Gordon  Daki 

(Mont.)  News.  executive  vicepresident 

The  560-line  ads  will  appear  NRMA  notes,  “the  newspa] 

Feb.  12  and  Feb.  26  in  the  still  seems  to  be  retailin 

Butte  (Mont.)  Daily  Standard-  prime  advertising  medium.” 
Post,  Great  Falls  (Mont.)  Trib-  The  survey  found  the  out 
une,  Missoula  (Mont.)  .Missou-  look  for  retail  sales  for 

lian-Sentinel,  KalLspell  (Mont.)  first  six  months  of  ’59  “goo 

Inter  Lake,  Salem  (Ore.)  Capi¬ 
tal  Journal-Statesman,  Rose- 
burg  (Ore.)  News-Review,  Al¬ 
bany  (Ore.)  Democrat-Herald,  Sales  Appointment 
Medford  (Ore.)  Mail  Tribune,  Montr 

La  Grande  (Ore.)  Evening  Ob-  t.  has  h 


For  the  past  five  years  Miss  reliance  on 

Pierson  has  been  account  super-  ABC  figures  “head-counting” 
visor  for  Allied  Van  Lines,  Inc.  and  said  it  kills  competition  be- 
The  campaign  she  conducted  for  it  ignores  all 

the  client  during  1957  was  about  the  quality  of  the  audi- 

awarded  first  prize  in  a  nation-  , 

widp  rnmnptitinn  amnnir  thp  Pn-  After  recitmg  the  downward 


eport  netailers  nan  the  client  during  1957  was  aooui  i.ne  quaiiiy  me  auui- 

o  Cut  Newspaper  Ads  awarded  first  prize  in  a  nation-  d  rH 

.  .  wide  competition  among  the  en-  After  reciting  the  downward 

Newspaper  advertising  trucking  industry  held  by  trend  in  numbera  of  newspaper 

rates  have  gone  up  for  alwut  American  Trucking  Associa-  declared; 

half  of  some  2,000  stores  just  ^ions  Foundation  (E&P  Nov.  15.  ^  believe  the  dependence  on  only 

surveyed  by  the  National  Re-  >53  page  20)  »  •  •  gjjg  mgasure  of  the  newspapers’ 

tail  Merchants  Association,  ’  .  .  .  *.  .  .iv  j  effectiveness,  the  ABC,  has 

and  many  stores  report  plans  joining  Allmd,  Miss  contributed  significantly  to  the 

to  reduce  linage  in  1959.  TV  was  public  rel^ations  edi-  decline.  When  numbers  are  the 

advertising  is  not  as  wide-  senior  a.ssociate  editor  of  measurement  for  the  buyer, 


advertising  is  not  as  wide- 

spread  as  in  previous  years,  magazine  for  10  years, 

but  radio  is  holding  its  own.  • 

“All  in  all,  despite  rate  in-  .  wj  . 

creases,”  J.  Gordon  Dakins,  Musicians  Union  Opens 
executive  vicepresident  of  S75,000  Ad  Campai^ 
NRMA  notes,  “the  newspaper  .  , 


then  the  buyer  buys  the  paper 
with  the  top  circulation  and  it 
is  only  a  question  of  time  be¬ 
fore  the  second  and  the  third  pa¬ 
pers  are  forced  to  the  wall.” 


cfiii  Ir,  Ko  ,.«eo;iiT.w»c!  A  $75,000  newspaper,  radio- 

still  seems  to  be  retailings  j’  i  ii. 

prime  advertising  medium.”  JJ  campaign  was  launcheel  Armour  Ads  Promote 
TV,n  mit-  this  week  by  Local  802,  Amen-  ^ _ , 


first  six  months  of  *59  “prood. 


tins  uy  i^ucai  Amen-  ^  «  «  _  w. 

look ‘Vr“reteirs“ales‘fo'^r  The  Federation  of  Muscians  in  Canneil  Meal  Items 
first  six  months  of  ’59  “good.”  create  more  einploy-  Chicago 

ment  for  members  by  stimulating  Armour  and  Company  is  us- 
patronage  and  use  of  “live  ing  full-page  newspaper  ads  — 
music”.  some  in  color  —  in  dozens  of 

The  campaign  (via  Marshalk  selected  markets  across  the 


Medford  (Ore.)  Mail  Tribune,  Montrfal  *  N.  W.  Ayer)  as 

La  Grande  fOre  1  Fveninn  Oh-  MONTREAL  fl^g  ^eeks.  Adver-  part  of  a  heavy  promotional  pro- 

server  Dallas  (Ore.l  Chronicle  Peter  L.  MacDougall  has  Wn  tising  in  19  metropolitan  New  gram  for  canned  meats  and  re- 
Walla'  Walla  IWash  1  TIninn  ^PP^'^’ted  General  Sales  Man-  York  dailies  and  foreign  langu-  lated  items  as  part  of  a  “Winter 

Bulletin  Wenatchee  IWanh  t  ager  of  the  Donnacona  Sales  jjj,g  newspapers  will  be  used  for  Wonderland  of  Values”  store- 
_  _  ^  €n(liCn€e  V  P.nrnrtmf.inTi  nnH  will  hp  in  xi.. _ i _ _ ; _  Tonti. 


World  Baker  ^Orp  ^  Demorrat  the  press  phase  of  the  campaiprn.  wide  spectacular  during  Janu 

Herald  and  Feb  26  publication  These  papers,  according  to  Local  ary  and  February, 

is  scheduled  also  in  the  Ses  company’s  newsprint  802,  have  a  combined  one-edition  Magazine  and  TV  advertising. 

and  pulp.  He  will  continue  his  circulation  of  6,099,563.  plus  in-store  display  and  mer 

_ _  duties  as  manager  of  pulp  sales  ^  chandising  tie-in  material,  sup 


BUILD  MORE 

^LINAGE 


rculation  of  6,099,563.  plus  in-store  display  and  mer- 

TV  film  spots  will  be  used  33  ch^dising  tie-in  material,  sup- 


for  Howard  Smith  and  Canada  channels  and  the  Armour  effort  to  spur 

Paper  Company.  estimated  9,000,000  food  store  sales  during  the  post- 

-  - - - TV  homes  or  20,500,000  viewers,  holiday  season. 


Including  Metro's  idea 
packed  PIUS  BUSINESS, 
which  comes  with  every  edi¬ 
tion.  Write  us  or  ask  our 
representative  to  show  you 
these  other  proven  linage 
building  services: 

•  Mtti*  Dtporlmtnt  Store  Strvict 
e  Fashion  Review  Service 

•  Creoler  Soles  Service 

•  Metre's  Special  Sections 

•  Metre's  leek  of  Heedin|t 

.  .  .  And  many  other  supple¬ 
mentary  services  that  mean 
PIUS  BUSINESS  for  your 
Newspaperl 


independent  features 

Sen.  Estes  Kefauver  says: 

l-F  is  a  real  asset  to  liberal 
{ournalism.  I  have  been 
reading  it  and  find  it  in- 
I  formative  and  interesting. 

Keep  up  the  good  work.  99 
Send  for  leaflet. 

I  independent  Features, 

130  Eleventh  St.,  S.L, 
Washington  3,  D.C. 


!  .Some  134  spot  radio  announce- 

:  merits  will  be  broadcast  over  c„f  Paner  Push 

I  nine  stations  said  to  have  a  raper  f-usn 

!  combined  weekly  circulation  of  In  38  Newspapers 


5,373,710  radio  homes. 


Agency  Appoints  2 

Dr.  Norman  Young  and  Ron- 


The  175  Safeway  super  mar¬ 
kets  in  the  metropolitan  Nev 
York  City  market  area  this 
week  launched  a  chain-wid* 
hou.sehold  paper  products  pro- 


aid  Friedwald  have  been  ap-  motion.  j 

pointed  to  the  key  posts  of  re-  Mass  displays  of  paper  will 
search  director  and  print  media  be  in  all  these  Safeway  store 
director,  respectively,  at  Mogul,  this  week  and  next  (Jan.  15 
Lewin,  Williams  &  Saylor,  Inc.,  through  24).  The  sale  was  an- 
New  York  ad  agency.  Dr.  Young  nounced  via  double-truck  or  full- 
is  former  director  of  advertising,  page  ads  Thursday  (Jan.  15)  in 
media  and  statistics  at  Ana-  38  newspapers,  including  the 
hist  Co.  Mr.  Friedwald  comes  New  York  Journal- American. 
from  the  media  department  of  Daily  News,  Post,  and  World- 
Doyle  Dane  Bembach  agency.  Telegram  &  Sun. 
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IN  THEIR  OWN  TRUE  INTEREST  .  .  . 

Shouldn’t  every  group  in  the  transportation  industry 
pursue  policies  like  these  in  1959  ? 

Q  Make  no  effort  to  soak  a  competing  form  of  trans¬ 
portation  with  more  taxes  in  the  hope  of  securing 
a  competitive  advantage.  The  shipper  pays  such 
taxes  on  behalf  of  the  ultimate  consumer. 


Q  Attempt  to  better  its  business  and  relative  position 
in  transport  by  striving  energetically  to  improve 
its  service  to  shippers  and  receivers. 


^  Work  more  closely  with  other  forms  of  transport  in 
the  interest  of  the  shipper  and  of  the  country  as  a 
whole. 


AND  WOULDN’T  SUCH  POLICIES  BE 
GREATLY  IN  THE  PUBLIC  INTEREST? 

As  President  of  ATA,  I  can  say  with  complete  confidence 
that  we  will  be  found  adhering  to  these  policies.  They  are 
in  line  with  our  basic  principles  and  our  historical  position. 


Editor  &  publisher  for  January  17,  1999 
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PHOTOCOMP  FLOW  CHART — A  point  of  interest  at  the  ANPA'j 
Photocomposition  Seminar  in  Detroit  Jan.  21-22  will  be  the  Photon 
installation  at  the  Louisville  newspapers.  Almost  half  of  local  retail 
advertising  is  being  photocomposed  and  Lisle  Baker  Jr.,  general  man¬ 
ager,  looks  to  the  day  when  all  of  it  will  be  processed  in  that  manner. 
The  flow  chart  here  shows  how  copy  moves  in  what  has  been  termed 
the  "metal  paste-up  system."  Three  Photon  machines  are  located  in  the 
regular  composing  room. 


Fordham 

(Continued  from  page  17) 


the  various  ads  in  the  Fordham 
series  list  the  courses  offered  by 
fields  of  interest  to  students. 
Several  ads  are  arranged  in  such 
a  way  that  they  can  be  repro¬ 
duced  to  promote  individual  or 
groups  of  courses  and  mailed  to 
prospects. 

In  addition  to  newspapers, 
Fordham  U.  also  uses  New  York 
subway  posters.  Present  sched¬ 
ule  calls  for  100  posters  in  Lex¬ 
ington  Avenue  subway  stations 
at  a  total  cost  of  $686.  Add  to 
this  cost  the  $1900  being  spent 
in  nine  newspapers  and  you 
realize  how  much  advertising 
coverage  Fordham  is  getting  for 
its  Adult  Education  Center  for 
a  mere  $2,585  per  semester. 

Posters  Strengthen  Papers 

“The  subway  posters  were 
planned  to  strengtten  the  basic 
newspaper  schedule,”  Mr.  Pow¬ 
ers  saii  “They  provide  a  kind 
of  ‘softening  up’  of  the  pros¬ 
pects  by  making  them  conscious 
of  the  adult  education  program 
and  arousing  their  interest. 

“Copy,  art  and  layout  for  the 
posters  were  developed  with  this 
in  mind.  For  example,  large  il¬ 
lustrations  showed  co-ed  situa¬ 
tions  in  classrooms  and  only 
general  mention  of  the  courses. 

“The  newspaper  ads  are  used 
to  provide  specific  information 
on  specific  courses  and  areas  of 
study.  However,  we  have  been 
a  bit  surprised  to  find  the  num¬ 
ber  of  inquiries  that  are  direct 
results  solely  of  the  subway 
posters,”  Mr.  Powers  said. 

He  added  that  direct  mail  is 
used  extensively  to  promote 
si>ecific  courses,  too. 

Registrations  Up  33% 

“As  a  result  of  this  combined 
media  strategy  on  a  low  budget, 
Fordham  U’s  registration  for 


r-  -  ' 

United  Press 
International 

] 

AROUND  THE  WORLD 

AROUND  THE  CLOCK 


adult  education  courses  is  up 
33%  over  the  1967-68  semester,” 
Mr.  Powers  said.  He  noted  that 
this  increase  represented  a  di¬ 
rect  relationship  to  Fordham’s 
increased  advertising  schedule. 

Mr.  Powers  went  on  to  explain 
that  all  inquiries  received  from 
Fordham’s  newspaper  ads  are 
analyzed  and  the  cost  per  in¬ 
quiry  is  projected  for  each  news¬ 
paper  on  the  schedule. 

Cost  per  Inquiry 

Asked  if  he  could  supply  ex¬ 
amples  of  cost  per  inquiry  on 
the  newspaper  ads,  Mr.  Powers 
stated  they  ranged  from  $1.06 
to  $8.65  but  emphasized  that 
these  costs  represent  different 
ad  sizes,  different  courses  and 
that  the  ads  in  this  particular 
study  were  not  couponed. 

Mr.  Powers  also  showed  in¬ 
quiry  costs  in  three  New  York 
dailies  which  carried  the  same 
126-line  by  one  column  couponed 
ad.  The  ad  in  the  Joumal-Amer- 
ican  pulled  124  inquiries;  cost  a 
total  of  $206.26  at  a  cost  per 
inquiry  of  $1.66.  In  the  News, 
the  same  ad  pulled  216  inquiries, 
cost  a  total  of  $398.76  at  a  cost 
per  inquiry  of  $1.85.  Seventy- 
six  inquiries  came  from  the  ad 
run  in  the  Times  at  a  total  cost 
of  $166.26.  Cost  per  inquiry  here 
was  $2.19. 

Mr.  Powers  emphasized  that 
these  figures  are  for  inquiries 
received  through  the  mail  only. 
He  said  that  in  addition  to  these, 
telephone  inquiries  ran  as  fol¬ 
lows:  Joumal-American,  60; 
News,  25;  and  the  Times  40. 

Commenting  to  E&P  on  the 
campaign,  Mr.  Keman,  director 
of  the  adult  education  center 
stated  “We  wanted  the  men  and 
women  of  Greater  New  York  to 
know  about  the  fine  and  varied 
adult  education  program  at 
Fordham.  We  recognized  the 
importance  of  newspaper  adver¬ 
tising  to  accomplish  this  pur¬ 
pose. 

“The  question  was:  could  we 
devise  an  effective  newspaper 


PUBLIC  RELATIONS 

Outstanding  opportunity  for  man  suited 
to  professional  consulting  tp  Join  expand¬ 
ing  Chicago  public  relations  Arm. 

Require  broad  background  of  industrial 
public  relations  experience  and  full  under-, 
standing  of  the  dynamics  of  public  rela¬ 
tions  in  support  of  modern  marketing 
programs.  Must  have  thorough  under¬ 
standing  of  stockhoider  and  financial  re¬ 
lations.  plus  crutive  ability  to  produce 
top  quality  internal  and  external  com¬ 
munications. 

Candidate  should  understand  public 
relations  requirements  of  top  corporate 
management  and  must  demonstrate  ability 
to  work  with  management  personnel  in 
exKuting  long-range,  planned  public  re¬ 
lations  programs. 

Seek  dedicated  careerist  who  has  pro¬ 
fessional  attitude  and  applies  professional 
standards  in  practice.  Candidate  should 
be  capable  of  growth  through  our  organiza¬ 
tion’s  continuing  staff  development  pro¬ 
gram.  Submit  full  resume,  salary  require¬ 
ment  Box  300,  Editor  It  Publisher. 


advertising  campaign  on  $2600  ? 
The  schedule  as  planned  by  the 
agency  and  the  33%  increase 
in  registration  speak  for  them¬ 
selves. 

Will  Continue  Campaign 

“We  certainly  shall  recom¬ 
mend  continuation  of  our  news¬ 
paper  and  subway  poster  cam¬ 
paign  in  September  1969 — ex¬ 
panding  it  as  registration  con¬ 
tinues  to  grow,”  Mr.  Keman 
concluded. 

John  J.  O’Connor,  Fordham’s 
vicepresident  for  university  re¬ 
lations  commented: — “Natural¬ 
ly,  only  a  portion  of  the  uni¬ 
versity’s  overall  promotion  and 
advertising  expenditure  has  been 
appropriated  for  promoting  our 
Adult  Education  Center.  The  re¬ 
sults  of  the  recent  newspaper 
campaign  to  increase  registra¬ 
tion  in  this  school  have  been 
most  gratifying.  We  are  sure 
that  specialized  newspaper  cam¬ 
paigns  of  this  tyi>e  can  help  us 
enlarge  our  Summer  School  en¬ 
rollment  and  be  of  assistance  to 
other  units  of  university,  par¬ 
ticularly  those  offering  evening 
and  part-time  programs.” 


Heinz  Schedules 
Supplements,  Dailies 

Pittsburgh 

H.  J.  Heinz  Co.  will  offer  a 
$100,000  galaxy  of  prizes  in  a 
25-words-or-less  “I  like  Heim 
Ketchup  best  because  .  .  .”  con¬ 
test  during  January,  February 
and  March. 

The  spread  of  promotion  (via 
Maxon,  Inc.)  will  include  full- 
page,  two-color  ads  in  Thit 
Week  and  Family  Weekly  on 
Jan.  25  and  Feb.  15.  On  Feb.  1 
and  Feb.  22,  these  ads  will  run 
in  Parade. 

The  ads  will  also  run  Feb.  1 
and  Feb.  22  in  the  Sunday  maga¬ 
zines  of  the  New  York  News, 
Philadelphia  Inquirer,  Chicago 
Tribune,  Atlanta  (Ga.)  Journal 
Constitution,  Louisville  (Ky.) 
Courier  Journal,  Boston  Globe, 
St.  Paul  (Minn.)  Pioneer  Press, 
Toledo  Blade  and  the  Seattle 
(Wash.)  Times. 

Supplementing  this  coverage 
will  be  1,000-line  ads,  Feb.  5 
and  March  6,  in  24  major  dailies 
across  the  U.  S.  TV  spots  will 
also  be  used  on  Heinz  daytime 
shows. 
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.harleston 

this  Capital 
is  important  to 
the  state  of 
West  Virginia 


MB 

M  • 
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this  Capital 
is  important  to 
our  trade-mark 


When  you  have  occasion 
to  refer  to  our  product  by 
its  friendly  abbreviation, 
you’ll  keep  your  meaning 
clear  if  you  make  it 
“Coke”. . .  with  a  capital 
“C”  please.  And  you’ll 
help  us  protect  a 
valuable  trade-mark. 

Next  time  thirst  creeps 
up  on  you,  be  really 
refreshed . . .  pause  for 
Coca-Cola.  The  cold  crisp 
taste  of  Coke  is  the  all-time, 
anytime  favorite  in  49 
states  and  more  than  100 
countries  the  world  over. 


Coke 
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Ask  for  it  either  way . . .  hoth 
trade-marks  mean  the  same  thing 


SIGN  OF  GOOD  TASTE 

Copyright  1959. THE  COCA-COLA  COMPANY 


CampbellTells 
’58  Progress 
Of  16  Firms 

Chicago 

Chesser  M.  Campbell,  pub¬ 
lisher  of  the  Chicago  Tribune 
and  president  of  the  Tribune 
Company,  told  members  of  the 
advertising  staff  that  the  16 
major  corporations  affiliated 
with  the  company  made  healthy 
progress  during  1958. 

Speaking  to  about  500  admen 
and  guests  at  the  advertising 
department’s  annual  dinner,  Mr. 
Campbell  said  the  eight  Cana¬ 
dian  subsidiaries  showed  greater 
combined  profits  than  did  the 
eight  American  corporations,  in¬ 
cluding  the  Tribune  and  the 
New  York  News. 

In  the  Tribune  Company’s 
paper  forests  in  Canada,  Mr. 
Campbell  said  50  million  logs 
were  cut  last  year,  with  provi¬ 
sions  being  made  for  regrowth 
of  the  cut.  He  also  pointed  out 
that  former  waste  liquids  from 
the  manufacture  of  newsprint 
are  now  being  converted  into 
alcohol  and  vanolin,  the  latter 
very  much  in  demand  in  the 
producing  of  flavorings  and  per¬ 
fume. 

Mr.  Campbell  also  commented 
on  the  battle  now  in  progress  in 
London  over  control  of  the  Brit¬ 
ish  Aluminium  Co.,  which  is  in 
partnership  with  the  Tribune  in 
a  smelter  at  Bale  Comeau,  Que. 
The  Tribune  Company  has  a 
40%  interest  in  the  Canadian 
operation. 

Notes  November  Comeback 

Up  until  the  newspaper  strike 
in  New  York  City  last  month, 
steady  progress  was  made  on 
the  New  York  News,  Mr.  Camp¬ 
bell  noted. 

Turning  to  the  Tribune,  the 
publisher  said  it  spent  more  than 
$3  million  dollars  for  pensions, 
bonuses  and  other  employee 
benefits. 

Record  Retail  Linage 

Walter  C.  Kurz,  Tribtme  ad¬ 
vertising  manager,  said  the  Trib¬ 
une  had  a  gain  in  total  display 
advertising  for  1958  and  that  an 
all-time  high  was  reached  in  re¬ 
tail  advertising  and  classified 
display  ad  revenue.  There  was 
also  an  all-time  record  of  adver¬ 
tising  volume  in  the  Chicago 
Sunday  Tribune  Magazine,  in 
TV  Week  supplement  and  in 
run-of-paper  color  advertise¬ 
ments.  Tribune  home  delivered 
circulation  stands  at  a  new  high, 
he  added. 


Retail  ad  revenue  totaled  $22, 
550,000  in  the  Tribime  last  year. 
Classified  display  advertising 
totaled  6,150,000  lines,  amoimt- 
ing  to  $10,100,000.  Simday 
magazine  linage  totaled  1,500,- 
000  lines,  with  revenue  amoimt- 
ing  to  $6,500,000.  ROP  color 
advertising  totaled  1,600,000 
lines,  accoimting  for  $2,800,000 
in  revenue. 


Jimmy  Day  *8 
51  Years  As 
Reporter  End 

Philadelphia 

Jimmy  Day  retired  this  week 
after  61  years  on  the  Philadel¬ 
phia  Inquirer. 

Jimmy  —  James  G.  —  Day 
was  bom  in  Atlantic  City,  N.  J., 
and  was  working  on  the  Press 
there  at  the  age  of  14  as  a 
printer’s  devil.  Opportunities  for 
advancement  in  the  printing 
trade  were  small,  Jimmy  recalls, 
so  he  came  to  Philadelphia  and 
accepted  a  job  as  an  elevator 
boy  at  the  Inquirer  to  get  on  the 
payroll. 

Didn’t  Like  It 

His  first  opportunity  to  leave 
his  elevator  cage,  however,  saw 
him  move  to  the  proofroom.  “I 
didn’t  like  it  there.”  Jimmy  says, 
“so  I  thought  it  might  be  better 
if  I  could  be  a  reporter  until  I 
could  get  my  chance  at  a  Lino¬ 
type  machine.  John  Curtis  was 
city  editor  and  I  badgered  him 
every  day  for  a  reporter’s  job. 
He  finally  put  me  out  on  the 
street  at  space  rate  to  get  rid 
of  me.” 

“Most  reporters  got  around 
by  foot  or  on  bicycles,”  he  re¬ 
called.  “If  there  was  a  really  big 
story  breaking,  w^  could  take  a 
trolley.”  , 

By  the  time  Jimmy  learned 
of  a  chance  to  become  a  printer, 
he  was  no  longer  interested.  “I 
was  a  reporter  to  stay.” 

There  was  one  short-lived  at¬ 
tempt  on  the  part  of  his  city 
editor  to  make  Jimmy  a  desk 
assistant  back  in  1925,  but  he 
soon  begged  out  of  the  job. 

Most  of  Jimmy’s  career  has 
been  spent  as  a  police  reporter. 

“The  business  is  much  faster 
today  than  when  I  began,  just 
as  the  whole  tempo  of  life  is 
faster,  and  today’s  reporter  has 
to  be  a  good  man  to  keep  on 
top  of  the  many  fast  breaking 
stories  that  his  office  will  know 
about,  via  police  radio,  much 
sooner  than  they  ever  could  in 
my  starting  days.”  Jimmy  says. 


Newspaper  Week 
Later  This  Year 

G.  Richard  Dew,  general  man¬ 
ager  of  Pennsylvania  Newspa¬ 
per  Publishers’  Association,  has 
been  named  chairman  of  the 
1969  National  Newspaper  Week 
Committee. 

His  appointment  was  an¬ 
nounced  by  William  A.  Bray, 
president  of  Newspaper  Asso¬ 
ciation  Managers,  Inc.,  annual 
sponsors  of  National  Newspaper 
Week.  Mr.  Bray  is  general  man¬ 
ager  of  the  Missouri  Press  As¬ 
sociation. 

This  year’s  NNW,  marking 
the  20th  annual  observance,  is 
scheduled  for  Oct.  15-22.  Here¬ 
tofore  it  has  been  Oct.  1-8. 

The  following  appointments 
to  the  NNW  Executive  Commit¬ 
tee  have  been  made:  Glen  E. 
McNeil,  Tennessee  Press  Asso¬ 
ciation;  Edgar  S.  Bayol,  Na¬ 
tional  Editorial  Association ; 
Jones  W,  Giles,  Alabama  Press 
Association;  Homer  J.  Givens, 
South  Dakota  Press  Associa¬ 
tion;  Ben  Blackstock,  Okla¬ 
homa  Press  Association,  and 
Stanford  Smith,  American 
Newspaper  Publishers  Associa¬ 
tion. 

Blackout  in  1S,Y, 

Boosts  Pay  in  N.J, 

Hackensack,  N.  J. 

The  New  Year  brought  a 
doubling  of  the  anticipated 
weekly  Salary  Bonus  to  the  more 
than  300  staffers  of  the  Bergen 
Evening  Record.  Each  will  re¬ 
ceive  20  percent  additional  bonus 
rather  than  the  10  percent  an¬ 
nounced  Dec.  15  by  Publisher 
Donald  G.  Borg  on  the  basis 
of  total  advertising  linage  sold 
during  1958. 

Increased  sales  efforts  by  re¬ 
tail  and  classified  salesmen  in 
the  year’s  final  two  weeks,  plus 
some  windfall  linage  as  a  re¬ 
sult  of  the  New  York  City 
newspaper  blackout,  pushed  the 
1958  sales  figrure  to  beyond  19 
million  lines.  Each  staffer  re¬ 
ceives  his  base  salary  plus  an 
additional  10  percent  weekly  as 
Salary  Bonus  for  each  million 
lines  above  6  million  sold  dur¬ 
ing  the  previous  year. 

As  a  result,  the  Bergen  Eve¬ 
ning  Record  is  now  paying 
staffers  their  weekly  base  plus 
130  percent. 


New  Almanac  Out 

Philadelphia 
The  36th  edition  of  the  Bul¬ 
letin  Almanac  was  issued  this 
week  by  the  Philadelphia  Bul¬ 
letin.  It  sells  for  70c  a  copy. 


Paper  Thefts 
For  Coupons 
Are  Reported 

Salem,  Ore. 

Mr.  and  Mrs.  Carl  Dee  New¬ 
ton,  charged  with  theft  of  news¬ 
papers,  face  trial  in  a  few  weeks. 

At  the  time  of  apprehension, 
police  officers  said  they  found 
744  copies  of  the  Oregon  States¬ 
man  and  105  copies  of  the  Port¬ 
land  Oregonian  in  the  couple’s 
car.  They  pleaded  innocent. 

Statesman  -  Journal  Newspa¬ 
per  executives  said  thefts  have 
involved  single  copies  and 
bunches  of  newspapers  from 
racks,  apparently  to  acquire 
coupons  in  grocery  store  adver¬ 
tising.  Large  bundles  of  papers 
left  at  carrier  pickup  places 
have  been  disappearing  fre¬ 
quently. 

At  Eugene,  Ore.,  16  newspa¬ 
per  stands  were  recovered  by 
police  after  17  had  been  reported 
stolen  from  motels.  The  stands 
were  owned  by  the  Eugene 
(Ore.)  Register-Guard,  the 
Portland  Oregon  Journal  and 
the  Portland  Oregonian.  They 
contained  unsold  papers  and 
money  from  newspaper  sales, 
police  said. 


Lack  of  Air 
Defense  Exposed 

Daytona  Beach,  Fla. 

The  Pentagon  conceded  the 
validity  of  a  Daytona  Beach 
Morning  Journal  question: 
Could  enemy  bombers  enter  the 
U.  S.  through  Florida  without 
detection? 

The  question  was  asked  by 
reporter  Dudley  Saunders  in  a 
news  story  suggesting  an  inves¬ 
tigation  of  the  flight  of  an 
armed  Cuban  B-26  which  flew 
from  Havana  to  Daytona  Beach 
New  Year’s  Day  without  a 
flight  plan  and  without  being 
challenged  on  a  300-mile  flight 
up  the  coast  of  Florida. 

’The  Air  Force  announced  im¬ 
mediate  expansion  of  its  Air 
Defense  Identification  Zone  to 
include  all  of  Florida  and  parts 
of  the  Atlantic  Ocean  and  Gulf 
of  Mexico.  ’The  Pentagon  state¬ 
ment  that  the  expansion  was  in 
accordance  with  previous  plans 
indicated  the  Air  Force  had  long 
been  aware  of  this  gap  in  the 
Atlantic  air  defense. 

The  question  raised  by  the 
Morning  Journal  prompted 
radio,  television  and  newspaper 
comment  across  the  nation. 
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TELETYPESETTER  USER  REPORT:  Fort  Worth,  Texas 


m  OPERATION  AT  FORT  WORTH  STAR-TELEGRAM- J.  E.  Coleman, 
copy  cutter,  observes  work  of  four  operators  using  TTS  perforating  units. 


“2  to  1  increase  in  line  production 
since  we  installed  Teletypesetter” 

. .  .  writes  Roy  W.  Burks,  Quality  Control  Director, 

Fort  Worth  (Texas)  Star-Telegram 


“For  the  week  of  July  3,  1958,  our 
eight  Teletypesetter  operators  set  an 
average  of  428  lines  per  hour  in 
7*4 -hour  shifts.  Contrast  this  with  a 
200-line  per  hour  average  for  man¬ 
ual  operation  before  we  switched  to 
TTS®. 

“With  eight  TTS  perforating  units, 
we  use  two  Linotype  Comets  and 
six  Model  3 1  Linotypes.  The  Comets 
average  nine  lines  per  minute  and  the 
Model  3rs  average  eight  lines  per 
minute.  We  can  get  enough  tape  from 
four  units  to  keep  five  or  six  casting 
machines  busy. 


“The  TTS  units  set  all  types  of 
news,  market  and  sports  tabulations, 
and  classified  of  one-column  width 
or  less.  Our  proofs  are  clean;  our 
machines  are  kept  in  top  condi¬ 
tion.  One  monitor  tends  four  or  five 
machines. 

“As  in  the  case  of  all  changes,  this 
one  caused  a  lot  of  conversation,  but 
our  employees  soon  accepted  TTS  as 
a  vast  improvement.” 

The  Star-Telegram  has  the  largest 
combined  circulation  in  Texas,  pub¬ 
lishing  five  editions  seven  mornings 
a  week  and  two  editions  six  after¬ 


noons  each  week.  If  you  want  facts 
on  the  economics  of  TTS  operation 
in  a  large  metropolitan  daily  like  this, 
write  Dept.  6,  Fairchild  Graphic 
Equipment,  a  division  of  Fairchild 
Camera  and  Instrument  Corp.,  Fair- 
child  Drive,  Plainview,  L.  L,  N.  Y. 


f  District  OfRcei;  Eottchesfer,  N.  Y.| 
Son  Francisco,  Col.; 

Atlanta,  Go.;  Chicago,  III.; 

Los  Angeles,  Col.;  Toronto,  Ont. 
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THIS  IS  THE  NEW  CHICAGO-WHERE  GREAT  THINGS  ARE  HAPPENING! 


Boy  meets  dinosaur  in  the  great  hall  of  the  Chicago  Natural  History  Museum.  It  is  a  moment  to  stagger  a 
young  mind  and  to  suggest  some  of  the  wonder  of  this  world. 


It's  a  moment  caught  for  you  by  the  Sun-Times  and  recreated  in  dramatic  color. 

This  page  proclaims  the  purpose  of  two  Chicago  institutions.  They  are  remarkably  similar.  The  Museum 
presents  our  world,  past  and  present.  Research  and  adventure  come  alive  in  its  corridors.  Here  is  the  cave 
of  a  Neanderthal  man,  here  an  Indian  village  in  miniature,  a  fragment  of  a  meteor,  a  delicate  collection 
of  jungle  flowers,  fishes  and  birds  and  animals,  and  here  a  giant  model  of  the  face  of  the  moon.  The 
Museum,  through  its  research  and  field  work,  holds  up  a  mirror  to  our  natural  world. 

This  newspaper  presents  the  events  and  personalities  of  the  day.  Reporting  and  interpreting  the  facts  make 
its  editorial  columns  come  alive.  Its  editors,  writers  and  columnists  take  you  to  the  thousand-and-one  places 
and  the  people  where  great  things  are  happening. 

The  creative  genius  and  the  mechanical  competence  of  the  new  Sun-Times  have  brought  it  to  dominance 
and  importance  in  the  nation's  second  biggest  market— Chicago.  In  point  of  full  run  advertising  linage  and 
in  city  and  suburban  circulation  the  Sun-Times  is  now  a  well  established  second.  It  delivers  an  important  and 
exclusive  segment  of  this  tremendous  market  to  advertisers— because  its  editorial  content  and  sophisticated 
production  techniques  command  respect  and  following. 

All  of  this  you  find  each  day  as  you  turn  the  pages  of  Chicago's  dynamic,  young,  colorful  and  exciting 
newspaper  on  the  move. 

THIS  IS  THE  NEW  SUN-TIMES -WHERE  GREAT  THINGS  ARE  HAPPENING! 

A  Sun-Times  representatire  will  be  happy  fo  show  you  fear  sheefs  of 
ROP  four-color  advertisements  from  any  of  the  following  advertisers: 


American  Dairy  Association 

James  B.  Beam  Distilling  Co. 
Dean  Milk  Company 

Marshall  Field  &  Company 
General  Poods  Corp. 

Theo.  Hamm  Brewing  Co. 


G.  Heilman  Brewing  Co. 

Jewel  Tea  Company,  Inc. 
Kellogg  Company 

The  Kroger  Company 
Meister  Brau  Beer 

The  Squirt  Company 


Thos.  J.  Webb  Coffee 


Eighth  in  a  series 


Your  Intertype  representative  has  a  brand  new  portfolio 
with  him  these  days  that  contains  28  full-page  specimen 
showings  of  the  latest  trends  in  newspaper  typography. 
They  graphically  present  a  wide  variety  of  front  page, 
classified,  market  and  sports  settings.  This  portfolio  is 
the  most  complete  ever  prepared,  enabling  you  to  make 
side-by-side  comparisons  of  faces  for  every  newspaper 
text  and  headletter  need. 

You  and  your  staff  will  find  your  answer  to  modern 
newspaper  typography  and  makeup  in  these  sparkling 
pages.  So  give  your  Intertype  representative  a  special 
welcome  when  he  calls  with  his  new,  big  portfolio. 


Intertype  Company 

A  Division  of  Harris-Intertype  Corporation 
360  Furman  Street,  Brooklyn  1,  New  York 


Set  in  Windsor . .  .  newest  meniter  of  Intertype  s  Ruiing  Family  of  Newspaper  Faces. 


newspaper  law 


Annoy  Your  Subject, 
Don’t  Degrade  Him 


By  Albert  Woodruff  Gray 


Suit  against  the  publishers  of  a  i 
4e  Bristow  (Okla.)  Record,  ‘ 
4at  had  been  dismissed  by  the  lie' 
lower  court  on  the  ground  that  arl 
no  libel  had  been  published,  was 
reinstated  and  a  new  trial  or-  ick 
deml  by  the  Supreme  Court  of  pri 
Oklahoma.  (330  Pac.  2d  1044)  hoi 

The  newspaper  had  printed  a 
story  about  the  sale  of  a  bank  trj 
building  in  which  it  was  stated:  “ 

“In  recent  years  his  publishing  ing 
letivities  have  been  maintained  ble 
on  a  sneak  basis.”  hy 

The  trial  court  held  there  had 
been  no  libel.  It  applied  the  rea¬ 
soning  of  the  State  Supreme 
Court  in  a  Tulsa  Tribune  case. 

There  the  court  said: 

"Injury  to  reputation  and  not 
to  feelings  of  the  individual  is 
the  subject  of  the  redress.  The 
language  in  the  alleged  libelous 
article  must  be  such  as  to  tend 
to  lower  plaintiff  in  the  estima¬ 
tion  of  men  whose  standard  of 
opinion  the  cotirt  can  recognize. 

Test  of  Libel 

“The  fact  that  a  publication 
may  be  unpleasant  and  annoy 
or  irk  the  subject  thereof  and 
may  subject  him  to  jest  or  ban¬ 
ter,  so  as  to  affect  his  feelings, 
is  not,  standing  alone,  sufficient 
to  make  it  libelous.  In  order  to 
be  libelous  it  must  tend  to  lower 
him  in  the  opinion  of  men  whose 
standard  of  opinion  the  court 
can  properly  recognize,  or  tend 
to  induce  them  to  entertain  an 
ill  opinion  of  him.” 

But  the  Supreme  Court  dis¬ 
tinguished  the  law  in  this  earlier 
action  against  the  Tulsa  Tribune 
from  the  rules  governing  the 
charge  of  libel  against  the  Bris¬ 
tow  Record. 

As  ground  for  its  holding  that 
this  article  in  the  Record  was 
libelous,  the  court  cited  a  de¬ 
cision  of  a  controvery  between 
the  editor  of  the  Okeene  (Okla.) 
Btcord  and  the  editor  of  the 
Leader  of  the  same  place. 

The  Leader  had  published  of 
the  editor  of  the  Record  a  char¬ 
acterization  described  by  the 
tourt  in  its  opinion, 

“The  charge  of  being  a  groom 
to  a  war  bride  for  the  purposes 
of  a  slacker  is  to  say  that  he  de¬ 
signedly  prostituted  the  most 
sacred  relation  known  to  man. 

That  failing  in  the  true  object 
cf  his  matrimonial  venture  he 
I  sought  a  secret  and  sinecure  in 

editor  Bc  publisher  foe 


a  noncombat  arm  of  the  service. 

“The  reader  is  forced  to  be¬ 
lieve  that  the  subject  of  this 
article  is  not  only  without  chiv¬ 
alry  toward  women  but  a  pan¬ 
icky,  fear-stricken,  skulking  un¬ 
principled  coward,  devoid  of 
honor  and  principle  and  without 
feeling  of  courage  for  his  coun¬ 
try’s  sake. 

“Finally  it  is  charged  that  hav¬ 
ing  escaped  with  his  contempti¬ 
ble  body  and  soul,  he  is  an  arch 
hypocrite,  posing  as  a  sunshine 


patriot  and  is  using  the  honor 
and  privilege  of  being  the  head 
of  the  ex-service  men’s  patriotic 
organization  for  mercenary 
services. 

“Such  being  the  thought  con¬ 
veyed  to  us  by  the  article  we 
say  that  the  same  tended  to 
lower  the  plaintiff  in  the  estima¬ 
tion  of  all  honorable  men  and 
women.” 

Following  the  law  of  this  case, 
the  court  ruled  that  the  Bristow 
Record  article  accusing  one  of 
operating  his  business  on  a 
“sneak  basis”  tends  to  deprive 
that  person  of  public  confidence 
and  tends  to  injure  him  in  his 
profession. 

• 

Price  Raised  to  7c 

Mastins  Ferry,  O. 

The  Martins  Ferry  Times 
Leader  has  raised  its  price  from 
5c  to  7c  a  copy. 


Courts-and-Prees 
Test  Parley  in  Feb. 

A  “pilot”  eastern  regional 
meeting  of  newspaper  editors 
and  judges  of  juvenile  courts 
to  discuss  “closer  cooperation” 
between  the  press  and  courts  is 
being  pliuined  for  February  by 
the  National  Probation  and 
Parole  Association. 

The  communications  commit¬ 
tee  of  the  NPPA’s  board  met 
with  Mrs.  Julius  Ochs  Adler, 
chairman,  to  make  preliminary 
plans  for  this  test  meeting.  If 
it  is  considered  successful,  simi¬ 
lar  meetings  will  be  held  in 
other  regions,  leading  to  a  na¬ 
tional  parley. 

Purpose  of  the  February 
meeting  as  explained  by  Will  C. 
Tumbladh,  director  of  the  as¬ 
sociation,  will  be  “to  get  on  the 
table  controversial  questions  re¬ 
lating  to  courts  and  news.” 


ILLINOIS  STATE  REGISTER 


The  Illinois  State  Journal 
and  Illinois  State  Register 
offer  you  100%  coverage 
of  Sangamon  County 
(Springfield) 
and  61.6%  coverage  of 
the  prosperous  ll*county 
Springfield  Market. 

All  this  — 

and  R.O.P.  color,  too! 


.100%  COVERAGE 


OF  SPRINGFIELD . . . 
CAPITAL  AND  HEART 
OF  ILLINOIS 


'The  Ring  0^  of  Truth*' 


15  ''Hometown”  Newspapers  covering  Springfield,  Illinois  — 

Northern  Illinois  —  Greater  Los  Angeles  —  and  San  Diego,  California  ...  Served  by  the 
COPLEY  Washington  Bureau  and  the  COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 
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FAIRCHILD 

news 


David  M.  Auch  has  been  named 
advertising  promotion  manager  of 
SUPERMARKET  NEWS.  Mr. 
Auch,  who  has  been  a  member  of 
Fairchild’s  Research  Dept,  for  the 
past  three  years,  replaces  Louis 
Bailey  who  has  joined  the  adver¬ 
tising  sales  staff  of  the  paper. 


Jane  Cahill,  editor  of  “Experi¬ 
ences  of  Smaller  Stores”  section 
of  WOMEN’S  WEAR  DAILY, 
will  be  guest  speaker  at  the  break¬ 
fast  forum  sponsored  by  Women’s 
Apparel  Qub  of  New  England, 
Jan.  20,  at  the  Parker  House,  Bos¬ 
ton.  she  will  discuss  problems 
confronting  small  store  owners  to¬ 
day  and  outline  steps  to  combat 
them. 


HOME  FURNISHINGS 
daily’s  news  editor,  Emanuel 
Hoffman,  will  be  in  Dallas,  Tex., 
Jan.  19-23  to  attend  the  South¬ 
west  Home  Furnishings  Show, 
sponsored  by  Retail  Furniture 
Assn,  of  Texas  and  the  Dallas 
Home  Furnishings  Mart.  The  Dal¬ 
las  office  staff  also  will  cover  show 
developments. 


Fairchild  Publications,  Inc.,  has 
appointed  Hans  Breitbach  as  ad¬ 
vertising  representative  for  Ger¬ 
many,  with  headquarters  at  Frank¬ 
furt/Main. 


Richard  Atkins,  defense  and 
aviation  editor  of  ELECTRONIC 
NEWS,  was  in  Dayton,  Ohio,  dur¬ 
ing  the  past  week  to  work  with 
the  Dayton  correspondent  cover¬ 
ing  a  symposium  on  adaptive  con¬ 
trols  at  Wright-Patterson  Air 
Force  Base,  sponsored  Iw  the 
Wright  Air  Development  unter. 


Marion  M.  Brown,  HOME  FUR¬ 
NISHINGS  DAILY  bedding  col¬ 
umnist,  addressed  a  special  meet¬ 
ing  of  Sealy,  Inc.,  at  the  American 
Furniture  Mart  during  recent  Chi¬ 
cago  home  furnishings  markets, 
telling  them  that  in  1959  the  bed¬ 
ding  business  has  to  meet  the 
biggest  challenge  in  its  existence, 
except  that  of  wartime;  that  is,  to 
bring  back  bedding  sales  to  the 
high  level  it  hit  in  1956  and  reach 
be^nd  it. 


FAIRCHILD 
Publications,  Inc. 

7  l«t  12th  St.,  New  Yerit,  N.  T. 
fubHwhtn  •# 

Doily  News  Rscerd,  Supsrmarkst  Nows, 
WeiMn'i  Wsar  Doily,  Eloctrenie  Nows, 
Hoom  Furnishings  Doily,  Diroctorlos, 
Avon's  Woor,  Footwuor  Nsws.  Books. 
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Texas  Group  Fetes 
Frank  King  of  AP 


Corpus  Christi,  Tex. 

Frank  H.  King  of  Dallas,  re¬ 
tiring  general  executive  of  the 
Associated  Press,  was  honored 
here  Jan.  17  at  a  dinner  given 
by  the  Corpus  Christi  Caller- 
Times. 

Guests  included  members  of 
the  Texas  Associated  Press 
Managing  Editors  group  and 
their  wives,  numerous  publish¬ 
ers,  and  former  colleagues  of 
Mr.  King  in  the  AP  service. 

The  dinner  climaxed  observ¬ 
ances  by  the  Caller-Times  of  its 
75th  anniversary  year.  On  Jan. 
18,  the  paper  will  publish  a  100- 
page  historical  supplement  and 
will  hold  open  house  in  its  new 
annex  which  has  doubled  the 
size  of  its  plant. 


Frank  Warren,  reporter  for 
the  Reidsville  (N.  C.)  Review 
—  to  the  new-feature  beat  of 
the  High  Point  (N.  C.)  Enter¬ 
prise. 


Tom  Johnson,  editorial  as¬ 
sistant,  Montgomery  (Ala.)  Ad¬ 
vertiser  since  1957  —  now  as¬ 
sistant  editor. 


John  Delin,  in  charge  of  the 
Wall  Street  JoumaVs  advertis¬ 
ing  sales  staff  in  Los  Angeles 
since  1956  —  now  assistant  ad 
manager  of  the  Pacific  Coast 
Edition. 


Robert  M.  Johnson,  in  the 
ad  department  of  the  New  Brit¬ 
ain  (Conn.)  Herald  for  the  past 
19  months  —  now  classified  ad¬ 
vertising  manager. 


personal 


Wall  Street  Journal 
Editor  in  Top  10 


Ugan 
!  Studi 


Warren  H.  Phillips,  32,  man¬ 
aging  editor  of  the  Wall  Street 
Journal  the  past  two  years,  is 
on  the  list  of  America’s  10  (Jut- 
standing  Young  Men  of  1968 
announced  by  the  United  States 
Junior  Chamber  of  Commerce. 

Mr.  Phillips  began  his  career 
as  a  copy  boy  on  the  New  York 
Herald  Tribune  and  joined  the 
Wall  Street  Journal  as  a  copy- 
reader.  He  became  a  foreign 
correspondent  then  foreign  edi¬ 
tor  and  managing  editor  at  the 
age  of  30. 
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BETSY'S  PROUD— Th*  Philadel¬ 
phia  Bulletin,  published  in  the 
hometown  of  needlewoman  Betty 
Rots,  raised  our  new  49-ttar  flag 
on  Jan.  3  just  40  minutes  after 
President  Eisenhower  officially  pro¬ 
claimed  it.  The  Sunday  Bulletin's 
front  page  was  adorned  with  a 
color  picture  of  the  flag,  the  26th 
new  design  in  U.S.  history. 


Ed  Oschmann,  courthouse  re¬ 
porter  for  13  years  and  a  22- 
year  veteran  of  the  Denver 
(Colo.)  Rocky  Mountain  News 
to  devote  full  time  to  a  private 
printing  business.  Rudolph 
Chelminski,  1956  Harvard 
graduate,  to  the  News  copydesk. 
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Harvey  Breuscher  —  from 
Illinois  State  editor  of  AP  at 
Chicago  to  correspondent  at 
Madison,  Wis.,  replacing  Ar¬ 
thur  Bystrom,  now  on  the  Mil¬ 
waukee  staff.  Addition  to  Madi¬ 
son  bureau  staff  is  Paul  T.  Em- 
ER.SON,  28,  of  Madison. 


E.  Christy  Erk,  television- 
radio  columnist  for  the  Water- 
bury  (Conn.)  Republican  and 
American  and  a  newspaperman 
in  Waterbury  more  than  40 
years,  retired  Jan.  1. 


Charles  Johnson,  writer  and 
deskman  for  the  Milwaukee 
(Wis.)  Journal  six  years  —  now 
assistant  sports  editor. 


Robert  Holman,  credit  and 
office  manager  —  succeeds  How¬ 
ard  Pugsley,  retired,  as  con¬ 
troller  of  the  Cleveland  (Ohio) 
Press. 


Rockford,  Ill. 
Jack  Winning,  former  city 
hall  reporter  for  the  Rockford 
(Ill.)  Register-Republic  — 
now  assistant  city  editor. 


Charles  House,  formerly 
with  the  Milwaukee  (Wis.) 
Sentinel  and  the  pr  office  of  the 
trucking  industry  in  Clhicago  — 
to  feature  writer  for  the  Apple- 
ton  (Wis.)  Poet-Crescent  and 
Green  Bay  (Wis.)  Press-Ga¬ 
zette. 


Amos  W.  Harnish,  treasurer 
of  the  Toledo  (Ohio)  Blade  — 
retired  Jan.  1  after  35  years  of 
association  with  the  Paul  Block 
newspaper  interests. 


Richard  D.  Warden — to  the 
reportorial  staff  of  the  Great 
Falls  (Mont.)  Tribune.  Paul  E. 
Verdon,  member  of  the  Tribune 
copydesk  staff  since  '57  —  to 
governmental  affairs  director, 
Montana  Chamber  of  Commerce. 


Norman  Runnion  —  ap¬ 
pointed  Night  Bureau  Manager 
of  the  United  Press  Interna¬ 
tional  London  bureau.  A  native 
of  Kansas  City,  Mo.,  he  is  a 
graduate  of  Northwestern  Uni¬ 
versity  and  broke  into  newspa- 
pering  in  Chicago.  He  joined 
the  UPI  in  New  York  in  1953. 


Neial  Corbett  —  named  over¬ 
night  manager  of  UPI,  San 
Francisco;  Rodney  Guilfoil 
named  Pacific  Division  radio 
editor.  Charles  Moore  —  from 
cables  editor  to  San  Francisco 
night  bureau  manager,  and  Wil¬ 
liam  Stanfield,  cables  editor. 


William  J.  Hirsch,  president 
of  the  Philadelphia  Chamber  of 
Commerce — to  advertising  man¬ 
ager  of  the  Philadelphia  (Pa.) 
Jewish  Times. 


Vincent  J.  Gates,  former 
California  newspaperman  lately 
in  public  relations  work  —  ap¬ 
pointed  acting  head  of  the  De¬ 
partment  of  Agricultural  Jour¬ 
nalism  at  California  State  Poly¬ 
technic  Ck)llege. 


Don  R.  Hancock,  former 
general  manager,  Effingham 
(Ill.)  Daily  News — ^to  publisher 
of  the  Bogalusa  (La.)  Daily 
News,  succeeding  Halford  R 
Houser. 


John  Karras,  assistant  night 
editor  on  the  Meadville  (Pa.) 
Tribune — ^to  copy  desk  of  the 
Des  Moines  (Iowa)  Register. 


Fred  Sanner,  Abilene  (Tex.) 
Reporter-News  —  president  of 
the  Texas  Sports  Writers  Asso¬ 
ciation. 


Fred  Hyde — from  the  rewrite 
staff  of  the  Philadelphia  (Pa.) 

Inquirer  to  teach  journalism  at 
the  University  of  Pennsylvania. 
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Russell  W.  Weber,  managing 
editor  of  the  Fremont  (Neb.) 
Daily  Guide  and  Tribune  for  11 
years — appointed  assistant 
Publisher  Lester  A.  Walker. 
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Uganda  Editor 
Studies  U.S.  Press 

Long  Beiacu,  Calif. 
African  journalist  Peter  D. 
Mpagi  is  spending  several  weeks 
observing  editorial  operations 
of  the  Long  Beach  Independent, 
Press-Telegram  as  part  of  the 
work-study  progn^am  sponsored 
by  the  State  Department  with 
Medill  School  of  Journalism, 
Northwestern  University. 

Mr.  Mpagi,  34,  is  owner  and 
editor  of  the  African  Pilot,  pub¬ 
lished  three  times  weddy  at 
Kampala,  Uganda,  East  Africa, 
and  circulated  throughout 
Uganda. 

«  «  « 

Arvis  Chalmers,  Albany 
(N.  Y.)  Knickerbocker  News — 
dected  president  of  New  York 
State  L^islative  Correspondents 
Association. 

«  *  • 

Lonnie  Jordan,  assistant 
sports  editor,  Montgomery 
(Ala.)  Journal,  and  Patricia 
Morris,  member  of  the  news 
staff — ^married  Dec.  26. 

*  «  « 

H.  Lloyd  McMullen,  news 
editor  of  the  Gresham  (Ore.) 
Outlook — named  assistant  edi¬ 
tor-publisher  to  Tom  B.  Pur¬ 
cell. 

«  *  * 

Randall  Shew,  for  two  years 
a  copyreader  and  reporter  on 
the  Ithaca  (N.  Y.)  Journal — to 
state  editor. 

*  *  • 

Watford  Reed,  former  INS 
staffer  and  more  recently  with 
Oregon  Centennial  Clommission 
—now  on  the  staff  of  the  Port¬ 
land  Oregon  Journal. 

•  «  • 

Roger  S.  Brown,  wire  news 
editor  of  the  Sioux  Falls  (S. 
Dak.)  Argus-Leader  —  retired, 
after  36  years’  service  to  that 
newspaper. 

*  «  « 

Arthur  Potts — from  Sche¬ 
nectady  (N.  Y.)  Union-Star 
»py  desk  to  Albany  (N.  Y.) 
Knickerbocker  News. 

•  •  « 

Donald  G.  McLean,  son  of 
Philadelphia  (Pa.)  Bulletin 
President  Robert  McLean  —  to 
the  Harrisburg  bureau  to  help 
tover  the  State  Legislature. 

«  •  • 

Lowel  Maudlin,  author  of 
“Outdoor  Yams,”  for  the  Salem 
(Ore.)  Capital  Journal  — 
awarded  the  Izaak  Walton 
League’s  Golden  Beaver  award. 


John  E.  Mulherin,  Scranton 
(Pa.)  Times — covering  the  State 
Legislature  at  Harrisburg. 
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Travel  Ed  Named 

Miami,  Fla. 

The  Miami  News’  Amusement 
Editor,  Herb  Rau,  has  taken  on 
an  additional  assignment  as 
travel  editor.  He  will  expand 
his  coverage.  Among  the  new 
features  is  Rau’s  column  —  “On 
The  Go.” 

a  «  « 

Lloyd  Price,  manager  of  spe¬ 
cial  services  department  of  the 
Dallas  (Tex.)  Times-Herald — 
now  in  advertising  promotion; 
Ed  Brandt — from  circulation 
promotion  to  special  services; 
Bob  Solender  —  from  special 
events  to  department  store  ad¬ 
vertising;  Norman  Phillips — 
from' retail  advertising  to  man¬ 
ager  of  special  events  depart¬ 
ment. 

•  «  • 

Bruce  Wilkinson,  former 
publisher  of  the  Kamiah  (Idaho) 
Clearwater  Progress — on  staff 
of  Baker  (Ore.)  Democrat- 
Herald. 

*  a  * 

WiLUAM  Irving — retired  from 
the  photogrraphic  staff  of  the 
Philadelphia  (Pa.)  Inquirer 
after  21  years  to  go  on  pension. 

*  •  « 

George  J.  Chouwian,  former¬ 
ly  deskman  with  the  Honolulu 
(T.  H.)  Star-Bulletin — to  Stars 
&  Stripes  in  Tokyo. 

*  *  * 

Webster  Hawkins,  editor  of 
the  Russell  (Kas.)  Daily  News 
since  1947 — to  editor  and  man¬ 
ager  of  the  weekly  Osawatomie 
(Kas.)  Graphic-News. 

a  «  * 

Tom  Hill — returned  to  the 
Tillamook  (Ore.)  Headlight- 
Herald  after  an  absence  of 
nearly  30  years  while  he  has 
been  working  on  daily  news¬ 
papers  in  Oregon  and  California. 

•  *  • 

Bill  Thompson  —  promoted 
from  sports  editor  to  managing 
editor  of  the  Paris  (Tex.)  News. 
Britt  Martin,  sports  editor  of 
the  Sulphur  Springs  (Texas) 
News-Telegram,  succeeds  Mr. 
Thompson. 

a  a  a 

Robert  H.  Peterson,  1949 

Oklahoma  U.  journalism  gradu¬ 
ate — named  editor  of  the  Durant 
(Okla.)  Daily  Democrat. 

a  a  a 

Thomas  E.  Wright — from 
sports  editor  of  the  Lawton 

(Okla.)  Morning  Press  to  sports 
staff  of  the  Oklahoma  City  Daily 
Oklahoman.  Mal  Elliott — from 
Abilene  (Tex.)  Reporter-News 
to  sports  editor  of  the  Lawton 
Press. 


Fashion  Citation 

Toronto 

Mrs.  Olive  Dickason,  women’s 
editor  of  the  weekly  edition  of 
the  Toronto  Globe  &  Mail,  was 
presented  with  a  16-inch  gold 
plated  Judy  Award  by  the  Gar¬ 
ment  Salesmen  Ontario  Market, 
Inc.,  for  Canadian  fashions.  The 
award  is  a  replica  of  the  form 
used  by  garment  manufacturers 
to  drape  fabrics  and  translate 
their  design  ideas. 

«  «  « 

Main  Rich,  formerly  a  re¬ 
porter  and  deskman  for  the 
Gainesville  (Fla.)  Sun,  Tampa 
Tribune  and  Clearwater  Sun — 
to  managing  editor  of  the  Palat- 
ka  (Fla.)  Daily  News. 

•  •  • 

George  McCausun  —  from 
classified  advertising  manager 
of  the  Dewark  (Ohio)  Advocate 
to  CAM,  Asbury  Park  (N.  J.) 
Press. 

«  *  * 

Wally  Bais,  advertising 
salesman  with  the  Beaverton 
(Ore.)  Valley  News — to  similar 
position  with  the  Fairbanks 
(Alaska)  News-Miner.  He  has 
been  replaced  by  Ray  Brooks. 
*  *  « 

Thomas  C.  Donahue — to  re¬ 
tail  advertising  manager  of  the 
Philadelphia  (Pa.)  Daily  News. 
He  has  been  with  the  News 
since  April,  1957  as  a  retail 
salesman. 

«  «  • 

Thomas  G.  Wright,  press 
secretary  to  ex-g;ovemor  Robert 
D.  Holmes  for  the  last  two  years 
— returned  to  the  city  news  staff 
of  the  Salem  (Ore.)  Statesman 
where  he  was  for  eight  years 
previously. 


Greensboro  Daily 
Hires  Cartoonist 

Greensboro,  N.  C. 

William  W.  Sanders  has 
joined  the  staff  of  the  Greens¬ 
boro  Daily  News  as  editorial 
cartoonist,  succeeding  Hugh 
Haynie,  who  recently  resig;ned 
to  go  to  the  Louisville  (Ky.) 
Courier-Journal. 

Mr.  Sanders,  28,  is  a  Spring- 
field,  Tenn.,  native  and  comes 
from  a  sports  cartoonist  post 
on  the  Pacific  edition  of  Stars 
and  Stripes,  Tokyo.  In  addition, 
he  was  editorial  cartoonist  for 
the  Japan  Times,  an  English 
language  newspaper.  He  is  a 
graduate  of  Western  Kentucky 
State  College. 

*  *  « 

John  McNichol,  of  the 
Williamsport  (Pa.)  Sun  Gazette 
elected  president  of  the  (Central 
Pennsylvania  Chapter  of  Sigma 
Delta  Chi. 


Saul  Schraga — resigned  from 
the  rewrite  staff  of  the  Phila¬ 
delphia  (Pa.)  Inquirer. 

*  *  * 

Larry  Wiluams,  formerly 
night  editor  of  the  Idaho  Falls 
(Ida.)  Post-Register — now  edi¬ 
tor  of  the  Trinidad  (Colo.) 
Chronicle-N  ews,  succeeding 
William  P.  Bloom — to  Colorado 
Centennial  Commission  staff. 


Rudie  Korn-Mann,  city  editor 
for  three  years  of  the  Antioch 
(Calif.)  Ledger — new  city  edi¬ 
tor  of  the  Ashland  (Ore.)  Daily 
Tidings,  replacing  William  J. 
Henley  —  to  the  Roseburg 
(Ore.)  News-Review. 

(Continued  on  page  38) 


Draw  reader-appeat  wifh 

PORTRAITS  I 

by  Jamt  J,  Mtfcalh 

— th«  Dolly  Inspirational  Poom  W 
Now  Ptotnrod  In  Ovor 
100  Nowspopors 

.  .  Small  and  mighty.  Ilka  tha  atom, 
Portraits  it  as  ssutsal  foatsro  with  wido 
r»adsr’appaal."~-m\»io\piua  Inquirer 

"It  hat  steady  raadarthip  aad  it  rated  hlgh^^M. 
os  oer  feature  /it#.’’— Oellat  Morning  Newt ' 

"We  eostider  Portraih  a  topdiight  feature." 

— Leiingten  Hereld  Lender 

Beott  your  newipeper't  reeder-eppeel.  Fee- 
hire  Portreih  in  2  colt,  illurtreted,  or  I  col. 
witbout  ert.  Seven  releetet  weekly.  Send  fer 
templet  todey! 


SIW-TIMES  Robert  A.  Cooper,  General  Heneger 
Sun-Timet  Plese,  Cbicego  II,  Illinois 
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Personals 

(Continued  from  page  37) 


Robert  Kennedy  Goes 
To  Farm  Magazine 


Schoenbrun  Heads 
Paris  Association 

Paris 

David  Schoenbrun,  Columbia 
Broadcasting'  System,  was 
elected  president  of  the  Bl-year 
old  Anglo-American  Press  As¬ 
sociation  of  Paris. 

American  Vice-President  is 
Bernard  S.  Redmont,  head  of 
English  language  service  of 
Agence  Prance  Presse.  His 
British  opposite  number  is 
Darsie  Gillie,  Manchester 
Guardian. 

Eric  Hawkins,  New  York 
Herald  Tribune,  European  edi¬ 
tion,  was  re-elected  secretary,  a 
post  he  has  held  for  10  years, 
with  Gerard  Langelaan,  Editor 
&  Publisher,  as  treasurer. 

Indonesia  Manager 

Tokyo 

Charles  R.  Smith,  for  the 
past  15  months  UPI  manager  in 
Korea,  has  arrived  in  Jakarta 
where  he  will  make  his  head¬ 
quarters  as  manager  for  Indo¬ 
nesia.  He  has  been  on  the  UPI 
staff  covering  the  Quemoy  crisis. 
Mr.  Smith  will  be  in  charge  of 
the  news,  picture  and  television 
staff  here. 

• 

Leary  Assigned 

Assignment  of  Neale  Leary  to 
manage  motion  picture  adver¬ 
tising  in  This  Week  magazine 
was  announced  this  week  by 
Alden  James,  executive  vice- 
president  and  advertising  direc¬ 
tor. 

e  •  • 

Becky  Minter — now  on  staff 
of  Albuquerque  (N.  M.)  Trib¬ 
une. 

•  •  • 

Frank  Reeds  —  joined  edi¬ 
torial  staff  of  Santa  Fe  (N.  M.) 
New  Mexican. 

*  *  « 

Mrs.  Abercrombie  Holmes — 
now  on  staff  of  Socorro  (N.  M.) 
News-Chieftain. 

•  «  • 

Mrs.  Calla  F.  Hay,  formerly 
on  Santa  Fe  (N.  M.)  New  Mexi¬ 
can,  Albuquerque  (N.  M.)  Jour¬ 
nal,  and  Belen  (N.  M.)  News- 
Bulletin  —  to  director  of  public 
relations  for  New  Mexico  State 
Health  Department. 

*  *  • 

Rod  Johns — recently  joined 
advertising  staff  of  Lovington 
(N.  M.)  Leader. 

«  *  « 

Darrell  Houston,  from  two 
years  on  the  civilian  staff  of  the 
Pacific  editor  of  Stars  and 
Stripes  in  Tokyo — to  the  copy 
desk  of  the  Portland  Oregon 
Journal,  replacing  Merle  Pugh 
— to  editor  of  Northwest  Living 
magfazine. 


Circulators 
At  Seminar 

Newspaper  circulation  and 
business  executives  are  attend¬ 
ing  an  American  Press  Institute 
seminar  at  Columbia  University 
Jan.  12-23. 

Seminar  members  are: 

P.  Philip  Blake,  Middletown 
(N.  Y.)  Daily  Record; 

Donald  L.  Brown,  Indian¬ 
apolis  (Ind.)  Star  and  Newg; 

Jack  Browne,  Detroit  (Mich.) 
Free  Press; 

William  J.  Byron,  Winnipeg 
(Man.)  Tribune; 

Kenneth  W.  Carrithers, 
Peoria  (Ill.)  Journal  Star; 

Archie  C.  Clarke,  Rochester 
(N.  Y.)  Times-Union; 

Mario  P.  Corso,  Tarentum 
(Pa.)  Valley  News; 

Edward  H.  Harding,  Louis¬ 
ville  (Ky.)  Times  and  Courier- 
Journal; 

John  C.  Haswell,  Stroudsburg 
(Pa.)  Daily  Record; 

Kenneth  W.  Hudgins,  Gaines¬ 
ville  (Ga.)  Daily  Times; 

Edward  J.  Lynch,  Glean 
(N.  Y.)  Times-Herald; 

Robert  C.  McCormick,  Coming 
(N.  Y.)  Leader; 

John  P.  Mimnaugh,  Provi¬ 
dence  (R.  I.)  Journal-Bulletin 
and  Sunday  Journal; 

Ralph  Mizrahi,  Gloversville 
(N.  Y.)  Leader-Herald; 

John  J.  Murphy,  New  York 
Times; 

Texarkana  (Tex.)  Gazette  & 
Daily  News; 

Charles  G.  Nichols,  Oneonta 
(N.  Y.)  Daily  Star; 

Harry  P.  Rogers,  Newark 
(N.  J.)  News; 

W.  Stuart  Rowley,  Norfolk 
(Va.)  Virginian-Pilot  and  Ledg¬ 
er-Star; 

Ellis  E.  Saxton,  Fairmont 
(Minn.)  Daily  Sentinel; 

Carl  F.  Schroegel,  Seattle 
(Wash.))  Times; 

Gerald  A.  Schultz,  Detroit 
(Mich.)  News; 

Charles  Springer,  Newark 
(N.  J.)  News; 

Halifax  (N.  S.)  Chronicle- 
Herald  and  the  Mail  Star; 

James  L.  Strickland,  Ocala 
(Fla.)  Star-Banner; 

S.  C.  Watkins,  Pittsburgh 
(Pa.)  Courier; 

Jack  Whitehome,  Ottawa 
(Ont.)  Journal; 

Wendell  H.  Wright,  Lock 
Haven  (Pa.)  Express; 

William  V.  Wright,  Las  Vegas 
(Nev.)  Review-Journal. 

*  *  • 

Calvin  H.  Jones — to  business 
manager  of  Grants  (N.  M.) 
Beacon,  replacing  Walter  R. 
McKinstry,  who  has  bought  a 
weekly  newspaper  at  Julesburg, 
Colo. 


Lloyd  Larrabee  —  named 
manager  of  United  Press  Inter¬ 
national  Bureau  at  Austin, 
Texas,  succeeding  O.  B.  Lloyd 
Jr.  —  to  join  Sen.  Lyndon  John¬ 
son’s  staff.  Mr.  Larrabee  joined 
UPI  in  1946  and  has  been  a 
Texas  statehouse  reporter  12 
years. 

•  «  * 

N.  S.  Hayden,  general  assig^n- 
ment  reporter  for  the  Albany 
(Ga.)  Herald  —  to  the  Hickory 
(N.  C.)  Record  news  staff  re¬ 
placing  Ed  Martin  —  to  pr 
position  at  General  Electric 
plant. 

«  •  * 

Mary  Jo  Deely  —  her  first 
newspaper  job  as  reporter  for 
the  Lakeview  (Ore.)  Examiner. 

*  «  • 

Carl  Bottoms,  former  farm 
editor  of  the  Goldsboro  (N.  C.) 
News-Argus  —  to  special  inves- 
titgator  with  the  N.  C.  Milk 
Commission. 

*  •  « 

Jack  M.  Reed,  church  editor 
of  the  Salt  Lake  City  (Utah) 
Tribune  for  11  years  and  mem¬ 
ber  of  the  editorial  staff  21  years 
—  to  assistant  director  of  pub¬ 
lic  relations  for  the  University 
of  Utah. 

•  •  • 

John  W.  Setzek,  publisher- 
owner  of  the  weekly  McDowell 
News  at  Marion,  N.  C.  —  mar¬ 
ried  Jan.  3  to  Miss  Kathiyn 
Hunt  of  Marion.  Before  pur¬ 
chasing  the  News  in  1944,  Mr. 
Setzer  was  national  advertising 
director  of  the  Columbia  (S.  C.) 
Record. 

•  •  • 

Pat  Coover,  former  assistant 
city  editor  for  Lincoln  (Neb.) 
Evening  Journal  —  to  Bogota, 
Colombia,  to  attend  Universidad 
de  los  Andes  on  Inter  American 
Press  Association,  scholarship. 


Hastings,  Neb. 
Robert  F.  Kennedy,  formerly 
of  Columbus,  Nebr.,  has  been 
appointed  general  manager  of 
the  Western  Farm  Life  maga¬ 
zine  at  Denver,  it  was  an¬ 
nounced  by  Fr^  A.  Seaton, 
president  of  the  Western  Farm 
Life  Publishing  Company. 

James  H.  White  asked  to  be 
relieved  of  the  responsibility  for 
health  reasons.  He  will  continue 
as  editor. 

Mr.  Kennedy  was  co-publisher 
of  the  Columbus  Daily  Telegram 
from  1940  to  1958,  disposing  of 
his  stock  interest  last  May. 

*  •  * 

Larry  Peurson — resigned  as 
city  editor  of  the  Colorado 
Springs  (Colo.)  Free  Press  to 
join  Broadmoor  Hotel  publicity 
staff. 

*  «  « 

Orman  Vertrees,  formerly 
city  hall  reporter  for  the  Hono¬ 
lulu  (T.  H.)  Star-Bulletin — to 
United  Press  International  in 
Seattle,  Wash. 

*  *  * 

Richard  Ramage — to  United 
Press  International  bureau  in 
St.  Louis,  Mo.,  from  general 
assignment  of  Lincoln  (Neb.) 
Evening  Journal. 

«  «  * 

Leonard  Hoskins  —  to  the 
staff  of  the  Crete  (Neb.)  News 
in  advertising  and  sports.  He 
was  formerly  on  the  Nebraska 
City  News-Press. 

*  *  * 

James  Colby,  a  member  of 
the  staff  of  the  Davenport 
(Iowa)  Daily  Times  —  elected 
president  of  Newspaper  Farm 
Editors  Association. 

«  •  • 

Thomas  Hurley,  on  real 
estate  display  advertising  staff, 
Hartford  (Conn.)  Times,  —  to 
public  service  department.  John 
Guthrie,  classified  automobile 
advertising  salesman — replaces 
Mr.  Hurley. 
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Satisfied  PRINTMASTER  customers  write,  “better  HOE 


construction  increases  press  life  by  30%. ”  Letters  such  as 


these  begin  in  our  factory  where  fine  workmanship  and 


skilled  hands  amplify  HOE’s  superior  design  and  rugged 


construction.  Many  firms  tell  us  that  traditional  HOE  qual 


ity  gives  the  PRINTMASTER  30%  more  operational  life. 


They’re  able  to  amortize  the  unit  over  a  longer  period. 


making  their  actual  cost  only  a  few  dollars  per  week. 


Publishers  are  highly  enthusiastic  about  the  PRINT 


master’s  lubricating  system.  One  newspaper  discovered 
that  the  PRINTMASTER’s  automatic  lubrication  system 
saved  them  many  dollars  each  week,  as  it  eliminated  the 
high  cost  of  manually  lubricating  competitive  equipment. 

Another  publisher  praised  the  PRINTMASTER’s  auto¬ 
matic  web  tension  arrangement.  His  pressroom  foreman 
said  that  he  couldn’t  remember  when  they  had  their  last 
web  break.  He  commented  on  our  ink  rail  and  the  ease 
of  color  washups,  the  unit  reversing  and  the  accuracy  of 
color  register  plus  our  careful  attention  to  each  and  every 
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operational  detail.  We  receive  many  such  letters.  Why  don’t 
YOU  write  to  us  —  learn  how  the  PRINTMASTER  can 
build  black  and  white  as  well  as  R.O.P.  color  profits  for 
YOUR  paper.  It  will  pay  you  to  get  in  touch  with  Hoe. 


&CO,//VS. 


910  lost  138th  Street,  New  York  54,  N.  Y. 
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JOURNALISM  EDUCATION 


Only  Girls  for  Staffs 
Of  Our  Newspapers? 

By  Hank  Billings 


SpaiNGFiEa^D,  Mo. 

A  young  police  reporter  crept 
like  a  scared  snail  to  a  high 
school  here  for  a  career  day 
speech  on  journalism. 

Even  though  the  girls’  gym¬ 
nasium  happened  to  be  the 
speech  site,  the  reporter  was 
shaken  to  find  males  outnum¬ 
bered  by  females  three  to  one. 

What  happens  when  he’s 
ready  to  quit  chasing  ambu¬ 
lances?  Would  blood  and  guts 
copy  be  done  by  girls?  Would 
a  story  about  a  bank  holdup  in¬ 
clude  fashion  notes  on  what  the 
robbers  and  robbed  were  wear¬ 
ing?  Color  of  the  chemise  in 
which  the  loot  is  lugged  away? 

One-Sided  Ratio 

The  reporter  polled  the  city’s 
two  senior  high  schools  and 
found  36  of  60  journalism  stud¬ 
ents  are  girls.  That’s  not  as 
drastic  as  the  three-to-one  ratio 
in  the  audience,  but  still  a  bit 
one-sided. 

What  about  man-woman  ratio 
at  college  level?  Response  from 
40  of  50  journalism  departments 
of  colleges  or  universities  all 
over  the  country,  surveyed  by 
the  reporter,  brought  two  major 
conclusions — 

1.  College  professors  are  more 
gallant  than  forgetful,  in  de¬ 
fending  gentlewomen  of  the 
press. 

2.  Despite  high  school  female 
preponderance  in  journalism, 
men  outnumber  women  two  to 
one  at  college  level. 

Among  comments  made  by 


professors,  strongest  were  in  de¬ 
fense  of  woman’s  place  in  the 
newsroom. 

(If  the  reporter’s  question¬ 
naire  implied  scorn  of  powdered 
noses  for  news,  he’s  sorry.  He 
respects  women  reporters.  He 
just  wondered,  from  the  high 
school  situation,  if  any  boys  are 
coming  along  to  replace  aging 
newsmen.) 

“If  there  is  any  grave  danger 
in  the  increasing  number  of 
women  heading  for  journalism 
careers,”  wrote  Fayette  Cope¬ 
land,  of  Oklahoma  University, 
“I  think  it  exists  only  in  the 
mind  of  city  editors.  .  .  A  num¬ 
ber  of  our  girl-graduates  have 
turned  into  outstanding  report¬ 
ers,  and  we  have  no  qualms 
about  recommending  them  in 
competition  with  men.” 

Added  University  of  Maine’s 
Brook  W.  Hamilton:  “I  am  not 
worried  about  our  growing  pre¬ 
dominance  of  women  among 
journalism  students.  Personnal- 
ly,  I  welcome  them.  They  raise 
the  whole  tone  of  our  depart¬ 
ment.” 

Far  Sharper  Group 

“There  are  practically  no  jobs 
in  journalism  women  can’t  and 
don’t  handle,”  reported  D.  M. 
Gillmer,  of  North  Dakota  Uni¬ 
versity.  “I  would  never  discour¬ 
age  a  gal.  Recruiting  on  a  gen¬ 
eral  scale,  I  think,  will  bring 
more  men  into  the  field  as  a 
matter  of  course.” 

“The  girls  coming  into  journ¬ 
alism  are,  with  few  exceptions, 
a  far  sharper  group  than  are 
the  boys  of  this  time.  Sad,  but 
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true,”  noted  William  Hall,  of 
Nebraska  University. 

“Our  girls,”  reported  Nevada 
University’s  A.  L.  Higginboth¬ 
am,  “do  a  fine  job  upon  gradua¬ 
tion  and  have  won  great  dis¬ 
tinction  for  themselves  and  for 
us.” 

“I  think  one  reason  why  more 
men  are  studying  journalism 
today  is  the  fact  that  women 
have  proved  to  be  equal  in 
ability,”  said  L.  J.  Hortin,  of 
Ohio  University.  “They  can 
write,  organize,  edit,  sell,  design, 
and  coordinate.  Writing  is  a 
career  women  can  follow  after 
marriage.” 

Several  professors,  including 
some  who  defended  lady  report¬ 
ers,  pointed  out  many  women 
who  major  in  journalism  choose 
marriage  for  a  career — which 
would  tip  the  ratio  even  more 
in  favor  of  men  than  figures  in¬ 
dicate. 

Same  College  Ratio 

The  survey  showed  2,694  men 
and  1,668  women  enrolled  in 
journalism  departments  of  the 
40  schools;  838  men  and  416 
women  graduates  last  year. 

The  survey  showed  about  the 
same  ratio  in  total  enrollment, 
192,548  men  and  82,428  women. 

Five  universities  —  Southern 
Methodist,  Nebraska,  Maine, 
Arizona,  and  Idaho — reported 
more  women  than  men  journal¬ 
ism  students. 

Medill  School  of  Journalism 
in  Illinois  reported  it  received 
more  applications  from  women 
than  men;  that  ratio  is  con¬ 
trolled  at  about  two  to  one  in 
favor  of  the  men. 

One  southern  gentleman  re¬ 
ported  percentage  of  women 
students  at  his  school  was  high¬ 
er  two  years  ago. 

“I  don’t  know  what  happened 
to  our  girls — maybe  I  don’t  have 
as  much  sex  appeal  as  my  pre¬ 
decessor,”  he  wrote.  “I  suspect, 
however,  that  tightening  of  our 
standards  caused  some  of  the 
girls  to  look  for  other  fields. 

“The  girls  left  in  the  depart¬ 
ment  are  exceptionally  bright 
and,  as  a  whole,  better  students 
than  the  boys.  They  are  also 
very  pretty  and  get  married 
very  quickly.  We  have  only  a 
few  women  graduates  who  ac¬ 
tually  practice  journalism  for 
more  than  a  year.” 

More  Prestige  for  Athlete 

Professors  agreed  that  while 
men  outnumber  women  in  col¬ 
lege  journalism  departments, 
girls  outnumber  boys  as  much  as 
six  to  one  in  high  school  journ¬ 
alism  classes  or  conferences. 

They  agree  on  several  rea¬ 
sons: 

1.  Teen-age  boys  are  more  in¬ 


terested  in  athletics  and  other 
activities  than  school  papers. 
2.  Girls  are  more  proficient  in 
English  and  literature  courses 
generally  associated  with  journ¬ 
alism  in  secondary  schools.  3. 
Most  journalism  courses  are 
taught  by  women  English  teach¬ 
ers  with  no  actual  newspaper 
training  or  talent  for  recruit¬ 
ing. 

“Newspaper  publishers  and 
editors  must  work  on  this  prob¬ 
lem  on  the  hometown  level,”  re¬ 
ported  SMU’s  E.  L.  Callihan. 
“They  are  in  position  to  go  into 
the  local  high  school  and  sell 
the  boys  on  a  career  in  news- 
papering.” 

Wrote  Norval  Neil  Luxon,  of 
North  Carolina  University:  “I 
wish  that  more  boys  took  journ¬ 
alism  or  edited  high  school  news¬ 
papers,  but  I  think  there  is  little 
chance  of  it  so  long  as  much 
more  prestige  is  attached  to  the 
athlete  than  to  the  editor.” 

Only  one  professor  complained 
strongly  about  newspaper  sal¬ 
aries. 

Alabama  University’s  C.  E. 
Bounds  reported,  “I’ve  seen  edi¬ 
tors  publish  stories.  .  .  that  the 
current  crop  of  college  grads 
will  start  off  at  an  average  of 
$400  in  business  offices,  $500  in 
engineering,  (and)  $450  in  ac¬ 
counting,  and  the  next  day 
they’ll  ’phone  me  for  ‘the  best 
young  reporter  or  copy  desk 
man  you  have’  and  offer  $50  per 
week  as  a  starting  salary.  I  tell 
’em  I’m  not  running  a  slave 
market.” 

Phillip  Griffin,  of  the  Univer¬ 
sity  of  California,  said  he  is 
“not  surprised”  the  “brightest 
young  men  (and  women)  are 
.  .  .  turning  away  from  report¬ 
ing.” 

“Nor  do  I  think  salaries,  which 
ought  to  be  improved,  are  the 
principal  reason  for  lack  of  in¬ 
terest.  There  is  just  too  little 
enterprise  in  news,  at  least  in 
the  West.” 

• 

Financial  Writing 
Scholarship  Posted 

A  $14,000  gift  in  memory  of 
Helen  Slade  Sanders,  a  founder 
and  editor  of  the  Analysts  Jour¬ 
nal,  a  financial  magazine,  will 
be  used  to  create  a  scholarship 
for  financial  writing  in  Colum¬ 
bia  University  Graduate  School 
of  Journalism. 

The  gift  was  presented  by  L. 
Hartley  Smith,  on  behalf  of  the 
National  Federation  of  Finan¬ 
cial  Analysts  Societies,  which 
publishes  the  Analysts  Journal. 
The  income  is  to  be  used  an¬ 
nually  to  assist  a  student  in  the 
School  with  grounding  in  eco¬ 
nomics  and  a  particular  interest 
in  financial  journalism. 
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Fashions  Proclaimed 
Greatest  Promotion 


Fashions  constitute  the  most 
successful  promotion  a  newspa¬ 
per  can  sponsor,  in  the  opinion 
and  experience  of  the  editors  of 
Dayton  (Ohio)  Journal-Her¬ 
ald. 

Andrew  J.  Drysdale,  associate 
editor  of  the  Herald- Journal, 
and  Marj  Heyduck,  editor  of 
the  Women’s  Department  and  a 
daily  columnist  for  the  paper, 
spent  the  last  week  in  New 
York  attending  the  32nd  “Na¬ 
tional  Press  Week’’  for  news¬ 
paper  fashion  editors  conducted 
by  (kiuture  Group  of  the  New 
York  Dress  Institute. 

Mr.  Drysdale  and  Mrs.  Hey¬ 
duck  were  selecting  fashion  de¬ 
signers  to  show  their  collections 
at  a  huge  fashion  show  their 
newspaper  will  stage  next  Oc¬ 
tober. 

3,000  Turned  Anay 

The  Dayton  Herald-Joumal 
sponsored  a  Glamour  Forum 
l^t  year,  including  beauty  hints 
and  career  women’s  interests. 
But  the  fashions  were  so  popu¬ 
lar,  it  was  decided  to  make  this 
year’s  event  a  Fiesta  of  Fash¬ 
ions.  After  all  tickets  for  the 
2,50U  seats  in  the  Municipal 
Auditorium  had  been  given 
■way,  the  Herald-Journal  had 
to  turn  3,000  away. 

“It  is  the  most  fantastic  pro¬ 
motion  we  have  ever  had  in 
Dayton,”  Mr.  Drysdale  told 
E&P.  “There  was  no  advertis¬ 
ing  and  only  low-pressure  pub¬ 
licity.  The  results  were  so  over¬ 
whelming  we  were  put  in  a  posi¬ 
tion  of  saying,  ‘We  are  having 
a  wonderful  program  —  don  t 
come.’  ” 

Merchants,  too,  were  caught 
unaware  of  the  great  interest 
that  would  be  shown.  For  in¬ 
stance,  Luis  Estevez  showed  his 
collection.  Only  two  stores  in 
Dayton  carried  the  line  and 
they  were  unable  to  meet  the 
demand  for  that  designer’s 
fashions.  Lilly  Dache  was  on 
the  program  and  made  a  big 
hit  with  her  hats. 

Emphusis  on  Fai^hions 

As  a  by-product  of  the  first 
show,  the  newspaper  shifted 
more  emphasis  to  fashions  in 
the  women’s  pages.  The  paper 
found  advertisers  appreciative 
of  its  efforts  to  increase  interest 
in  fashions  in  the  area. 

“We  are  novices  in  this  busi¬ 
ness  of  fashion  shows  and  are 
here  to  case  the  joint  and  see 
what  designers  we  can  take  to 

editor  8C  publisher 


Dayton  this  Fall,”  said  Mr. 
Drysdale.  “Eleanor  Lambert, 
press  director  of  the  Couture 
Group  of  the  New  York  Dress 
Institute,  is  the  best  in  the  busi¬ 
ness  and  she  helped  advise  us 
on  our  first  show. 

“I  am  acting  as  the  publish¬ 
er’s  liaison  in  this  connection 
and  I  really  just  help  Mrs.  Hey¬ 
duck  put  on  the  show  as  I  know 
nothing  about  fashions  myself,” 
he  added.  (The  president  of  the 
Herald-Joumal  is  James  M.  Cox 
Jr.  and  Dwight  Young  is  pub¬ 
lisher). 

“The  department  stores  and 
specialty  shops  are  enthusiastic 
and  I  have  never  run  anything 
that  generated  as  much  enthusi¬ 
asm,”  continued  Mr.  Drysdale. 
“We  are  bringing  in  designers 
with  their  original  collections 
in  order  to  make  Southwest 
Ohio  more  fashion  conscious.  I 
am  particularly  interested  in 
picking  up  some  tips  here  on 
how  we  can  improve  our  own 
show  from  a  production  and 
staging  standpoint.  If  we  can 
get  the  program  lined  up  early 
enough,  it  will  give  local  mer¬ 
chants  enough  time  to  stock  the 
clothes  of  the  designers  who  will 
appear  on  the  progfram.” 

Mr. .  Drysdale  has  been  with 
the  Herald-Joumal  11  years. 

‘Third  and  Main' 

Mrs.  Heyduck  has  been  with 
the  paper  16  years  and  for  14 
years  has  written  her  very  popu¬ 
lar  daily  column,  “Third  and 
Main,”  about  general  human  in¬ 
terest  subjects.  It  formerly  was 
on  the  editorial  page  but  was 
moved  to  the  women’s  pages 
when  she  was  made  editor  of 
the  Women’s  Department.  For 
the  eighth  time,  Mrs.  Heyduck 
will  lecture  in  April  for  an 
American  Press  Institute  semi- 


Andrew  J.  Drysdale  and  Marj  Heyduck  of  the  Dayton  (Ohio)  Journal 
Herald  at  the  Fashion  showings  in  New  York. 


nar  at  Columbia  University.  Her 
talk  this  time  will  deal  with 
advice  for  newspapers  of  under 
60,000  circulation  which  are  es¬ 
tablishing  women’s  departments. 

For  the  traditional  opening 
dinner  and  fashion  show  Jan. 
11,  the  International  Silk  Asso¬ 
ciation  USA  raised  the  curtain 
on  coming  fashion  by  having 
cartoonists  who  are  the  creators 
of  such  pretty  girls  and  glamor¬ 
ous  sirens  as  “Daisy  Mae,” 
“Dragon  Lady,”  “Winnie  Win¬ 
kle,”  “Miss  Peach”  and  “Dilly” 
step  in  as  guest  fashion  artists 
and  sketch  “Silky  1959,”  an  ex¬ 
citing  group  of  the  newest  sil¬ 
houettes  in  silk  by  famous 
American  designers. 

C.artooniKlH  Honored 

The  newspaper  cartoonists 
who  made  the  drawings  and  who 
were  gfuests  of  honor  at  the  din¬ 
ner  were  A1  Capp,  Milton  Caniff, 
George  Wunder,  Martin  Bran- 
ner,  Alfred  Andriola,  Mel  Cas- 
son,  Stan  Drake,  Leonard  Starr, 
John  Prentice,  Vem  Greene,  Bill 
Overgard,  Dick  Cavalli  and  Mell 
Lazarus. 

Eugenia  Sheppard,  women’s 
feature  editor.  New  York  Her¬ 
ald  Tribune,  introduced  the  new 
fashions  in  the  absence  of  Elea¬ 
nor  Lambert,  whose  husband, 
Seymour  Berkson,  publisher  of 


HOME  FOLKS— Winners  of  the  Dorothy  Dewe  Awards  for  coverage  of 
home  furnishings  receive  cups  at  Chicago:  Left  to  right — Kay  Sherwood, 
NEA  Service:  Lois  Hagen  Aboya,  Milwaukee  (Wis.)  Journal;  Collette 
Whitlock,  Brides  magazine;  Jeanne  Barnes,  Dallas  (Tex.)  Morning  News; 
and  Wanda  Wilson,  Fort  Lauderdale,  Ra. 
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the  New  York  Journal- Ameri¬ 
can,  died  Jan.  4.  (EP,  Jan.  10, 
page  55). 

In  addition  to  Mr.  Drysdale, 
several  other  newspapermen  at¬ 
tended  some  of  the  sessions  of 
“Press  Week,”  in  addition  to 
210  newspaperwomen  who  filed 
daily  stories  on  the  showings  of 
the  new  collections.  For  exam¬ 
ple,  William  P.  Steven,  execu¬ 
tive  editor  and  vicepresident  of 
the  Minneapolis  (Minn.)  Star 
and  Tribune,  attended  the  open¬ 
ing  dinner.  Albert  Cross,  wom¬ 
en’s  news  editor  of  the  Toledo 
(Ohio)  Blade,  attended  some 
sessions. 

• 

3  Rescued  From 
Cave  Exploration 

Cincinnati 
Three  Cincinnati  men  were 
rescued  from  a  cave  they  were 
exploring  near  Whitley  City, 
Ky.,  by  a  sheriff  and  seven  other 
searchers.  They  were  John 
Fraim,  news  director  of  Radio 
Station  WSAI;  Jim  Jordan,  a 
•  free-lance  writer;  Jim  Brown, 
a  professional  photographer. 
The  men  were  missing  over¬ 
night. 

Eureka  Cave  was  believed  to 
have  been,  discovered  by  Mr. 
Jordan  and  a  group  of  students 
nine  years  ago  while  Mr.  Jordan 
was  studying  geology  at  the  Uni¬ 
versity  of  Kentucky.  Mr.  Jordan 
said  he  had  mapped  80  miles 
of  the  cave  and  that  he  believed 
it  might  even  extend  into  Ten¬ 
nessee.  He  said  it  might  turn 
out  to  be  the  biggest  cave  in 
the  country. 

• 

Won’t  Appeal  Tax  Ban 

Baltimore 
Mayor  Thomas  D’Alesandro 
Jr.,  announced  over  the  weekend 
that  the  city  will  not  appeal 
the  advertising  tax  decisions  to 
the  Supreme  Court  of  the 
United  States.  The  imposts  were 
ruled  unconstitutional  by  the 
Maryland  Court  of  Appeals. 
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CLASSIFIED  CLINIC 


Wanted:  More  Good 
Promotion  Hoopla 


Classified  Quarter-Century  Club 


By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


“Hi  .  .  .  I’m  Melodie  Miller, 
the  Los  Angeles  Examiner  Clas¬ 
sified  Girl.”  Just  before  we  heard 
that  greeting,  operations  in  our 
department  had  slowed  to  a  halt 
as  the  shapely  classified  emis- 
saiy  from  the  far  West  whose 
full  figure  color  photo  graced 
the  front  cover  of  the  L.  A.  Ex¬ 
aminer’s  Annual  Tournament  of 
Roses  classified  section,  made 
her  way  past  the  ogling  staff 
members  to  my  office. 

We  got  the  full  Hollywood 
treatment  too.  When  Miss  Miller 
opened  her  mink  coat  she  re¬ 
vealed  a  tightly  fitting  sheath 
gown  which  bore  the  imprint  of 
Examiner  want  ad  pages  right 
up  to  its  turtle-neck  collar. 

Miss  Miller’s  visit  was  a  stop 
on  her  tour  of  leading  advertis¬ 
ing  agencies  and  accounts  as 
part  of  the  promotion  program 
for  the  Examiner’s  outeize  an¬ 
nual  want  ad  section  which  is 
described  as  the  “largest  week¬ 
day  section  of  its  type  in  the 
world.”  On  several  television 


keeping  one  of  its  strongest  ex¬ 
clusive  assets  under  wraps. 

Almost  at  the  same  time  there 
comes  from  the  same  notoriously 
classified  conscious  city  another 
bell-ringing  promotion  involving 
classified.  This  is  one  in  the 
series  of  ads  run  by  the  Los 
Angeles  Times  on  the  theme 
“More  people  trade  on  First 
Street  in  Los  Angeles,  etc.”  This 
ad  featured  the  classified  prow¬ 
ess  of  the  Times  and  pointed  out 
that  subscribers  turn  to  the  want 
ads  for  their  own  needs — “jobs, 
houses,  cars,  baby  carriages” 
breeding  “reader  interest  and 
reader  loyalty.” 


The  Wichita  (Kas.)  Eagle 
is  proud  of  its  growing  want  ad 
section.  So  proud  that  the  other 
day  it  told  its  readers  about  its 
want  ad  progress  in  a  front  page 
editorial  box.  And  there  was 
reason  for  pride  too  because,  as 
the  box  stated,  the  Eagle  car¬ 
ried  100,000  more  want  ads  in 


Another  in  a  series  of  sketches 
of  veterans  who  were  honored 
by  ANCAM  with  special  certifi¬ 
cates.  It  tells  how  they  got  into 
classified  and  what  made  them 
stay.  Today’s  subject:  HOW¬ 
ARD  E.  HUNT,  Classified  Ad¬ 
vertising  Manager,  Avalanche- 
Journal  Publishing  Co.,  Lub¬ 
bock,  Texas. 


My  first  introduction  into 
Classified  came  in  1928  as  a 
part-time  collector.  About  a 
year  later  I  was  promoted  to  an 
office  job.  In  1930  (the  first  year 
of  the  depression)  I  got  mar¬ 
ried.  At  that  time  a  job  was  a 
luxury,  so  I  held  on  to  mine 
in  the  Classified  Department. 
Later,  in  1937,  I  was  placed  in 
complete  charge  of  this  depart¬ 
ment.  Since  that  time  I  have 
stayed  with  Classified  because 
Classified  WAS  and  IS  “Living” 
and  “Growing”  every  day,  and 
my  desire  to  LIVE  with  Classi¬ 
fied  has  GROWN  from  year  to 
year. 

I  have  never  ceased  to  be 
amazed  at  the  remarkable  power 
of  a  little  Want-Ad.  The  work 
has  been  interesting  and  very 
educational.  One  phase  of  my 
work  alone,  that  of  editing  the 
ads  daily  to  protect  our  con- 


Howard  E.  Hunt 

sumer  from  fraudulent  and  mis¬ 
leading  advertising,  has  given 
my  enthusiasm  a  tremendous 
boost  in  trying  to  build  a  Classi¬ 
fied  section  people  would  believe 
in  —  one  that  would  produce 
more  results,  which  in  turn 
would  produce  more  revenue. 

The  support  and  backing  of 
my  good  friend  and  boss,  Parker 
F.  Prouty,  down  through  the 
years  has  given  me  a  terrific 
“Mental  Wage”  and  has  made 
the  job  much  more  meaningful, 
pleasant  and  profitable  for  all 
concerned. 


shows  in  New  York  last  week 
she  told  audiences,  “I’m  in  New 
York  to  tell  you  about  the  many 
opportunities  to  live,  work  and 
play  in  Southern  California.  It 
would  take  too  much  time  to 
point  them  out  individually — so 
may  I  suggest  you  get  this  in¬ 
formative  Los  Angeles  Examiner 
Classified  Section  ...”  Copies 
of  the  section  were  available  in 
New  York  at  the  Hearst  offices. 

This  kind  of  hoopla  for  clas¬ 
sified  is  healthy  and  beneficial 
to  the  entire  industry  which 
has  been  most  successful  in 


The  Only  Complete  Line 
of  Newspaper  Equipment 


1958  than  in  the  preceding  year 
— a  notable  achievement  in  view 
of  the  national  trend.  George 
Pappas  is  CAM. 

*  «  « 

While  the  effects  of  New 
York’s  newspaper  strike  have  by 
now  been  thoroughly  aired,  one 
of  the  curious  aspects  of  the 
stoppage  was  the  report  from 
Funeral  Directors  that  there 
were  at  least  20%  fewer  mourn¬ 
ers  at  funerals.  In  the  front  page 
run-down  of  the  28-day  strike 
against  the  Booth  Newspapers 
which  ended  Dec.  23,  the  Flint 
Journal  relates  some  specific 
examples  of  how  the  lack  of 
classified  affected  various  seg¬ 
ments  of  its  local  economy: 
“Joseph  T.  Flanigan,  president 
of  the  Genesee  County  Real  Es¬ 
tate  Board,  said  the  absence  of 
a  dally  newspaper  ‘took  us  out 
of  business.  It’s  our  only  means 
of  letting  people  know  what  is 
on  sale.’  ” 

Max  H.  Graff,  president  of  the 
Flint  Automobile  Dealers  Asso¬ 
ciation,  said:  “By  the  third  week 
of  the  strike  used-car  sales  had 
dipped  about  25  per  cent. 

“He  said  dealers  have  tried 
other  advertising  media  with  in¬ 
different  results.  ‘When  a  buyer 
wants  a  used  car  he  wants  to 


know  the  color,  equipment  and 
everything  about  it.  The  only 
way  we  can  do  this  adequately 
is  through  the  classified  ads.’  ” 

• 

*  Harold  Teen* 

Hits  44)~Year  Mark 

Chicago 

Carl  Ed,  Chicago  Tribune- 
New  York  News  Syndicate  car¬ 
toonist,  who  went  to  work  for 
the  late  Capt.  Joseph  M.  Pat¬ 
terson  40  years  ago  Feb.  1,  has 
been  drawing  his  “Harold  Teen” 
strip  since  1919. 

The  first  Harold  Teen  Sunday 
page  appeared  in  May  of  1919 
and  the  same  year  the  daily 
strip  began  in  September,  mak¬ 
ing  it  one  of  the  few  comic  strips 
to  attain  a  40-year  record  of  con¬ 
tinuous  appearance. 

• 

Long-Term  Pins 

Portland,  Ore. 

Fifty-seven  Oregon  Journal 
employees  were  honored  shortly 
before  the  year’s  end  when  serv¬ 
ice  pins  were  issued  in  recogni¬ 
tion  of  long-term  employment. 
Topping  the  list  was  Ernest  W. 
Peterson,  church  and  automobile 
editor,  who  has  been  with  the 
Journal  for  45  years.  A  total  of 
898  years  of  service  was  rep¬ 
resented  by  the  group. 


Morning  Edition 
Plans  Are  Denied 

Toronto 

Rumors  that  the  Toronto 
Daily  Star  and  Toronto  Tele¬ 
gram,  evening  dailies,  are  plan¬ 
ning  to  publish  morning  editions 
have  been  categorically  denied 
by  officials  of  both  newspapers. 

The  rumors  grew  out  of  the 
earlier  appearance  of  the  news¬ 
papers  in  the  morning.  They 
now  appear  by  10:30  a.m. 
Spokesmen  for  the  papers  said 
this  was  due  to  competition,  and 
that  neither  paper  could  obtain 
a  morning  Canadian  Press  or 
Associated  Press  service  to  is¬ 
sue  before  9:30  a.m. 

• 

Maryland  Weekly 
Goes  on  Paid  Basis 

College  Park,  Md. 

The  Free  State  News,  a  week¬ 
ly,  has  attained  a  paid  circula¬ 
tion  list  of  3,000  in  its  tenth 
week  of  publication,  according 
to  Byron  H.  Jones,  publisher. 
For  the  first  five  weeks  it  was 
sent  free  to  16,000  residents. 

Mr,  Jones  has  been  associated 
with  newspapers  in  advertising 
and  circulation  fields  for  10 
years.  City  editor  of  the  Free 
Press  is  Kenneth  Duncan,  20. 
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In  a  move  of  significance  to  the  entire  publishing  industry, 

Radio  Corporation  of  America  announces  a  new  line  of  electronic 
and  electro  mechanical  automation  equipment.  This  blending  of 
electronics  and  journalism  is  aimed  at  providing  dollar  and 
time-saving  solutions  to  the  problem  of  producing  newspapers 
and  other  publications  more  efficiently  and  economically  in  the 
face  of  ever-rising  costs. 

Current  products  include  new  Electro-Typesetters  for  high-speed 
automatic  typesetting  from  perforated  tapes  .  .  .  transistorized 
Newspaper  Counting  Systems  . . .  flexible  Newspaper  Conveyors  . . . 
high-speed  Strip  Lister . . .  Tape  Combiner  and  Editor. 

• 

Thus,  from  the  composing  room  to  the  mailroom,  RCA  engineering 
skills  are  now  being  applied  to  help  achieve  automatic  control  in 
major  phases  of  printing  production.  We  shall  be  glad  to  discuss 
any  phase  of  this  program  with  you  at  your  convenience. 

Descriptive  folders  on  all  current  newspaper  automation  products 
are  available  on  request.  Inquiries  are  invited.  Address — 

Radio  Corporation  of  America,  Department  OB-38,  12605  Arnold 
Avenue,  Detroit  39,  Michigan. 


RADiO  CORRORATtOM  of  AMERICA 
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Industrial  and  Automation  Division 

DETROIT,  MICH.  _ 
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CIRCULATION 


Expanding  Suburbia 
Add  Motor  Routes 

By  George  A.  Brandenburg 

(Second  of  Two  Articles) 


one  sale  is  necessary  and  the  the  Greater  Dayton  and  Miami 
purchaser  buys  the  paper  day  in  Valley  area  is  showing  slight 
and  day  out  unless  ordered  improvement.  We  are  still  faced 
stopped.  This  makes  a  particular  with  the  problem  of  a  20%  drop 
newspaper  part  of  his  home  life  in  manufacturing  jobs  as  com- 


and  multiplies  the  readership  by 
various  members  of  his  family.” 


Continued  circulation  gains 
are  foreseen  by  circulators  polled 
by  E&P.  The  optimistic  ones  say 
all  signs  point  to  the  continuing 
growth  in  the  number  of  house¬ 
holds,  indicating  alert  and  ag¬ 
gressive  circulation  managers 
will  be  at  the  doorsteps  of  these 
new  homes,  ready  to  serve  their 
expanding  territories,  many 
using  motor  routes. 

The  Minneapolis  (Minn.)  Star 
and  Tribune  are  not  planning  to 
increase  their  mail  rates,  de¬ 
spite  increased  postal  rates, 
M.  E.  Fisher,  S&T  circulation 
director,  explained.  “At  the  pres¬ 
ent  time  our  mail  subscriptions 
are  the  same  price  as  the  carrier 
subscriptions,”  he  stated.  “On 
a  great  many  newspapers,  mail 
subscriptions  are  sub.stantially 
less  than  carrier  delivered 
prices.  In  many  of  these  situa¬ 
tions  I’m  sure  circulation  man¬ 


agers  will  be  adjusting  mail 
subscription  prices  upward.” 

“It  is  my  belief  that  constantly 
increasing  operating  costs  are 
one  of  the  great  problems  ahead 
for  circulation  managers  every¬ 
where.  On  many  newspapers  the 
mounting  costs  will  be  partially 
or  wholly  compensated  for  in 
circulation  price  increases  and 
then  it’s  the  job  of  the  Circula¬ 
tion  Manager  to  recoup  as 
quickly  as  possible  any  resulting 
circulation  losses.  On  news¬ 
papers  that  will  not  be  in¬ 
creasing  prices  in  1959,  it  is  the 
Circulation  Manager’s  job  to 
hold  down  the  percentage  of 
expense  to  revenue. 

“On  need  for  home  delivery,  I 
feel  now,  as  I’ve  always  felt,  that 
home  delivery  is  the  best  type  a 
Circulation  Manager  can  pro¬ 
duce  for  his  newspaper.  With  a 
home  delivery  subscriber  only 


whoswi^dmy") 

y  Editor  &K 


"Shotgun  Charlie"  is  protecting  his  rights!  Don't 
you  be  his  favorite  target.  Be  at  ease  with  your 
own  subscription  to  Editor  &  Publisher.  Subscribe 
Now  before  your  feelings  are  hurt. 

Name . 

Address  . 

City . Zone . State . 

Company  . . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36.  N.  Y. 

16.50  a  year,  U.  S.  and  Canada— all  other  countries,  $10.00 


pared  to  1956.  This,  of  course, 
has  its  effect  on  our  duplicate 
circulation  where  a  higher  per- 
Need  for  Service  centage  of  readers  were  taUng 

both  papers  two  years  ago 
C.  F.  Moester,  Winston-Salem  against  only  one  now.  However, 


(N.  C.)  Journal  and  Sentinel,  is 
expecting  1959  to  be  another 
good  year  in  his  area.  “It  is  my 
opinion  that  newspapers  in  this 
section  of  the  country  will  con¬ 
tinue  to  show  as  much  or  slightly 
greater  gains  during  the  coming 
year,”  he  said.  He  pointed  out, 
however : 

“To  keep  home  delivery  circu¬ 
lation  increasing  during  1959 
and  for  our  newspapers  to  keep 
pace  with  population  growth,  I 


we  are  striving  for  a  gradual 
circulation  growth  in  1959 
through  a  realistic  approach  to 
our  home  delivery  market.” 

More  Motor  Routes 

J.  T.  Kahler,  Rome  (N.  Y.) 
Sentinel,  having  had  1,200  new 
families  move  into  his  area 
during  the  past  12  years,  says 
the  toughest  problem  is  the 
servicing  of  suburban  families. 


feel  that  we  will  need  a  more  ex-  who  were  former  city  dwellers. 


tensive  sales  and  service  train¬ 
ing  program  for  carrier  and 
supervisory  personnel.  Our 
newspapers  must  also  continue 
to  give  the  readers  the  very  best 
in  news  coverage  and  features, 
to  back  up  our  sales  efforts. 

“One  big  problem  in  this  sec¬ 
tion  of  the  country  is  carrier 
turnover.  To  counteract  this,  we 
will  have  to  do  a  better  public 
relations  job  in  the  future  to  sell 
the  benefits  of  route  work  to 
boys  and  parents. 


“They  expect  and  are  entitled 
to  the  same  service  they  had  in 
the  city,”  he  added. 

Mr.  Kahler  believes  1959  will 
be  a  big  year  for  motor  routes, 
pointing  that  about  25  per  cent 
of  the  Sentinel’s  circulation  is 
now  on  motor  routes.  He  fore¬ 
sees  it  going  to  35  per  cent  with¬ 
in  the  coming  year. 

“As  an  evening  paper,”  he 
said,  “we  have  had  more  than 
the  average  number  of  mail  sub¬ 
scribers,  but  now  with  the  estab- 


Another  problem,  which  is  to  lishment  of  motor  routes  we  are 
be  reckoned  with,  is  the  contin-  changing  them  over  to  nightly 
ual  rise  of  operating  costs.  We  home  delivery.  That  is  our  an- 


will  have  to  examine  more  close¬ 
ly  our  market  and  the  value  of 
fringe  circulation  to  the  adver¬ 
tiser  compared  to  the  expense 
involved  in  maintaining  it.” 

Suggests  Program 
John  S.  Shank,  Dayton  (Ohio) 


swer  to 
charges.” 


increased  postal 


Cites  Big  ‘IP 


Newspapers  can  expect  con¬ 
tinuing  circulation  gains  in  1959 
.  .  .  if  .  .  .  and  it’s  a  big  IF, 
according  to  J.  H.  McCouiiney, 
Newspapers,  also  sees  the  need  Oakland  (Calif.)  Tribune,  who 
for  greater  sales  effort,  better  asserts; 
service  and  collection  records  in  “It  is  essential  to  keep  our 
order  for  newspapers  to  show  a  finger  on  the  pulse  of  the 
great'er  net  profit  per  subscriber,  readers,  so  that  we  can  work  in- 
He  recommended:  continuation  telligently  with  the  editorial  de- 
of  closer  cooperation  with  edi-  partment.  This  is  especially  im- 


torial  and  encouraging  editorial 
and  circulation  personnel  to 
seek  subscriber  reactions  toward 
specific  features. 

Rales  Raised 

“We  adjusted  our  circulation 
rates  throughout  1957  on  the 
News.  In  April  of  1957  we  hiked 
our  Sunday  from  15c  to  20c  and 
our  Daily  from  5c  to  7c.  The 
total  seven  day  rate  on  the 
News  is  62c.  On  the  morning 


portant  in  our  retail  trading 
area.  Inten.se  competition  from 
small  town  papers  and  shoppers, 
and  the  competition  of  other 
metropolitan  newspapers,  make 
the  mu.shrooming  suburban  area 
a  battleground  of  primary  im¬ 
portance. 

Stresses  H-D 

“In  the  face  of  ever  increasing 
costs  for  labor  and  materials, 
and  with  very  little  chance  to 


Journal  45c  for  six  days.  Mail  raise  the  subscription  price  again 


rates  on  both  papers  was  hiked 
from  $9.00  to  $12.00  per  year. 
So  as  it  looks  now  we  are  not 
contemplating  any  rate  adjust¬ 
ment  in  1959,”  Mr.  Shank  re¬ 
ported. 

“As  for  circulation  gains  in 
the  coming  year  our  economy  in 


at  the  present  time  we  have  to 
strive  more  than  ever  to  sell 
our  personnel  on  the  importance 
of  doing  a  better  job.  If  the 
present  employment  is  to  be 
maintained,  there  has  to  be  full 
utilization  of  manpower. 

“Our  mail  circulation  is  so 
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423  in  State 

Harrisburg,  Pa. 

Four  -  hundred  -  and  -  twenty- 
three  Pennsylvania  newspapers 
—  totaling;  more  than  eight  mil¬ 
lion  circulation 


are  listed  in 
the  1959  annual  Pennsylvania 
Newspaper  Directory  released 
by  the  Pennsylvania  Newspaper 
hiblishers’  Association.  The  Di¬ 
rectory  includes  information 
about  125  daily,  285  weekly  and 
13  Sunday  newspapers. 


Hearst  Art  Gift 

Bo.ston 

The  Hearst  Foundation  has 
given  a  pair  of  15th  Century 
tapestries  to  Boston  University 
as  part  of  a  $150,000  collection 
of  Hearst  art  to  be  housed  in 
the  School  of  Fine  and  Applied 
Arts. 


Vie,  too,  perform  IMPORTANT  OPERATIONS  for  you 


Top  Weekly 

Vancouver,  B.  C. 

The  Oakville  Journal,  an  On¬ 
tario  weekly  edited  by  Thomas 
Forsyth  and  owned  by  Thomson 
Newspapers  Limited,  won  the 
1958  editorial  competition  of  the 
Canadian  Weekly  Editor  Maga- 
tine. 


1.  Experienced  SELECTION  of  paper  stocks  and  all 
other  raw  materials. 

2.  Scientific  Laboratory  Control  and  Supervision  of 
QUALITY  in  all  products. 

3.  Technical  accuracy  in  all  converting  procedures  to 
assure  UNIFORMITY. 

4.  Faithful  FOLLOW-UP  of  all  promised  schedules. 


Small  Rolls  and  Folded  Paper  Products 


Circulation  Jumps 

Costa  Mesa,  Calif. 

In  two  years,  circulation  of 
the  Globe-Herald,  a  tri-weekly, 
has  increased  from  about  7,000 
to  over  10,000,  Publisher  Walter 
Burroughs  reported  this  week. 


PERFECTION  9  Flat  Gummed  Paper 
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PROMOTION 


Newspaper  PR  Man 
Must  Love  a  Parade 


By  Ira  C.  Sapozink 

Promotion  and  Public  Relation!*  Director, 
Rochester  (N.Y.)  Times-Union 


Newspaper  public  relations  is 
selling.  It’s  selling  a  fact  —  the 
fact  that  newspapers  are  dedi¬ 
cated  to  rendering  a  continuous 
community  service,  to  all  groups, 
civic,  political,  labor,  manage¬ 
ment,  veterans,  fraternal  and 
religious  —  in  other  words  to 
the  whole  community.  The  news¬ 
paper  public  relations  goal: 
Civic  betterment  for  all  people. 

It  is  in  this  area  of  newspaper 
public  relations  that  we  provide 
a  number  of  important  promo¬ 
tional  events  and  tie-in  promo¬ 
tions  designed  to  build  greater 
newspaper  acceptance. 


Fundamental  Principle 


Some  time  ago  Paul  Miller, 
president  of  the  Gannett  News¬ 
papers,  declared: 

“In  the  newspaper  business, 
we  surely  must  spend  more  time 
analyzing  ourselves,  taking  our 
own  temperature,  knocking  our¬ 
selves  around,  than  other  peo¬ 
ple  in  any  other  field.” 

Now  this  statement  not  only 
fits  the  newspaper  in  general 
but  is  the  fundamental  principle 
of  all  public  relations. 

By  thinking  about  ourselves 
and  taking  our  own  temperature 
the  public  relations  programs 
can  widen  the  scope  of  news¬ 
paper  service. 

It  has  been  said  that  the 
American  reading  public  con¬ 
siders  newspapers  “indispensa¬ 
ble.”  This  can  be  confirmed  by 
the  number  of  requests  for  pub¬ 
lic  relations  aid  received  daily 
by  the  newspapers  from  the 
many  civic  groups. 


Tournament,  summer  and  win¬ 
ter  Swimming  Championships, 
Batboy  Contest,  Christmas  Carol 
concert.  Soap  Box  Derby,  Ca¬ 
reer  Days,  football,  basketball 
and  baseball  clinics.  Newspaper 
Forum,  track  and  field  clinics, 
tennis  clinic,  all-star  basketball, 
baseball,  and  football  teams, 
bowling  classics  for  men  and 
women,  debating  tournament 
and  Holiday  Crusade  for  Safety, 

The  public  response  to  some 
of  these  events  has  been  out¬ 
standing. 

The  All-High  Music  Festival 
will  attract  20,000  spectators 
and  1,600  participants  in  two 
days;  the  Harvest  Queen  Festi¬ 
val,  12,000  spectators  and  500 
participants;  the  Soap  Box 
Derby,  12,000  spectators  and  150 
participants;  the  men’s  and 
women’s  bowling  classic,  8000 
participants;  Hole-In-One  tour¬ 
nament  5,000  spectators  and  2,- 
300  participants,  and  the  Scho¬ 
lastic  Editors’  conference  repre¬ 
sentatives  including  editors  and 
faculty  advisers  of  110  area 
High  Schools  and  Colleges. 

Each  of  the  high  school  sport 
clinics  will  appeal  to  about  1,200 
high  school  varsity  players. 


Tie-in  Promotions 


rector  to  become  a  part  of  every 
important  public  function  in  his 
community. 

It  is  estimated  that  some 
newspaper  public  relations  di¬ 
rectors  are  in  attendance  at 
noon-day  civic  projects  or  eve¬ 
ning  civic-dinners  at  least  six 
times  a  week.  Now  this  may 
seem  like  a  lot  of  going  out 
However,  if  a  newspaper  pub¬ 
lic  relations  man  is  sincere  about 
living  his  career  he  isn’t  goin(f 
to  worry  and  wait  for  the  clock 
to  strike  5  p.m.  and  start  for 
home.  A  public  relations  direc¬ 
tor  should  be  dedicated  to 
spreading  the  gospel  of  the  serv¬ 
ice  of  the  daily  newspaper. 


Ira  C.  Sapozink 


gious  groups  such  as  the  Polish 
Polonia  League  queen  selection 
or  an  accelerated  Brotherhood 
Week  Program. 

General  newsroom  public  re¬ 
lations  often  provide  interesting 
reprint  material  covering  vari¬ 
ous  features,  stories,  serials, 
block-busters  etc.,  that  are  dis¬ 
tributed  for  classroom  study  to 
some  110  high  schools  and  col¬ 
leges  operating  in  the  10-county 
area  of  the  metropolitan  Ro¬ 
chester. 


Council  Voids 
Ban  on  Names 


Special  Service 


General  Events 


Following  is  an  outline  of  a 
typical  year  of  general  promo¬ 
tion  and  public  relations  activity 
by  the  Rochester  Times-Union 
and  the  Democrat  and  Chroni¬ 
cle: 


General  Promotion  events 
sponsored  by  the  newspapers 
are  Hole-In-One  tournament.  All 
High  Music  Festival,  Monroe 
County  Harvest  Queen  Festival, 
Scholastic  Editors’  Yearbook 
competition.  Scholastic  Editors’ 
School  Newspaper  competition. 
Scholastic  E  d  i  t  o  r  s’  Literary 
competition.  Scholastic  Editors’ 
Seminar  and  luncheon.  Water 
Safety  Program,  Lifeguard 


Tie-in  civic  public  service  pro¬ 
motions  developed,  produced,  di¬ 
rected,  managed,  supervised  by 
or  affiliated  with  the  names  of 
both  newspapers  include:  Red 
Cross,  Community  Chest,  Fire 
Prevention  Week,  Safety  Coun¬ 
cil  Projects,  Chamber  of  Com¬ 
merce,  Junior  Chamber  of  Com¬ 
merce,  Y.M.C.A.,  J.Y.M.  &  W.A., 
Catholic  Youth  Organization, 
United  Jewish  Appeal,  Opera 
Under  the  Stars,  Modem  Festi¬ 
val  of  Music,  Youth  Week,  Mon¬ 
roe  County  Fair,  N.  Y.  State 
Fair,  United  Nations,  Lilac 
Festival,  Day  Care  Center,  Mus¬ 
cular  Dystrophy,  Shrine  Circus, 
Knights  of  Columbus,  Polio 
drives.  Civil  Defense,  Army, 
Air  Force,  Naval  and  Marine 
projects  including  reserves;  reg¬ 
ular  armed  forces  recruiting 
assistance.  Army  Ordnance,  Ro¬ 
chester  Auto  Show,  State  Horti¬ 
cultural  Society,  Rose  Show, 
Military  and  Naval  shows,  and 
from  time  to  time  others  includ¬ 
ing  special  civic  projects  spon¬ 
sored  by  nationality  and  reli- 


Other  special  public  relations 
service  rendered  by  the  newspa¬ 
per  public  relations  staff  in¬ 
cludes  special  newsroom  tie-ins 
in  such  events  as  press  inter¬ 
views  for  dignitaries  —  Gover¬ 
nors,  Senators,  Congressmen 
and  many  others  like  Vice  Presi¬ 
dent  Richard  M.  Nixon  or  Agri¬ 
cultural  Secretary  Ezra  Benson 
who  may  make  good  news  cover¬ 
age  and  are  entitled  to  a  “motor¬ 
cade  and  salute”  by  the  com¬ 
munity. 

Civic  parades  and  ceremonies 
are  directed  from  time  to  time 
by  the  newspaper  public  rela¬ 
tions  staff.  The  staff  is  “drafted” 
regularly  for  the  purpose  of  or¬ 
ganizing,  producing,  directing 
and  marshalling  parades,  civic 
ceremonies  and  campaigns  of 
vital  interest  to  the  community 
in  their  annual  efforts  toward 
civic  improvement  and  better¬ 
ment. 

Spot  promotions  meeting  cer¬ 
tain  “deadlines”  pop  up  and  are 
important  and  necessary  in  gen¬ 
eral  newspaper  public  relations. 
These  include  ceremonies  of 
opening  of  new  stores,  banks, 
shopping  centers,  etc.  "rhis  has 
proven  successful  public  rela¬ 
tions  for  the  newspaper  adver¬ 
tising  department. 

Conclusion:  We  try  to  keep 
a  steady  pace  of  general  promo¬ 
tion  and  public  relations  flowing 
continuously. 

I  think  it  is  important  for  a 
newspaper  public  relations  di- 


Spanish  Fork.  Utah 
A  victory  in  the  battle  for 
freedom  of  the  press  became  offi¬ 
cial  as  the  City  Council  here  de¬ 
clared  void  a  motion  which  noti¬ 
fied  the  citsr’s  weekly  newspaper 
to  stop  publishing  names  of  jus¬ 
tice  court  defendants.  The  coun¬ 
cil’s  action  was  based  on  a  par¬ 
liamentary  technicality. 

But  for  J.  J.  Warner,  editor 
of  the  Spanish  Fork  Press,  the 
action  resulted  from  a  statewide 
stirring  of  public  opinion  caused 
when  three  of  the  state’s  five 
daily  newspapers  reported  the 
action.  (E&P,  Jan.  3). 

Mr.  Warner  said  that  it  was 
a  source  of  satisfaction  that  the 
state’s  newspapers  took  it  upon 
themselves  to  support  him  in 
his  stand  for  publication  of 
court  records. 

An  aftermath  of  the  dispute 
was  publication  of  the  entire 
Spanish  Fork  court  calendar 
with  names  and  fines  in  the 
Salt  Lake  Tribune,  a  paper  with 
a  circulation  90  times  greater 
than  the  Spanish  Fork  Press 
circulation. 


Making  Progress 


Longview,  Tex. 

The  Longview  News  and  Jour¬ 
nal,  published  by  Carl  L.  Estes, 
who  is  also  widely  known  in  in¬ 
dustrial  fields,  set  a  new  record 
Jan.  1  when  it  issued  a  384-page 
East  Texas  Industrial  Progress 
Edition.  The  paper  was  28  pages 
larger  than  last  year’s  progress 
number. 


To  42c  a  Week 


Wheeung,  W.  Va. 

The  price  of  the  News-Regis¬ 
ter,  evening,  and  Intelligencer, 
morning,  was  raised  to  7c  per 
copy,  42c  per  week,  on  Jan.  5. 
The  Sunday  price  remains  at 
15c. 
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1958-AYEAR  OF 
ATOMIC  ACHIEVEMENT  AT 

CURTISS -WRIGHT 


In  expanding  the  peaceful  uses  of  the  atom  during  1958,  Curtiss-Wright 
made  impressive  contributions  toward  bettering  man’s  way  of  life.  Here  are  a 
few  of  these  atomic  achievements  in  research,  development  and  production. 

At  Curtiss-Wright  the  wide  range  research  that  eventually  harnesses  the 
atom  is  carried  on  in  its  own  facilities.  By  1957,  Curtiss-Wright  had  designed, 
hnanced  and  built  its  own  multi-purpose  research  reactor— its  own  beam  room 
for  neutron  radiation— its  own  radiochemistry  and  metallurgical  laboratories 
. . .  and  laboratories  for  the  development  of  new  reactor  materials.  This  fore¬ 
sight  and  experience  made  Curtiss-Wright  the  logical  choice  in  1958  to  supply 
nuclear  research  reactors  to  leading  universities  in  the  United  States— and  even 
on  the  other  side  of  the  Free  World.  In  Thailand,  a  Curtiss-Wright  reactor  will 
establish  that  nation’s  atomic  research  program. 

Now,  review  for  a  moment  parts  of  the  atomic  development  program  at 
Curtiss-Wright.  In  1958,  Curtiss-Wright  was  selected  by  the  U.S.  Army  to 
design  and  build  a  High  Intensity  Food  Irradiation  facility  for  exploring  ways 
of  reducing  the  need  for  refrigeration  in  preserving  foods,  in  order  to  increase 
the  variety  available  to  troops  in  the  field.  Important  progress  was  made,  too, 
on  other  projects  such  as  supplying  Cobalt  60  and  other  gamma  ray  sources, 
together  with  related  equipment  for  medical  radiotherapy— and  non-destructive 
metals  testing  using  radiographic  isotope  cameras. 

The  full  importance  of  Curtiss-Wright  contributions  can  be  grasped  by  this 
one  fact  alone:  By  the  end  of  1958  more  than  one  hundred  leading  manufac¬ 
turers  were  depending  on  Curtiss-Wright  nuclear  measurement  systems -and 
industrial  controls  to  help  guard  the  quality— and  lower  the  costs— of  myriad 
products  on  the  market  today.  Examples  of  such  products  are  paper,  linoleum 
and  plastics  . . .  packaged  goods  . . .  and  free  flowing  materials. 

Curtiss-Wright  achievements  in  each  of  these  areas  are  improving  our 
standard  of  living.  The  progress  made  in  1958  points  the  way  to  better  prod¬ 
ucts  for  America  and  all  the  Free  World  tomorrow. 


CURTISS-WRIGHTi 

CORPORATION  •  WOOD-RIDGE.  N.  J. 
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Report  on  Reporters: 

Accuracy  and  Agony 
Make  Sparkling  Copy 


By  JanieH  J.  Butler 


Washington 

Mary  McGrory  of  the  Waxh- 
ington  Star  has  l)een  described 
as  “the  most  exciting  new¬ 
comer”  to  Capital  newspapering 
and  labeled  by  one  press  associa¬ 
tion  chief  as  “the  greatest  since 
Ernie  Pyle  and  Boh  Considine.” 

These  and  scores  of  other  un¬ 
restrained  plaudits  are  gener¬ 
ated  by  the  professional  skill 
and  unique  facility  for  descrip¬ 
tive  language  of  a  small,  almost 
tiny,  young  lady  who  has  a  pho¬ 
tographic  memory  for  her  moun¬ 
tainous  reading  plus  downright 
art  in  blending  the  literary  ex¬ 
pression  of  the  classic  and  the 
beatnik  eras.  The  result  is  word 
pictures  her  newspaper  col¬ 
leagues  delight  in  quoting — with 
attribution. 

From  Bach  (Johann)  to  Beck 
(David),  from  the  Old  Masters 
to  the  New  Mafia,  Mary  Mc¬ 
Grory  digs  the  language  and  the 
lingo  and  puts  it  to  working  use 
on  a  beat  that  is  as  broad  as 
the  field  of  news  itself. 

Not  since  the  late  Ernie  Pyle 
and  the  ubiquitous  Bob  Consi¬ 
dine  worked  the  Washington 
preserve  until  now  has  there 
been  anyone  who  could  quite 
come  up  to  Pyle’s  “too  little, 
and  too  late,”  or  Considine’s  ex¬ 
ample  of  things  fugitive — “a 
ferryboat  shine.”  James  Kil- 
gallen  would  gladly  accept  her 
lead  paragraphs  for  his  collec¬ 
tion  headed  by  daughter  Doro¬ 
thy’s  word  picture  of  an  under¬ 
world  moll  on  the  witness  stand: 
“Cokey  Flo  wore  her  badge  of 
sin  as  a  lavalliere.” 

Bookish  Beginning 

Miss  McGrory’s  introduction 
to  Washington  was  in  the  role  of 
a  book  review’er  for  the  Star. 
She  had  been  a  combination  sec¬ 
retary  and  reviewer  for  the  Bos¬ 
ton  (Mass.)  Herald  before  she 
came  to  the  Capital  in  1947.  The 
incisive  manner  in  which  she 
went  after  the  good  and  the  bad, 
made  contrasts  and  compari¬ 
sons,  and,  on  not  infrequent  oc¬ 
casions  conveyed  to  the  prospec¬ 
tive  purchaser  in  few  words  the 
answer  to  his  question,  “to  buy, 
or  not  to  buy”  attracted  the  at¬ 
tention  of  Executive  Editor 
Newbold  Noyes.  Always  on  the 
lookout  for  the  exceptional.  Edi¬ 
tor  Noyes  decided  to  gpve  Miss 


McGrory  a  whirl  at  the  then 
current  big  story,  the  McCarthy 
vs.  Pentagon  hearings  before 
the  Mundt  Committee.  It  was 
the  l>est  show  in  town,  with  the 
greatest  cast  of  characters  ever 
assembled  without  tryouts.  In 
one  of  her  first  reports  on  the 
hearings,  she  wrote  of  Commit¬ 
tee  Counsel  Ray  Jenkins:  “(He) 
is  a  large  man  who  favors  bright 
suits  and  lively  ties.  With  his 
square  jaw  and  dewlaps  he 
faintly  suggests  the  boxer  dog.” 
Picture  coverage  by  the  Star 
that  day,  viewed  in  the  light  of 
her  text,  gave  both  more 
meaning. 

Hie  Welrli  Rare  Bil 

Every  newsman  covering  the 
story  had  tried  his  hand  at  de¬ 
scribing  the  quite  unusual  Atty. 
Joseph  Welch,  erudite  and  soft- 
spoken  counsel  for  Army  Coun¬ 
sellor  John  Adams.  Mary  saw  it 
this  way: 

“In  the  floodlighted  jungle  of 
the  hearing  room,  Mr.  Welch, 
who  might  have  stepped  out  of 
the  Pickwick  Papers,  does  not 
appear  entirely  in  his  element. 
His  habitual  expression  is  dubi¬ 
ous.  A  tall  man,  he  has  a  long 
face  and  owlish  eyes.  He  beams 
rather  than  smiles,  and  some¬ 
times  when  he  is  listening  to  a 
witness  he  puts  the  tips  of  his 
fingers  together  and  looks  rapt, 
as  one  might  who  was  listening 
to  the  fine  strains  from  the  Bos¬ 
ton  Symphony  Orchestra.”  There 
was  no  need  for  art  to  accom¬ 
pany  that  one. 

The  contrast  between  Mr. 
Welch  and  Roy  Cohn,  McCar¬ 
thy’s  lawyer,  who  never  seemed 
quite  sure  whether  he  was  fac¬ 
ing  an  adversary  or  a  tormen¬ 
tor,  was  brought  home  in  this 
single  paragraph:  “At  27,  Mr. 
Cohn  has  something  of  the  air 
of  the  Quiz  Kid.  Mr.  Welch, 
who  comes  from  Boston,  is  his 
elder  by  36  years.  He  has  yet  to 
reveal  the  full  contents  of  his 
legal  bag  of  tricks  at  the  hear¬ 
ing.  For  yesterday’s  encounter 
with  Mr.  Cohn,  he  drew  forth 
only  the  needle.  As  things 
progressed  he  seemed  to  adopt 
toward  Mr.  Cohn  the  kindly  at¬ 
titude  one  might  take  to  a  frisky 
puppy.  ‘Down  boy,  down,’  sums 
it  up.” 

By  the  time  “the  McCarthy 


hearings”  came  to  a  merciful 
and  welcome  end,  Mary  McGrory 
was  as  familiar  to  Star  readers 
as  any  principal  in  the  months’ 
long  maraton  of  words. 

The  Lillie  Prince 

About  that  time.  King  Saud 
of  Saudi  Arabia  arrived  in 
Washington  on  a  visit  of  state. 
He  brought  with  him  his  lame 
son,  who  underwent  treatment 
at  Walter  Reed  Hospital  for 
several  days.  The  Eisenhower- 
Saud  conferences  excited  world¬ 
wide  interest  and  speculation. 
Defense,  oil  supplies,  and  mu¬ 
tual  pledges  saturated  the  re¬ 
ports.  But  Mary  McGrory'  wrote 
in  a  story  the  Star  featured  on 
its  first  page  with  a  picture  of 
her  holding  the  little  Prince  in 
tight  embrace:  “The  very  tall, 
very  powerful,  very  controver¬ 
sial  ruler  of  Saudi  .\rabia  has 
been  elbowed  off  the  center  of 
the  stage  by  his  knee-high,  3% 
year  old  son.  Prince  Marhkur. 
The  little  Prince,  whose  eyes  are 
as  big  as  his  father’s  oil  royal¬ 
ties  and  whose  face  is  shaped 
like  a  heart,  has  stolen  the  lime¬ 
light,  not  to  say  the  affections 
of  the  susceptible  American 
public.” 

It  was  obvious  that  the  re¬ 
porter,  who  spends  many  Sun¬ 
days  visiting  and  singing  to 
children  at  St.  Ann’s  Orphan¬ 
age,  was  one  of  the  first  of  the 
susceptible  Americans  to  fall  in 
love  with  the  child. 

After  weeks  of  battling  with 
no  holds  barred,  via  press  re¬ 
leases,  Walter  Reuther  landed 
before  the  Senate’s  labor  inves¬ 
tigating  committee.  Sen.  Barry 
Goldwater  had  spared  no  words 
of  harsh  condemnation  in  deal¬ 
ing  with  the  union  chief  who, 
in  turn,  poured  bitter  retort  on 
the  committee,  its  personnel,  and 
its  performances.  Miss  McGrory 
wrote : 

“Walter  Reuther  spends  half 
his  life  across  the  table  from 
men  who  find  him  and  every¬ 
thing  he  stands  for  completely 
outrageous.  So  the  sight  of  Sen¬ 
ator  Goldwater  smoldering  at 
him  makes  the  Caucus  Room 
seem  like  home  to  him.  While 
his  encounter  with  his  severest 
critic  was  a  disappointment  to 
the  fight-fans,  it  was  an  occa¬ 
sion  not  without  interest  for 
collectors  of  cliches  and  endur¬ 
ance  records.  By  the  time  the 
question  period  came  around, 
Mr.  Reuther  was  not  even 
breathing  hard  and  the  Sena¬ 
tors  were  glassy-eyed.” 

Hoffa  and  Coldfine 

James  R.  Hoffa  was  not  treat¬ 
ed  as  gently.  “James  R.  Hoffa,” 
Miss  McGrory  chronicled,  “re¬ 
cently  announced  a  grandiose 
plan  for  extending  his  sway  over 
every  carrier  save  possibly  the 


Mary  McGrory 


his  knee-high,  3%  ant  and  the  chambered  nautilus. 

,  Prince  Marhkur.  Yesterday,  however,  he  swore 
ice,  whose  eyes  are  jg  backing  away  from  the 
father’s  oil  royal-  power  he  already  has,  so  fa.st, 
se  face  is  shaped  ja  fact,  that  he  could  almost  be 
las  stolen  the  lime-  accused  of  speeding.  Mr.  Hoffa 
say  the  affections  jj^s  been  charged  with  reckle.ss 
;eptible  American  driving.  But  even  a  tortoise 
could  outstrip  him  as  he  moves 
rious  that  the  re-  against  the  sinners  in  his  fold.” 
spends  rnany  Sun-  |a  a  lead  which  reflected  gen- 
r  and  singing  to  pui)|ic  opinion  as  well  as 

5t.  Ann’s  Orphan-  performance  going  on  before 
of  the  first  of  the  ^gp  reportorial  eyes  in  the  House 
mericans  to  fall  in  Caucus  Room,  the  newspaper 
woman  said:  “No  one  has 
Ls  of  battling  with  scrawled  “Goldfine  Go  Home" 
■red,  via  press  re-  on  the  hearing  room  wall,  but 
!r  Reuther  landed  the  message  is  written  all  over 
mate’s  labor  inves-  the  faces  of  the  frustrated  mem- 
mittee.  Sen.  Barry  bers  of  the  Legislative  Over- 
id  spared  no  words  sight  Committee.” 
demnation  in  deal- 

union  chief  who,  Poignanl  .Siory 

•ed  bitter  retort  on  hearings  which  inquired 

;,  its  personnel,  and  ^j,e  business  habits  of  the 

ices.  Miss  McGrory  ^ft-giving  Boston  textile  manu¬ 
facturer,  Bernard  Goldfine,  were 
euther  spends  half  gold  mines  for  feature  writers, 
ss  the  table  from  Each  day,  the  vicuna  tycoon  sat 
id  him  and  every-  flanked  by  lawyers  but  always 
nds  for  completely  with  the  ear  of  Miss  Mildr^ 
5o  the  sight  of  Sen-  Paperman,  his  secretary,  within 
ter  smoldering  at  easy  access.  At  least  a  score  of 
the  Caucus  Room  times,  Goldfine  told  Ckmgress- 
ime  to  him.  While  men  “Ask  Miss  Paperman;  she’s 
r  with  his  severest  right  here.”  Miss  McGrory  took 
disappointment  to  jt  from  there:  “If  Committee 
s,  it  was  an  occa-  members  call  on  Miss  Mildred 
thout  interest  for  Paperman  rather  gingerly,  it  is 
cliches  and  endur-  only  because  she  is  the  Maria 
■.  time  the  Callas  of  the  hearings.  The 

'iod  came  around,  talent  is  there,  but  so  is  the 
was  imt  even  temperament.  'They  know  that 
ird  and  the  Sena-  along  with  the  information, 
assy-eyed.  she’s  going  to  give  them  a  lot 

and  Goldfine  static.  Miss  Paperman’s  an¬ 

swers  are  marinated  in  her  dis- 
Joffa  was  not  treat-  approval  of  the  committee's 
“James  R.  Hoffa,”  failure  to  mind  what  she  con- 
ry  chronicled,  “re-  siders  its  own  business.” 
unced  a  grandiose  A  poignant  story  of  the  ar- 
nding  his  sway  over  rival  in  the  Unit^  States  of 
r  save  possibly  the  the  first  Hungarian  refugee* 

EDITOR  8C  PUBLISHER  for  January  17.  19W 


ns  feelingly  portrayed :  “While 
in  Army  Ba,nd  played  Brahm’s 
Hungarian  Dance  No.  5,  the 
little  band  of  refugees  who 
couldn’t  have  been  anything  else, 
moved  slowly  across  the  air 
6eld.’’ 

Pitched  on  a  contrasting  note 
was  the  angry  appearance  of  a 
(ornier  SEC  Chairman  before 
I  House  committee  to  refute 
charges  that  the  Commission  had 
been  guilty  of  laxity  during  his 
chairmanship:  “J.  Sinclair  Arm¬ 
strong  (Harvard  ’38,  cum  laude) 
wears  the  vest  that  marks  the 
team  member  and  argyle  socks 
that  have  the  letters  ‘Sine’  knit¬ 
ted  into  the  tops.  He  is  42,  clean 
cut  and  speaks  the  accent  of  the 
Wy  Leagrue.  He  ran  up  the  storm 
signals  the  minute  he  landed 
in  the  Caucus  Room,  railing  at 
the  lateness  of  his  invitation  to 
appear.” 

Convention  Color 

Miss  McGrory  was  at  the  1956 
Democratic  National  Convention 
idien  the  king  makers  reached 
4eir  decision.  She  reported, 
‘Everybody  had  to  give  a  little, 
but  everyone  was  glad  to  do  it. 
Harry  T^man  admitted  maybe 
he  should  have  kept  his  big 
mouth  shut.  Estes  Kefauver 
used  two  big  words  just  to  show 
he’s  at  home  with  the  eggheads. 
.\nd  Adlai  Stevenson,  one  of  the 
boys  at  last,  split  an  infinitive 
with  the  crowd.” 

In  the  familiar  haunts  of  her 
native  Boston  as  the  recent  cam¬ 
paign  neared  its  close,  she  in¬ 
voked  a  current  theme  to  lead 
off  with,  “Harry  Truman  gave 
his  next-to-last  hurrah  of  the 
current  campaign  in  this  city 
where  his  name  is  magic  and 
where  names  mean  everything 
this  year.” 

In  the  same  vote  drive  she 
visited  New  York  City  and  re¬ 
ported  Tammany  Leader  Car¬ 
mine  DeSapio  speaking  in  care¬ 
fully  negotiated  polysyllables  of 
the  importance  of  a  democratic 
triumph,  and  she  wrote:  “In 
his  speech  before  the  Pensioners 
Association  of  the  Hotel  Trades 
Union,  Mr.  De  Sapio  spoke  re¬ 
proachfully  to  the  retired  cham¬ 
bermaids  and  porters  of  ‘warped 
wd  cynical  thinking*  that  had 
impeded  the  labor  movement, 
•nd  of  those  who  cannot  under¬ 
stand  trade  unionism  as  an  in¬ 
strument  of  social  progress.” 
was,”  she  contributed,  “An 
’  oration  worthy  of  Arthur 
^  Schlesinger  before  the  ADA.” 

Miss  McGrory  found  Nelson 
j  Bockefeller’s  political  invasion 
.  of  the  Bronx  bringing  “a  note  of 
illicit  romance  which  makes  it 
-  easier  for  the  psychiatrists  to 
1  predict  the  outcome  than  the 
*  soothsayers.”  She  illustrated: 


“Many  a  matron  goes  out  to  the 
store  those  days  with  nothing 
more  in  mind  than  getting  some 
frankfurts  for  supper  and  comes 
home  guiltily  toying  with  the 
idea  of  being  unfaithful  to  the 
party  she  has  loved  all  her  life.” 

On  Adams*  Retirement 

Perhaps  one  of  her  best  was 
the  story  of  Sherman  Adams’ 
announcement  of  retirement 
from  his  White  House  position. 
One  segment  ran: 

“His  delivery  was  dry  and 
dispassionate.  His  unexpectedly 
resonant  voice  was  steady.  It 
was  as  might  have  been  ex¬ 
pected,  not  an  appeal,  but  a 
statement.  Here  was  no  Nixon 
throwing  himself  on  the  mercy 
of  a  folksy  people.  In  retreat, 
disarmed  and  about  to  sur¬ 
render,  Mr.  Adams  had  one  last 
bitter  thrust  at  his  enemies,  who 
for  their  own  purposes  had  seen, 
he  said,  evil  where  there  was 
none.  His  own  conscience  was 
clear.  His  exile  from  the  job  he 
loved,  from  a  leader  he  reveres, 
was  dictated  by  bleak  political 
realities,  nothing  more.  As  he 
gave  no  quarter  in  his  six  years 
in  the  White  House,  Mr.  Adams 
asked  none  in  farewell.” 

Miss  McGrory’s  special  skill 
is  the  product  of  training  and 
an  educational  program  geared 
to  the  goal  which  she  admits 
she  didn’t  expect  to  achieve, 
newspapering.  She  attended 
Girls  Latin  School  in  Boston, 
Mass.  .This  is  the  companion 
institution  to  Boston  Boys  Latin 
School  also  with  selected  stu¬ 
dent  body  drawn  from  the  top- 
ranking  pupils  in  Greater  Bos¬ 
ton,  and  following  curricula  ap¬ 
propriate  to  the  intelligence 
level  demanded.  Mary  regards 
her  training  there  as  of  inesti¬ 
mable  value  partly  because,  she 
exampled,  “when  you  have  dia¬ 
grammed  enough  sentences  in 
your  study  of  the  classics  you 
have  a  pretty  fair  idea  of  how 
to  put  together  a  sentence  that 
won’t  fall  apart.” 

Literature  Major 

At  Emmanuel  College  in  Bos¬ 
ton,  she  majored  in  English  Lit¬ 
erature.  Since  her  graduation 
with  a  B.A.  she  has  consistently 
read  at  least  two  books  a  week. 
Her  special  interests  are  liter¬ 
ary  biographies,  political  bio¬ 
graphical  works  and  English 
literature,  but  her  working  li¬ 
brary  also  includes  best  sellers 
of  today  and  yesterday.  This 
pattern  has  provided  the  store¬ 
house  of  apt  quotes,  descriptive 
language,  similes,  and  “wise¬ 
cracks  for  all  occasions.”  Her 
journalism  awards  include  three 
prizes  given  by  Washingrton 
Chapter,  American  Newspaper 
Guild,  including  the  top  honor. 


the  “Bill  Pryor  Award.”  Plus, 
importantly,  “a  weekly  paycheck 
from  the  Star.” 

Miss  McGrory  describes  her¬ 
self  as  an  “agony  writer,”  mean¬ 
ing  that  she  rewrites  leads  many 
times,  then  goes  home  at  the 
end  of  the  day  and  works  them 
over  to  see  how  they  might 
have  been  improved.  She  has 
had  the  experience  of  finding 
the  first  impression  the  best  — 
either  at  the  time  it  is  written, 
or  some  time  later  when  she 
has  rejected  a  dozen  others  and 
returns  to  the  No.  1  draft.  But 
she  firmly  believes,  she  said, 
“the  more  you  work  them  over 
the  better  they  are  likely  to  be.” 
She  also  considers  that  the  lead 
should  set  the  pace  for  the  story, 
not  merely  crowd  in  the  es¬ 
sential  facts:  if  the  story  is 
given  light  treatment,  the  head 
should  be  in  that  vein;  but  if 
there  is  a  turning  point  at  some 
place  in  the  copy  the  transition 
should  be  smooth  but  complete. 
In  other  words  the  light  and 
dark  colors  should  not  be  inter¬ 
mixed. 

A  stickler  for  accuracy  in 
quotes,  she  employs  shorthand 
as  insurance.  But,  she  added, 
“I  take  copious  notes  —  barrels 
of  them.  Sometimes  I  get  lost 
in  the  maze,  searching  for  a 
theme  and  a  lead  paragraph.” 

• 

2  Papers  Involved 
In  Criss'Cross  Suit 

Oceanside,  Calif. 

Two  libel  suits  totaling  $500,- 
000  and  involving  two  newspa¬ 
pers  and  a  former  judge  have 
been  filed  in  San  Diego  Superior 
Court. 

L.  W.  Cottingham,  defeated 
for  re-election  as  judge,  asks 
$200,000  damages  from  the 
Oceanside  Blade-Tribune  for  an 
editorial  which  he  alleges  con¬ 
tributed  to  his  defeat. 

The  Blade-Tribune  countered 
with  a  $300,000  libel  suit  against 
Cottingham  and  the  weekly 
Carlsbad  Journal,  based  on  an 
article  quoting  Cottingham. 

• 

Talent  Development 
Program  Launched 

Redwood  City,  Calif. 

“If  we  can  develop  one  or  two 
career  newsmen  yearly  in  our 
own  little  area  we  feel  we  shall 
have  done  something  toward 
perpetuating  the  breed,”  reports 
Dave  Schutz,  editor.  Redwood 
City  Tribune. 

Toward  that  goal  the  Tribune 
is  cooperating  with  high  school 
journalism  students  in  two 
ways.  It  has  offered  to  provide 
class  lecturers.  A  few  selected 
students  will  be  given  in-plant 
training. 


Pension  Plan 
For  Guild  in 
Chicago  Pact 

Chicago 

A  pension  plan  for  members 
of  the  Chicago  Sun-Times  unit 
of  the  Chicago  Newspaper  Guild 
was  approved  as  a  part  of  a  new 
two-year  contract  covering  edi¬ 
torial  employees. 

The  guiid  unit,  in  turn,  waived 
a  salary  increase  the  first  year 
and  accepted  a  $2  a  week  pay 
boost  the  second  year. 

The  dismissal  pay  provision 
of  the  guild  contract,  covering 
editorial  department  employees 
only,  was  integrated  with  the 
pension  plan.  ’The  provision  of 
one  week’s  dismissal  pay  for 
each  26  weeks  of  service  was 
expanded  to  provide  a  maximum 
of  52  weeks,  instead  of  50  weeks. 

The  pension  plan  provides  for 
9/10  of  1%  of  straight  time 
basic  annual  earnings,  times  the 
number  of  years  of  service,  with 
a  cut  off  date  of  Jan.  1,  1930  for 
past  service.  Future  credits  will 
accumulate  at  9/10  of  1%  of 
annual  earnings  for  each  year 
of  service. 

The  pension  program  becomes 
effective  when  an  employee 
reaches  the  age  of  65,  but  does 
not  require  automatic  retire¬ 
ment  at  65.  However,  after  the 
second  year,  no  credits  will  ac¬ 
cumulate  beyond  the  age  of  65. 

• 

Credit  Union  Okayed 
For  Housing  Loans 

Portland,  Ore. 

,  The  Oregon  Journal  Em¬ 
ployees  Credit  Union  is  now 
certified  by  the  Federal  Hous¬ 
ing  Administration  as  a  lend¬ 
ing  agency  for  FHA  Title  I 
home  improvement  loans.  For¬ 
merly,  loans  for  home  repairs 
and  remodeling  were  made  by 
the  credit  union  as  personal 
loans  only. 

Harry  Deeding,  executive  news 
editor  of  the  Journal,  is  presi¬ 
dent  and  Ray  Gamine  is  execu¬ 
tive  secretary  and  general  man¬ 
ager  of  the  credit  union. 

• 

Kennedy  Elected 

Minneapous 

The  board  of  directors  of  Gen¬ 
eral  Mills,  Inc.,  has  elected 
Gerald  S.  Kennedy  to  the  posi¬ 
tion  of  chairman  of  the  board, 
a  post  vacated  Jan.  1  by  retire¬ 
ment  of  Harry  A.  Bullis.  Mr. 
Kennedy  has  been  a  company 
vicepresident  since  1943. 
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four  times  over  three  weeks,  in¬ 
cluding  New  York’s  newspaper 
strike  period.  Readers  were  re¬ 
quested  to  send  good  snapshots 
with  their  names  and  addresses 
to  a  p.o,  box  number  in  New 
York  as  the  price  of  admission. 

The  response  so  far:  10,000 
acceptances.  Each  winner  gets 
the  original  of  the  drawing  he 
appears  in.  The  winners  start 
running  Feb.  23.  They  will  show 
up  as  side  characters,  such  as 
fashion  designers,  store  clerks, 
photographers,  advertising  ex- 
cutives  and  just  plain  Joe  or 
Mary. 


McClure  Offers  Golden 
As  Weekly  Columnist 

By  James  L.  Collings 


Han-y  Golden,  as  you  may  as  he  says,  he  is  not  taken  seri-  (''■  ■  « 

recall,  is  the  Yankee  Jew  (New  ously  because  he  is  a  Jew.  ■-  ■  ■  1 

York’s  East  Side)  who  settled  “Most  Southerners,”  he  once  ■/  1  / 

in  Charlotte,  N.  C.,  17  years  said,  “think  of  Jews  as  surro-  h  m  1  C-' 

ago  to  establish  a  monthly  pa-  gate  Negroes.  Everyone  knows  m 

per,  the  Carolina  Israelite.  where  I  stand,  but  they  laugh  m  t 

Both  Mr.  Golden  and  the  with  me  and  at  me.”  They  es-  ^ 

Israelite  have  an  appearance  all  pecially  laughed  when  he  pro-  ^ 

their  own.  He  is  roly-poly  and  posed  his  Golden  Vertical  Negro  I 

looks  as  though  he  dressed  Plan  in  the  Israelite. 
w'hile  running  for  a  train.  His  Mr.  Golden  wrote:  “The 
paper  has  no  room  for  news.  South,  voluntarily,  has  all  but  w 

pictures  or  headlines.  It  is  filled  eliminated  vertical  segregation.  Harry  Golden 

instead  with  discourses  on  The  white  and  Negro  stand  at  Mr.  Golden  sits  on  a  high  tower 
everything  from  how  Samuel  the  same  grocery  and  supermar-  and  watches  the  world  revolve. 
Johnson  prepared  oysters  to  ket  counters,  deposit  money  at  He  writes  of  report  cards  of 
Cato’s  cure  for  a  hangover.  the  same  bank  teller’s  window,  ships,  of  the  real  South,  and  this 
As  the  essayist  explains  his  pay  phone  and  light  bills  to  the  is  the  way  he  has  with  words: 
unique  product:  same  clerk.  “Each  generation  believes 

“With  the  exception  of  a  few  “It  is  only  when  the  Negro  that  the  news  events  of  its  times 
‘letters  to  the  editor,’  I  write  ‘sets’  that  the  fur  begins  to  are  the  most  world-shaking  of 
the  entire  paper  myself,  15,000  fly.”  Therefore,  he  urged:  “Pro-  all  history,  but  the  real  big  story 
to  25,000  words  a  month.  I  ar-  vide  only  desks  in  all  the  public  remains  the  same  and  it  involves 
range  my  reading  matter  in  the  schools  of  our  state;  no  seats.”  the  day-to-day  living  of  the  peo- 
form  of  editorials  which  range  So  much  for  the  background  pie  with  their  little  joys,  with 
from  20  words  to  a  3,000-word  of,  and  a  refresher  course  on,  their  big  sorrows,  and  with  their 
article  ( Sweet  Daddy  Grace,  the  this  former  Neiv  York  Mirror  everlasting  optimism.” 

Southern  Father  Devine)  .  .  .  and  New  York  Post  promotion  “Where  but  in  America,”  he 
I  print  no  ‘news,’  personals,  so-  man  who  has  been  hotel  clerk  asks,  “could  an  East  Side  New 
cials  or  press  releases.  And  my  and  teacher  and  who  is  an  ex-  York  Jew  move  to  Charlotte 
last  ‘obituary’  was  on  the  as-  convict  (mail  fraud).  On  to  the  N.  C.,  start  a  Jewish  newspa- 
sassination  of  Julius  Caesar  in  present.  McClure  Newspaper  per  and  wind  up  selling  more 
44  B.C.”  Syndicate  has  just  signed  him  to  subscriptions  to  Gentiles  than 

He  does,  however,  print  many  write  a  weekly  column,  “Only  in  Jews?”  (Some  of  his  paper’s 
pieces  concerning  race  and  re-  America,”  for  release  Feb.  15.  readers:  Chief  Justice  Earl 
ligion  besides  his  philosophical  In  this  new  project,  which  Warren,  Adlai  Stevenson, 
dissertation.  With  a  sharp  edi-  bears  the  same  name  as  his  Thomas  Dewey.) 
torial  needle  he  jabs  at  all  forms  best-selling  book  of  last  Sum-  *  ♦  ♦ 

of  discrimination,  even  though,  mer  (E&P,  July  26,  page  50),  DILLY  RESPONSE 

A  little  while  ago  A1  Andriola 
and  Mel  Casson  pulled  a  promo¬ 
tion  that’s  drawing  faster  than 
oak  Ibgs  soaked  in  gasoline. 

They  drew  a  panel  in  their 
“It’s  Me,  Dilly,”  asking  readers 
if  they  would  like  to  appear  in 
the  strip.  The  special  panel  ran 


PORTER  SERIES 


Hall  Syndicate  reports  that 
the  annual  Sylvia  Porter  tax 
series  will  be  released  Feb.  IR. 
It  consists  of  10  installments 
and  takes  the  place  of  her  regu¬ 
lar  daily  column.  Subjects  cov¬ 
ered:  the  rules  governing  ex¬ 
pense  accounts  and  the  advan¬ 
tages  of  giving  contributions  in 
merchandise  instead  of  cash. 
The  Research  Institute  of  Amer¬ 
ica  has  collaborated  on  the 
series. 


‘UMPIRE’  FEATURE 

AP  Newsfeatures’  baseball 
expert,  Ben  Olan,  is  author  of 
a  feature  on  his  favorite  sub¬ 
ject.  His  “If  You  Were  the 
Umpire”  gives  all  self-styled 
diamond  authorities  the  oppor¬ 
tunity  to  show  friends  how  much 
they  know,  says  ANP.  Sports 
cartoonist  Tom  Paprocki  does 
the  illustrations  for  the  24 
offerings. 


Bureau  to  Have 
Classified  Film 


(■rowing  up  &  grownups... 

Grownups  need  guidance  in  helping  the  small  fry 
grow  up— what  to  say  and  do  about  report  cards, 
^  reading,  TV,  home  study,  play, 

y/W  impulses,  dispositions,  psychological  quirks— and 

millions  of  readers  turn  for  practical  advice  to 

Parents  and  Children 

by  Gladys  Huntington  Bevans...a  mother  herself,  and 
nationally  recognized  authority  on  children  of  all  ages.  A  graduate 
of  the  Rhode  Island  State  Normal  School,  she’s  a  specialist 
in  psychology  and  pedagogy  — and  writes  with  unusual 
understanding  of  the  problems  of  parentage.  The  Bevans  column, 
six  days  and  Sundays,  is  a  favorite  of  both  parents,  and 
those  who  expect  to  be . . .  builds  regular  readership.  For  proofs 
and  prices,  phone,  wire  or  write  Mollie  Slott,  Manager . . . 
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Corrected  Typesetter  Tape 
For  All  Leading 
Text  Features  &  Fillers 
Special  Features 
Serializations 
Available  in 
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I  UNITED  FEATURES 


220  EAST  42ND  STREET 
NEW  YORK  17,  N.  Y. 


Announcing 


ASSIGNMENT:  WASHINGTON 
By  ED  KOTERBA 


A  new  human-interest  column  reporting  the  lighter  side  of  life  in  the  nation's 
capital,  by  the  writer  whose  "A  Bit  of  Washington"  columns  appeared  in  more 
than  100  daily  and  weekly  newspapers  throughout  the  U.S.  until  last  March,  when 
he  embarked  on  a  ten-month  travel  tour  that  took  him  around  the  globe,  will  be 
released  for  daily  publication  by  United  Feature  Syndicate,  beginning  Monday, 
January  26,  1959. 


A  gifted  writer  and  a  working  reporter  in  the  best  sense 
of  the  term,  Ed  Koterba  began  his  newspaper  career  as 
a  copy  boy  on  the  Omaha  World-Herald  23  years  ago. 
After  service  as  a  military  intelligence  officer  in  World 
War  II,  he  became  reporter,  columnist  and  editor  of 
the  Waynesboro  (Pa.)  Record-Herald  (1946-51).  Moving 
to  Washington,  he  won  numerous  awards  as  staff  reporter 
on  the  Washington  Post  and  Times  Herald  (1951-55) 
before  resigning  to  devote  full  time  to  his  self-syndicated 
daily  column. 


This  new  column,  "Assignment:  Washington,"  will  bring  his  distinctive,  extremely 
readable,  always  entertaining  observations  on  often-unnoticed  but  revealing  as¬ 
pects  of  major  and  minor  events  and  personalities  in  the  busy  bee-hive  beside  the 
Potomac  on  a  six-times-a-week  schedule.  Because  of  the  imminent  starting  date, 
Monday,  January  26,  1959,  we  suggest  that  you: 


PHONE,  WIRE  OR  WRITE  AT  ONCE  FOR  RATES,  SAMPLES  AND  AVAILABILITY  IN  YOUR  AREA, 
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Editing 

(Continued  from  page  13) 


“We  studied  every  readership 
survey  we  could  find  and  con¬ 
cluded  that  mere  high  speed 
traffic,  generated  by  ‘Gee  Whiz’ 
features,  was  not  enough,”  Mr. 
Wendt  has  declared. 

He  concluded  nothing  should 
remain  in  the  magazine  unless 
it  interested  at  least  25%  of 
the  readers.  He  counts  on 
“regionalism  and  the  emotional 
involvement  approach”  to  ac¬ 
complish  this  basic  appeal. 

“We  find  about  95%  of  all 
women  are  interested  in  the 
same  things:  themselves,  their 
homes  or  hope  of  homes,  their 
husbands  or  expectation  of  hus¬ 
bands,”  he  said.  “Many  of  them 
are  preoccupied  with  children 
and  almost  all  are  hungry  for 
social  adjustment  to  escape  the 
fear  of  loneliness.” 

To  appeal  to  women,  the  Trib¬ 
une  editor  created  a  division  of 
the  magazine  called  “Family 
Living”  and  placed  it  in  the 
back  of  the  book  “to  attract  high 
feminine  reader  traffic  there 
and  thus  help  advertisers  escape 
the  ridiculous  notion  that  they 
always  ought  to  have  a  right 
hand  page  far  forward — say 


WEST  OF  CHICAGO? 

WE’VE  EXPANDED  .... 
and  now,  Joan  Williams  at 

Editor  &  Publisher's 

Chicago  office: 

360  North  Michigan  Ave., 

Phone  STate  2-4898 
will  assist  in  placing  your 

E&P  CLASSIFIED  AD! 

The  deadline  of  necessity  will 
be  11  A.M.  Tuesdays  preced¬ 
ing  publication.  (New  York 
office  remains  Wednesdays 
before  4) . 

but  .  .  . 

The  convenience  and  person¬ 
alized  service  should  more 
than  compensate  for  the 
earlier  deadline. 

WRITE— WIRE— PHONE 
or  STOP  IN  .  .  . 

(All  box  replies  and  corre¬ 
spondence  handled  from  New 
York  office,  1475  Broadway, 
New  York  36,  Phone  BRyant 
9-3052) 
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page  three.”  Men  are  appealed 
to  through  sports,  fact  articles, 
family,  home,  health  and  self 
improvement. 

Correspondence  Flow 

Aware  of  the  vast  amount  of 
mail  that  can  be  stimulated  by 
any  article  in  his  magazine,  Mr. 
W^endt  and  other  editors  of  the 
Sunday  Metro  group  are  careful 
to  direct  response  to  the  sub¬ 
ject  of  the  article,  since  they  do 
not  have  the  help  to  handle  cor¬ 
respondence  of  this  nature.  As 
an  example,  on  Sept.  14,  the 
Tribune  Sunday  ran  a  story  en¬ 
titled  “Billion  Dollar  Jackpot.” 
It  told  of  a  company  tracing 
missing  people  with  invested 
funds  unknown  to  them.  The 
article  directed  inquiries  to  a 
New  York  address.  Within  a 
short  time  85,000  letters  had 
been  received  by  the  firm  men¬ 
tioned  in  the  article. 

The  Sunday  magazine  Mr. 
Wendt  edits  for  the  Tribune  is 
the  only  such  section  distributed 
with  that  paper.  In  the  case  of 
the  Pittsburgh  Press,  besides 
Sunday,  This  Week  is  part  of  the 
package.  Victor  Free,  the  man¬ 
aging  editor  of  the  Press,  there¬ 
fore,  edits  the  paper’s  own  sec¬ 
tion  for  100%  local-minded 
readers. 

“As  Pittsburgh  editors,  we  try 
to  know  what  our  people  are 
doing,”  he  explained,  “what  they 
are  thinking,  what  makes  them 
happy,  what  makes  them  angry. 
We  try  in  our  magazine  to  give 
them  features  that  will  interest 
them,  that  will  teach  them,  that 
will  inspire  them,  that  will  make 
our  paper  as  important  to  them 
as  a  cup  of  coffee — a  paper  that 
will  sell  goods.” 

Partnership  with  People 

F.  Richard  Anderson,  formerly 
editor  of  Metro  Editorial  Serv¬ 
ice,  now  promotion  director, 
summed  up  the  locally  edited 
Sunday  policy  with  the  phrase 
“partnership  with  the  people.” 

With  an  editorial  budget  “in 
the  neighborhood  of  $1,000,000 
a  year,”  Mr.  Nichols,  as  editor 
and  publisher  of  This  Week,  has 
built  up  a  national  audience  that 
has  demonstrated  its  responsive¬ 
ness.  The  most  dramatic  evidence 
of  reader  response  in  1958  was 
when  some  285,000  readers  sent 
in  $1  each  for  a  vacation  guide. 

Mr.  Nichols  described  This 
Week’s  editorial  story  as 
“wonderfully  simple.” 

“In  the  fewest  possible  words, 
I  would  state  it  this  way,”  he 
said: 

“1.  Though  This  Week  is  a 
national  magazine,  we  always 
think  of  ourselves  as  an  integral 
part  of  the  newspapers  with 
which  we  are  distributed. 


Ben  Karfman 
Family  Weekly 


“2.  As  part  of  the  newspaper, 
we  think  of  our  readers  as 
friends  and  neighbors. 

“3.  We  visualize  them  as 
reading  the  magazine  on  Sun¬ 
day.  This  is  the  time  when  people 
instinctively  seek  release  from 
the  week-long  tensions  of  modern 
life. 

“4.  Hence,  the  key  words 
governing  the  selection  of  edi¬ 
torial  material  are:  faith,  fun, 
friendliness  and  helpful  informa¬ 
tion.” 

When  Dr.  George  H.  Gallup 
took  a  national  poll  on  what 
people  like  to  read  in  news¬ 
papers,  the  results  showed  these 
five  basic  interests:  health,  fin¬ 
ances,  religion,  education  and 
people.  Mr.  Nichols  tries  to  give 
emphasis  to  these  same  areas  in 
This  Week. 

Supplementary  Staff 

Behind  him  he  has  an  edi¬ 
torial  group  of  50  people.  He  has 
also  assembled  a  group  of  spe¬ 
cialists  as  a  supplementary 
staff. 

In  each  issue,  Mr.  Nichols  en¬ 
deavors  to  include  a  “hard- 
news”  story  that  lends  itself  to 
local  promotion  by  distributing 
newspapers.  During  1958,  for 
instance,  among  these  “major 
promotables”  were:  an  article 
entitled  “The  First  Man  Into 
Space”  that  appeared  in  the 
issue  of  Jan.  12,  five  days  after 
the  front-page  headlines  re¬ 
ported  a  space  trip  by  the 
Soviets;  a  story  on  the  U.S.S. 
Grayback,  the  underseas  H- 
bomber,  that  appeared  Aug.  3, 
just  six  days  before  new  papers 
banner-headlined  the  trip  of  the 
Nautilus  under  the  North  Pole, 
Aug.  9;  a  story  Oct.  19  about 
Cardinal  Mindszenty  just  before 
the  election  of  the  new  Pope. 

Despite  this  trend  to  hard 
news  copy,  Mr.  Nichols  said  that 

EDITOR  ec  PU 


it  is  only  rarely  that  This  Week 
buys  articles  from  newspaper 
men  and  women  working  as  free¬ 
lancers. 

On  the  other  hand,  Mr.  Heyn 
(editorial  budget  in  excess  of 
$1,000,000)  frequently  buys 
articles  for  American  Weekly 
from  working  newspaper  men 
and  women.  He  pays  from  $200 
up  to  $400  and  sometimes  $1,000 
for  a  real  scoop. 

Fundamental  Enthusiasms 

Mr.  Heyn  has  frequently  de¬ 
scribed  American  Weekly’s  edi¬ 
torial  policy  by  saying:  “We  try 
to  beam  all  our  material  to  the 
fundamental  enthusiasms  of  the 
American  family.” 

A  man  full  of  enthusiasm  him¬ 
self,  Mr.  Heyn  is  constantly 
thinking  up  ideas  to  carry  out 
this  policy.  Among  “enthusi¬ 
asms”  of  the  American  people, 
he  lists  children,  pets,  parties, 
automobiles,  and  sports.  For 
seven  years  now  he  has  issued  a 
special  automobile  section  of 
American  weekly.  Annually  he 
gets  out  a  “picnic”  edition. 

Mr.  Heyn  doesn’t  run  fiction 
because  he  thinks  there  is  more 
“potent  material  in  real  life,” 
and  that  the  25c  fiction  book  has 
diminished  general  reader  inter¬ 
est  in  this  type  of  copy.  In 
everything  he  finally  publishes 
developed  from  his  own  and 
staff- generated  ideas,  and  from 
the  enormous  amount  of  “slush” 
(unsolicited  material)  received, 
he  strives  always  to  have  it 
written  and  presented  with  what 
he  described  as  “an  element  of 
excitement.” 

Besides  giving  opportunities 
to  unknown  newspaper  writers, 
Mr.  Heyn  is  a  strong  believer  in 
the  promotion-power  behind  big 
names.  He  uses  big  names  in 
the  field  of  fiction,  for  instance, 
to  write  special  articles  in  the 
same  .spirit  as  their  current  best 
sellers.  Thus  he  had  Anya  Sea¬ 
ton,  author  of  “The  Winthrop 
Woman”  turn  out  a  piece  on  her 
idea  of  the  greatest  true  love 
story.  When  “Aku-Aku,”  by 
Thor  Heyerdahl  was  popular  he 
sent  Warren  Hull,  a  staff  writer 
to  Oslo  to  work  with  Yvonne 
Heyerdahl,  his  wife,  on  two 
articles  published  under  the 
heading:  “I’m  Married  to  Ad¬ 
venture.”  Adele  Whiteley  Fletch¬ 
er,  in  charge  of  women’s  fea¬ 
tures,  was  sent  abroad  to  work 
with  the  Dutchess  of  Windsor  on 
preparation  of  “My  Personal 
Cookbook,”  presented  with  pic¬ 
tures  in  full  color. 

‘Spectacular’ 

During  1958,  Mr.  Heyn  intro¬ 
duced  what  he  called  the  “sup¬ 
plement  spectacular.”  An  entire 
issue  (Christmas  and  July  4  al- 
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ways  low  in  advertising)  is  de¬ 
voted  to  fiction  by  one  big 
name  like  Pearl  Buck  or  A.  J. 
Cronin.  He  also  last  year  made 
improvements  in  make-up,  logo- 
ty^,  and  caption  type. 

Mr.  Hejm  is  particularly 
proud  of  the  color  reproduction 
achieved  by  American  Weekly 
through  its  Dultgen  process,  and 
uses  color  often  in  editorial  copy 
on  food,  fashions,  beauty  and 
home  decoration. 

Besides  his  annual  editorial 
conferences  with  distributing 
newspaper  editors,  Mr.  Heyn 
tries  to  visit  all  papers  at  least 
once  a  year. 

Traveling  Editor 

Rather  than  bringing  the  edi¬ 
tors  to  a  New  York  meeting, 
Mr.  Gorkin,  editor  of  Parade, 
or  some  staff  member,  is  also 
constantly  on  the  road  talking 
with  editors  of  newspapers  that 
distribute  that  syndicated  sup¬ 
plement. 

“We  never  lose  sight  of  the 
fact  that  the  newspaper  is  our 
transmission  belt,”  Mr.  Gorkin 
said.  “The  editors  of  local  pa¬ 
pers  know  their  areas  best  and 
are  of  tremendous  help  to  us  in 
editing  for  milions. 

“We  look  upon  ourselves  as 
an  added  news  and  feature  arm 
of  our  distributing  newspapers 
and  our  staff  travels  through¬ 
out  the  world  to  obtain  photo 
and  text  stories.  We  place  a 
great  deal  of  emphasis  on  people 
•nd  service.  In  all  areas,  we 
dig  with  the  same  zeal  and 
thoroughness  as  the  police  re¬ 
porter  on  the  local  beat. 

“When  the  information  is  in 
the  fields  of  medicine  and  edu¬ 
cation,  we  work  with  authori¬ 
ties  and  check  and  recheck  our 
information. 

“We  strive  to  achieve  a  good 
balance  of  50%  text  and  50% 
photogfraphs.  We  avoid  gim¬ 
micks  and  tricks  and  rely  in¬ 
stead  on  good  solid  reporting. 
Timeliness  and  spotting  of 
trends  as  they  develop  is  an 
integ^ral  part  of  our  editorial 
program.  We  realize  that  a  good 
story  is  even  better  when  well 
tim^.” 

Mr.  Gorkin  has  a  good  check 
on  Parade’s  reader  response 
trough  patterns  it  runs  solicit¬ 
ing  orders  from  readers.  Dur¬ 
ing  1958  357,528  readers  wrote 
in  for  these  patterns.  In  April 
1958  he  ran  a  story  about  tour¬ 
ing  and  offered  readers  a  Turn¬ 
pike  Guide  Book  for  25c.  More 
than  150,000  sent  in  their  quar¬ 
ters. 

There  are  25  people  on  his 
staff.  His  is  the  only  syndicated 
supplement  with  a  Washington 
»nd  West  Coast  bureau.  Several 
riwto-reporter  teams  are  kept 
traveling  throughout  the  coun- 
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try  working  with  distributing 
newspapers  on  stories  of  local 
interest  which  have  national  ap¬ 
peal.  Many  local  stories  are  also 
furnished  Parade  by  feature 
writers  of  the  distributing  news¬ 
papers  and  it  has  been  demon¬ 
strated  through  the  years,  ac¬ 
cording  to  Mr.  Gorkin,  that 
they  are  experts  in  producing 
stories  for  a  national  audience. 

During  the  past  two  years 
Parade’s  staff  have  received  15 
editorial  awards. 

“Parade  is  an  added  news  arm 
for  our  papers,”  Mr.  Gorkin 
concluded.  “We  do  not  duplicate, 
but  very  often  we  get  the  story 
behind  the  story.” 

Mr.  Kartman,  editor  of  Fam¬ 
ily  Weekly,  is  now  preparing  for 
his  February  seminar  with 
many  of  the  editors  of  the  175 
newspapers  which  distribute  his 
supplement. 

Pulling  Power 

Mr.  Kartman  is  certain  that 
the  editors  will  be  especially  in¬ 
terested  in  the  pulling  power  of 
the  supplement  they  are  includ¬ 
ing  in  their  Sunday  packages. 
On  May  18,  1958  in  a  short 
home-fumishings  feature,  “How 
to  Dress  Your  Windows,”  read¬ 
ers  were  offered  a  booklet  on 
how  to  make  draperies  at  home. 

“To  date  we  have  received 
about  6,500  requests  for  the 
booklet,”  Mr.  Kartman  said, 
“and  they  are  still  coming  in. 
As  long  afterwards  as  Jan.  9 
this  year  we  received  12  re¬ 
quests  in  a  single  day.” 

Other  examples  of  responsive 
readership  given  by  Mr.  Kart¬ 
man  included  these  1958  articles: 
“Will  Publicity  Curb  Delinquen¬ 
cy,”  which  brought  in  5,000 
letters;  “Let’s  Abolish  Tipping,” 
a  first-person  story  by  a  former 
waitress,  4.500  letters;  “How  to 
Succeed  as  a  Mother-in-Law,” 
8.000  letters;  and  “Teen-Agers 
Shouldn’t  Go  Steady,”  3,500  let¬ 
ters,  about  half  from  teen-agers, 
others  from  parents,  teachers, 
clergymen  and  other  interested 
readers. 

Better,  Happier  Life 

Editing  Family  Weekly,  Mr. 
Kartman  has  found  readers  in 
“Hometown  U.S.A.”  as  he  calls 
his  circulation  field,  are  inter¬ 
ested  primarily  in  their  families 
and  homes,  their  health  and 
well-being,  “anything  that  will 
help  them  achieve  a  better,  hap¬ 
pier  life.” 

“They  are  deeply  concerned 
with  their  own  emotional,  finan¬ 
cial,  and  physical  problems,”  he 
said.  “They  are  enthusiastic 
about  improving  themselves  and 
enjoying  themselves.  In  their 
many  inter-relationships,  they 
are  concerned  about  their  neigh¬ 
bors,  their  community,  their 
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country,  and  finally  their  world. 

“Subjects  chosen  for  article 
treatment  must  have  a  broad 
base  of  interest  for  the  greatest 
possible  number  of  readers.  Sub¬ 
jects  of  interest  to  only  a  small 
segment  get  little  or  no  space 
in  our  pages.” 

Among  contributors  are  such 
well  known  free-lance  writers  as 
Theodore  Irwin,  Parke  Cum¬ 
mings,  Isabella  Taves,  and  Har¬ 
old  Heifer  and  working  news¬ 
paper  men  like  William  Barry 
Furlong,  Chicago  Daily  News; 
Dave  Werner,  Rochester  (N.  Y.) 
Democrat  &  Chronicle;  and  A1 
Ostrow,  Cleveland  (0.)  Press. 

Artists’  Covers 

Family  Weekly  presently  is  in 
the  process  of  changing  over 
from  photographic  to  art  covers 
in  order,  as  Mr.  Kartman  says, 
to  “give  the  magazine  greater 
variety  and  human  interest.” 
Under  direction  of  Ralph  J. 
Finch,  Jr.,  art  director,  skilled 
artists  and  illustrators  are  paint¬ 
ing  covers.  Among  them  are 
Homer  Hill,  Bill  Randall,  Arthur 
Samoff,  Joe  Haramy,  Amie 
Kohn,  Fred  Irvin,  John  McClel¬ 
land,  Dick  Kohfield,  and  Bob 
Hilbert.  A  few  of  their  paintings 
have  already  appeared. 

• 

CNPA  Opens 
Capital  Office 

San  Francisco 

Opening  of  an  office  at  the 
state  capital  rounds  out  a  Cali¬ 
fornia  Newspaper  Publishers 
Association  program  developed 
32  years  ago,  according  to  John 
B.  Long,  general  manager. 

A  Sacramento  office  was  in¬ 
cluded  in  plans  discussed  with , 
the  late  Harry  Webster,  San 
Bernardino  Sun,  when  Mr.  Long 
came  West  to  accept  the  CNPA 
managership. 

The  office  is  completely  staffed 
during  legislative  sessions.  The 
location  is  at  1127-llth  Street. 
Mr.  Long  and  his  secretary. 
Miss  Sally  Fitts,  make  it  their 
headquarters  during  the  legisla¬ 
tive  session. 

Ben  D.  Martin,  newly  named 
manager  of  CNPA’s  San  Fran¬ 
cisco  office,  will  alternate  be¬ 
tween  here  and  the  capital.  He 
was  named  to  succeed  Albert  E. 
Gilbert,  who  resigned  to  join 
A.  W.  Stypes  &  Company. 

Mr.  Martin  formerly  was  sec¬ 
retary  of  the  State  Highway 
Commission.  Previously  he  was 
editor  of  the  Bellflower  (Calif.) 
Herald-Enterprise  and  a  Long 
Beach  Press-Telegram  reporter. 

Richard  Miller,  assistant  gen¬ 
eral  manager,  remains  at  the 
Los  Angeles  office. 


WorkingPress 

Foundation 

Incorporated 

The  Working  Press  Founda¬ 
tion,  Inc.,  established  for  the 
philanthropic,  professional  and 
educational  support  of  working 
news  gatherers,  has  been  in- 
cori)orated  in  the  State  of  New 
York. 

The  new  organization  repre¬ 
sents  an  outgrowth  of  discus¬ 
sions  among  trustees  and  officers 
of  welfare  progp-ams  established 
by  New  York  City  newspaper 
groups.  It  will  serve  as  a  pri¬ 
mary  means  of  providing  addi¬ 
tional  funds  and  facilities  for 
promotion  of  newsmen’s  pro¬ 
grams. 

Through  an  initial  donation 
by  the  Newspaper  Reporters  As¬ 
sociation,  the  Working  Press 
Foundation  became  a  legal  en¬ 
tity,  with  sufficient  capital  to 
begin  a  basic  program. 

The  Foundation  will  not  dupli¬ 
cate  the  functions  or  activities 
of  any  existing  organization,  it 
was  explained.  It  will  operate 
as  a  distinctly  independent 
gpx)up.  Its  activities  will  be  cen¬ 
tered  on  a  broad  base  of  en¬ 
dowment,  providing  educational 
and  professional  facilities,  such 
as  scholarships,  libraries  and  re¬ 
search. 

Help  Disabled 

Leaders  in  the  group  said  the 
Foundation  will  provide  the  col¬ 
lective  means  for  charitable  sup¬ 
port  of  individual  association 
programs,  and  will  study  facili¬ 
ties  to  help  disabled  and  indi- 
,  gent  newsmen  and  their  fami¬ 
lies. 

While  the  inital  financing  and 
direction  were  from  journalistic 
groups,  future  plans  include  a 
program  for  public  participa¬ 
tion,  where  warranted. 

The  Board  of  Directors,  serv¬ 
ing  as  incorporators  of  the 
Foundation,  and  the  Trustees 
for  the  first  year  are:  Anthony 
Marino,  New  York  Daily  News, 
president ;  Rodney  L.  Stahl,  New 
York  Daily  Mirror,  secretary- 
treasurer;  Raymond  G.  Doyle, 
American  Weekly;  Frank  Engle, 
Fairchild  Publications;  Benja¬ 
min  Finkelstein,  New  York  Her¬ 
ald  Tribune;  James  C.  O’Con¬ 
nor,  New  York  Daily  Mirror; 
Arthur  Rosenfeld,  New  York 
Post. 

Offices  of  the  Working  Press 
Foundation  are  in  the  Hotel 
Manhattan,  where  the  Newspa¬ 
per  Reporters  Association  of 
New  York  has  its  office  and  club- 
room. 
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Chicago  Editors 

{Continued  from  page  11) 

The  Knight  Newspapers  have 
recently  completed  plant  expan¬ 
sion  and  modernization  pro- 
pimis  costing  well  over  $10,- 
000,000,  and  these  have  all  been 
paid  for  out  of  the  earnings  of 
the  newspaper. 

In  addition,  property  acquired 
for  expansion  of  the  Detroit 
Free  Press,  and  in  Miami  graund 
is  being  cleared  for  a  $20,000,- 
OOO  plant. 

In  Akron,  a  $750,000  four- 
story  parking  deck  for  employees 
»nd  customers  is  under  construc¬ 
tion.  While  no  great  capital  ex¬ 
penditures  have  been  made  in 
Giarlotte,  the  existing  plant  has 
been  modernized. 

“Each  newspaper  finances  its 
own  expansion  programs,”  Mr. 
Knight  explained.  “There  have 
been  a  few  examples  of  inter¬ 
corporate  borrowing  when  deem¬ 
ed  expedient. 

Personal  Plan!* 

“As  for  myself,  I  plan  to  con¬ 
tinue  writing  The  Editor’s  Note¬ 
book,  which  appears  in  our  Sun¬ 
day  newspapers  as  well  as  in 
the  Chicago  Daily  News  and 
other  newspapers  which  have 
asked  to  use  it. 

“Obviously,  I  shall  be  in  close 
touch  with  day-to-day  operations 
of  our  papers  everywhere,  but 
the  capable  executives  in  each 
of  our  cities  are  responsible  for 
carrying  out  these  duties. 

“The  appointment  of  Basil 
Walters  as  editor  of  the  Chicago 
Daily  News  has  my  hearty  en¬ 
dorsement.  He  and  I  have  been 
closely  associated  for  15  years. 
1  feel  the  appointment  is  in  his 
best  interest  and  he  carries  my 
affection  and  best  wishes.” 

Mr.  Walters,  who  w’ill  con¬ 
tinue  as  director  of  the  Chicago 
Daily  News  Foreign  Service, 
vill  maintain  his  present  office 
“half  way  between  the  editorial 
offices  and  the  newsroom.” 

Staff  Unchanged 

Serving  on  the  Daily  News 
editorial  staff  with  Mr.  Burch 
vill  be  John  M.  Johnston,  Fred 
J.  Pannwitt,  Van  Allen  Bradley, 
Cecil  Jensen  (cartoonist),  Syd¬ 
ney  J.  Harris  and  Louis  Mari¬ 
ano. 

Paying  tribute  to  the  paper’s 
"(Treat  tradition  of  service  to 
Chicago  and  the  Middle  West,” 
Jlr.  Field  added: 

“For  nearly  15  years,  Mr. 
Walters  has  had  a  great  part  in 
building  that  tradition,  and  in 
bringing  to  the  News  more  cir- 
onlation  and  higher  prestige 
*ban  it  had  ever  achieved  be¬ 
fore." 


A  Hoosier  by  birth  and  tem¬ 
perament,  “Stuffy”  Walters  got 
his  first  newspaper  job  as  a 
reporter  on  the  Richmond  (Ind.) 
Palladium  in  1915.  He  studied 
at  Indiana  University  (1914-17) 
and  after  Army  service  in  Italy 
in  World  War  I,  he  joined  the 
Indianapolis  (Ind.)  Star  as  tele¬ 
graph  editor. 

Mr.  Walters  went  to  the  Mil- 
ivaukee  (Wis.)  Journal  in  1921 
and  became  telegraph  editor.  In 
1928  he  went  to  Des  Moines,  la., 
to  become  assistant  managing 
editor  of  the  newly-merged 
Register  and  Tribune.  In  1931 
he  was  named  R&T  managing 
editor. 

When  John  Cowdes  took  over 
the  Minneapolis  (Minn.)  Star, 
he  sent  for  Stuffy  Walters  in 
1937  to  become  ^itor  of  the 
ailing  evening  paper,  then  run¬ 
ning  a  poor  third  in  a  three- 
paper  town. 

During  the  next  four  years  of 
uninhibited  editing — sometimes 
referred  to  as  “upside-down 
journalism,”  Mr.  Walters  and 
his  staff  put  the  Star  on  its  feet, 
resulting  in  the  absorption  of 
the  two  competing  papers. 

He  became  editor  of  the 
Minneapolis  Star-Journal  in 
1939  and  executive  editor  and 
vicepresident  of  the  Star-Journal 
and  Tribune  in  1941.  Three 
years  later  he  was  hired  by 
John  Knight  as  executive  editor. 

Editorial  Independence 

Commenting  on  the  naming 
of  Milbum  (“Pete”)  Akers  as 
editor  of  the  Sun-Times,  Mr. 
Field  said  the  appointment  “is 
a  move  to  assure  the  complete 
editorial  independence  of  the 
Sun-Times.” 

Milburn  Akers  began  his 
newspaper  career  with  the  St. 
Louis  (Mo.)  Post-Dispatch  in 
1923,  later  moving  to  the  Spring- 
field  Illinois  State  Register.  Sub- 
.sequently,  he  served  the  Associ¬ 
ate  Press  in  Springfield,  Chi¬ 
cago  and  Washington  before 
joining  the  Chicago  Sun  as 
political  editor  and  editorial 
writer  when  the  late  Marshall 
Field  Sr.,  founded  the  paper  in 
1941. 

Became  ME  in  1949 

Mr.  Akers  was  named  man¬ 
aging  editor  of  the  Sun-Times 
in  1949  and  executive  editor  a 
year  later.  He  was  elected  to  the 
board  of  directors  of  the  Ameri¬ 
can  Society  of  Newspaper  Edi¬ 
tors  in  1957  and  is  now  chairman 
of  its  membership  committee. 

Larry  Fanning,  newly-ap¬ 
pointed  S-T  executive  editor, 
joined  Field  Enterprises  as  edi¬ 
tor  of  the  Sun-Times  Syndicate 
in  1955.  He  began  his  news¬ 
paper  career  in  San  Francisco 
where  he  was  named  managing 
editor  of  the  San  Francisco 


and  Thomas  Ross,  the  latter  a 
newcomer  to  the  S-T  bureau, 
having  previously  been  with  In¬ 
ternational  News  Service  before 
the  merger  with  United  Press. 

Arthur  E.  Hall  continues  as 
vicepresident,  general  manager 
and  treasurer  of  the  Daily  News. 

Russ  Stewart  remains  as  gen¬ 
eral  manager  and  W.  C.  Mun- 
necke  as  business  manager  of 
the  Sun-Times. 

In  connection  with  the  offer 
by  Field  Enterprises  to  buy 
minority  shares  in  the  Chicago 
Daily  News,  Inc.,  at  $50  each,  a 
statement  by  Mr.  Knight  em¬ 
phasized  that  payment  will  be 
made  entirely  in  cash.  The  Field 
offer  expires  Feb.  6. 
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Lawrence  S.  Fannin9 
Executive  Editor 

Chicago  Sun-Timet 

(Calif.)  Chronicle  at  the  age  of 
27. 

He  served  the  Chronicle  for 
12  years  as  managing  editor,  a 
period  in  which  the  Chronicle 
won  many  awards  for  journalis¬ 
tic  excellence  including  the  Pul¬ 
itzer  prize. 

Mr.  Fanning  moved  from  the 
Sun-Times  Syndicate  to  the  edi¬ 
torial  department  of  the  Sun- 
Times  in  1957  and  was  named 
assistant  executive  editor  the 
same  year. 

Emmett  Dedmon  has  been 
with  the  Sun-Times  since  1940, 
.serving  as  book  and  drama 
critic  and  in  other  capacities 
before  being  named  managing 
editor  in  February,  1958.  He  is 
a  Chicago  author  as  well  as  a 
newspaperman. 

Separate  Bureaus 

As  a  result  of  the  Field  owner¬ 
ship  of  the  two  Chicago  papers, 
the  Daily  News  has  set  up  its 
own  Washington  news  bureau, 
and  the  Sun-Times  will  continue 
to  operate  its  own  Washington 
bureau  “separate  and  competi¬ 
tive”  to  that  of  the  Daily  News. 

Mr.  Walters  has  appointed 
Irvin  Peter  Lisagor  as  head  of 
the  Daily  News  bureau.  He  has 
been  covering  foreign  affairs. 
Assisting  him  is  William  McGaf- 
fin.  The  .staff  will  be  expanded. 

Edwin  Lahey,  who  has  headed 
the  Washington  Bureau  for  the 
Knight  Newspapers  since  1957, 
will  continue  in  that  post.  His 
dispatches  will  continue  to  ap¬ 
pear  in  the  Chicago  Daily  News. 
Working  with  Mr.  Lahey  are 
James  Hasw’ell,  David  Kraslow, 
Robert  Hoyt  and  Don  Oberdor- 
fer. 

S-T  Bureau  Intact 

Mr.  Akers  said  the  Sun-Times 
Washington  bureau  will  con¬ 
tinue  with  Carleton  Kent  as  its 
chief,  along  with  Frederick  Kuh 


Murder  Charges 
Are  Investigated 

“The  New  York  Daily  News, 
climaxing  a  three-month  investi¬ 
gation  aimed  at  saving  three  ap¬ 
parently  innocent  men  from  New 
Jersey’s  electric  chair,  has 
traced  a  blonde  key  witness  for 
the  prosecution  and  obtained 
from  her  a  confession  that  the 
story  she  has  given  police  was 
a  lie.  In  her  statements  to  police, 
she  had  named  the  three  men — 
including  her  own  lover — as 
participants  in  a  stickup  mur¬ 
der.” 

The  above  was  the  lead  to  a 
copyrighted  story  by  Joseph 
Martin,  Henry  Machirella  and 
Kermit  Jaediker  in  the  New 
York  Daily  News  on  Jan.  12,  be¬ 
ginning  a  series. 

A  complete  reinvestigation  of 
the  state’s  case  against  Louis 
DeCola,  Joseph  Diana  and  Lawr¬ 
ence  Hurley,  charged  with  first 
degree  murder  of  Louis  Critelli 
.in  Jersey  City,  N.  J.,  on  Oct.  4, 
1957,  was  ordered  the  day  the 
first  News  story  appeared  by 
Hudson  County  Prosecutor 
Lawrence  A.  Whipple. 

Reporter  Joseph  Martin 
(E&P.  Oct".  4,  1958,  page  1.3) 
suggested  the  intensive  investi¬ 
gation  after  a  defendant  had 
smuggled  a  note  from  prison  to 
the  News,  protesting  innocence. 
• 

TWA  Prize  to  Wilson 

Phoenix,  .4riz. 

Gill  Robb  Wilson,  aviation 
authority  and  journalist,  was 
named  as  the  recipient  of  the 
Strebig-Dobben  Memorial  Award 
for  1958,  an  honor  presented 
annually  by  Trans  World  Air¬ 
lines  for  distinguished  aviation 
reporting.  It  consists  of  $250  in 
cash  and  a  plaque.  Mr.  Wilson, 
editor  and  publisher  of  Flying 
magazine,  was  formerly  aviation 
editor  for  the  New  York  Herald 
Tribune. 
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Merchants  < 

G 

(Continued  from  page  16)  s 

i 

you  cannot  beat  the  printed  t 
word.”  ^ 

Currently  S.  Klein,  with  Leo 
Goldsmith,  advertising  director,  i 
is  upgrading  its  ads,  using  more  i 
art  than  formerly.  Generally  ] 
speaking,  however,  under  Mr.  | 
Harris’  direction,  what  S.  Klein  i 
seeks  to  use  is  the  regular  news-  i 
paper  headline  and  body  type.  ; 

‘Our  Strength’  ^ 

“Our  strength  is  in  news¬ 
papers,”  Mr.  Harris  concluded. 
He  has  been  a  merchant  for  30 
years,  11  years  as  president  of 
S.  Klein.  Before  he  became  head 
of  the  store,  it  had  done  very 
little  advertising,  usually  con¬ 
fining  expenditures  to  announce¬ 
ments  the  store  was  closed  dur¬ 
ing  the  Jewish  holidays. 

When  he  was  advertising  man¬ 
ager  for  I  Miller  shoes,  Mr.  Har¬ 
ris  got  his  first  experience  of 
newspaper  power.  At  S.  Klein  he 
can  and  does  recall  dramatic  in¬ 
cidents  of  that  power,  such  as 
the  sale  of  4,000  suits  at  $20  in 
five  hours,  1,000  gabardine  men’s 
slacks  at  $9.99  each  in  10  min¬ 
utes,  20  mink  stoles  in  20  min¬ 
utes.  His  store  is  the  biggest 
seller  of  vicuna  coats  in  the 
country,  he  said. 

These  same  dramatic  exam¬ 
ples  of  newspaper  pulling  power 
were  given  by  merchants  attend¬ 
ing  the  NRMA  convention. 

Special  Supplement.*! 

“We  use  a  little  radio,  no  TV,” 
said  Thomas  C.  Mekeel,  adver¬ 
tising  manager  of  Watt  & 
Shand,  Lancaster,  Pa.,  which  in¬ 
vests  about  $200,000  a  year  in 
the  local  papers.  Mr.  Mekeel,  in 
common  with  a  number  of 
others,  commented  on  a  trend 
to  use  tabloid  supplements  dis¬ 
tributed  with  new’spapers  for 
storewide  sales  events.  Most  re¬ 
cent  was  a  12-page  January 
White  sale  section. 

“It  was  extremely  successful,” 
Mr.  Mekeel  said,  “doubling,  or 
nearly  tripling  our  figures  of 
last  year.  Christmas  business 
was  up  also  with  a  tabloid  sup¬ 
plement  printed  in  red  and 
green.  The  white  sale  was 
printed  in  black  and  blue. 

“Our  most  successful  use  of 
the  tabloid  supplement  was  for 
a  Treasure  Chest  sale  last  Octo¬ 
ber.  The  newspaper  helped  us  by 
attaching  keys  to  the  supple¬ 
ment.  That  brought  people  to 
the  store  in  droves.  In  seven 
days  we  ran  out  of  prizes.  There 
were  2,000  winners.  The  crowds 
were  the  biggest  we  had  seen  in 
a  long  time,  and  it  was  entirely 
through  newspapers.  We  expect 
to  repeat  the  idea  this  Spring.” 


J.  D.  Peterson,  Hudson  Bay 
Company,  Calgary,  which  has 
six  stores,  told  of  a  newspaper 
strike  that  lasted  several  weeks 
in  Winnipeg  in  1947.  His  adver¬ 
tising  for  newspapers  runs  about 
$1,000,000  a  year,  he  said. 

“That  strike  convinced  us  that 
you  cannot  replace  newspapers 
with  any  other  medium,”  Mr, 
Peterson  said.  “Last  Fall  in  Cal¬ 
gary  we  used  32  pages  in  our 
newspaper  in  one  day  to  develop 
the  biggest  day  in  our  history, 
a  600%  advance  over  the  year 
before.” 

‘Very  Costly’ 

There  are  three  radio  stations 
and  one  TV  outlet  covering  the 
area  served  by  the  Hudson  Bay 
Company  stores.  Mr.  Peterson 
said  not  even  10%  of  his  total 
appropriation  goes  into  these 
for  spots  and  flash  announce¬ 
ments. 

“Very  costly,”  was  the  ap¬ 
praisal  of  TV  from  Nanette 
Franklin,  advertising  director  of 
McLeans,  Binghamton,  N.  Y. 
Miss  Franklin  reported  that 
Drazens  in  her  city  was  success¬ 
fully  using  TV.  As  advertising 
director  of  McLeans  for  the  past 
six  years,  however,  she  has  con- 
tined  to  prefer  newspapers, 
using  full  page  space  six  days 
a  week. 


Newcomer  in  Top  10 
In  1958  Circulation 


Chicago  Following  is  the  breakdown: 


Shopping  Habits 

In  the  little  town  of  Oneonta, 
N.  Y.,  Bresee’s  department 
store  does  a  $3,000,000  a  year 
business,  according  to  Fred  M. 
Bresee. 

“I  feel  you  just  couldn’t  do 
business  without  establishing 
shopping  habits  through  regu¬ 
lar  newspaper  advertising,”  Mr. 
Bresee  said, 

“No  TV,”  said  J.  C.  Porter, 
vicepresident  in  charge  of  sales 
for  the  Robert  Simpson  Com¬ 
pany,  Toronto.  “We  use  about 
5,000,000  lines  a  year  in  our  two 
newspapers.  TV  is  much  too  ex¬ 
pensive,  and,  besides,  we  are 
great  believers  in  newspapers. 

“It  would  be  a  catastrophe  to 
have  a  newspaper  strike  in  our 
city.” 

• 

John  Riedl  Dies; 

Editor  and  Manager 

Appleton,  Wis. 

Stricken  with  a  kidney  ail¬ 
ment  Christmas  EVe,  John  R. 
Riedl,  65,  vicepresident  and  gen¬ 
eral  manager  of  the  Appleton 
Post-Crescent,  died  Jan.  2  at  the 
Mayo  Clinic,  Rochester,  Minn. 

Mr.  Riedl  went  to  work  for 
the  Appleton  Post  in  1914  and 
worked  up  from  reporter  to  city 
editor  to  managing  editor,  then 
executive  vicepresident  in  1953 
and  general  manager  in  1954. 


One  newcomer  —  the  Los  An¬ 
geles  (Calif.)  Times  —  is  in¬ 
cluded  among  the  “Top  10” 
newspapers  in  the  U.  S.  in  total 
circulation  for  weekday  papers 
in  1958,  as  compared  with  1957. 
The  listing  is  based  on  publish¬ 
ers’  statements  to  the  Audit 
Bureau  of  Circulations  for  the 
six  months  ending  Sept.  30. 

Familiar  names  comprise  the 
first  nine  weekday  papers,  al¬ 
though  there  is  a  realignment 
among  the  leaders,  with  the  Los 
Angeles  Times  moving  from 
13th  to  10th  place.  The  New 
York  News  again  heads  the  list, 
with  the  New  York  Mirror 
nudging  out  the  Chicago  Trib¬ 
une  for  second  place,  putting 
the  Tribune  in  third  place  for 
1958.  Six  of  the  Top  10  dailies 
showed  circulation  gains  over 
the  same  period  a  year  ago. 

N.  Y.  Times  Moves  Up 

The  evening  Philadelphia  Bul¬ 
letin  and  the  morning  Philadel¬ 
phia  Inquirer  again  ranked 
fourth  and  fifth  respectively, 
with  the  New  York  Times  mov¬ 
ing  from  ninth  to  sixth  place, 
followed  by  the  New  York  Jour- 
nal-American  in  seventh  place. 
The  Chicago  Daily  News 
dropped  from  sixth  to  eighth 
place  and  the  Chicago  Sun- 
Times  from  seventh  to  ninth 
place. 

Chicago  newspapers,  no  doubt, 
felt  the  full  affect  of  their  price 
increase  from  5  to  7  cents  daily, 
effective  in  August,  1957.  New 
York  papers,  on  the  other  hand, 
solidified  their  relative  posi¬ 
tions,  following  their  earlier 
price  increases  of  1957,  result¬ 
ing  in  morning  weekday  papers 
selling  for  5  cents  and  evening 
dailies  for  a  dime. 

WSJ  Among  Leaders 

Although  not  included  in  the 
Top  10  compilations  of  morning, 
evening  and  Sunday  papers,  the 
consolidated  ABC  figure  for  the 
Wall  Street  Journal’s  four  re¬ 
gional  editions  totals  536,313, 
ranking  that  paper  among  the 
weekday  leaders. 

Among  the  Top  10  weekday 
papers,  seven  are  morning 
dailies  and  three  are  in  the  eve¬ 
ning  field.  The  Top  10  Sunday 
papers  include  eight  of  the 
newspapers  among  the  weekday 
leaders,  although  not  in  the 
same  order,  plus  the  Los  An- 
;  geles  (Calif.)  Examiner  and  the 
Minneapolis  (Minn.)  Tribune. 


(DAILY) 

1.  New  York  News  (M) . 2,( 

2.  New  York  Mirror  (M)  ..  I 

3.  Chicago  Tribune  (M)  ....  I 

4.  ^iliuleli>hia  Bulietin  (E)  ( 

5.  Philadelphia  Inquirer  (M)  i 

6.  New  York  Times  (M)  ...  i 

7.  New  York  Journal- 

American  (E)  . 

8.  Chicago  Daily  News  (E) . . 

9.  Chicago  Sun-Times  (M).. 
10.  Los  Angeies  Times  (M).. 

(MORNING) 

1.  New  York  News  . 2, 

2.  New  York  Mirror  . 

3.  Chicago  Tribune  . 

4.  Philadelphia  Inquirer  ... 

6.  New  York  Times  . 

6.  Chicago  Sun-Times  . 

7.  Los  Angeles  Times . 

8.  Detroit  Free  Press  . 

9.  Washington,  D.  C.,  Post 

and  Times  Herald . 

10.  Boston  Record  . 


(EVENING) 

1.  Philadelphia  Bulletin  ....  695,960 

2.  New  York  Joumal- 

American  .  563,792 

8.  Chicago  Daily  News .  547,796 

4.  Chicago  American  .  467,557 

5.  Detroit  News  .  463,469 

6.  New  York  World- 

Telegram  &  Sun  .  454,334 

7.  Detroit  Times  .  391,393 

8.  St.  Louis  Post-Diig>atch  ..  380,495 

9.  Milwaukee  Journal  .  361,836 

10.  Los  Angeles  Herald  & 

Express  .  348.351 

(SUNDAY) 

1.  New  York  News . 3.4.55.033 

2.  New  York  Mirror  . 1,356.715 

I.  New  York  Times .  1,221,337 

4.  Chicago  Tribune  .  1,188,042 

5.  Philadelphia  Inquirer  ....1,053.397 

6.  Los  Angeles  Times .  857,17' 

7.  New  York  Joumal- 

American  .  795,137 

8.  Philadelphia  BulleUn .  699,11( 

9.  Loe  Angeles  Examiner  ...  685.906 

10.  Minneapolis  Tribune  .  635,12. 


Wall  Street  Journal 
Names  Ad  Managers 

C.  Robert  Jordan  has  been  ap¬ 
pointed  Midwest  advertisine 
manager  of  the  Wall  Street 
Journal,  according  to  an  an¬ 
nouncement  by  Theodore  E.  Cal- 
lis,  advertising  director.  He  re¬ 
places  Frank  B,  Griswold,  who 
is  retiring. 

Mr.  Jordan  comes  from  At¬ 
lanta,  Ga.  At  30  years  of  ape. 
he  is  the  youngest  regional  ad¬ 
vertising  manager  on  the  Jour¬ 
nal’s  staff.  He  is  a  graduate  of 
De  Pauw  University. 

Earl  G.  Mason  is  the  newly 
appointed  Southeast  advertisin 
sales  manager.  Since  1956,  h 
has  been  in  charge  of  the  Jour¬ 
nal’s  Miami  advertising  office. 
Prior  to  that  time  he  was  busi¬ 
ness  manager  of  the  Miami 
Beach  Sun, 

Mr.  Griswold  began  his  busi¬ 
ness  career  in  banking  in  Yonk¬ 
ers,  N.  Y.  He  became  a  classi 
fied  advertising  solicitor  for  th 
New  York  Times,  then  work? 
for  the  Chicago  Journal  of  Com- 
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Our  nation's  economy  and  defense 
efforts  are  intimately  linked  with  a 
sound  railroad  system.  But  are 
the  railroads  as  sound  or  strong 
as  they  could  be? 


NOTES  FOR  THE  CONGRESSIONAL  CALENDAR 


Certainly  the  transportation  legislation  enacted  by  Congress  last  year  was  a  helpful 
step  in  the  right  direction. 

But  still  further  legislative  action  is  needed  if  the  railroads  are  to  solve  the  problems 
that  plague  them. 

Of  the  many  vital  objectives  which  should  be  considered,  here  are  several  which 
demand  prompt  attention: 

1.  Removal  of  obstacles  to  transport  diversification  — 

Railroad  taxes  help  to  pay  for  airports  and  airways,  waterways,  and  highways.  But 
railroads  are  not  permitted  to  use  these  facilities  to  provide  customer  services  on 
the  same  basis  as  their  competitors.  Shouldn’t  the  railroads  have  this  right? 

2.  Repeal  of  the  excise  tax  on  passenger  travel  — 

Enacted  to  discourage  travelers  during  World  War  II  from  using  overburdened 
public  carriers,  the  tax  — now  10%  — is  still  hindering  travel  by  rail  and  other  for- 
hire  carrier?.  Shouldn’t  it  be  abolished? 

3.  Repeal  of  agricultural  commodities  exemption  or  extension  of  the  exemption  to 
include  railroads  and  other  non-motor  carriers  — 

Congress  has  exempted  motor  vehicles  from  regulation  when  hauling  agricultural 
commodities,  but  has  subjected  all  other  carriers  to  regulation  when  they  are 
moving  the  same  commodities.  Shouldn’t  all... or  none... be  regulated? 

4.  Realistic  revision  of  tax  depreciation  policies  — 

Tax  policies  on  depreciation  of  railroad  plant  and  equipment  are  a  drag  on  railroad 
modernization  eflPorts.  Shouldn’t  these  outdated  tax  policies  be  changed?^ 

5.  Imposition  of  adequate  charges  for  the  use  of  transportation  facilities  provided 
at  public  expense  — 

Railroads  support  themselves  and  pay  taxes.  Yet  they  have  to  compete  with  other 
forms  of  transportation  that  use  facilities  provided,  maintained,  and  operated  by 
Government  with  money  supplied  largely  by  taxpayers,  including  the  railroads. 
Shouldn’t  these  users  pay  their  own  costs  of  doing  business? 

Legislative  action  in  these  and  other  areas  is  necessary  if  the  railroads  are  to  be  given 
the  equality  of  opportunity  upon  which  their  future  health  depends. 

Financially  sound,  progressive,  and  strong  railroads  are  essential  to  a  dynamic  American 
economy  and  to  our  national  defense. 

ASSOCIATION  OF  AMERICAN  RAILROADS  Washington,  D.  C. 
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PHOTOGRAPHY 


What  They’re  Saying 
Around  the  Circuit 


By  James  L.  Collings 

THE  BREAK 

Salt  Lake  City,  Utah 

Ross  Welser,  Salt  Lake  Trib¬ 
une,  on  taking  a  good  picture: 

“Taking  a  good  picture  is  not 
entirely  accidental.  You’ve  got 
to  get  the  break — or  help  make 
it — and  you’ve  got  to  think 
quickly  enough  to  push  the  but¬ 
ton  at  the  right  instant  to  take 
advantage  of  it.” 

Ross  made  the  remark  after 
one  of  his  photos  got  good  play 
on  the  AP  wire  photo  network. 
The  shot  showed  an  18-month- 
old  boy  trapped  inside  a  bath¬ 
room.  The  lad  was  reaching  up 
to  turn  the  doorknob.  His  trous¬ 
ers  were  several  inches  lower 
than  normal. 

“On  the  way,”  the  photogra¬ 
pher  explained,  “I  figured  I’d 
take  a  shot  of  the  little  boy 
peering  out  the  door.  But  the 
opposition  got  a  picture  like  that 
first,  leaving  me  without  an  idea. 

“So  I  took  the  little  boy  into 
the  bathroom,  pulled  the  bureau 
drawer  out  to  block  the  door 
shut  as  he  had  done  before  his 
folks  called  the  fire  department 
to  rescue  him  and  told  him  to 
show  how  he  tried  to  open  the 
door. 

“As  he  reached  up  to  the  door¬ 
knob  his  pants  dropped  down 
and  1  snapped  the  picture.  I 
didn’t  pull  the  trousers  down. 
But  I  had  to  be  quick  enough  to 
realize  it  was  a  good  picture  and 
take  it,  instead  of  saying,  ‘Oh, 
oh,  his  pants  are  down’  and  pull¬ 
ing  them  back  up.” 

«  «  * 

RUSSIAN  HUMOR 

Los  Angeles 

Soviet  Deputy  Prime  Minister 
Anastas  I.  Mikoyan  jokingly  to 
UPI  Newspictures  staffer  Ernie 
Schworck,  who,  with  a  dozen 
other  newsmen,  was  accompany¬ 
ing  Mikoyan  on  a  post-midnight 
stroll: 

“Why  don’t  you  go  to  bed?” 
he  asked  through  his  interpreter. 
He  grabbed  the  photographer’s 
arm  in  a  friendly  gesture. 

“I  can’t  go  to  sleep  until  you 
go  to  bed,”  Ernie  replied. 

“If  you  were  in  Russia,”  the 
prime  minister  answered,  “I 
would  tell  the  photographers  to 
go  home  and  they  would  go.” 

Ernie  was  in  for  more  kidding 
when  the  Soviet  official  joked 
with  newsmen  about  the  fre¬ 
quent  walks  he  took. 


“If  I  didn’t  take  these  consti¬ 
tutionals  every  night,”  he  said, 
“I  would  be  as  big  as  this  one 
here.”  With  that,  he  patted 
Ernie’s  stomach. 

*  *  * 

REBEL  GUNS 

Havana 

From  the  AP  log  on  Cuban 
coverage: 

“Harold  Valentine,  from  Mi¬ 
ami,  first  on  the  scene,  covered 
.Tan.  1  disorders  for  a  major 
beat.  Quickly  joining  him,  liter¬ 
ally  at  gunpoint,  were  Bob  Tie- 
ken,  from  the  New  York  photo 
desk,  and  photographers  Jim 
Kerlin,  Jacksonville;  Dick  Tol¬ 
bert,  New  Orleans,  and  Ray 
Howard,  Palm  Beach. 

“Rebel  guns  were  pointed  in 
their  face  upon  airport  arrival. 
They  retrieved  baggage  under 
armed  escort  and  ducked  bullets 
even  before  registering  at  a 
hotel.  Yet  the  photographers 
found  armed  rebels  most  willing 
camera  subjects.  Valentine  found 
it  so  during  his  coverage  of 
Castro’s  trek  through  western 
Cuba.  At  times  soldiers  were 
helpful  in  holding  back  civilians 
so  the  cameramen  could  work. 
Armed  guards  were  supplied  to 
roving  photographers. 

“On  several  days  more  than 
20  rolls  of  film  were  processed 
in  our  tiny  Havana  darkroom. 
The  men  went  nearly  five  days 
without  hot  food;  on  some  occa¬ 
sions  without  any  food. 

“One  night  during  the  general 
strike,  with  no  drinking  water, 
our  photographers  asked  a  rebel 
soldier  where  soft  drinks  might 
be  obtained.  He  ordered  a  store 
owner  to  open  up  and  gave  the 
men  24  bottles!” 

*  «  * 

WORK  OF  MERCY 

Washington 

From  the  National  Catholic 
Welfare  Conference;  Rev.  John 
E.  Kelly,  director: 

“Pope  John  has  added  a  15th 
work  of  mercy  to  the  14  tradi¬ 
tional  ones  listed  in  the  Bible — 
putting  up  with  press  photog¬ 
raphers. 

“Speaking  while  flashbulbs  ex¬ 
ploded  around  him  during  a 
Christmas  week  visit  to  a  hos¬ 
pital  here  (in  Rome),  the  Pontiff 
interrupted  his  brief  discourse 
on  acts  of  charity  to  say: 

“One  should  probably  add  a 


Attention  Pulitzer:  This  picture  is 
considered  by  Hal  Blumenfeld, 
UPI  Newspictures  editor,  to  be 
the  best  to  come  out  of  the  Cuban 
story  so  far.  It  shows  a  govern¬ 
ment  secretary  accused  of  being  a 
Batista  informer  pleading  for  her 
life.  The  photo  was  made  by  Alan 
Jarlson,  reporter-photographer  for 
the  Las  Vegas  (Nev.)  Sun,  and 
serviced  by  UPI. 

15th  work  of  mercy — that  of  en¬ 
during  annoying  people  or  of  in¬ 
structing  the  ignorant.  I  am  very 
fond  of  photographers,  but  by 
these  words  I  want  to  explain 
that  I  want  to  be  left  in  peace  a 
little  .  .  .” 

DeLuga  Wins  Top 
Photog  Honors 

Chicago 

Edward  DeLuga,  Chicago 
Daily  News  camerman,  won 
first  place  in  the  pictorial  divi¬ 
sion  and  his  entry  was  also 
judged  “best  in  show”  in  the 
Chicago  Press  Photographers 
Association’s  photo  competition. 

Other  winners  were:  Larry 
Nocerino,  Chicago  Sun-Times, 
feature;  Tom  Kinahanm  Chi¬ 
cago  American,  spot  news; 
Harry  Hall,  Associated  Press, 
sports;  Joe  Kordick,  Sun-Times, 
sequence;  John  Austad,  Chicago 
Tribune,  color. 

.Joseph  Mastruzzo,  of  the 
American,  was  installed  as 
CPPA’s  president. 

*  V  * 

In  National  Gallery 

Raleigh,  N.  C. 
Burk  Uzzle  of  the  Raleigh 
News  and  Observer  has  one  of 
his  pictures  hanging  in  the  Na¬ 
tional  Gallery  of  Art  in  Wash¬ 
ington,  D.  C.  It’s  a  study  of 
Ben  Dixon  MacNeill,  author  of 
“The  Hatterasman.”  A  Gallery 
spokesman  said:  “Steichen  never 
did  anything  better.” 

Named  to  Sales  Staff 

Richard  C.  Hall,  formerly  a 
field  representative  with  the 
merchandising  service  division 
of  the  American  Weekly,  has 
been  named  to  the  sales  staff. 
He  had  a  20-year  background  in 
the  cosmetic  industry. 


Peeping  Lens 
Shows  Cops  in 
GamblingSpot 

St.  Louis 

The  Globe  Democrat  and  the 
St.  Louis  police  inspector’s  office 
have  cooperated  in  a  gambling 
investigation  that  has  resulted 
in  a  suspension  of  two  police 
lieutenants. 

Working  with  a  special  police 
squad.  Chief  Photographer  Bob 
Briggs  kept  surveillance  on  a 
store  for  three  weeks  from  a 
rented  room  across  the  street. 
The  Globe  had  received  informa¬ 
tion  that  gambling  was  going  on 
there  and  that  police  officers 
were  frequenting  the  place.  It 
notified  the  Board  of  Police 
Commissioners. 

Bob  Briggs  used  a  telephoto 
lens  to  take  400  pictures,  some 
of  which  showed  police  officers 
entering  and  leaving  the  estab¬ 
lishment. 

The  three-week  surv’eillance 
was  a  secret  known  only  to  edi¬ 
tors  of  the  newspaper  and  to  a 
handful  of  top  police  officials. 
To  decrease  the  possibility  of  a 
tip-off,  conferences  with  police 
officials  were  held  at  the  home 
of  City  Editor  George  Killen- 
berg. 

When  enough  evidence  had 
been  gathered,  the  special  police 
squad  raided  the  “confectionery” 
store  and  arrested  45  men.  The 
Globe  bannered  the  story  and 
published  photos  of  police  offi¬ 
cers  who  had  visited  the  place. 

Among  the  candid  pictures 
was  a  panel  which  showed  an 
apparent  gambling  transaction 
being  carried  out  in  front  of  the 
shop  between  the  oyvner  and  a 
known  St.  Louis  hoodlum. 

The  two  police  lieutenants 
have  been  suspended  because  ex¬ 
planations  of  their  visits  were 
found  unsatisfactory. 

• 

*  Space  Talk*  Guide 
Translates  Jargon 

A  pocket-size  glossary  of 
astronautical  terms  has  been 
published  by  Republic  Aviation 
Corporation  to  guide  laymen 
through  the  lexicographic  laby¬ 
rinth  of  space  science.  Copies 
may  be  obtained  from  Carl  Byoir 
&  Associates,  800  Second  Ave¬ 
nue,  New  York  17,  N.  Y. 

Ur.  William  J.  O’Donnell, 
chief  engineer  for  aircraft  and 
missile  development  at  Republic, 
points  out  in  a  foreword  that  in 
the  88  years  since  Jules  Verne 
wrote  his  around  -  the  -  world 
classic  we’ve  added  some  28,000 
words  to  the  average  dictionary. 
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Obituary 

Susan  Smith  Dies, 

Society  Columnist 

Mrs.  Robert  Hay  Smith,  73, 
lociety  columnist  for  the  Son 
Francisco  (Calif.)  Examiner 
tor  21  years,  died  Jan.  2.  She 
retired  last  April. 

She  sought  to  “put  across  the 
picture  of  society  as  it  is  today, 
with  stuffed-shirt  formality  gone 
forever,  with  amusement  the 
keynote  and  with  brains  and 
charm  the  passports”  —  from 
her  first  column. 

•  ♦  * 

Philip  Florman,  59,  state 
public  relations  writer;  Jan.  6, 
in  Albany,  N.  Y.,  of  a  heart 
attack.  He  worked  for  the 
Standard  News  Association  and 
New  York  City  newspapers  be¬ 
fore  entering  state  service  in 
1938. 

♦  *  • 

Carl  C.  Schuck,  44,  copy- 
reader  of  the  Son  Diego  (Calif.) 
Union,  of  a  heart  attack;  Jan. 
1.  He  formerly  was  with  Florida 
newspapers. 

♦  *  ♦ 

Mary  Morris,  42,  former 
columnist,  fashion  editor  and 
women’s  page  editor  of  the  De¬ 
troit  (Mich.)  News;  Jan.  4,  of 
a  heart  attack.  She  had  been  a 
publicity  representative  for  Hill 
and  Knowlton  Inc.,  public  rela¬ 
tions  firm,  for  one  month  at  the 
‘Ime  of  her  death. 

«  *  * 

John  Welty  Handlan,  57, 
member  of  the  Charleston  (W. 
Va.)  Gazette  editorial  staff; 
Jan.  6.  An  ardent  conservation- 

Iist  he  was  a  recognized  author¬ 
ity  in  the  field  of  nature. 

*  *  * 

Rachel  McKnight,  69,  re- 
I  tired  women’s  club  editor  of  the 
Hartford  (Conn.)  Times;  Jan. 
5.  She  was  with  the  Gannett 
newspaper  25  years. 

*  *  * 

Milton  Bronner,  84,  former 
European  manager  for  the 
Newspaper  Enterprise  Associa¬ 
tion  in  London;  Jan.  6.  He  re- 
i  tired  from  his  NEA  post  in 
i  1940.  He  began  his  career  with 
the  Covington  (Ky.)  Kentucky 
Post  and  later  worked  for  the 
I  Scripps-McRae  League  of  News- 
'  papers. 

*  *  * 

Bert  Finck  Prather,  52,  golf 
editor  of  the  Atlanta  (Ga.)  Con- 
•titution;  Jan.  6,  after  a  heart 
attack.  He  had  been  a  sports 
writer  for  the  Constitution  for 
18  years. 

*  *  * 

'  John  H.  Smith,  56,  Buffalo 

I(N.  Y.)  Courier-Express  edi¬ 
torial  writer  and  a  Buffalo  news¬ 
paperman  nearly  34  years;  Jan. 


Harman  L.  Upshaw,  76, 
owner  and  publisher  of  the 
Eufaula  (Ala.)  Tribune  since 
1929;  Jan.  7  of  leukemia. 

«  *  * 


finance  and  former  owner  oi 
the  Philip  Pioneer  Review. 

Mr.  Hunn,  who  published  the 
Tribune  over  15  years,  said  he 
would  buy  another  newspaper. 


a  part  interest  to  Jackson  R. 
Bennett  of  Ithaca  and  Stanley 
W.  Chichester  of  Middleburg. 
They  also  publish  the  weekly 
Schoharie  Review. 


Charus  R.  Rose,  44,  court 
reporter  for  the  Pottsville  (Pa.) 
Republican. 

*  «  * 

William  J.  Hagen,  49,  former 
business  manager  of  the  Willis- 
ton  (N.  D.)  Daily  Herald. 

«  *  * 

John  E.  Maider,  80,  retired 
advertising  salesman  for  the 
Denver  (Colo.)  Post;  Jan.  6.  He 
retired  from  the  Post  in  1955 
after  42  years  with  the  news¬ 
paper. 

*  *  * 

W.  Wayne  Ponder,  64,  retired 
advertising  salesman  for  the 
Dallas  (Tex.)  Morning  News; 
Jan.  6  of  a  heart  attack.  He  had 
been  with  the  News  since  1915. 

*  *  * 

Eugene  Hayes,  54,  former 
city  editor  of  the  old  Troy 
(N.  Y.)  Observer  Budget  and 
Troy  area  correspondent  for  the 
Albany  (N.  Y.)  Times-Union. 
until  he  resigned  because  of  ill¬ 
ness. 

«  *  * 

William  Thomas  Scurlock, 
54,  sports  editor  of  the  Beau¬ 
mont  (Tex.)  Journal  for  30 
years;  Jan.  5. 

*  «  * 

Arnold  S.  Erickson,  46,  state 
editor  of  the  Associated  Press 
in  Iowa;  Jan.  6,  a  suicide.  He 
was  al.so  on  the  staff  of  the 
Lincoln  (Neb.)  Star  before 

joining  AP. 

• 

Perry  Consolidates 
2  Florida  Weeklies 

Delray  Beach,  Fla. 

Sale  of  the  Delray  Beach 
Journal  to  John  H.  Perry 

Florida  Weekly  Newspapers  was 
announced  by  Robert  L.  and 
Lora  S.  Britt,  owners.  The 
Journal  was  merged  with  the 
Delray  Beach  News,  a  Perry 
publication,  under  the  name  of 
the  Delray  Beach  News-Journal. 
Mr.  Britt  will  be  publisher  and 
Mrs.  Britt,  editor.  The  merger 
became  effective  Jan.  15. 

The  Journal,  a  pioneer  in  the 
offset  printing  process,  was 
established  by  the  Britts  in 
1948.  The  News  became  a  news¬ 
paper  in  1944. 

Details  of  the  sale  were 
handled  by  David  S.  Arthurs, 
manager  for  the  Perry  Florida 
Weekly  Newspapers  and  pub¬ 
lisher  of  the  Palatka  Daily 
News. 

*  •  « 

Sturgis,  S.  D. 

Frank  J.  Hunn,  editor  and 
publisher  of  the  Sturgis  Tribune, 
sold  the  weekly  to  Morris  Hal- 
lock,  former  state  secretary  of 


^  ^  ,  Raymond  E.  Byrne,  formerly 

co-publisher  of  the  News  with 
Middleburg,  N.  Y.  Wharton,  has  joined  the  news 
Gerald  S.  Wharton,  owner  of  staff  of  the  Schenectady  Union¬ 
ise  Middleburg  News,  has  sold  Star. 


classmi^^tioii  1 

from  owr  Voat  Newspoper  Audienco 


ANNOUNCEMENTS 

Newspaper  Brokers 

SEVERAL  GHOICn  Southern  newspa- 
■lers  available  now.  Full  details  to  qual¬ 
ified  buyers.  Newspaper  Service  Co., 
601  Ga.  Savings  Bank  Bldg.,  Atlanta, 
Ga. 

SALES-PU3U3HASES  handled  with  dis¬ 
cretion.  Write  Publishers  Ssewice,  P.O. 
Box  81S2,  Greensboro,  N.  C. 

WESTERN  NEWSPAPERS 

Joseph  A.  Snyder,  2234  East  Romneys 
Drive,  Anaheim,  Calif.  Day  or  Nite 
Phone:  KEystone  3-1361. 

A  A  WE  are  interested  in  listing  only 
safe  and  sound  newspaper  and  maga¬ 
zine  properties.  A.  W.  Slypes  St  Co., 
Inc.,  626  Market,  San  Francisco  5.  Cal. 

THE  DIAL  AGENCY 
"America’s  No.  1  Newspaper  Broker’’ 
15  Waverly,  Detroit,  Mich.  ’TO.  6-6864. 

IT’S  NOT  tbs  down  payment  that 
buys  th*  newspapei? — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  peraoiuil  contact 
selling. 

LBN  FEIGHNER  AGENCY 

Box  192  Mt.  Pleasant,  Mich. 

OUR  SERVICTES  continue  after  every 
sale.  Each  client  can  expect  our  inter¬ 
est  befoie,  during  and  after  he  buys  a 
California  or  Arizona  newspaper  from 
us.  GABBERT  A  HANCOCK.  3709B 
Arlington  Ave.,  Riverside,  Calif. 

HAY  BROTHERS.  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 

CONFIDENTIAL  INFORMA’HON 
Daily  Newspaper  Properties 

W.  H.  Glover  Co.,  Ventura,  Oalif. 

WE  HANDLE  only  provwn  properties 
in  flourishing  mid-west.  Herman  Koch, 
2923  Virginia  Sioux  City,  Iowa. 

Newspaper  Appraisers 

200  VALUATIONS  of  newspapers, 
subsidiaries,  television,  radio  and 
syndicates  to  date  for  tax  aiul 
other  purpoees.  By  mail  if  de¬ 
sired  upon  receipt  of  required 
date.  (Comprehensive  reports  sub¬ 
mitted.  Qualified  court  witness. 

A.  S.  VAN  BBNTHUYSEN 

446  Ocean  Avenue,  Brooklyn,  N.  Y. 

Publications  For  Sale 

FLORIDA  WEEHCLIES,  8  in  Oentral 
Florida.  "Your  Florida  Broker"  A,  C, 
Sento,  742  N.  Mills  St.,  Orlando,  Fla. 

(CHART  AREA  3  Weekly  newspaper 
and  large,  well  equipped  commercial 
plant,  now  grossing  6160,000.  with  tine 
growth  potential.  ’ITiis  property  can 
pay  for  itself  in  eight  years  from  its 
own  earnings.  810,000  down  will  han¬ 
dle.  Write  Box  324,  Editor  A  Publisher. 

GULP  COAST  weekly.  850.000  .  820.000 
down  payment;  Chapman  Company. 
1182  West  Peachtree,  Atlanta.  Georgia. 

MIDWEST  PUBLISHING  -  PRINTING  ! 
firm,  $300,000  gross,  illness  forces  sale  I 
at  $225,000.  State  cash  available,  i 
Bailey-Krehbiel,  Box  88,  Norton,  Ks.  ' 

ANNOUNCEMENTS 


Publications  Wanted 


IF  y<Mi  hav«  been  conaiderinr  the  pur¬ 
chase  of  a  weatern  weekly  or  dally 
anywhere  in  the  United  State*  see  us 
first  I  We  offer  an  outatandins  Hat  of 
profitable  properties  In  every  prioe  and 
trroaa  class. 

JACK  U  STOLL  St  ASSOCIATES 
Newspaper  Brokers 
6381  Hollywood  Blvd. 

Hollywood  28.  California 


IF  .  .  . 

HR.  PUBLISHER,  if  you  intend  to 
sell  your  newspaper  property  ...  if 
you  want  a  quiet,  ^vantatreous  sale 
.  .  .  made  without  fuss  or  confusion, 
with  lastinir  satisfaction  to  all  .  .  .  turn 
riirht  to  DIALl 

DIAL  nationwide  service  operates  at 
the  quality  level.  For  22  years,  our 
specialty  has  been  the  quiet,  effective 
negotiation  of  sales  for  America’s  better 
weekly  and  small-city  daily  propertiee 
to  buyers  of  comparable  stature.  We 
shall  be  happy  to  arrange  such  a  sale 
for  you, 

INTERESTIDT  Write  us.  Write  as 
fully  as  you  wish,  for  we  place  a  high 
value  on  your  confidence  and  shall  re¬ 
spect  it  completely.  Write  us  now  I 
THE  DIAL  AGENCY 
"America’s  No.  1  Newspaper  Broker’’ 
15  Waverly,  Detroit  3,  Mich.  ’TO  S-.'iSfit 


Literary  Agents 


AUTHOR’S  AGENT— T.V.— MOVIES 
—  BOOKS.  Mo  reader’s  fee.  Naomi 
BemWr  Sinks,  Northflald  Center,  Ohio. 


NEWSPAPER  SERVICES 


Syndicates-F eatures 


"HERE’S  MY  ANSWER" 

A  bright,  new  question-and-answer 
column  that  helps  and  holds  your  read¬ 
ers. 

Weekly  and/or  Daily 
Get  siunples  from  Mr,  Rogers 
6200  West  Hampton  Avenue 
Milwaukee  18,  Wisconsin 


Advertising  Rates 

CLASSIFIED 

Use  Rote*  lACH  CONSCCUTIVR 
lassrHes 

SITUATIONS  WANTID  (Payable  with 
srdtr)  4  tiaia*  •  SOc  per  line  each 
insertion;  3  times  •  55c;  2  9  60c; 
1  •  65c.  Add  20e  for  Box  Service. 
JOB  APPLICANTS  may  have  a  wpply 
of  printed  enfployment  application  forms 
by  tendinp  self-addraned  8c  stamped 
envelope  to  ESP  ClasaMod  DepL 
ALL  OTHIR  CLASSIFICATIONS: 
4  times  •  95c  per  line  aneb  insertion; 
3  timM  9  $1-00:  2  times  •  $1.06; 
1  9  $1.10.  3  lino  minimum.  Add  20c 
for  Box  Service. 

$1.00  SERVICK  CHARGE  FOR  AIRMAIL 

DEADLINI  FOR  CLASSIFIED  AD¬ 
VERTISING.  Wednesday.  4  p.ni. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  R 
Publisher  reserves  the  ripht  to  edit  all 
copy. 

DISPLAY  RATES 
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13 

26 

52 

j  LinH 
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Timts 
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NEWSPAPER  SERVICES 


Press  Engirteers  _ 


Newspaper  Press  Instsllations 
MOVINO— REPAIRING  TRUCKING 
Expert  Servite — World  Wide 
SKIDMORE  AND  MASON.  INC. 
&5-59  Frankfort  Street 
New  York  38,  N.  Y. 
_ BArclay  7-9775 _ 

UPECO,  INC. 

Move — Erect — Anywhere  .  .  . 

Specializins  in  Newspaper  Presses. 
Duplex  and  Goes  Flatbeds 
Rotaries — Tubulars 
Cyiinders. 

Lyndhurst,  N,  J.  Phone  GEneva  8-8744 
20  minutes  from  New  York  City 


MACHINERY  and  SUPPLIES 


Press  Room 


I  HOE  32  page  newspaper  &  magazine 

LNG  straightline  unit — ^product  11  x  16% — 
2  color  one  side,  one  color  reverse — 
C,  additional  fold  added  for  digest  size 

168  FOOT  Jeffrey  paper  roil  con¬ 
veyor — 2  16  HP  motors 

HOE  double  plate  tail  cutter  21%" 
HOE  Full  Page  Flat  Shaver 
.  HOE  Stereotype  Saw 

HAMMOND  full  page  saw  trimmer 
ses.  with  router  and  jigsaw 

HAMILTON  steel  ad  man  cabinet 
HAMILTON  steel  newspaper  single 
tier  cabinet 

1-8744  MORRISON  slug  stripper 

y _  MORRISON  i)ower  router 

*  61x75  &  39x65  Hamilton  steel  stones 

MACHINERY  and  SUPPLIES  with  8%  x  13  galleys  and  steel  matter 
■■  boards. 

Composing  Room 

Model  F  intertype,  serial  12,162.  apex  printing  machinery 

Mixer  machine  equipped  2  90-channel  i  to 

magazines.  4  molds,  electric  pot  with  210  Eliza^Jh  St.  New  York  12 

late  style  temp,  controls,  AC  moto-  _ WOrth  6-0070 _ 

and  Margach  feeder.  This  is  an  ex¬ 
cellent  machine  and  was  recently  re-  32  PAGE 

built  by  expert  machinisU.  Price  crated  ni  ini  r\/  Ti  mi  li  ad  ddcCC 

and  loaded  aboard  truck — $3950.  Inland  DUPLEX  TUBULAR  PKEbb 

Newspaper  Supply  Co.,  422  W.  8th, 

Kansas  City  6,  Mo. _  2  to  1  Model  4  Plate  Wide 

Cflwp  C:-fp|w _ AvalUhIp  Nnw  Double  Folder  for  Double  Delivery 

oave  iateiy — Avaiiaoie  INOW  2  section  Paper  AC  Drive 

See  them  oi>erating  on  our  floor 

MODEL  30  Lino,  No.  65,000.  BEN  SHULMAN  ASSOCIATES 

With  quadder,  6-mold  disc,  60  East  42nd  Street  New  York  17 

Mohr  Saw,  etc.  $9,760  OXford  7-4590 

MODEL  26  Lino,  No.  49,300. 

72-90  Comb.  2  34-chan,  wide  - xr.,,',.  - 

aux.  4-mold8,  etc.  $6,250  nnc. 

MODEL  14  Lino,  No.  50,000.  3  . 

90-chan,  main,  3  34-chan,  wide  ®  Hc^^^l6  i"- 

aux.  4-molds,  etc.  $7,500  ^nl/n 

MODEL  14  Lino.  No.  50,000.  72-  wjind^  roller  bearing,  atml,  bronze, 

an  o  f>A  fabroil  ?eann?,  spray  fountains,  dou- 

yU  Comb.  3  34-chan,  wide  aux.  * ,  -v-V*  .t:«^ 

4-molds.  Mohr  saw,  etc.  $6,950  J*'®  ^  to 

REBUILT  Ludlow  outfit  $3,750  up 


REBUILT  Elrod,  6  molds 


SI  350  '  substructure  two  roll  positions, 

^  eiectric  hoists,  automatic  tensions,  two 


LARGE  selection  of  good  Linotype  and  Cutler-Hammer  76-7.6  H.P.  two  motor 

_  ball  bearing  drives,  220  v.  3  ph.  60 

SEND  I  OR  LISTS  cycle,  now  gea.  ed  32.800,  ink  tank. 


Terms  available 


Trade-ins  accepted  plate  hoist,  now  using  68  in.  rolls  (9 


MIDWEST  MATRIX  & 
MACHINERY  MART.  INC. 


cols.  11  emsl  40  inch  diameters. 

Fifth  unit  Hoe  Z  pattern  heavy  con- 


633  Plymouth  Court  Chicago  5,  Ill.  struction,  like  substnicture,  gives  80- 

REBUILT  BLUE  STREAK  MODEL  6  onstratf'  C^ne  ?Iil*  ovJ^^'pSi  **iSt 
UNOTYPE  with  TTS  Adapter  Key-  ?r„Tsri>rU?rn  balSi  avaB^^^^  ‘ 

toard  and  O^rating  Unit.  Machine  w.  B.  Pape— Republican-American, 
Serial  No.  54484  "^is  machine  abse^  Waterbury  20.  Conn.  PLaza  4-0141. 

lutely  Kuaranteed  A-1  operating  and  - — 

mechanical  condition.  Late  style  ma-  24  PASE 

chine  anyway,  but  more  than  $2,000  rxi  ini  r-v/  xiiniii  ad  nnrrr 

spent  Hot  price  new  parts  and  labor  DUPLEX  TUBULAR  PRESS 

to  assure  “like  new  machine”  produc-  2  to  1  Model  22%"  60  H.  P. 

tion.  2  new  molds,  alternating  mold  Xc.  G.  E  Drive  Balloon 

segment,  new  disk,  new  magazine,  new  Former,’ Complete  .Stero.  Avail- 

combination  bar,  new  spacebands  etc.  able  July. 

TTS  equipment  in  perfect  condition. 

Aviilable  now.  Will  install.  Save  I  lAV  A I  C 

$500.  For  further  details  write  Inland  LwTAL  o.  UIAWIN 


MACHINERY  and  SUPPLIES 


Press  Room 


BOSTON  GLOBE 
HOE  PRESSES 

2— OCTUPLE  Praaaaa  (19S7-1932) 
2— DOUBLE  Saxtnpla  Prsatet 
ALL  Steal  Cylinder,  Roller  Bearing 
Units  with  Hoe  Patent  Ink  PumiM, 
Double  Folders  with  C-H  Conveyors, 
3  Arm  Reels  with  Automatic  Tensions, 
Portable  Color  Fountains. 

PRICED  FOR  QUICK  SAL.E 
IMMEDIATELY  AVAILABLE 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  N.  Y.  17— OX  7-4690 

DUPLIDL  FLAT  BED  Model  QQ  AB. 
two-pass  8-page  press.  Running  prize 
winn  ng  daily  now.  Must  move  in  Feb¬ 
ruary  coordinating  with  plant  expan¬ 
sion.  The  Daily  Leader,  Stuttgart, 
Arkansas. 


GOSS  HEADLINER 

8  UNITS— 2  Folder? 

Unit  Drive  AC  Motors 
Reels,  Tensions,  Pasters 

JOHN  GRIFFITHS  CO. 

415  Lexington  Ave.,  New  York  City  17 


PRESS  MOTOR  DRIVES  of  25,  40, 
60,  60,  75,  100,  150  H.P.  AC.  George 
C.  Oxford,  Box  903,  Boise,  Idaho. 

$15,000  BUYS 
48  Pg.  Hoe  Press 

DRIVE  and  starting  motors,  control 
panel,  pair  of  folders,  conveyor.  Avail¬ 
able  immediately.  Contact  Philip  H. 
Young,  Dispatch,  York,  Pa. 

Stereotype 

FOR  SALE  —Available  May  1  Hoe 
Plate  Finishing  machine  6  HP  AC  mo¬ 
tor  22% "  sheet  length.  Also  water 
Cooled  Hoe  box.  The  Daily  Tribune, 
Grand  Haven,  Michigan. 


Wanted  to  Buy _ 

NEWSPAPBHl  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STERE")  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  N.Y.  17— OX  7-4590 


MACHINERY  and  SUPPUES 


Wanted  to  Buy 


WANTED  3  unit  24/48  page  press. 
22%*  cutoff  with  double  folder.  AC 
drive.  Box  119,  Editor  &  Publisher. 


HELP  WANTED 


Administrative 


DRIVING  PEHISONABLE  MANAGEK 
for  10,000  circulation  newspaper  in  ex¬ 
panding  deep  south  city.  Exceptional 
opportunity  in  unusual  market.  Prefer 
southern  bom  and/or  trained  adver- 
tiding  or  business  manager.  Age  28-45. 
Liberal  earning  program,  vacation  and 
retirement  pension  program.  Many 
company  benefits.  This  is  a  job  ma^ 
to  order  for  man  with  business  pro. 
motional  talents  who  knows  where  he 
is  going  and  has  desire  to  succeed. 
Write  in  complete  confidence,  giving 
starting  salary  required  to  box  number 
307,  Editor  &  Publisher. 
PUBLISHER-MANAGER  for  absentee 
owner  of  3,000  circulation,  California 
daily,  ideally  located.  Exiierienced  in 
editorial,  production,  advertising  sales, 
business  office.  Profit-sharing  bonus  and 
opportunity  to  invest.  Nessied  imme. 
diately.  Send  resume  with  all  details, 
including  salary  to  Arthur  C.  Young, 
berg,  223  West  Jackson  Blvd.,  Chicago 
6,  Illinois. 

_ Circulation _ 

WE  ARE  GROWING.  Need  a  live 
awake  supervisor.  Morning  and  Sun¬ 
day.  Chart  Area  2.  Reasonable  starting 
salary  and  car  allowance.  Unusual  op¬ 
portunity.  Give  full  information — sal¬ 
ary  expected.  Strictly  confidential, 
Write  Box  5419,  Editor  ft  Publisher. 
27  YEAR  OLD  Chicago  suburban 
weekly  wants  Circulation  Manager  by 
February  1.  Growing  area.  Now  over 
10,000.  Possibilities  great  for  hustler, 
man  of  proven  ability.  Give  refer¬ 
ences,  desired  pay,  etc.  Box  112.  Editor 
&  Publisher. 

ALERT  CIRCUL.AtTON  MANAGER, 
preferobly  with  experience  in  farm 
field.  Ne«^  man  fullv  qualified  to  direct 
all  phases  of  circulation  work,  as  well 
as  buHd  new  circulation.  Job  offers 
challenge  and  opportunity.  Write,  stat¬ 
ing  qualifications,  to  H.  Haffert,  Gar. 
den  State  Biiildinc.  Sea  T'le  Citv.  N.  J. 
■  ^TRl:ULATfON  MANAGER 
6-DAY  afternoon  paper  in  fSiart  Area 
2  is  looking  for  a  well-experienced  man 
in  its  top  spot.  Must  be  a  man  who 
has  specialized  in  Home  Delivery,  both 
through  carriers  and  adults.  Excellent 
opportunity  for  the  right  man.  Willing 
to  pay  up  to  $10,000  a  vear.  Appliea- 
tions  confidential,  if  desired.  Box  309. 
care  Editor  &  Publisher. _ _ 

CIRCULATION  MANAGER 


Newspaper  Supply  Co.,  422  W.  8th,  11161  Saticoy  St. 


Kansas  City  5,  Mo. 


Sun  Valley.  Calif. 


THE  NATION’S  NEWSPAPER  FORMS  ' 


roll  on  L.  &  B.  Heavy  Duty  Newspaper 
Turtles— $84.50  to  $97.50,  fob  Elkin, 


Newspaper 

Press 

Erectors 


GOOD  FLATBED  Press  for  Weekly 


Write  for  literature.  L.  &  B.  Sales  nilPTFY  "R”  #S17  $ 

Company,  113  West  Market  Street, 

Elkin,  North  Carolina.  capacity,  prints  standard  12  em.  8 

REBUILT  model  8  LINOTYPE  Can  print  4.  %  8“paw  standard’' oJ  8.’ 
piuipj^d  with  late  style  Star’  hydrau-  12,  16  page  tabloid  at  speeds  to  5.000 
lie  Quadder.  "Fan  type  machine,  copies  per  hour. 


Serial  No.  34390.  Equipped  3  new  maga-  $9,500  as  Is,  where  is. 

zincs,  3  new  molds,  new  mold  disk,  For  further  information,  write: 

several  hundred  dollars  spent  other  new  Fred  D  Salmon  Jr 

parts.  Choice  electric  pot  or  gas  pot  THE  UNTON-GAZETTE 

and  Monomelt.  Fully  guarantee.  112  Pike  Street 

Available  for  shipment  Feb.  1st.  Price  Port  Jervis,  N.  Y. 

crated  and  loaded  aboard  truck  $6250.  _ ! _ ‘  _ 

8?h^"Kat7s'’*’crty  8  PAGE  FLATBED  PRESSES 

_ Moil  Room _  2  duplex.  Model  AB 

MAILROOM  Located;  NEW  YORK  CTTY 

One  right  hand  one  left  hand  Mil-  SANEORD,  N.  C. 

waukee  Journal  Pusher  Mechanism.  WOODLAND,  CALIF. 

Good  condition — Priced  for  quick  sale.  - 

Dnm^iately  available.  Contact  Harvey  REN  SHULMAN  ASSOCIATES 
Broad.  Newsday.  Garden  City.  N.  Y.  g  St.  N.  Y.  17— OX  7-4590 

Newsprint  - 

Will  , - *5 - TT-  duplex  tubular  press  in  daily 

'ap  iPJIL  ^11  production,  16  page  capacity,  one  to 

pltJi  rw,  *  'kxx  “"S  ratio,  with  related  stereo  equip- 

ch^te^'^v.  ^  ment,  all  in  good  condition.  Available 

Chester  Ave.,  New  York.  MO  5-6022.  mid-summer,  where  is  and  as  is.  Di- 


-grrx  p  48AOA —  iiieiiL,  till  iR  KuoQ  coHuiiion.  AvaiiBDie 
Chester  Ave.,  New  York.  MO  5-60.2.  mid-summer,  where  is  and  as  is.  Di- 
NEWSPRINT  rect  inquiries  to  M.  L.  Brueggeman,  I 

BUYING _ SELLING  Business  Manager.  Northern  Virginia 

BUNGE  P^  &  PAPro^.  Sun,  3409  Wilson  Blvd.,  Arlington.  Va. 
45  W.  45  St.,  N.Y.  36.  JU  2-4830  ;  2-6178  X.  C.  160  H.  P.  220  volte  motor  press 


NEWSPRINT  —  Ail  Sizes 
BERRE34S  PULP  &  PAPER  CO. 


70  E.  45  St.,  N.  Y..  N.  Y.  -  MU  6-6676  I  Idaho, 


drive  complete  with  control  board. 
George  C.  Oxford,  Box  903,  Boise, 


TOP  PRICES  for  Plante  Anywhere. 
GENERAL  PRINTING  EQUIPMENT 
5708  N.  W.  2nd  Ave.,  Miami  37,  Fla. 
WILL  Buy  for  Cash.  Complete  Plant 
also  Individual  Machine  and  Equip¬ 
ment — anywhere  in  U.S.A. 
PRINTCRAFT  REPRESENTATIVES 
277  Broadway  New  York  7,  N.  Y. 

NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th _ Kansas  City  6,  Mo. 

WANTED :  8-i>age  Duplex  or  Goes 
flat-bed.  Advise  serial  no.  and  when 
available.  Northern  Machine  Works 

323  N.  4th  St.,  Phila.  6,  Pa. _ 

ADDRESSING  MACHINE 
Want  to  purchase  used  Elliott  Ad¬ 
dressing  M.nchine  comparable  to  present 
model  3000.  Tavern  Tslk,  910  Central 
St.,  Kansas  City  5.  Missouri, _ 

PUBLISHER  WILL  buy  heavy 
duty  or  standard  pony  auto- 
plate.  Mail  complete  data.  Box 
341,  Editor  &  Publisher. 

WANTED — 4-unit  double  width  press 
with  color  availability.  Double  folder. 
AC  drive.  22%*  cutoff.  Write  details. 
Peter  Macdonald,  News,  Hutchinson, 
Kansas. 


HERS  is  excellent  opportunity  for  an 
experienced  newspaperman.  Marage 
circulation  department  for  Chicago  area 
newspaper  chain.  Adequate  assistance 
from  assistant  managers  and  district 
managers  to  operate  boy  carrier  sys¬ 
tem.  High  percentage  of  paid  circ» 
lation  and  big  potential  make  this 
position  a  valuable  one  for  right  man. 
Attractive  salary  plus  commission. 
Send  resume.  Box  332,  Editor  &  Pub¬ 
lisher. 

DISTRICT  MANAGER— Excellent 
portunity  for  nmbitious  young  rnsn. 
Must  have  at  le.ast  one  year  experience 
ill  circulation  work.  Chart  Area  2.  Box 

303,  Editor  &  Publisher. _ _ 

EXCELLENT  OPPORTUNITY  for  ex¬ 
perienced  circulation  man  who  has  b«B 
successful  in  ail  phases  of  circulation 
work,  including  ABC,  Little  Merchant 
Plan,  top  training  of  boys  in  newspaper 
selling  and  service,  office  record  short 
cuts,  etc.  Prefer  applicant  in  thirtiea 
or  earlv  forties.  15  to  25  thousand 
class.  Chart  Area  6.  Give  complete 
resume  in  first  letter.  Box  339.  Editor 
&  Publisher. 

HARD  WORKING,  aggressive.  District 
Manager  for  progressive  south-western 
metropolitan  paper.  Many  opportunitien 
for  advancement  and  increased  income. 
Good  starting  salary,  expenses,  com¬ 
pany  car,  plus  many  fringe  benefits 
For  the  right  young  married  man  here 
is  a  real  challenge  and  opportunity. 
Must  be  a  good  salesman  and  prO’ 
moter.  Give  complete  details  in  letter. 
All  inquiries  will  be  answered.  Box 
301,  Editor  &  Publisher. 


EDITOR  ac  PUBLISHER  for  January  17,  1959 


HELP  WANTED 


HELP  WANTED 


Display  Advertising 


OB'^JUIiATION  MAMAGE]R,  younger  CHART  AREA  3.  Combination  7-man 
iHn  out  for  reeulta  and  who  can  train  retail  staff  has  profitable  key  opening 
boys  in  service  and  selling.  Twin  City  for  qualified  young  man.  Competent, 
<bwe-Reoard,  Neenah  (Menaaha),  Wise,  successful  record  will  get  you  good 

■ - - -  connection  for  New  Year.  Give  phone 

number  for  interview.  Reply  Box  343, 
Editor  &  Publisher. 


LIKE  A  CHALLENGE? 
WANT  TO  MAKE  A  CHANGE? 
LOOKING  FOR  ITiTURE 
OPPORTUNITIES  ? 


HELP  WANTED 


tditorial 


Library 

Newspaper  Library 


HELP  WANTED 


Editorial 


ASSOCIATE  EDITOR 

INDUSTRIAL  metal  working  magazine 


IF  you  are  a  thoroughly  experienced  I  St.,  Harrisburg,  Pa. 


rirciT,T^A  ,  ,  ...  j  •  YOUNG  MAN  to  train  for  night  super-  geeks  experienced  associate  editor  under 

DISPLAY  and  classified  advertising  visor  in  Minneapolis  Star  and  Tribune 

salesmen  needed  on  Pennsylvania  news-  library.  Newspaper  or  library  back-  35.  Male.  Must  have  knowledge  of 

paiiers.  Write  PNPA,  2717  N.  Front  ground  preferred,  but  not  essential.  .  ^  ♦..on. 

Horrishnro.  P»  ^ponsibility  foi^  Operations  of  eve-  basic  industries  such  as  building,  trans- 


jjitrict  manager  who  is  sales  minded,  MAYBE  YOU  ARE  THE  MAN  who  ning  library  staff  averaging  five  per-  portation  and  metal  working  with  top 
•bitious,  who  wants  to  make  a  can  qualify  for  the  attractive  opening  sons  will  be  assigned  when  readiness  ,  n  *  *  i  t  - 

(bsnge,  someone  who  loves  a  challens^  on  this  modern  and  aggressive  daily  in  demonstrated.  Send  resume  of  expe-  writing  skills,  rree  to  travel.  ix)ca- 
Ud  is  interested  in  future  opportuni-  mid-west  city  of  36,000.  Applicant  must  rience  and  background,  state  salary  re-  Chicago  Send  resume  to  Box 

liN,  you  will  be  interested  in  the  po-  be  able  to  sell  soundly,  make  eye-ap-  quirements.  Personnel  Department,  ’ 

gtions  available  due  to  the  reorgani-  pealing  layouts  and  write  sales-cre-  Minneapolis  Star  and  Tribune.  Minne-  331,  Editor  &  Publisher. 

Mtion  of  the  circulation  department  ating  copy.  S^d  qualifications,  char-  apolis  IS,  Minnesota. _ 

htfs.  Write  us  fully,  in  confidence,  acter  references,  and  all  other  infor-  MANAGING  flDITOR  for  under  45,000  7Y>\rpp^rpNT~~r*7TPY  rkadfr  for 
itoJt  yourself,  y9ur  experience,  and  mation  helpful  to  us  in  determining  circulation  midwest  daily.  Must  be  able  go  MO  circulRtiMr  MiehiB^  Gening 
salary  mmrraents.  Box  320,  advantages  of  an  arranged  personal  to  build  local,  direct  all  coverage,  dig  dail^  FWe  ooport^^^^^ 

Jlitor  &  Publisher.  interview.  What  further  information  out  features,  develop  use  of  pictures  fa.i 

- - -  do  you  need?  Write  promptly  or  phone  and  maintain  sharp  makeup.  Challeng-  soliu  Lws  i^^dgme^t  Refer 

Classified  Advertising -  (coll(»t--PL  4-3311)  your  decision,  ing  job.  excellent  facilities,  smart  staff.  „ncea.  saferv.  wHte  full^emila. 


CLASSIFIED 

advertising 


MANAGER 


G.  W.  Gressman,  Adv.  Dir.  Janesville  Write  all  information,  including  your  comoanv 
Gazette,  Janesville.  Wisconsin.  newsroom  achievements  to  Box  207,  p„hli«hi.r 

pj.  .  I  Editor  &  Publisher.  - - 


concise,  soliu  news  judgment.  Refer¬ 
ences,  salary,  write  full  details.  Good 
company  benefits.  Box  345,  Editor  & 


— ^ ^  -  I  EDITOR  of  a  large  weekly  with  oom- 

NEWS  AND  FEATURE  WRITER  for  plete  knowledge  of  all  departments. 


HERE’S  a  one-in-a-lifetime  opportunity 
ter  a  self-starting,  live-wire  classified 
mui  (or  woman)  with  linage-building 
itility  and  a  background  and  talent 
lor  direct  mail  promotion. 

EDITOR  &  PUBLISHER  is  seeking  a 
Qnlified  manager  with  newspaper  or 
nde  patier  classified  experience  to 
swage  its  want-ad  department,  ^lary 
uhI  commission  commensurate  with  ex- 
ferience  and  abilities  to  build  linage, 
jliB  unusually  liberal  fringe  benefits, 
location:  New  York.  Write  in  detail, 
•closing  resume  and  salary  require- 
Kots  to: 

General  Manager 

EDITOR  &  PUBLISHER 

1475  Broadway,  New  York  City,  N.  Y. 


Display  Advertising 


ADVER'nSING  DIRECTOR 

for  large  metropolitan  daily  in 
Chart  Area  #9.  Present  direc¬ 
tor  retiring.  Must  be  aggres¬ 
sive  have  sales  ideas,  and  be 
able  to  lead  men.  Write  giving 
complete  experience,  age,  sal¬ 
ary  expected,  availability,  ref¬ 
erences,  and  other  personal 
facta. 


TOP  REPORTING  job  on  11,000,  pro-  public  relations  department  of  health  Responsible  position.  Chart  Area  2. 
greeeive  daily.  Modem  plant,  go<M  ex-  an  1  welfare  fund-raising  organization.  Box  317,  Editor  &  Publisher. 

Creativity,  initiaUve  and  interesU  in  EXPERIENCED  CITY  EDITOR.  Write 
operation.  Pemanent  opportunity  for  cosninunity  and  photojournalism  im-  i,.-  r  Rp,.he  Omville  California 

SSire^Northri?™  Man‘’aSL%'ito?’  P^^Unt.  Opportunity  for  self-satisfac-  ®r^^hone^™feer  ’  JiSt^r  2I: 

George  Northridge,  Mana^nir  Editor,  tion  in  dynamic  working  atmosphere.  Satn.-l  rpf^rpncA') 

The  Geneva  (New  York)  Times. _  Salary  related  to  Guild  scale.  Write  - SITRTTRRAIsr - WFEKI Y 

in  full  detail,  including  any  examples  WEEKLY 

THE  PRESS  CHRONICLE  has  of  work  (we’ll  retorn)  to  Unit^  F^nd 

an^pi^ng  for  womens’  pag“  of  Greater  St.  Louis,  417  N.  Tenth  ‘he  othe^ 


The  Geneva  (New  York)  Times. 

THE  PRESS  CHRONICLE  has 
an  oipening  for  womens’  pages 
editor.  Prefer  experienced  re¬ 
porter  desirous  of  handling  own 
department.  Salary  in  keeping 
with  ability  and  exjierience. 
Permanent  position.  Many  ex¬ 
tras.  Interested,  qualified  appli¬ 
cants  will  be  invited  for  inter¬ 
view.  Submit  clippings,  infor¬ 
mation,  qualifications,  personal 
data  to:  C.  A.  Jones,  Pub¬ 
lisher:  or  S.  Lee  Vance,  Ex- 
excutive  Editor:  PO  Box  240, 
Johnson  C3ty,  Tennessee. 


St..  St.  Louis' 1.  Mii^uri.  ■  ‘°P.  experience 

— : -  desirable,  ability  to  adapt  self  to  our 

REPOR’TER — Young  man  with  nose  training  essential.  Permanent,  attrac¬ 
tor  news.  Must  be  able  to  spell,  u.se  tive  opportunity  for  right  men.  Tell  us 
good  grammar,  know  how  to  lead  all  about  yourself,  including  education, 
stories.  Must  be  available  early  in  experience,  marital  status  and  salary 
February.  Low  economy,  county  seat  required  in  first  letter.  Box  302,  Editor 

town  with  bright  future  in  reclame-  &  Publisher. _ 

tion.  Pays  $65  ^r  week  for  6%  days  POLITICALLY,  SOCIALLY  liberal, 

I  plus  benefits.  Located  in  mountain  well  financed  and  equipped  weekly  pa- 
area,  scenery,  healthy  climate,  hunting  per  in  competition  with  ultra  right 
and  fishing.  Montrose  (Colorado)  Daily  wing  daily  seeks  managing  editor  with 
_  ability,  spirit  for  rapidly  expanding 


SOCIETY  AND  WOMEN’S  PAGE  ^Rerness,  education,  hon- 

- _  ,  .  . - 7“  editor  for  afternoon  daily  in  Chart  '®Port»nt  ‘f*?" 

Area  3  college  town  of  35,000.  Some  LT""V 

60,000  clreulation  Morning,  Evening,  camera  experience  desirable.  Box  206,  Editor  &  Publisher. _ 

Sunday  New  England  newspaper  Editor  &  Publisher.  RAPID,  accurate  desk  man  wanted  on 

quality  demoded  for  quality  newspn-  1^;— - - - „  .  ^  ^ -  outstanding  New  England  daily.  Good 

p^r.  Box  6104.  Editor  &  Publisher.  SO^lE^VHERE  in  the  United  St&tee  nnv  b^nefitn  fvmcFf^nisil  working  con— 

js  youngish,  versatile,  earnest  journal-  ditiona  in  21,000  city  in  heart  of  Berk- 
WANTFD  irt— either  sex— who  is  ready  for  maga-  .hire  Hills.  Write  fully  u>  J.  A.  Hard- 

,  ,  .  ♦  .  . V.~  zine  writing  and  re-writing  job.  re-  ^an.  Jr.,  North  Adams  Transcript, 

MANAGING  EDITOR  imainnation  and  hard  work.  Maasachusette. 

Send  details  and  samples :  Hiram  Hold-  - ; - - - : - - 

,.1...  ridge.  Together  (Methodist  Family  REPOR’TEni,  male  or  fem^e.  Car  re- 

Growing.  high  class  daily,  Uhart  Area  MamMinel  7S0  Rn.h  rhiesem  11  quired.  3  weeklies.  Nash  Newspapers, 

8.  needs  soundly  trained  Managing  ,46,  Somerville.  New  Jersey. 

Editor.  Must  effectively  employ  talents  - : -  RAndolph  5-3300. 


6.  needs  soundly  trained  Managing  ilHnn;.  •,  g  , 

Elditor.  Must  effectively  employ  talents  - - - 

of  young,  aggressive,  professional  staff,  SPOR’TS  EDITOR  for  lively  5,000 
be  strong  on  local  news  and  news  lo-  daily.  Some  general  news.  Some  pic- 


REPORTER-PHO'TOGRAPHER 


calization.  alert  for  features  and  pic-  turee.  Apply  ^n  Hall,  Daily  Herald,  Ni^BER  I  man  for  fa^growing 


ture  opiiortunitiee,  expert  in  typog-  Roanoke  ^pids.  North  Carolina 
raphy  and  makeup.  New  offices  and  vrirrsi/-  u .  xr  j  ■ 


northern  New  England  daily.  New 
Englander  preferred.  Must  be  fast. 


complete  experience,  age.  sal-  plait,  best  equipment,  congenial  per-  YOUNG  MAN  dMirmg  to  own  coun-  accurate.  Excellent  pay  for  right  man. 

sry  expected,  availability,  ref-  sonnel  and  sounl  financial  backing  A™*  7  county  Paid  vacation  and  health  benefits.  WriU 

erences,  and  other  personal  make  unusual  opportunity.  Write  Box  county.  Mast  l»  .Jay  Gallagher,  man^ng  editor.  Keene 

facts.  107  Editor  &  Publisher  giving  de-  “*’’®  ^  •"'*  wntc  a  story  or  sell  [(New  Hampshire)  Evening  Sentinel. 

BOX  117,  EDITOR  &  PUBLISHER  ^U.  ^Uon.  experience,  also  age  Tn  “  fim'NXr*"  ala^'^^exS  iREPORTERS.  ^tor.  and  photoi^a- 

and  references.  undersUnding  one-third  of  same  will  iPh"®  (experienc^  and  inexperienced; 

^  _ i_  j _ _ s.  imaie  and  femalci  aouorht  bv  Pennavl- 

SALESMAN  COPY  EDI’TOR  for  metropolitan  mom- 
trTrk^.uCb^“a^^a"^‘*S^'.Tenie  Chart  Ar«i  6.  Give  back- 


go  in  kitty  towards  down  payment. 
Box  233,  Eiditor  Sc  Publisher. 


pners  lexpenenceo  ana  in 
male  and  female)  sought 
vania  publishers.  If  inte: 
PNPA,  2717  N.  Front  St.. 


Mw  York  suburban  area.  Ebcperience  a-j  experience  in  letter  to  YOUNG  reporters  with  feature  ability,  iPennsylvania. 

!«R»‘?”wrt£,f3f'ieeira;  Sirilt.'KuST'pSlit,.'""  “  SSilfSi,,..'-!;''.'.’?.’?  I 'SPORTS  edi 


prht  by  Pennsyl- 
intereated  write 
Ste,  Harrisburf?* 


mentals,  ability  to  learn  camera,  edit-  SPORTS  EDITOR.  Afn^^ftive  experi- 


^  range  to  Box  122,  Editor  Sc  'Pub-  EXPERIEH^CED  NEWSMAN  as  one  ing,  layout  for  live,  compeUUve’  daily  |®"®®‘  ®*P"‘*'* 

Mxr. _ man  bureau  In  fast  growing  California  and  Sunday.  Send  samples,  salary  ex- 

WDERSOLD  under-lO  000  daily  in  15.000.  for  newspaper  in  larprer  p^ed.  William  N.  RMfren.  Burling-  •!  ^  to  write 

o'T.  BO.  m.  EdIP,,  .  P„Ml.h.r.  U,n.  V.npon,.  D.ll,  N..., _  Siri  ZtoZS 

^  good  EXPERIENCED,  reliable  reporter  for  YOUNG  STAFF  REPORTER  for  small  to  part  time  assistants  correspondents, 

i^  need  not  apply,  Ai^I^nt  must  Sq.^i,  Elorida  newspaper.  Steady,  Ohio  daily.  Will  consider  inexperienced  Cover  wide  area  northwest  New  Mexico, 

SOI®  end  anxious  to  produce  su-  chance  for  advancement  Give  expert-  journalism  school  training  southern  Colorado.  Circulation  fast 

S.  “  *  «‘l®«"«n  and  en?^ Vlary  r^^SirXenfe  Xst  “ette^^  <»■  <>"«  with  limited  experience.  Good  growing  pushing  10.000.  Need  imm^ 

p  1"  Box  228,  Mit^  Sc  Publisher.  W  >"<1  fringe  benefita.  ’This  is  an  diately.  Starting  salary  $106.  Pay 

W  letter.  Box  115,  Elditor  &  Pub-  _  excellent  opportunity  to  learn  all  raises.  Bern  Gantner,  Managing  Eiditor, 

_ _ _  HAVE  OPENING  for  one  reporter  and  branches  of  reporting.  Write  Box  224,  :Daily  Times,  Farmington.  New  Mexico. 

’:®“^®‘'  Pobli«her. - P  repoR’TER  for  general  assign- 

Iments  on  progressive  20,000  PM  d^ly. 


alM  m.n. C.I.—  o_iT  ...  i_  ence,  salary  requirements  first 

manager.  Salary  open.  Sell  us  in  d__  990 
•m  letter.  Box  115,  Editor  Sc  Pub-  I  *  Publisher. 


and  classified  advertising  sales,  paper.  Chart  Area  10.  Wo  have  large  FREir  bnents  on  nrogressive  20  000  PM  Hailv 

^k)WMCe'^“‘^'ll®romMnt®®^efl"  ^®*lxTCrfence“'ISd  ^^ieitlm“"in  MARKET  letter,  with  list  of  avail-  permanent  poeition.  oiiportunlty  fli 

*n  detoils  first  letter*^  ^x  5229  Rn?  2^?^  “"**  nationwide  employment  ladvancement.  Write  complete  data  to 

Mtor  ft  Publl^er  ®  ‘  conditions.  Bill  McKee  Birch  Personnel,  Personnel  Department,  Sandusky  Reg- 

«  rupiis.ier.  Do  not  send  any  samples  of  work  .0  w  _  tih _ i.  i-er  nain 


igior  ft  PubUs.ier.  Do  not  send  any  samples 

I^ESSIVE  Southern  Daily,  Clrcu-  letter. 

■non  9,000,  willing  to  pay  alert,  work-  - 

■t  display  manager  top  salary  and  T.EAnTKO  r*ATMnT.Tr! 

•fission  In  return  for  top  lineage  ......... 

woonction.  Write  your  own  ticket.  Po- 
•non  open  now.  Write  Box  220,  EMl- 
!«*  Publisher. 


^AIL  MANAGEIR  enterprising  un- 
Wosed  medium  size  dally  In  Pennsyl- 
nd  prO"  ^U.  Good  salary,  bonus.  Unlimi^ 
".'•‘o'!;  Box  282,  Editor  ft  Pub- 


LEIADING  CATHOLIC  news¬ 
paper  offers  career  opportunity 
for  young  (30-36)  newsman  of 
superior  ability,  daily  news- 
paiier  experience.  Send  resume, 
requirements  to  Managing  Edi¬ 
tor,  Catholic  Universe  Bulle¬ 
tin,  1027  Superior  Ave.,  Cleve¬ 
land  14,  Ohio. 


istcr,  Sandusky.  Ohio. _ 

WIRE  EDITOR 
13,000  Florida  p.m.. 

Box  330,  Eiditor  ft  Publisher. 

Free  Lance 


69  E.  Madison.  Chicago,  Illinois. _ 

ASSISTANT  TO  woman’s  editor,  at 
least  6  years  newspafier  experience 
with  makeup,  featUTe  writing  and  gen¬ 
eral  reporting.  Chart  Area  2  daily. 

Box  342,  Editor  ft  Publisher, _  _ 

COPY  EDITOR  for  South  Florida  met-  EHEiE  LANCEIRSI  Sell  your  photo*  to 
ropoliton  daily  who  is  fast,  W  accu-  th*  huge  house  organ  markrt.  4,000 
rate,  and  who  has  flair  for  writing  company  magazines  buy.  Payment 
heads  as  bright  as  the  ETorida  sun.  from  $10  to  $100  for  single  pictures 
We  like  womei.  copy  readers,  too.  Box  and  captions.  Free  information.  Gebbie 
344.  Editor  ft  Publisher.  Prew  Pictures,  151  W.  48th,  N.Y.C. 
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HELP  WANTED 


Mechanical 


INSTRUCTION 


Clattified  Adverti'ting 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


PliAJJT  MANAGER  for  commercial 
prinUoK  firm  Kroasing  1176,000  an- 
Dually,  midwest.  Salary  and  stock. 


NOW— it’s  up  to  318  newspapers  that  ^  Lj. 
have  enrolled  students  in  the  20  le^n  hOf  Mir©  - 


M.  R.  Krehblel,  Box  88,  Norton,  Ks.  Howard  Pariah  Course  in  Classified 
_  Advertising. 


MECHANICAL  SUPERINTENDENT 


FOR  76,000  circulation  daily  and  Sun:  \  One  big  reason  IPi^a 


day  in  Chart  Area  6.  Must  be  well  newspapm 


The  Best  Years 
of  a  Lifetime! 


i;:?sed  in  ^T  ph^of  nev^aper;^  ^  Lifetime! 

duction  and  have  knowledge  of  cold  THEIR  OWII  TIME.  f 

metal  type  process.  An  excellent  op-  At!?  ^25  Here’s  a  man  who  has  been  in 

pprtunity  is  now  availaWe  for.  ^  “c^^I^l^ 

right  inan  in  one  of  the  beet  equipped  “®‘'  newspapers.  playing  the  New  York  Yanke 


plants  in  the  country.  If  you  feel  you 
are  the  man  for  this  opening  please 


If  you've  been  putting  off  enrolling 


playing  the  New  York  Yankees 
7  days  a  week. 


write  us  fully,  about  yourself.  It  will  your  Classified  people  in  this  course  j^^de  star  selling 


be  held  in  strict  confidence.  Box  265,  that  gets  more  linage  and  revenue 


PROVEN  EDITOR-GBIfERAL  MAN. 
AGER  100,004  ag  publiration  seekini 
return  to  newspaper  editorial  or  sA 
ministrative  field.  26  years  experienei 
business  management,  AP  staffer,  gen¬ 
eral  assignment,  weekly  owner,  adver¬ 
tising  manager,  promotion,  circula¬ 
tion.  Chart  Areas  6  or  2.  Could  invest 

Box  336,  Editor  &  Publisher. _ 

13  YEARS  experience  as  business  msn- 
ager,  circulation  director  and  adver¬ 
tising  salesman.  A.B.  degree  in  Jour¬ 
nalism.  Know  all  departments.  Young, 
free  to  relocate,  family.  Interested  alw 
in  possible  sales  field  related  to  news¬ 
papers.  Full  resume  upon  request.  Box 
311,  Editor  &  Publisher. 


Editor  &  Publisher. 


teams  out  of  scrub  youngsters. 


now’s  a  •*  gave  rebirth  to  oldsters. 

putter-offer  1  Write  or  phone  us  their 
names  .  . .  •  or  if  you'd  rather,  we  II  ,  ,  ,  Who  saw  Advertising 


ArtitU  •  Cartooniits 


COMPOSING  ROOM  FOREMAN— af-  "““es.  -  - .  •  .o'  ij  y®'*"'!  rather,  we’ll  .  .  .  -who  saw  Advertising 
ternoon  daily.  16,000  circulation.  12  send  descriptive  brochure  and  regul^  Revenue  fcrow  from  $700,000 
machines  non-union,  in  city  of  35,000.  enrollment  forms.  The  tab  is  just  W  t©  $5,000,000  during  his 
Chart  Area  3.  Write  fully  to  Box  333,  bucks  apiece,  and  when  your  pmple  regime  as  Advertising  Di- 
Editor  &  Publisher.  have  nniahed  the  course,  if  you  don  t  re<^r.  despite  all  the  ob- 


NEWSPAPER  ARTIST:  7  years 
perience.  Layout,  art,  copy.  Want 
Chart  Area  12.  Write  Box  24S,  Editor 
A  Publisher. 


Editor  &  Publisher.  oranges!  I  TUI  1C  k^AM'C  C 


Circulation 


Promotion — Public  Rrdationn 


Do  yourself  a  favor.  Check  this  Im- 
portant  newspaper  executive’s  ad  to-  *'®®  Energy.  Creativity 
jr„  Persistency,  Compatabilit 


PUBLIC  RELATIONS 
WRITER 


SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIATES,  INCORPORATED 


A  man  to  whom 


with  good  financial  or  business  writing 
background  for  Public  Relations  de¬ 
partment  of  large  international  com¬ 
pany  in  the  Midwest. 

SOUND  Public  Relations  and  pub¬ 
lication  experience  required.  Male  ap-  j 
plicant  preferred ;  between  ages  of  35  i 
and  45.  Salary  open. 

PLEIASE  send  complete  resume  to  | 

BOX  .-ilR.  EDITOR  AND  PUBLISHER 


Classified  Advertising  Develoiiment  i 
Services  For  Newspapers  Since  1938  I 


2900  N.  W.  79th  St.,  Miami  47,  Florida 
PLaza  4-5691 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 

Linotype,  Intertype  Instruction 


PUBLIC 

RELATIONS 


Seiberling  Rubber  Company 
seeks  Public  Relations  staff 
writer,  25-35,  with  2  or  more 
years  news  reporting  experi¬ 
ence.  Train  for  advancement. 
Starting  salary  {425-550,  based 
on  qualifications.  Send  all  de¬ 
tails  in  first  letter  to:  Mr. 
R.  E.  Hanna. 


Linotype,  Intertype  Instruction  T*’’® 

Free  informaOon  berved  3  bipgl©  riant 

-  progressively,  as  District  Cir- 

SITUATIONS  WANTED  cuiation  Manager,  Reporter, 

'  Copv  Desk,  Advertising  Salesman, 

Adminittrative  ^assified  Manager,  Assistant 

Business  Manager,  Retail  Adver- 

FOKHER  BUSINESS  MANAGER  anc  tising  Manager,  Advertising  Di- 
Controller  of  40,000  circulation  daily  rector  and  Assistant  to  Publisher, 
is  interested  in  ixieition  with  aggres¬ 
sive  daily  located  in  a  southweeten  As  an  extra  curicular  contribu- 
state.  Box  101,  Editor  A  Publisher  tion,  he  helped  in  an  unpre- 


SITUATIONS  WANTED 

AdminUtrative 


b®®^.  CIRCULATION  MANAGER 

TLJIC  t  X  A  KI'C  CTDCM/^TLI  DESIRES  iiermanent  position  with 
I  HIb  MAN  b  b  I  KbN^  I  H  ABC  paper  that  maintains  highest  pro-  brge  (i 

fessional  and  ethical  standards.  In  i 
lies  in  Energy.  Creativity,  sUble  community  with  good  houiiiif 

Persistency,  Compatability  and  educationsd  facilities.  Thoroughly  * 

and  Under^anding  coupled  familiar  with  all  phases  of  Cireuls- 

with  Hard  Sense.  tion.  Now  employed  in  a  highly  cosa- 

petitive  area,  my  ideas  plus  hard 
A  man  to  whom  work  show  results.  Prefer  chart  am 

3,  4  or  6.  Box  242,  Editor  A  Pub 

ELON  BORTON,  AFA,  aiSiti..TioN  San.gsr  ..  a.,:.. 

\A/R0TF  ant.  Thorough  experience  in  all  phassa 

Prefer  Chart  Ai^  9,  8  or  10.  Em- 
..lA  -L-  I  ■  ploy  id  at  present.  Box  247,  Editor  k 

Don  t  you  ever  stop  thinking  p‘7£',^u  , 

up  and  doing  constructive  _ : - — — - — - — - 

things?”  FIELD  SUPERVISOR,  fully  exi^ 

enced,  excellent  promoter,  desires  po- 
And  about  whom  one  of  America’s  sltion  as  circulation  manager  of_  sinall 

great  Publishers  said.  ”It  has  daily.  Box  203,  Editor  A  Publisher. 

been  immensely  gratifying  to  MR.  PUBLISHER.  Do  you  need  i 

see  them  come  through  so  steadily.”  revenue  producing  result  getting  dr- 

,_  cuiation  manager?  Over  20  years  ex-  ffXBK 

This  man  perience  all  phases.  Cost  conscious,  ujy  I 

Served  a  Single  Plant  I~"%"o.“™Yried:"‘tw^^^^^^ 

progressi^ly,  as  District  Cir-  2U,  Editor  A  Publisher.  fj|  „ 


ELON  BORTON.  AFA. 
WROTE 


“Don't  you  ever  stop  thinking 
up  and  doing  constructive 
things  ?” 


And  about  whom  one  of  America’s 
great  Publishers  said.  ”It  has 
been  immensely  grat'fying  to 
see  them  come  through  so  steadily.” 


rector  and  Assistant  to  Publisher. 


CIRCULATION  MANAGBnt.  now  em¬ 
ployed  desires  change.  11  years  all 
phases  Circulation  and  Mail  Room.  Aye 
33,  married.  Box  319,  Editor  A  Pub¬ 
lisher. 


READY  WILLING  ABLE 


As  an  extra  curicular  contribu¬ 
tion,  he  helped  in  an  unpre- 
c^enfed  way  to  resolve  a 
violeit  and  costly  Labor  dispute. 


Classified  Adtertising 


SEIBERLING 
RUBBER  COMPANY 
Alcron  9,  Ohio 


ABLE  with  29  years  newspaper 
exiierienoe  to  be  the  general  man¬ 
ager  of  your  small  city  daily. 
Solid  in  advertising,  management, 
promotions  and  production. 
WILLING  and  capedile  of  in¬ 
creasing  your  advertising  sales 
and  readership  with  proven  legiti¬ 
mate  methods. 

READY  after  being  a  partial 
owner  and  advertising  manager  of 
a  newspaper  chain.  Age  61.  Sold, 
available  now. 


violeit  and  costly  Law  dispute  AGGRESSIVE  young  Classified  bU;- 

V loie  It  ana  costly  lAW  dispute.  ^  southern  daily  seekir,.. 

He  survived  3  Ownerships  and 

13  Publishers,  from  each  of  “f,  large 

whom  he  rubbed  off  some  of  monthly  gams  can  be 

their  best  qualitie-.  “ 

a  400,000  eastern  daily  in  automot-vt: 

NOW  A  QUAINT  TWIST  York  "rep^srjnt^^vrs  WriJe 


YOUNG  NEWSMAN 


Vernon  NIcIcIess  Jr. 

512  S.  Park,  La  Grange,  HI. 
Telephone  FLeetwood  2-6060 


Has  brought  a  friendly  separa¬ 
tion,' and  this  lifetime  of 
experience  and  stored  up 
know-how  is  available  to  a 
sound  owner  or  publi^er  of 
a  Metropolitan  newspajier, 
who  nc^s  help  by  way  of  an 
Advertising  Manager,  Business 
or  General  Manager  or  com¬ 
parable  assistance. 


348,  Editor  A  Publisher. 


- - - -  dram. 

CLASSIFIED  manager  or  Classify  Atas  i 
Display.  Experience  in  competit'v-  Mdt. 
market.  Box  346.  Editor  A  Publisher. 


_ Dhplay  Adrcrtining _ 

ADVER’nSING/PUBLIC  RELATION' 
Available  February  1st 


xeieimone  e  leeevweuu  by-produCtS.  this  man  offers 

superior  competence  in  Promo- 

LARGE  MANUFACTURER  in  small  AMBI’nOUS,  RELIABLE  AND  SOBER  ti-m.  Community  Relations  and 

Midwest  ritv  needs  e  ve,.n,-  Married.  37  years  old,  have  B.S.  De-  Coat  Control — is  well  known 

Midwest  city  needs  a  young  man  exp^  industrial  Management  and  18  and  highly  respected  in  the 

nenced  on  daily  or  strong  weekly  news-  years  as  a  printer  in  all  types  of  plants,  industry, 

paper  for  opening  in  Public  Relations  Desire  a  responsible  position  (Chart 

department.  Must  be  personable,  ag-  'U  which  will  lead  to  top  man-  This  man  is  past  60.  and  the 

...  ,  ,  ...  ,  apreTent.  Write  Box  308,  Editor  A. 


8  years  advertisini;  (sales,  copy, 
out)  and  public  relations  experienee 
with : 


•Neupppflpcrs — 5,000  weekly  to^  200, W 
daily  Includes  manaprerial  pw 
tions.  National  rep  work  in 
N.  Y. 


department.  Must  be  personable,  ajr- 
gressive,  versatile  and  have  military  ob-  Publisher. 

ligations  fulfilled.  Camera  knowledge  - 

helpful.  Midwesterner  preferred.  ASSISTAJ 


Next  10  Years  Will 
Be  His  Best. 


■iptui.  Miawestemer  preferred.  ASSISTANT  TO  magazine  publisher.  06  PUS  OeST. 

j  -  .  .  Seasoned  advertising/circulation  promo- 

GUOD  starting  pay  and  fringe  bene-  tion — aware  production,  design — rates  This  man,  a  Midwesterner,  is 

s.  editorial  content  One.  Journalism  grad-  available  with  reasonable 

uate,  32.  Box  338,  Editor  and  Publisher,  immediacy  and  can  go  anywhere. 


*Radio,  TV,  and 

Direct  Mail — Agency  responsibilities  »' 
ENTIRE  programs,  2  ncrounif 
$600,000  budget. 


ALL  replies  will  be  treated  in  strict 
confidence. 


Federal  government  rating  of 
as  Information  Specialist.  College,  vet. 
married,  wii;  relocate.  Age  30.  rci'j 
manent  only,  plea.se I  Box  313,  Ed;^ 
A  Publisher. 


connaence.  GENERAL  MANAGER  7or  ^e  i^fomaUor  write 

WBT’Tir  K.  V  j  c  .  ■  •  .1  ASSISTANT  GENERAL  MANAGER 

WRITE  background  of  training  and  SMALL  Daily  or  group  of  weeklies,  h^qj^^tere  n^^y 
experience,  with  other  qualifications  and  Strong  on  circulation,  experienced  in  ’  ’ 

expected  starting  pay  to  ^splay  and  classified  advertising  and  FIXLERS 

inside  otnee  detail.  Age  42,  sober,  in-  PARK  LANE  Ht 

Box  340,  Editor  A  Publisher  dustriojis.  4  children.  Will  rel^ate.  2842  N.  SHERIDAJ 

John  G.  Buck,  1132  Prospect  Ridge,  CHICAGO  ILLT 

Haddon  Heights.  N.  J.,  Phone  Lincoln  TELEPHONE-  GRACEI 
7-2175. 


expected  starting  iiay  to 


Box  340,  Editor  A  Publisher 


FIXLERS 

PARK  LANE  HOTEL 
2842  N.  SHERIDAN  ROAD 
CHICAGO,  ILLINOIS 
TELEPHONE:  GRACBLAND  7-6716 


(XJLLEGE  ADVER’nSING  INSTRUC¬ 
TOR  desires  Advertising  Managers..:? 
small  to  medium  size  daily.  Chart  ArW 
10.  11,  12.  34.  married.  8  children.  ■ 
years  advertising  experience.  Box  3H 
Editor  A  Publisher. 


ADVERTISING  Manager  large  week 
desires  move  up  (o  daily.  Married,  * 
gree,  SO.  Will  relocate  for  j<h  w!® 
future.  Box  315,  Editor  A  Publisher. 
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SITUATIONS  WANTED 


SITUATIONS  WANTED 

SITUATIONS  WANTED 

Editorial 

Editorial  \ 

SEASONED  and  asirressive  display  and 
lational  advertising  man  seeks  adver¬ 
tising  manager’s  spot  on  daily  or  with 
Bsnufi^urer.  Can  also  offer  strong 
isdustrial  advertising  plus  agency  bsick- 
pound.  College  graduate.  Personable. 
Strong  on  selling,  copy,  planning.  Op- 

E Unity  determines  location.  Box  322, 
tor  &  Publisher. 


Editorial 


AG  JOURNAUSM  DEGREE,  famUy 
■so,  82,  veteran,  SDX.  Practical  ex- 
pwience  in  agriculture,  midwest. 
ptrience  handling  men  and  dealing 
with  public.  Private  business  experi- 
wee.  Uei>endable,  not  alergic  to  work. 
Bex  MOT,  Editor  &  Publisher. 


EXPERIENCED  all  around  newsman, 
4i,  fomwr  NYC  AP  staffer-editor, 
Msks  responsible,  permanent  spot  any¬ 
where.  Tops  desk,  sports,  ideas,  fea- 
torea  Writs  Box  6410,  Editor  A  Pub- 
lisber. 


NEWSMAN,  Missouri  ’61,  exi>erienced 
Itrge  daily  wire  service  and  national 
asgsxine  seeks  industrial  or  trade  as- 
aeiation  job.  Southeast  preferred.  Box 
IM,  Editor  A  Publisher. 


BEXxINNER,  wants  small-town 
daily  reporting  simt,  BA,  27, 
Vet.  Chart  Areas  1,  2,  3,  4, 
6  preferred.  Box  108,  Editor  A 
PuUishar. 


OOPYDESK/REPOP.’nNG  spot  sought 
hr  woman,  25,  BASJ,  3  years  news 
ksk,  40,000  daily.  Accurate,  fast. 
tTSilable  now.  Relocate.  Box  113,  Edi- 
Sr  A  Publisher. 


t  J-GRADS,  one  with  N.Y.C.  wire 
wvice  experience,  going  to  Australia, 
■dt  free  lance  writing  and  picture  as- 
htmnenU.  Box  128,  Editor  A  Pub- 
Uiar. 


WEEKLY  EDITOR  seeks  return  to 
Ally  in  east;  merger  victim;  BA; 
ISJ;  grew  op  in  mechanical;  vorsa- 
tBe  editorial  man,  82,  single ;  send 
Isll  explicit  offer;  interview;  ^x  111, 
Hitor  A  Publi^er. 


WRITER,  84,  experienced  features,  col- 
una,  radio  copy,  editorials,  eopy- 
Msk.  Now  800,000-plua  rewriteman. 
Seeks  editor  spot,  or  writing  chore,  on 
asgaaines,  newspapers,  public  rela- 
tiena  Box  102,  Editor  A  Publteher. 


BOSTON  PARATROOPER  leaves  Army 
Hsrch  80.  Eklited  famed  82d  Airborne 
Division  newspaper  for  24  months. 
Also  wrote  copy  for  36  newspapers  in 
^Tt  Areas  3  and  4.  Will  ^ve  clips, 
nferences.  Own  camera,  car.  Prefer 
IMO.OOO  circulation  paper.  Ed  Wash- 
u.  Jr.,  PARi'iGLIDE  Editor,  82d  Air- 
l^e  Division,  Fort  Bragg.  Nortt 
Cerolina. 


drama  and  MOVIE  critic  available. 
Also  do  general  features  all  allied 
Mde.  Box  236,  Editor  A  Publisher. 


AWARD  WINNING  REPORTER,  re¬ 
cently  finished  a  tour  with  Army  In-  1 
telligence,  see'u  return  to  newspapers. 
Strong  on  politics,  but  have  done  it 
all.  Also  wire  experience.  Box  237, 
Editor  A  Publisher. _ 

EDITOR — Are  you  satisfied  with  yoi^ 
■Sunday  product?  Experienced,  enthusi¬ 
astic  editor,  now  in  charge  of  color 
operation  and  editorial  content  on  one 
ot  country’s  top  Sunday  papers,  seeks 
opportunity.  Lea  me  give  you  my  back¬ 
ground,  references.  Box  245,  Editor 
A  Publisher. 


OF  lively  New  England  daily  (5,500), 
with  paper  since  1952  founding.  Five 
years  city  editor,  two  as  editor.  Six 
years  other  news  experience.  Writer, 
editor  of  thoughtful  editorial  page. 
Management,  desk,  makeup,  reporting, 
photo  experience.  A.B.  and  M.A.,  37, 
family,  active  in  community.  Seeks  po¬ 
sition  of  responsibility  and  opportunity 
on  larger  New  England  daily.  Con¬ 
sider  limited  financial  participation. 
Box  209,  Editor  A  Publisher. 
EXPERIENCED  NEWSMAN  avail¬ 
able.  Edited  top  weekly  until  sold, 
9,000  daily,  suburban  editor  45,000 
daily.  Best  references.  Chart  Areas  1 
or  2.  Box  243.  Editor  A  Publisher. 

EDI’TOR  FOR  small  daily.  13  years’ 
exiierience  with  6  years  maiuiging  edi¬ 
tor  7,600  daily.  Know  all  news  jobs, 
backshop,  businens  side.  Strong  on  lo¬ 
cal  news,  civic  affairs.  37,  A.B.,  SDX, 
vet,  family  man.  good  health.  Box  239, 
Editor  A  Publi^er. 

EXPERIENCED  ^PORTER 
job  on  P.  M.  daily.  Covered  all  beats, 
enjoys  feature  writing.  Six  years  on 
Midwest  dailies.  Box  251,  Editor  A 

Publisher. _ 

EXPERIENCED  sports  writer  and 
desk  man,  daily  and  weekly.  Former 
editor  and  owner  of  bowling  and  sports 
weekly.  Now  employed.  Write  Box  212, 
Editor  A  Publisher. _ 

MANAGING  EDITOR 
AWARD-winning  managing  editor,  36. 
offers  the  following: 

*HAS  directed  news  operation  on 
quality  dailies  of  10,000  to  60,000  cir¬ 
culation. 

*PRODUCES  lively,  interesting  pa¬ 
per. 

•OUTSTANDING  developer  of  re¬ 
porters,  editors. 

•TOP  production  man. 

•KNOWLEDGE  of  all  departments. 

•ABLE  in  swinging  all  desks. 

•OOMMUNTTY-minded. 

Highest  references,  including  all  em¬ 
ployers.  WTiy  not  write  for  details? 
Box  250,  Editor  A  Publisher. _ 

NEED  EXPERIENCED  man  in  Europe, 
North  Africa,  Middle  East?  Going 
abroad  (2nd  time)  in  spring.  Can  cover 
spot  news,  features.  With  photos.  Pay 
for  news,  not  my  transportation.  Box 
253,  Editor  A  Publisher. 


LUse  CHART  AREA  Number  in  Ad  copy  for  showing 
LOCATION  without  IDENTIFICATION 

editor  8C  publisher  for  January  17,  1959 


EDI’TORIAL  PAGE  EDITOR 
WRITER  whose  editorials  have  re¬ 
ceived  national  recogmition  would  like 
to  take  charge  of  editorial  page  for 
outstanding  metropolitan  paper.  Prac¬ 
tical  newspaiierman  well  grounded  in 
business  and  public  affairs ;  record  of 
successful  campaigns.  Box  227,  Editor 
A  Publisher. 

OVERSEAS/ WASHING’TON.  Seek  im¬ 
mediate  oii^ing  or  position  leading,  if 
work  superior,  to  such  spot.  Box  219, 

Ed'tor  A  Publisher. _ 

REPORTER,  24,  desires  position  as 
woman’s  page  editor  and  local  feature 
writer.  B.S.  in  J.  and  B.S.  with 
Engiiah  major.  Experienced  as  maga- 
xine  assistant  editor  and  assistant  on 
woman’s  page  and  feature  writer.  Box 
213,  Editor  A  Publisher. 


SPOR’TS  WRITER.  3  years  experience. 
Seeks  large  daily  in  Chart  Area  2. 
Available  immediately.  Contact  Irv 
Brodsky,  20  Mechanic  St.,  Freehold, 
New  Jersey,  FR  8-UU85. 

10  TO  GET  READY.  Nearly  decade  ad 
copy,  editing  big  extemais.  Man  seeks 
writing  spot  general  publication.  Easily 
relocate,  travel.  Box  215,  Editor  A 

Publisher. _ 

CAPABLE  NEWSMAN  six  years  daily 
experience  all  beats,  features,  prefer 
Chart  Area  2.  Excellent  references. 

Box  804,  Editor  A  Publisher. _ 

DESKMAN  Chart  Areas  1,  2.  Many 
toi>-drawer  news,  feature  clips :  desk 
exiierience  limited.  College:  32;  well 
up  on  national,  world,  sports  news. 
Small  paper,  sacrifice  OK.  imagination, 
vocabulary,  desire.  Box  321,  Editor  A 
Publisher. 

EDITOR-WRITER,  young  but  with 
long  experience  prestige  papers,  seeks  | 
challenging  poet.  Box  312,  Editor  A  ' 

Publisher. _ 

EXPERIENCED,  able  reporter,  em¬ 
ployed,  looking  for  greener  grass.  Vet¬ 
eran.  Missouri  Graduate.  Single.  Box 
334,  Elditor  A  Publisher. 
EXPERIE^lt’ED  NEWSMAN— Immedi¬ 
ately  available  South.  Rich  backirround 
reporting,  editoring  work,  managing 
editorship,  feature  article  specialist, 
and  all-around  knowledgeable  journal¬ 
ism  graduate  in  city  room.  Over  20 
years  experience  in  big  city  daily,  week¬ 
ly  and  small  town  journalism.  Com¬ 
petent.  sober,  eager,  and  vastly  expe¬ 
rienced  veteran.  Write  Box  310,  Editor 
A  Publisher. 

FEBRUARY  GRADUATE  Missouri" 
School  of  Journalism  wants  desk  or  re¬ 
porting,  small  or  medium  daily  in  Mid¬ 
west,  _  prefer  Nebraska.  Veteran.  24. 
Full  information  on  request.  James 
Guilliams,  211  South  8th,  Columbia. 

Mi  isouri. _ 

NEWSPAPERMAN,  7  years  experience, 
wriUng,  editing,  interested  also  in  pro- 
motion-Public  Relations  work.  Tired  of 
changin.7  jobs  in  search  for  security, 
wants  permanency  with  good  firm. 
Widely  traveled,  will  travel  more  if  nec- 
etmarr.  Alert,  imaginative,  good  dresser. 

I  Age  34.  Box  329,  Editor  A  Publisher. 

1  PHOTOGRAPHER-REPORTER 

10  years  military  experience,  2  years 
civilian  experience  news  and  police.  29 
years  of  age.  Will  relocate  In  Chart 
Areas  1.  2,  6,  7.  Salary  preferred.  Box 
327.  Elditor  A  Publisher. 


REPORTER.  26.  BA,  MS,  300,000 
daily,  seeks  public  relations  post  with 
medium-size  industry,  university,  medi¬ 
cal  or  professional  group.  Competent 
features.  Married,  will  relocate.  Box 
336.  Editor  A  Publisher. 


REPOR'l'ER,  34,  five  years  at  trade, 
wants  back  on  daily  after  three  years 
as  weekly  editor,  stringer.  Welcome 
chance  at  copy  desk  or  small  daily  city 
desk.  Prefer  chart  areas  10  or  12.  BA 
political  science,  wide  background. 
Know  composing  room.  Write  ^x  305, 
Editor  A  Publisher. _ 

REIPOR’TING  or  feature-writing  job 
wanted  by  young  woman  with  B.A.  in 
journalism,  feature  writing  and  editing 
experience.  Will  relocate,  ^x  325,  Edi- 
tor  A  Publisher. _ 

i  **EDITORS  &  REPORTERS** 

I  National  clearing  house  for  competent 
personnel  coast-to-coast  at  no  ^arge 
I  to  employer.  Phone,  Write  or  Wire 
I  HEIADLINE  PiniSONNEL  (Agency) 

6  E.  46  St.,  New  York.  OXford  7-672* 


SITUATIONS  WANTED 


Editorial 


REPOR’TER,  28,  single,  go  anywhere. 
1V|  years’  experience,  BSJ,  MA,  clip¬ 
pings,  data.  Box  326,  Elditor  A  Pub- 

lishar. _ 

SPORTS  WRITER-EDI’TOR.  25.  AB 
Journalism-Sociology,  finishing  two 
years  as  Army  operations  officer,  seek¬ 
ing  permanent  daily  position  in  sports- 
minded  community.  Elxperience — three 
years  undergraduate  positions  as  re¬ 
porter,  sports  editor,  city  editor  and 
night  editor  of  award  winning  Big 
Ten  daily;  part-time  UP  sports  re¬ 
porter,  pre-service  city  beat  reporter 
for  8,000  daily.  SDX.  Car.  Know  cam¬ 
era.  Aggressive.  ambitious.  Prefer 
chart  area  6  but  will  locate  anywheie 
U.  S.  for  brat  opportunity.  Write  Box 
314,  Editor  A  Publisher. 


Mechanical 


PRODUCTION  MANAGER 

NOW  employed  seeks  greater  security. 
Experienced  hot  and  cold  type,  rapid 
ed^  engraving,  stereo  and  prase 
rooms.  Thorough'y  experienced  all 
phases  color. 

BOX  121,  EDI’TOR  A  PUBUSHiai 

FOREMAN  Composing  or  Mechanical 
Superintendent.  Qualified,  27  years  ex¬ 
perience.  Prefer  western  states.  Write 
Box  249,  Ekiitor  A  Publisher. _ 

URGEINTLY  need  situation  In  warm 
dry  climate  for  daughter’s  health  I  ’ITS 
perforator  operator,  male,  31,  10  years 
experience.  Exceptionally  fast  and  ac¬ 
curate.  Union  or  oiien  shop.  Write 

Box  202,  Editor  A  I*ublisher. _ 

TBLETTY PESEITER.  experienced  O'Pen 
sliop.  Write  Box  323,  Elditor  A  Pub¬ 
lisher,  stating  salary  and  hours. _ 

_ Photography _ 

Need  a  Photographer? 

’The  National  Press  Photographers  As¬ 
soc.  Job  Placement  Bureau,  as  a  serv¬ 
ice  to  its  members  and  to  prospective 
employers  maintains  a  CONE1DE24- 
’TIAL  list  of  News  Photographers 
available.  Still-TV,  Film-News  reel. 
Most  with  own  equipment.  No  Fees — 
Write,  wire  or  telephone — 

Gerald  A.  Clarke 

4524  Towle  Avenue,  Hammond,  Indiana 

Telephone  WBstmore  1-2906 _ 

PHOTOGRA PUER,  29,  family  man.  6 
years  experience.  J.  grad.  Oar,  cam¬ 
eras,  references.  Prefer  midwest.  Box 
229,  Eiditor  A  ihiblisher. _ 

PHOTOGRAPHEai-Vet-26  single.  Seven 
years  experience  all  phases  of  photog¬ 
raphy.  Work  published  in  foreign 
dailies.  Last  1^  years  spent  on  daily, 
establishing  it  as  one  of  the  largest 
users  of  pictures  in  the  state.  Box  236, 

Eiditor  A  Publisher. _ 

PHOTO  SCHOOL  GRAD— with  equip¬ 
ment  and  ear  desires  position  with 
dsdiy  newspaper.  Ebeperienre  on  small 
Iiapers— Willing  to  travel.  Philip  K. 
Webb,  127  Lakeside.  Royal  Oak,  Mich. 


PHOTOGRAPHER 

Experienced — Public  Relations,  commer¬ 
cial,  aerial,  and  newspaper  work.  Own 
professional  cameras  and  darkroom 
equipment,  have  car.  Vet,  26,  married 
with  family.  Will  relocate.  Box  306, 
Eiditor  A  ^Wisher. 


PHOTOGRAPHER.  26,  wants  chal¬ 
lenging  position,  chance  to  do  creative 
work.  Experience  includes  newspaper 
and  mafaxine  picture  stories,  limited 
writing.  Degree  in  photography.  Have 
own  camera  equipment.  Write  Box  337, 
Eiditor  A  Publisher. 


Promotion— Public  Relationn 


YOUNG  MAN,  veteran,  college  gradu¬ 
ate,  presently  employ^  with  public 
relations  staff  of  large  industrial  cor¬ 
poration  wants  increased  responsibility 
with  smaller  firm,  agency  or  college. 
4  years  experience  media  contact,  pro¬ 
motional  and  educational  relations  ao- 
tlvitles.  Box  6402,  Eiditor  A  Publisher. 

VETTEStAN  RES’OR’TESl  desires  change 
to  public  relationa.  advertising  or 
magazine  fields.  Has  public  relations 
training  and  sales  etxxierience.  Box 
252.  Eiditor  A  Publisher. 


Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

On  the  basis  of  a  “random  the  classified  ads.  These  were 
sample”  of  1,000  New  Yorkers  “write-in”  votes  for  advertising, 
taken  on  Friday,  Dec.  19,  while  since  no  questions  about  adver- 
the  newspaper  strike  was  in  tising  were  included  in  the  news 
its  second  week,  a  so-called  poll. 

“survey”  by  Trendex  is  sup-  ♦  ♦  ♦ 

posed  to  show  that  35.9%  of  You  take  your  “surveys” 
the  people  were  not  “inconven-  where  you  find  them  these  days, 
ienced”  by  the  strike.  (See  what  the  retail  merchants 

The  sampling  which  was  done  have  to  say  on  page  16  of  this 
by  Trendex  for  the  John  Blair  issue.) 

radio  and  TV  station  reps  was  Another  one  was  made  dur- 
publicized  in  a  recent  issue  of  ing  the  newspaper  strike  by  Dr. 
Broadcasting  magazine  with  this  Ernest  Dichter’s  Institute  for 
quip:  “The  public’s  vaunted  de-  Motivational  Research,  Croton- 
pendence  on  newspapers  was  on-Hudson,  N.  Y.  A  release 
brought  into  question,”  by  the  from  that  organization  dated 
findings.  Dec.  31  reported: 

We  doubt  that  the  results  of  “While  the  vast  majority  of 


THE  FOURTH  ESTATE 


By  Trent 
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'0^ 


findings.  Dec.  31  reported: 

We  doubt  that  the  results  of  “While  the  vast  majority  of 
the  “survey”  will  be  accepted  New  Yorkers  genuinely  missed 
as  reliable  by  anyone  except  their  newspapers  during  the  re¬ 
broadcasters,  but  you  can  bet  cent  strike,  a  significant  minor- 
it  will  be  referred  to  by  news-  il-y  were  relieved  to  be  deprived 
papers’  competitors.  daily  press. 


"May  I  have  one  of  you  smiling  for  my  private  collection?" 


-  Pennsylvania  and  Ohio  which 

papers’ competitors.  of  the  daily  press.  have  no  editions  after  9 :30  a.m.” 

Among  other  questions,  the  ,  .  our-  s  o  rolled  at  8 :30,  another  at 

1,000  respondents  were  asked  .  ose  m  erviewe  uring  an  9:00  and  two  at  9:30.  “The  cur- 

whether  they  had  heard  of  three  ^  ^  ti,  ®  ®  ®  tailment  of  mail  train  schedules 

.  •  X  i.-  1  i  lost  without  their  newspapers,  •  .  . 


Newsmen  to  Boost 
Trade  Exposition 


9:00  and  two  at  9:30.  “Ihe  cur-  t,os  Angeles 

tailment  of  mail  train  schedules  Best  Public  Relations  Coun- 
in  these  areas  is  given  as  one  selors  has  been  named  to  repre¬ 


major  international  news  events  ,  .f  iup  -p’  in  these  areas  is  given  as  one  selors  has  been  named  to  repre- 

that  had  taken  place  while  the  admitted  thev  were  ^^^^on  for  these  early  dead-  sent  California  World’s  Fail 

papers  were  closed  down.  And  fP  ,  ^  ,  lines.  Buses  and  trucks  are  Inc.,  international  trade  exposi- 

they  were  asked  where  they  ^  ^  slower  and  in  bad  weather  only  tion  being  planned  for  Los  An- 

had  heard  the  stories.  These  f, .  •  .  -  of  ^  through,”  it  was  geles  in  1963. 

tiTovo  oTTanfc  T  nf  ^^is  impoixani;  minoriiy  oi  _ 


were  the  events:  Launching  of 

TT  a  readers  suffers  from  embarrass- 

the  new  U.  S.  satellite,  Mao  Ise  .  r  i  xi.  t.  r  _ 

ment.  They  feel  they  must  form 


Tung’s  stepping  out  as  premier  '  .  .  ^ 

of  Red  China,  and  the  disastrous  on 

fire  in  a  Bogota,  Colombia,  de- 
partment  store.  While  77%  had  ®t  t  e  nev 


rs  from  embarrass-  re^riea.  charge  of  the  promotion 

eel  they  must  form  ^  and  exploitation  for  the  fair 

the  basis  of  what  be  Mr.  Best,  former  bureau 

they  read  in  the  newspapers,  n™®  u "  w  chief  for  UPI,  and  Jack  B.  Ken- 

Yet  the  newspaper  does  not  al-  former  assistant  city  ei- 


heard  about  the  first,  only  47% 


them  clues  to  rational  “afternoon  newspapers”?  of  the  Los  Angeles  Dail» 


had  heard  about  the  second  and  satisfactory  condusions  in 

59%  about  the  third.  Wonder  complex  world.  makes 

what  the  answers  would  have  them  uneasy  and  embarrassed, 
U _ .-*  i.„j  V _ _ Dr.  Dichter  stated.” 


7c  in  Louisville 


em  uneasy  ana  emoarrassea,  Louisville,  Ky. 

r.  Dichter  stated.”  Xhe  Courier- Journal  and  the 

Presumably  those  in  the  latter  Louisville  Times  raised  all  cir- 


that  week.  Or  must  we  assume  f™"P  have  a^wer^  in  culation  rates,  effective  Jan.  5, 


what  the  answers  would  have  ^  aim  e  Louisville,  Ky.  nistrihiit*- 

been  if  they  had  been  queried  Dr-  Dichter  stated.”  The  Courier-Journal  and  the 

about  the  “top  ten”  stories  of  Presumably  those  m  the  latter  Louisville  Times  raised  all  cir-  Chicago 

that  week.  Or  must  we  assume  "ave  answer^  in  culation  rates,  effective  Jan.  5,  Checks  totaling  $368,350  were 

these  people  were  “informed”  ,  ®  not  inconvenienced  except  the  single  copy  price  of  distributed  this  week  to  charity 

if  they  knew  about  only  three?  for  the  first  survey.  Even  though  ^he  Sunday  edition  remains  20  organizations  in  behalf  of  Chi- 

Of  course,  users  aud  promot-  worfdnTTaST'’'''''"^’  u!"'  f °l  5?®°  Charities,  ht 

ers  of  this  “survey"  will  fail  ft  ts^  LSterv  how  two  5!..'^“,;'“*. 


Of  course,  users  and  promot-  wouldn’t  Tribune  Charities,  Inc. 

pr<?  of  tbi<!  “<!iirvpv”  will  fail  \  admit  It.  the  dailies  went  from  5  to  7  Donations  were  made  possible 

to  noiot  out  that  pvpo  thia  wilfl  ^  mystery  how  two  cents.  Home  delivery  prices  were  by  Chicago  rribune-sponsored 

to  point  out  that  even  this  wiM  researchers  and  two  surveys  raised  6  cents  a  wee^  events 

“random  sampling”  showed  65%  eould  come  up  with  such  dif-  ^  ^  ®®  ^  ^  ^®®*^  ®''®"^' 

of  the  people  were  inconven-  f^rent  answers.  Dr.  Dichter 


ienced  by  the  strike.  found  that  80%  felt  “lost”  with- 

*  *  *  out  their  papers.  Trendex  said 

Trendex  News  Poll,  a  syndi-  65%  admitted  being  “inconven- 
cated  feature,  made  an  entirely  ienced.”  Shades  of  radio  and  TV 
separate  survey  and  found  that  ratings! 

two-thirds  of  the  New  Yorkers  Contrary  to  what  some  spokes- 
interviewed  missed  national  and  men  for  broadcasting  interests 
international  news,  about  half  might  say,  the  weight  of  the 
missed  local  news  and  30  per-  evidence  from  the  newspaper 
cent  of  the  men  and  50  percent  strike  and  suspension  seems  to 
of  the  women  missed  news  about  be  in  favor  of  those  newspapers. 
TV  programs.  *  *  ♦ 

What  the  poll  did  not  report  A  surprising  bit  of  informa- 
was  a  very  interesting  statistic,  tion  turned  up  in  a  recent  issue 
we  learned  this  week  from  Jack  of  “UPI  Reporter”  written  by 
Boyle,  of  Trendex.  It  was  that  General  News  Manager  Earl  J. 
15  percent  of  the  women  volun-  Johnson: 

teered  the  comment  that  they  “A  survey  of  edition  times 
missed  display  ads  and  6  per-  by  the  Pittsburgh  bureau  turned 
cent  of  the  men  said  they  missed  up  four  afternoon  papers  in 
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The  pressure  groups  for  federal  “public  power” 
have  tried  for  years  to  pin  a  vague  “giveaway” 
label  on  independent  electric  company  power 
dams.  .Actually  their  cries  are  an  elaborate  smoke 
screen.  The  real  giveaway  is  government  “public 
power”— the  billions  of  dollars  of  ta.xpayers’ 
money  that  go  for  unnecessary  federal  govern¬ 
ment  electric  .systems. 

h]ach  year,  the  “public  power”  lobbyists  and 
pressure  groups  push  the  idea  that  Congress 
should  spend  more  money  for  government  elec¬ 
tricity.  P]ach  year,  the  total  cost  to  the  taxpayers 
climbs  higher.  It  now  stands  at  more  than  5'> 
billion  f/o/fors— and  the  promoters  of  federal  “pub¬ 


lic  power”  are  pressing  hard  for  10  billion  more! 

Vet  opinion  polls  show  that  most  .Americans 
don’t  nanl  the  government  in  the  electric  bu.si- 
ne.ss.  .And  there’s  certainly  no  need  for  it.  The 
independent  electric  light  and  power  companies 
are  ready  and  able  to  provide  all  the  electricity 
the  nation  will  ever  need  irithonl  depending  on 
tax  money. 

The  federal  “public  power”  giveaway  has 
continued  over  the  years  becau.se  most  people 
don’t  know  the  facts  and  forces  behind  it.  But 
informed  people  can  bring  it  to  an  end. 

Will  non  help  spread  the  word? 


AMERICA’S  INDEPENDENT  ELECTRIC  LIGHT  AND  POWER  COMPANIES 

Company  names  on  request  through  this  magazine 


/  m  r.S  A. 


PITTSBURG 


your  top  sales  medium! 

coverage:  The  Press  is  No.  1  in  both  Daily  and  Sunday  circulations! 

Doily  Press — 301,730  Sunday  Press — 517,867 

(Publishers*  Statements  6  months  etided  Sept.  30^  1958  as  reported  to  ABC.) 

acceptance:  The  Press  is  No.  1  in  the  other  important  classifications: 

TOTAL  ADVERTISING  •  GENERAL  ADVERTISING 
AUTOMOTIVE  ADVERTISING  •  RETAIL  ADVERTISING 
CLASSIFIED  ADVERTISING 

readership: 

In  every  economic  quarter.  The  Press  delivers  the  greatest  audience  among  all  media. 
The  1958  newspaper  reading  habits  study  of  1500  Allegheny  County  Families  shows: 


78.2%  of  the  highest  quarter  families  i  r>  i  i  j 

73.4%  of  the  high-middle  quarter  families  |  RCQUmTly  fCSd 

64.0%  of  the  low-middle  quarter  families — and  /  TIlC  PfCSS^ 

50.7%  of  the  lowest  income  quarter  families  '  * 


This  high  readership  is  doubly  important  to  all  advertisers  because  this  reading  is  done 
in  the  home — at  the  buying  decision  time — in  the  evening. 


SCRIPPS- HOWARD  NEWSPAPERS 


NEW  YORK.  Wor/d-relegram«rh*  Sun  COLUMBUS . CUitan  JL  ^  DENVER.  .  .  Ketky  Mounlam  Ntw,  EVANSVILLE . °r«ii 

CLEVELAND . Preii  CINCINNATI  .  .  .  Foil  i  Timoi  Slar  BIRMINGHAM  ....  Foil  Horold  HOUSTON . Orm 
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